FIRST  IN  THE  WORLD 

in  general  advertising  of 

GROCERIES! 

RADIO  AND  TELEVISION  SETSI 
HOUSING  EQUIPMENT  &  SUPPLIESI 
ALCOHOLIC  BEYERAGESI 

Measured  by  the  investments 
advertisers  make  to  sell  their  products 
here,  sales  opportunities  in  the  Chicago 
market  are  tremendous.  By  any  measure, 
you  get  a  greater  share  of  sales  in  the 
Chicago  market  when  you  build  your 
promotion  around  the  Chicago  Tribune. 

Are  you  taking  full  advantage  of  this 
exceptional  combination  of  market  and 
medium?  A  Chicago  Tribune  advertising 
sales  representative  will  gladly  work 
with  you  and  your  advertising  counsel  in 
setting  up  a  program  equipped  to  achieve 
your  current  sales  goals  and  build  solidly 
for  the  future.  Call  him  today. 


Chicago  Tribune 


In  1951,  the  huge  buying  power  of  the 
^  ..  Chicago  market  and  the  Chicago 
.  Tribune’s  ability  to  harness  that 
^  I  buying  power  for  advertisers  attracted 
^  to  the  Tribune  world  leadership  in 
general  advertising  of  groceries,  radio 
and  television  sets,  housing  equipment 
and  supplies,  and  alcoholic  beverages. 

Advertisers  rate  a  medium  by  the  results 
it  delivers.  When  advertisers  in  four 
great  industries  single  out  one  newspa|)er 
for  world  leadership  in  advertising  of 
their  merchandise,  you  can  be  sure  that 
the  newspaper  produces  results  worthy 
of  your  attention. 


I'MK  WOltl.D'S  CItKATKST  NKWSI'AI'KK 


THE  WORLD'S  OUTSTANDING  PRESS 


SCOTT 


Send  for 


WALTER  SCOTT  &  CO..  Inc. 

PLAINFIELD,  NEW  JERSEY 


p 


TRUSTED  SERVANTS 
AND  THEIR  MARKETS 


Trading  Area 


Trading  Area 


Retail  Sales 


Circulation 


Circulation 


EAST  LIVERPOOL.  OHIO 


CANTON.  OHIO 


Trading  Area 


Trading  Area 


Retail  Sales 


Retail  Sales 


Circulation 


Circulation 


STEUBENVILLE.  OHIO 


SALEM.  OHIO 


Trading  Area 


Trading  Area 


Retail  Sales 


Retail  Sales 


Circulation 


Circulation 


MARION.  OHIO 


PORTSMOUTH.  OHIO 


The  Total  Market  of 


Trading  Area 


THE  SEVEN  TRUSTED  SERVANTS 


Retail  Sales 


Circulation 


Trading  Area  -  1,320,749 
RETAIL  SALES  -  $436,158,000 
Combined  Circulation  -  182,078 


SALISBURY,  MARYLAND 


Brush-Moore  Newspapers 


SEVEN  TRUSTED  SERVANTS 

RcprtsanUd  by  Story,  Brooks  ortd  Finloy 

the  canton  repository.  Canton,  Ohio  •  STEUBENVIllE  HERALD  STAR,  Stwbonvillo,  Ohio  •  THE  SALISBURY  TIMES,  Salisbury,  Md. 

R«prts«nt«d  by  John  W.  Cutlon  Co. 

PORTSMOUTH  TIMES,  Portsmouth,  Ohio  •  THE  SALEM  NEWS,  SoUm,  Ohio  •  THE  MARION  STAR,  Marion,  Ohio  •  EAST  LIVERPOOL  REVIEW,  East  livorpool,  Ohio 


^lAJliat  Our  l^eaderA  So 


Led 

the 


Procession! 


Your  town  and  iiiy  town  may  have  cause  to 
thank  prosperity  in  terms  of  cotton,  wheat, 
industry,  countrysides  that  smile  to  the  ho¬ 
rizon.  There  seems,  always,  in  such  communities, 
a  sense  of  financial  security.  And  ...  a  very  beau¬ 
tiful  pride  iu  LOCAL  affairs. 

Viell . .  .  the  people  for  miles  around  have  gath¬ 
ered  to  watch  the  speeial  parade.  Fhere  are  floats, 
pretty  girls,  visualization  of  cru{)s  and  of  manu¬ 
factured  products.  And  somebody  on  the  side¬ 
lines  shouts: —"There's  Betsy  with  her  baton!"’ 

This  local  pride  in  local  accomplishment 
and  local  resources,  is  the  very  foundation 
of  an  America  that  shall  not  perish.  Every 
Localnews  daily  reflects  the  tempo,  spurs 
it  on  .  .  .  pals  it  on  the  shoulder.  ’‘iNews 
columns”  become  doubly  packed  with 
eager  readership  because  of  the  local  news. 


'LOCALNEWS  DAILIES — basic  advertising  medium' 


The  Jul  ius  Mathews 
Special  Agency,  Inc. 

A'E  frsn  PFAi  RFA'RESE\TA  Tl  t  ES 

NEW  YORK  •  DETROIT  •  CHICAGO  •  BOSTON 
SYRACUSE  •  PHILADELPHIA  •  PITTSBURGH 


'  Expect  'Several 
Hundred'  at  A-Bomb 

To  THE  Editor:  “Shop  Talk  at 
Thirty,”  April  5.  Couldn’t  agree 
with  you  more.  Defense  and  AEC 
have  now  agreed  that  the  April  22 
drop  at  Frenchman’s  Flat  will  be 
an  open  shot.  We  are  now  arrang¬ 
ing  for  several  hundred  representa¬ 
tives  of  all  media  to  do  on-the- 
spot  coverage.  It  ought  to  be  quite 
a  show. 

Clayton  Fritchey 
Assistant  to  the  Secretary 
of  Defense,  Washington 

April  Fool's  Day  Hoax 
Shows  Up  Press  Obligation 

To  THE  Editor:  A  number  of 
truths  were  pointed  up  by  the  Lex¬ 
ington  (Ky.)  Leader’s  April  Fool 
fish  story,  according  to  City  Editor 
Henry  Hornsby.  (The  April  1  is¬ 
sue  reported  a  monstrous  catfish 
had  flopped  up  on  a  Kentucky 
River  beach.) 

An  alarming  number  of  news¬ 
paper  readers  do  not  read  care¬ 
fully,  Mr.  Hornsby  said  after  the 
newspaper  office  was  swamped  by 
fish-story  mail  and  local  and  long 
distance  calls.  One  long  distance 
call  came  from  Dan  Gillis,  out¬ 
door  editor  of  the  Detroit  Times. 
Someone,  excitedly,  had  passed  the 
word  to  him,  and  he  was  particu¬ 
larly  interested  in  the  University 
of  Kentucky  scientists’  interest  in 
the  fish. 

Not  many  readers  wade  through 
a  long  story,  no  matter  how  much 
they  may  be  interested.  Whatever 
impression  they  get  must  be  in  the 
first  three  or  fgur  paragraphs.  The 
Leader’s  fish  story  was  clearly  re¬ 
vealed  as  an  April  Fool  hoax,  but 
the  revelation  came  in  the  closing 
paragraphs. 

It’s  common  knowledge  that  a 
picture  is  worth  columns  of  type — 
that  was  re-emphasized  by  this 
instance,  Mr.  Hornsby  explained, 
pointing  out  that  the  composite 
picture  arranged  by  Leader  Pho¬ 
tographer  John  Wyatt  (whose 
credit  line  read  John  Lyatt)  car¬ 
ried  much  more  weight  than  the 
story,  authored  by  Reporter  Ralph 
Looney  (his  by  line  was  Ralph 
Rooney). 

The  newspaper  office  has,  of 
course,  been  giving  each  caller  and 
correspondent  the  true  word.  Cir¬ 
culation  Manager  Tom  Adams  re¬ 
ports  that  from  three  to  four  hun¬ 
dred  requests  for  the  April  1  issue 
have  been  received,  and  that  the 
demand  continues.  All  Leader 
files  have  been  exhausted,  and  ad¬ 
ditional  copies  are  being  printed. 
Requests  have  come  from  through¬ 
out  the  nation  .  .  .  from  Mobile, 
Ala.,  Osceola,  Ark.,  even  from  our 
state  reformatory. 


It  all  points  up  the  awesome  o- 
ligation  that  a  newspaper  has : 
its  readers  because  of  the  alnw 
universal  faith  which  they  place 
it,  Mr.  Hornsby  observes. 

Looking  over  the  batch  of  •; 
ports  and  mail,  it  seems  that  a 
actual  harm  was  done  althou! 
one  woman  reportedly  told  ii 
husband  that  as  long  as  there  w? 
fish  like  that  in  the  Kentucky  Riv: 
she  was  swimming  elsewhere. 

Bettye  Lee  Mastin 
Promotion  Department 
Lexington  (Ky.)  Herald-Leader 

ABC  Formula  Sought 
By  Japanese  Advertisers 

To  THE  Editor:  Circiilatjj 
figures  are  a  problem  in  Jap;; 
since  published  or  claimed  figms 
are  not  verified  through  an  AK 
formula  as  in  the  States.  0: 
company  has  long  been  repoRc 
circulation  figures  compiled  in  o; 
own  research  department,  but  yu 
cannot  call  this  a  verified  figr 
Especially  with  the  peace  trea; 
Japan  will  again  be  admitted  ir 
the  family  circle  of  the  free  a 
tions  and  the  world  market,  k 
at  a  time  like  this,  it  is  inde 
shameful  that  Japan  should  ke 
the  figures  to  themselves.  It 
impossible  to  hope  for  a  sounds 
velopment  of  business  in  the  wo: 
market  as  it  is.  L 

We  have,  therefore,  in  vie*  Jj 
these  and  other  points,  taken  j| 
initiative  to  push  for  the  aiisgl 
(Continued  on  page  4) 
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Short  Sah 


Headlines:  t 

Lovington  (N.M.)  Press:  Ttl 
Grade  Children  Learn  Good  Ej 
ing  Habits  Through  Rat  F\p<| 
ment.”  " 

San  Antonio  (Tex.)  Ut'l 
“Blame  Fixed  In  Nice  Crash.”  B 


Chippewa  (Wis.)  Hcrald-L 
gram:  “Thorp  Into  Finals.  BliV 
er  Falls  Off.” 

■ 

Carlsbad  (N.  M.)  Cimr' 

Argus:  “Watch  It.  Dealers,  InSe 
ing  Women.” 

■ 

Muncie  (Ind.)  Star:  “Taft  Pii- 
Out  of  Jersey.”  y 

■ 

New  York  Herald  Trihu’- 
“Bath  for  Management  Sha-"’ 
With  Employes." 
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The  Business  of  ** America  s  Leading  Independent  Syndicate**  is — 


CREATING  lor  NEWSPAPERS 

Inspired  by  the  will  to  do  a  needed  creative  job  for  newspapers,  General  Features 
Corporation,  just  eleven  years  ago,  w'aded  boldly  into  the  highly  specialized  syndicate 
field. 

The  thinking  was  that — with  the  changing  tempo  of  newspaper 
competition— a  drastic  uplift  in  feature  content  was  necessary  to 
meet  the  constantly  growing  challenge  from  other  media. 

The  record  proves  that  our  efforts  are  being  duly  appreciated  and  justly  rewarded. 
GFC  continues  to  expand  its  staff  and  facilities  to  help  supply  the  ever  increasing  call 
for  better  features. 

In  only  eleven  rears.  General  Features  Corporation  has  climbed  from  a  small 
nucleus  to  a  vast  organization  serving  2,237  newspapers  in  countries  all  over  the  globe. 
Now  GFC  is  one  of  the  largest  newspaper  syndicates  in  the  world,  with  65  famous 
name  features,  and  it  is  steadily  growing. 

Time  and  again,  as  with  “THE  FAT  BOY”  series,  GFC  has 
helped  prove  that  newspapers  out-poll  all  other  media.  In  Kansas 
City,  for  instance,  what  other  medium  could  produce  130,000  letters 
on  one  short  series? — Certainly  not  radio,  television  or  a  magazine. 

KNOW-HOW  OR  MAGIC? 

This  job  is  not  being  done  by  magic.  It  is  being  wrought  through  sincerity  of 
purpose — the  desire  to  serve  the  most  fascinating  of  all  businesses,  NEWSPAPERING. 
The  GFC  philostiphy  is  hard  W'ork  and  solid,  imaginative,  creative  planning  by  a  staff 
of  young,  aggressive  newspaper-trained  men  and  women  who  have  pride  in  the  ideals  of 
their  profession. 

We  still  strongly  believe  that  opportunity  -under  free  enterprise 
— is  our  most  prized  heritage,  and  that  no  business  has  proven  it 
more  convincingly  than  newspapering.  The  GFC  belief  is  that 
superior  products — in  our  case  better  features — and  freedom  in  the 
market  place,  are  a  combination  that  can’t  he  beat. 

Stout-hearted  and  fair-minded  editors  across  the  land — and  beyond  our  shores — 
are  playing  the  major  role  in  the  fight  to  preserve  our  basic  freedoms.  Many  times  in 
the  past,  vote-hungn,’  bureaucrats  have  tried  to  shackle  the  foundation  of  our  free  press, 
but  each  and  every  time,  courageous  editors  have  come  forward  rommendably  to  meet 
the  challenge. 

Therefore,  on  the  occasicn  of  the  ASNE  and  the  AN  PA  Conventions,  we  salute 
and  congratulate  the  editors  and  publishers  of  America  on  their  vigilant  service  in 
behalf  of  freedom-loving  people  ever\'where. 


©GENERAL  FEATURES  CORP. 
254)  Park  Ave..  N.  Y.  17.  N.  Y. 
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continued  from  page  2  one  for  miles  around  had  the  cour* 
tion  of  some  sort  of  ABC  method  fge  to  level  it  off.  Finally  a  man 
to  establish  uniform  principles  of  j  along  with  a 

determining  circulation  data.  This  I'ulldozer  and  did  the  jo  . 
movement  is  backed  and  strength-  if-n  m  i  Keegan. 

ened  by  the  Japan  Advertising  As-  Cresskill,  N.  J. 

sociation,  composed  of  advertisers,  . . 

agencies,  newspapers,  commercial 

radio  stations,  and  outdoor  adver-  ^  1/ 

tising  firms.  ^ n  en,  •• 

Shimhun,  Ra  Jio,  Ko  k  o  k  u  Years  Ago — “Wanted:  Man- 

(Newspaper  Radio,  Advertising)  newspaper  in  city 

IS  our  weekly  house  organ  which  f  25,000  population.  Salary  $1,- 
we  distribute  to  our  clients,  news-  3^0  ^i„  ,ake 

papers  and  others.  We  have  been  jj  qoo  or  more  in  stock  paying 
handling  this  problem  of  the  A,BC  ^  12  per  cent.” 

system  in  many  issues.  Leading  P^on,  Editor  &  Publisher. 

advertisers  of  our  country  are  all 

30  Years  Ago-E&P  invites 
tabhshed  soon.  convention  visitors  to  hear  its  ra- 

Though  the  general  tendency  is  diophone  broadcasting  demonstra¬ 
in  favor  of  an  establishment  of  tion  at  the  Waldorf.  .  .  .  Editorial 
the  ABC  formula,  the  realization  executives  of  daily  newspapers  are 
of  this  matter  is  actually  yet  very  about  to  unite  along  professional 
difficult.  We  are  doing  the  spade-  lines  for  the  first  time  in  Amer- 
work  in  this  field  and  we  realize  jean  newspaper  history  if  success 
that  it  is  something  that  cannot  be  attends  a  meeting  called  by  Caspar 
accomplished  by  us  alone.  We  s.  Yost  of  the  St.  Louis  Gloht- 
need  help,  both  tangible  and  in-  Democrat. 

tangible.  Please  help  us  to  accom-  From  Editor  &  Publisher 


Thin  in  l.t’itnard  -4.  Snud*'r,  phntographed  at  eight  u'eekn 


10  Years  Ago — AN  PA  conven¬ 
tion  will  examine  the  problems  cre¬ 
ated  by  war.  .  .  .  AP  liberalizing 
its  membership  by  laws.  .  .  .  AP 
spent  $11,424,218  to  gather  news 
in  1941. 

From  Editor  &  Publisher. 


INTRODUCING 


BABY  BECOMES  PART  OWNER  OF  A.  T.  &  T. 
WHEN  ONLY  THIRTY-TWO  MINUTES  OLD 


Little  Leonard  Snyder  of 
Philadelphia,  Pa.,  broke  all 
known  speed  records  in  be¬ 
coming  a  part  owner  of  the 
Bell  Telephone  bu.siness. 

Minutes  after  he  was  born 
on  December  28,  1951,  his 
proud  father  telephoned  the 
news  to  his  aunt.  She  was  so 
delighted  that  she  immediately 
telephoned  an  order  for  five 
.shares  of  American  Telephone 
and  Telegraph  Company  stock 
for  the  new  arrival.  Thirty-two 
minutes  after  Leonard  was 
born,  the  stock  was  purcha.sed 
in  his  name. 

He’s  much  younger  than  the 


average  A.  T.  &  T.  share¬ 
holder,  of  course.  But  in  the 
number  of  shares  he  owns,  he’s 
just  like  thousands  and  thou- 
■sands  of  others.  For  about  half 
of  all  the  owners  of  A.  T.  &  T. 
are  small  shareholders,  with 
ten  shares  or  less. 

The  1 , 1 00,000  owners  of  the 
Bell  Telephone  business  are 
people  of  all  ages,  from  all 
walks  of  life,  in  every  part  of 
the  United  States. 

Thousands  of  churches,  hos¬ 
pitals,  schools  and  libraries  and 
three  hundred  and  fifty  insur¬ 
ance  companies  also  own 
.A.  T.  &  T.  stock. 


Asr«IM 


tafilfMtdt 


“If  you're  going  to  continue  to  sit  on  the  fence,  J.B.,  you'll  wind  up 
with  your  editorial  writers  attacking  each  other  and  using  two  oppos¬ 
ing  editorial  cartoonists!" 
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BELL  TELEPHONE  SYSTEM 


I-*'*  ® 


MODERN  COLOR 
PRINTERS 

of  Sunday  Comic  Supplemonts  and  Magazine  Sections 

FOR  SOUTHERN  NEWSPAPERS 


We  are  colorprinters,  exclusively.  The 
publishers  we  serve  are  free  to  choose 
their  own  features  and  page  combina¬ 
tions. 

Our  location  makes  possible  marked 
transportation  economies  for  news¬ 
papers  in  the  South — plus,  in  many  in¬ 
stances,  door-to-door  truck  delivery. 


CAPACITY  (Color  Throughout): 

Standard-size  sections — 4  to  16  pages. 
Tabloid-size  sections — 8  to  32  pages. 

Combinations  of  standard  and  tabloid 
sections  easily  arranged. 


Albany  (Ga.)  Herald 
Anniston  (Ala.)  Star 
Burlington  (N.  C.) 

Times-News 
Fayetteville  (N.  C.) 

Observer 
Gastonia  (N.  C.) 
Gazette 

High  Point  (N.  C.) 
Enterprise 

Johnson  City  (Tenn.) 

Press-Chronicle 
New  Orleans  (La.)  Item 
Newport  News  (Va.) 
Press 

Petersburg  (Va.) 

Progress- Index 
Portsmouth  (Va.)  Star 
Raleigh  (N.  C.)  News 
and  Observer 
Rocky  Mount  (N.  C.) 
Telegram 

St.  Petersburg  (Fla.) 
Times 

Salisbury  (N.  C.)  Post 
West  Palm  Beach  (Fla.) 
Post-Times 


We  invite  inquiries  from  Southern  publishers  concerning 
their  complete  colorprinting  needs. 


I.. '■ 

\ ,  r-  .f'c  -  -  . 


U  ,:! 


I!’’. 


r..  i. — } 


SOUTHERN  myni 
COLORPRINT 
CORPORATION 


7108  VIRGINIA  AVENUE  e  NEWPORT  NEWS.  VIRGINIA 


Pigs  are  not  all 
Pork  Chops 


'Fhe  pric«  of  pork  chops  is  one  item  in  the 
"cost  of  living”  that  almost  any  woman — or 
economist — can  quote  off  hand. 

Although  this  figure  has  become  almost 
syniholic  of  the  level  of  meat  prices,  only 
almit  5%  of  a  pig  is  center  cut  pork  chops! 

A  240-pound  porker,  when  dressed  by  the 
meat  |>acker,  comes  down  to  180  pounds  of 
wholesale  weight — unprocessed  fresh  meat 
cuts  ami  fat  for  lard.  Some  of  these  cuts  lose 
more  weight  when  they  are  boned,  cured, 
smoked  or  otherwise  prepared.  This  leaves 


only  about  150  pounds  of  pork  products  for 
the  retailer  to  sell.  And  only  10  pounds  are 
center  cut  pork  chops. 

That’s  why  you  pay  more  for  pork  chops 
than  for  most  other  cuts  of  pork.  For,  from 
sausage  to  pork  chops,  the  price  of  each  cut  is 
determined  largely  by  how  much  there  is  of  it 
and  how’  much  people  like  it. 

Economists  call  this  the  law  of  suppl\  and 
demand.  Women  call  it  "shopping.”  4'hey 
compare,  pick,  choose.  In  a  free  market,  their 
choice  sets  the  values. 


AMERICAN  MEAT  INSTITUTE 


UrodqiinrU-rs.  Chicago  •  Members  throughout  the  l  \  S. 
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For  sales  appeal  .  .  .  reader* 
ship  .  .  .  roverage  .  .  .  pull¬ 
ing  power  .  .  .  IT’S  AN 
ALL-TIME  RECORD,  top¬ 
ping  same  promotion  bv 
Los  Angeles.  ('Iiirago.  Pitts¬ 
burgh.  Detroit  and  Phila¬ 
delphia  papers.  That's  how 
well  THE  BOSTON  POST 
REACHES  AND  SELLS 
THIS  GREAT  BOSTON 
HOME-MAKER  MARKET. 


To  make  friends,  move  goods,  get  TOP 
results  around  Boston  .  .  .  advertise  in 


'Culinary  Arts 
Institute  Series 


Represented  by  KELLY-SMITH  CO.  Coast  to  Coast 


Countingoff 
•“’S/ow  in  N*d 

'  #i*4 


Advertising  leader 
in  the  world’s 
greatest  market 

for  33 

consecutive  years 


®|jje  JJelttr 

"All  THE  NEWS  THAT'S  FIT  TO  PRINT  " 


twn'.vow.  ■ntiflwiGivEiiiT,r4fr/si 

m  Command  STEEl  SIZWE'  gyj  2 


Editor  &  Publisher 


Every  Saturday  Since  1884 


THE  SPOT  NEWS  PAPER  OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Tape  and  TV  Dominant 
In  Convention  Discussion 


hower  at  SHAPE,  will  address  the 
annual  luncheon  of  the  Associated 
Press  in  the  Grand  Ballroom  of 
the  Waldorf.  General  Gruenther 
is  mentioned  as  successor  to  Gen¬ 
eral  “Ike”  in  the  NATO  command. 

Wednesday — Dr.  Alberto  Gain- 
za  Paz,  noted  exiled  editor-pub¬ 
lisher  of  La  Pren.sa,  of  Buenos 
Aires,  will  tell  his  own  personal 
hich  appeds  story  of  Argentine  press  suppres- 
less  managers  fhe  open  meeting  of  the 

ives  while  the  AN  PA  convention.  Dr.  Gainza 
ors  attend  to  spoke  at  a  large  assemblage 

of  U.  S.  editors  and  publishers  last 
iers  who  will  October,  but  this  is  his  first  per- 
te  and  globe,  sonal  appearance  before  AN  PA 
in  journalism,  since  the  seizure  of  his  newspaper, 
ows:  Thursday — U.  S.  Senator  Harry 

A  1  f  r  e  d  M  .  F.  Byrd.  Sr.  of  Virginia  will  de- 
staff  to  Gen-  liver  the  major  address  at  the  an- 
^ight  D.  Eisen-  nual  dinner  of  the  Bureau  of 


AP  and  ANPA  Groups  to  Hear 
Gruenther,  Gainza  Paz  and  Byrd 

CONVENTION  WEEK  atmos 


As  usual,  the  curtain-raiser  for 
phere  around  the  Waldorf-Astoria  the  Week  will  be  the  annual  mem- 
Hotel  is  supercharged  with  T  (for  bership  meeting  of  the  Asswiated 
Teletypesetter),  N  (for  News-  Press  at 
print),  T  (for  Television).  dentally. 

But  amid  the  explosive  tension  in  Comn' 
caused  by  skyrocketing  production  relations 
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Convention  principals  and  the  principle  topics,  as  depicted  by  W.  L  Lamed-  E  &  P  stafi  artist. 
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SOCIAL  EVENTS 

(By  Invitation  Only) 


SUNDAY 

5:00  p.m. — Kitty  and  Walter  Ten¬ 
ney,  Parade  Publication,  Inc. 
cocktail  buffet,  Jade  Room. 

6:30  pan. — Moloney,  Regan  & 
Schmitt,  dinner.  Carpenter  Suite. 

MONDAY 

4:30  p.m. — Greater  Buffalo  Press, 
Inc.,  reception.  Stork  Club,  3  E. 
53rd  St. 

5:00  p.m. — The  Wright  Company, 
stag  party,  444  Madison  Ave. 

5:00  p.m. — ^Newsweek,  cocktail 
party,  Perroquet  Suite. 

5:30  p.m. — Thomas  A.  Dewart, 
president  of  Mohican  Stores, 
Inc.  and  former  publisher  of 
New  York  Sun,  reception.  Room 
F. 


TUESDAY 

12:15  p.m. — Banshee  luncheon 
(King  Features,  INS  and  INP), 
Grand  Ballroom. 

WEDNESDAY 

4:00  p.m. — NEA  Service,  Inc., 
reception  and  open  house.  West 
Foyer. 

5:00  p.m. — Mergenthaler  Linotype 
Company,  reception.  Jade 
Room. 

5:00  p.m. — Time,  Inc.,  cocktaii 
party,  LePerroquet  Suite. 

7:00  p.m. — ^National  Cartoonists 

Society,  dinner.  Grand  Ball¬ 
room,  Hotel  Pierre. 

THURSDAY 

3:00  p.m. — King  Features  Syndi¬ 
cate,  cocktail  party,  Sert  Room. 

5:00  p.m. — Moloney,  Regan  & 
Schmitt,  cocktail  party,  Jansen 
Blue  Room  and  4-U. 

5:30  p.m. — Cresmer  &  Woodward, 
cocktails.  Assembly  Suite  4 
M-N. 

6:00  p.m.— ^ohn  Budd  Co.,  re¬ 
ception,  Jansen  salon. 

11:30  p.m. — Kelley -Smith  Com¬ 
pany,  annual  party,  Latin  Quar¬ 
ter,  48th  Street  and  Broadway. 

(All  events  at  Waldorf-Astoria  un¬ 
less  otherwise  indicated.) 
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Rockford  Dailies 
On  24-Hour  Basis 

Rockford,  111. — Beginning  this 
week,  the  Morning  Star  and  Reg¬ 
ister-Republic  began  publishing  on 
a  24-hour  basis,  with  all  syndicated 
material  appearing  in  both  morn¬ 
ing  and  evening  papers.  The  two 
papers  continued  to  publish  three 
editions  on  the  morning  side  and 
three  in  the  afternoon  despite  a 
strike  against  the  Rockford  News¬ 
papers  by  the  local  typographical 
union. 

The  strike  extended  into  the 
fourth  week  as  a  result  of  a  dispute 
arising  over  the  insistence  of  the 
International  Typographical  Union 


TIME  TABLE  FOR  CONVENTION  WEEK 


(All  events  at  Waldorf-Astoria,  unless  otherwise  indicated) 


SUNDAY 


10:00  a.m. — American  Council  on  Education  for  Journalism, 
Advisory  Committee  meeting,  Carpenter  Suite. 
2:00  p.m, — ACEJ,  Annual  meeting,  Carpenter  Suite. 

MONDAY 


10:00  a.m. — Labor  Relations  Conference,  ANPA  Special  Stand- 
in  Committee,  Jade  Room.  All  Day. 


00  a.m. — United  Press,  executives'  meeting,  U.P.  offices. 

00  a.m. — Associated  Press,  annual  meeting,  Starlight  Roof. 
00  p.m. — Associated  Press  luncheon,  Grand  Ballroom.  Ad¬ 
dress  by  Gen.  Alfred  M.  Gruenther. 

2:00  p.m. — INS-INP  business  meeting,  INS  Suite. 

2:30  p.m. — AP  annual  meeting  resumes,  Starlight  Roof. 

TUESDAY 


10:00  a.m. — ANPA  session  for  under  10,000  circulation  grpup, 
Basildon  Room.  For  10-50,000  circulation  group. 
Jade  Room. 

10:00  a.m. — INS-INP  business  and  general  editorial  conference, 
INS  Suite. 

1 1 :00  a.m. — United  Press  executives,  U.P.  offices. 

4:(X)  p.m. — Combined  meeting  for  all  publishers  with  circula¬ 
tions  up  to  50,000  for  Tefetypesetter  discussion. 
Jade  Room. 

WEDNESDAY 


10:00 


— ANPA  general  seession.  Grand  Ballroom.  Talk  by 
Dr.  Alberto  Gainxa  Paz  and  motion  picture  report 
on  ANPA  mechanical  research. 

10:00  a.m. — INS-INP  sales  and  business  meeting,  INS  suite. 

1 1 :00  a.m. — United  Press  executives,  U.P.  offices, 

12:00  noon — New  York  State  Publishers  Association,  15th  an¬ 
nual  luncheon-business  meeting,  LePerroquet  Suite. 

12:00  noon — Pennsylvania  Newspaper  Publishers  Association,  an¬ 
nual  luncheon  meeting,  West  Foyer. 

12:00  noon — Publishers'  Bureau  of  New  Jersey,  luncheon-meet¬ 
ing,  Peacock  Lounge. 

2:00  p.m. — Bureau  of  Advertising,  ANPA,  annual  meeting  and 
presentation.  Grand  Ballroom. 

THURSDAY 


T 


on  a  clause  concerning  the  use  of 
Teletypesetter  tape  furnished  by 
the  Associated  Press  and  the 
United  Press. 

Under  the  new  publishing  ar¬ 
rangement,  two  pages  of  comics 
and  all  syndicate  features  appear 
in  both  the  Morning  Star  and 
evening  Register-Republic.  An  ex¬ 
panded  society  section  appears  in 
both  editions,  with  the  sports 
pages  made  over  to  carry  late 
afternoon  sports  news.  Advertising 
begins  in  the  morning  paper  and 
carries  through  the  afternoon  pa¬ 
per  on  Tuesday,  Wednesday  and 
Thursday.  The  Rockford  papers 
published  a  44-page  paper  on 
Wednesday. 


E  &  P  Facilities 

Members  of  the  .Vssociafc^ 
Press  and  the  American  Nm| 
paper  Publishers  AssociatkaB 
their  representatives  and  Kuotl 
are  cordially  invited  to  viii 
Editor  &  Publisher  Convenda 
Headquarters  in  the  .\st« 
Gallery  of  the  Waldorf- Aston 
during  the  conventions. 

E  &  P  staff  members,  unde 
the  direction  of  Garry  Hault* 
beek,  will  be  at  the  service  ol| 
convention  guests  for  seat 


Jc 

Si 


expedithi  q 


Outside  tekfj 


trial  work  and 
telephone  calls, 
phone  service  and  a  dirtci 
line  to  the  E  &  P  office  wil 
be  available. 

Phone  BR-yant  9-3052  f« 

E  &  P  main  offices  in  thi 
Times  Tower  Building  and  for 
the  Waldorf  Convention  Head¬ 
quarters,  or,  if  perchance  yoi 
are  at  the  Waldorf  and  desin 
to  reach  E  &  P  Headquarten 
in  the  Astor  Gallery,  pleaa 
ask  the  operator  for  Extea- 
Sion  1907.  || 

Miss  Evelyn  Kolojay.  man- 1| 
ager  of  E  &  P  Classified  Ad-  ^ 
vertising  Department,  will  be  j 
on  hand  to  assist  publishers 
with  personnel  problems. 
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Westchester  Papers  ; 
Hike  Price  to  7c 

Newsstand  prices  of  eight  West 
Chester  County,  N.  Y.,  newspaper 
were  increased  from  5c  to  7c  effec¬ 
tive  this  week.  Home  deliverec 
price  was  upped  from  30  to  3. 
cents  a  week. 


The  morning  Columbus  (Ga.) 
Enquirer  and  the  afternooi 
Ledger,  announced  an  increa* 
from  40c  to  45c  in  weekly  sub 
scription  rates.  Combined  rate  for 
both  papers  and  the  Sunw 
Ledger-Enquirer  will  go  to 
from  a  previous  70c. 


The  Galesburg  (Ill.)  Regisl^ 
Mail  raised  city  zone  home-de 
livery  rates  from  25c  to  30c  • 
week. 


10:00  a.m. — ANPA,  general  session.  Grand  Ballroom. 

10:00  a.m, — INS-INP  business  meeting,  INS  Suite. 

1 1 :00  a.m. — United  Press  executives,  U.P.  offices. 

12:00  noon — ^ANPA,  annual  meeting,  Grand  Ballroom. 

2:30  p.m.>— American  Association  of  Newspaper  Represen¬ 
tatives,  special  showing  of  "The  Revolution  in  Re¬ 
tailing  and  Its  Impact  on  Advertising,"  a  news¬ 
paper  sales  presentation. 

7:00  p.m. — Bureau  of  Advertising,  ANPA,  annual  dinner.  Grand 
Ballroom.  (Reception  in  Basildon  Room).  Address 
by  U.  S,  Senator  Harry  F.  Byrd,  Sr.  of  Virginia. 


Wyman  Is  Elected 
Officer  in  Company 

Pittsburgh  —  Herbert  G. 
man,  advertising  director  of 
Pittsburgh  Post-Gazette,  was  eled- 
ed  a  vicepresident  of  the  P-^ 
Publishing  Company,  publishers  of 
the  Post-Gazette,  at  a  recetf 
meeting  of  the  board  of  director 

Other  officers  of  the  P-G  I^b 
lishing  Company  are:  Williao’ 
BlcKk,  president;  Dan  Nicoll. 
president,  and  Paul  B  a  u  m  a  "- 
secretary-treasurer. 
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^  Jones  Urges  Washington 
1  Secretariat  for  ASNE 


He  Also  Deplores  Toss  Situation, 
Says  'We  Are  Taking  It  Lying  Down' 
By  Robert  U.  Brown 


WASHrNGTON  —  Based  “on  the 
growth  of  the  Society  in  numbers, 
in  the  scope  of  its  activities,  and 
in  the  esteem  in  which  it  is  held 
both  in  this  country  and  through¬ 
out  the  world,”  President  Alexan¬ 
der  F.  Jones,  Syracuse  (N.  Y.) 
Herald-Journal,  recommended  that 
the  American  Society  of  Newspa¬ 
per  Editors  establish  “a  real  secre¬ 
tariat”  in  Washington. 

In  his  speech  opening  the  annual 
meeting  of  the  society  Thursday 
at  the  Statler  Hotel,  Mr.  Jones 
said:  “Truly,  freedom  is  big  busi¬ 
ness — and  the  ASNE,  as  the  lead¬ 
ing  exponent  of  freedom  of  infor¬ 
mation  in  this  great  country,  is 
getting  to  be  big  business. 

Editor  As  Secretary 
“The  point  has  been  reached 
where,  to  reach  maximum  effec¬ 
tiveness,  this  Society  should  have 
a  real  secretariat  here  in  Washing¬ 
ton  with  an  executive  secretary 
empowered  to  take  much  of  the 
work  off  the  shoulders  of  officers 
and  committee  chairmen  who  are 
now  being  asked  to  devote  as 
much  as  50  per  cent  of  their  time 
to  the  work  of  this  Society. 

“As  I  see  it,  this  executive  sec¬ 
retary,  who  should  be  an  experi¬ 
enced  editor,  could  function  in 
many  matters  now  handled  by  the 
Committee  on  Freedom  of  Infor¬ 
mation,  to  act  on  our  behalf  on 
any  governmental  matter,  to  han¬ 
dle  the  detail  of  our  annual  pro¬ 
grams,  to  maintain  liaison  with 
state  editor  societies,  with  the  In¬ 
ternational  Press  Institute,  and  to 
supervise  our  growing  Bulletin.” 

Mr.  Jones  said  the  “loyal  efforts” 
of  Alice  and  Fred  Pitts  “would 
certainly  be  an  important  part  of 
a  real  secretariat.  He  mentioned 
committee  chairmen  who  had 
spent  months  of  their  own  time 
on  society  projects. 

“A  real  secretariat  costs  money,” 
he  went  on.  “It  involves  salaries, 
rent,  equipment,  and  expenses.  We 
do  not  have  the  needed  revenues. 
It  would  cost  between  $35,000  and 
550,000  annually,  whereas  present 
revenues  from  dues  are  less  than 
520,000.  He  recommended  a  com¬ 
mittee  be  appointed  to  study  the 
suggestion  and  report  to  the  next 
convention. 

Keviews  Tass  Matter 
Turning  to  events  during  the 
past  year,  Mr.  Jones  said: 

“The  controversy  about  Tass 
agency  was  largely  a  personal 
^tter  with  me,  although  the 
hoard  authorized  my  original  state¬ 


ment.  Later  some  members  of  the 
board  took  an  opposite  view  and 
the  Executive  Committee  of  the 
Gallery  Correspondents  declined 
to  throw  Tass  out. 

“For  the  time  being  I  was 
licked. 

“I  felt  as  though  1  had  been 
slugged  on  the  chin  by  a  butter¬ 
fly. 

“For  as  certainly  as  1  stand  here, 
the  present  intolerable  press  rela¬ 
tions  between  the  United  States 
and  the  nations  behind  the  Iron 
Curtain  cannot  long  continue — 
with  our  reporters  in  Moscow  be¬ 
ing  held  as  virtual  hostages  and 
subjected  to  every  indignity,  Wil¬ 
liam  Oatis  in  prison  in  Czecho¬ 
slovakia,  and  Pavlov,  the  Soviet 
delegate  at  the  Paris  meeting  of 
UN  declaring  that  the  next  Amer¬ 
ican  correspondent  arrested  will 
consider  Oatis  fortunate  to  be  only 
in  prison. 

Not  a  Government  Problem 

“This,  while  Mikhail  Fedorov, 
head  of  the  Tass  Bureau  here,  an 
aeronautical  engineer  sent  from 
Moscow  to  head  a  spy  ring,  uses  a 
Russian  government  communica¬ 
tions  system  without  censorship. 
Tass  is  not  a  news  agency  as  we 
know  the  term.  Only  last  week, 
Tass  was  thrown  out  of  India. 

“Some  of  my  colleagues  feel 
that  this  is  not  a  matter  for  our 
consideration — that  it  is  a  govern¬ 
ment  problem. 

“I  do  not  agree.  Our  State  De¬ 
partment  seems  to  consider  that 
American  citizeas  can  only  be 
protected  by  paying  ransom  or  in¬ 
voking  economic  sanctions.  I  have 
always  been  proud  of  being  an 
American  newspaperman  and 
gloried  in  our  strength  when  we 
set  out  to  do  something. 

“I  am  not  proud  of  our  course 
in  allowing  our  reporters  in  Iron 
Curtain  countries  to  become 
harassed,  frightened,  useless  repre¬ 
sentatives  of  our  free  press. 

"‘We  are  taking  it  lying  down. 

“Whatever  may  be  your  view,  I 
believe  you  will  agree  that  the 
Tass  discussion  pinpointed  a  situ¬ 
ation  that  all  of  us  deplore.” 

At  the  luncheon  session,  Robert 
Ramspeck,  chairman  of  the  U.  S. 
Civil  Service  Commission,  ap¬ 
pealed  to  the  nation’s  editors  for 
support  in  his  campaign  to  restore 
confidence  of  the  people  in  their 
government. 

“The  current  tendency  to  speak 
slurringly  of  all  government  ac¬ 
tivities,  and  to  characterize  all 
goverament  workers,  indiscrimi¬ 


nately,  as  ’bureaucrats,’  taxeaters,’ 
‘feeders  at  the  public  trough’  and 
worse,  is  a  threat  to  our  form  of 
government  and  a  luxury  that  car¬ 
ries  a  staggering  price  tag.” 

He  paraphrased  his  “one-man 
campaign”  effort  as  “don’t  mow 
down  the  whole  army  when  you’re 
trying  to  shoot  a  traitor.” 

“Pope  Pius  recently  warned  a 
group  of  American  newspaper  and 
radio  executives  of  the  danger  of 
distortion  or  suppression  of  truth 
in  a  land  where  public  opinion  is 
powerful.  ‘Public  opinion  fed  on 
error  and  calummy  only  poison 
the  body  politic,’  Pope  Pius  de¬ 
clared. 

“As  molders  of  this  nation’s 
public  attitudes,”  Mr.  Ramspeck 
said,  “You  don’t  want  that  brand 
of  poison  on  your  pen  or  on  your 
conscience.  Government  in  a  de¬ 
mocracy  functions  by  consent  of 
the  governed.  If  public  confidence 
is  destroyed,  consent  will  be  with¬ 
drawn  and  our  form  of  govern¬ 
ment  will  fail.  In  today’s  global 
circumstances,  that  would  mean 
the  end  of  democracy  in  the  world. 

‘This  campaign  of  mine  has  had 
some  editorial  support,  and  it 
needs  much  more.  But  inspiring 
an  editorial,  or  writing  one,  is  not 
the  end  and  answer  to  everything, 
as  you  men  know  better  than  1  do. 
As  thought  leaders  in  your  com¬ 
munities  you  can  do  more.  And 
the  program  I’m  handing  you 
doesn’t  stop  with  the  end  mark 
on  a  piece  of  copy  or  with  ‘put¬ 
ting  the  last  edition  to  bed’  on 
any  given  day. 

“Here  are  three  things  1  be¬ 
lieve  the  American  press  must  do 
to  help  give  us  the  kind  of  effi- 


Geneml  Gruenthcr 

At  AP  Luncheon 

cient,  responsive  government  that 
is  vital  to  the  conduct  of  our  own 
affairs  and  the  maintenance  of  our 
place  in  the  world: 

“1.  You  must  help  instill  in  the 
American  people  a  positive  pride 
in  public  service — a  pride  that  will 
shine  from  the  eyes  of  talented 
and  aspiring  people  who  will  come 
to  us,  eager  to  compete  for  ca¬ 
reers  in  the  service  of  their  gov¬ 
ernment. 

“2.  You  must  find  ways  to  let 
the  public  know  just  what  serv¬ 
ices  their  government  agencies  arc 
performing  so  that  the  people, 
through  their  representatives  in 
Congress,  can  decide  intelligently 
where  they  want  their  tax  dollars 
to  be  spent  and  where  they  want 
money  to  be  saved. 

“3.  And  you  must  convey  to 
your  readers  the  fact  that  govern¬ 
ment  is  not  only  their  partner,  but 
their  neighbor;  that  a  whopping  90 
{Continued  on  Page  114) 


Editors  Disappointed: 
Truman  Doesn’t  Scold 


Washington — President  Truman 
met  the  press  for  his  300th  regular 
news  conference  Thursday  in  the 
National  Museum.  The  large  audi¬ 
torium  there  was  necessary  to 
accommodate  the  turnout,  includ¬ 
ing  many  members  of  the  Ameri¬ 
can  Society  of  Newspaper  Editors. 

The  visiting  editors  were  disap¬ 
pointed  because  Mr.  Truman 
didn’t  take  advantage  of  the  occa¬ 
sion  to  lambast  them,  as  they  had 
expected  he  would.  But  the  Presi¬ 
dent  was  in  a  bantering  mood  and 
some  of  the  Q.  and  A.  went  like 
this: 

Col.  J.  Hale  Steinman,  Lancaster 
(Pa.)  Newspapers — If  the  Presi¬ 
dent  can  seize  the  steel  mills  un¬ 
der  his  inherent  powers,  could  he 
seize  newspapers?  A.  Under  simi¬ 
lar  circumstances,  the  President 


has  to  act  in  the  best  interests  of 
the  country. 

Frank  Knight,  Charleston  (W. 
Va.)  Gazette — Why  haven’t  edi¬ 
tors  been  able  to  predict  the  presi¬ 
dential  winners?  A.  Because  they 
don’t  know  anything  about  pol¬ 
itics. 

Elizabeth  May  Craig.  Gannett 
Newspapers  of  Maine — Why 
doesn’t  the  President,  who  is  fre¬ 
quently  critical  of  the  correspond¬ 
ents,  tell  the  editors  his  complaints 
now?  A.  His  complaints  are  always 
specific  and  he  has  none  today. 

Ruth  Montgomery,  New  York 
News — Explain  the  U.  S.  stand  in 
the  U.N.  on  the  Tunisian  ques¬ 
tion.  A.  She  shouldn’t  have  asked 
about  such  a  complicated  matter 
because  she  doesn’t  have  all  the 
information  necessary. 
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NEW  YORK  ADDRESSES  OF  CONVENTION  VISITORS 


Ab^e»n  (S.  U.)  American-NrwH . 

Abilene  (Tex.)  Reporter-NeaTi . 

.Adrian  (Mich.)  Telegram . 

Akron  (0.)  Beacon  Journal . 

Albany  (N.  Y.)  Knickerliocker  News.. 

Albany  (N.  Y'.)  Times  Union . 

Albany  (Ore.)  Democrat-Herald . 

Allentown(  Pa.)  Call-Chronicle . 

-Altoona  'Pa.)  Mirror . 

Amsterdam  tN.  Y.)  Recorder . 

.Anchorage  (Alasika)  Times . 

.Annapolis  (Md.)  Capital . 

-Ansonia  (Conn.)  Sentinel . 

Arkansas  City  (Kan.)  Traveler . 

-Asheville  (N.  C-)  t'itiien-Times . 

-Ashland  i  Ky.)  Independent . 

Ashtabula  (0.'  Star-Beacon . 

-Auburn  (N.  Y.)  Citiien--Advertiser- . . 
-Austin  (Tex.)  American-Statesman .  . 


A 

.  Henry  J.  Schmitt . 

.  -Andrew  B.  Shelton . 

-Stuart  H.  Perry . 

H-  F.  Bailey . 

-John  S.  Knight . 

J.  H.  Barry . 

Roger  Burrell . 

-A.  F.  Falk . 

.  A.  J.  McDonald . 

Henry  W.  Stock . 

Herman  Moecker . 

-Fred  I.  -Archibald . 

.  -  Ralph  R.  Cronise . 

Mrs.  Ralph  R.  CronLse . 

Da\id  A.  Miller . 

.'^amuel  W.  Miller . 

General  Charles  C.  Curtis . . 

P.  W.  Leisenring . 

.  J.  E.  Holtiinger . 

R.  E.  Beeler . 

James  G.  Slep . 

Herman  S.  Rieifsnyder . 

Gardiner  Kline . . . . 

William  B.  LeFavo  ir . 

. .  Robert  B.  Atwood . 

.  Elmer  M.  Jackson.  Jr . 

Mrs.  Elmer  M.  Jackson.  Jr. 

.  Ella  H.  Emerson . 

-Oscar  S.  Stauffer . 

Stanley  H.  Stauffer  . 

Don  S.  Elias . 

B.  F.  Forgey . 

Mrs.  B.  F  Forgey . 

J.  T.  Norris . 

Mrs.  J.  T.  Norri« 

,  R.  B.  Rowley . 

D.  C.  Rowley . 

E.  A.  Olson . 

C.  E.  Bartlett . 

.  William  0.  Dapping . 

Wallington  Wales . 

I/Oiiis  N .  Goldberg  .  . 


. . .  .Barclay 

_ Waldorf-Astoiis 

_ Waldorf-.Astoria 

_ St.  Regis 

_ Waldorf  Towers 

_ W'aldorf-.Astoria 

. .  Plasa 
. . .  .Biltmore 
. . . .  Lexington 
....  Belmont  Plaia 
. . .  -Belmont  Plasa 

_ Waldorf-.Astoria 

. . .  .Park  Lane 
. . .  -  Park  Lane 
. . .  .Park  Lane 
. . .  .Park  Lane 
. . .  .Park  Lane 
....  .Algonquin 

_ Roosevelt 

_ Roosevelt 

_ Roosevelt 

. Roosevelt 

_ W'aldorf-.Astoria 

. Waldorf-.Astoria 

. Waldorf-.Astoria 

. Belmont  Plaza 

....  Belmont  Plaza 

. Waldorf-.Astoria 

. W’aldorf-.Astoria 

. W’aldorf-.Astoria 

. Plaza 

. Waldorf-.Astoria 

. Waldorf-.Astoria 

. .  .W’aldorf-.Astoria 

. W’aldorf-Astoria 

. Barclay 

. Barclay 

. Barclay 

. Barclay 

. Harvard  Cluh 

. Harvard  Club 

.  .  Belmont  Plaza 


B 


Baltimore  (Md.)  New.s-Post  and  American  .W.  M.  Baskervill . Warwick 

N.  J.  Quimper . Warwick 

Marshall  P.  Trippe . W’arwick 


Baltimore  I  Md.)  .Sun  .  William  F.  Schinick _ 

Gary  Black 

Emmett  P.  Kavanaugh 
W.  Spaulding  Albert  . 
('art  W’.  Ganz . 


Bangor  (Me.)  News . Frank  L.  Ames . Taft 

Richard  K.  Warren . .University  Club 

Barrc  ( Vt.)  Times .  .Alexander  C.  W’alkcr . Belmont-Plaza 

Mrs.  A.  C.  Walker  . Belmont-Plaza 

Baton  Rouge  (Iji.)  .State-Times  Advocate  .  .  Charles  P.  Manship,  Jr. . Barclay 

Douglas  L.  Manship  . Barclay 

Bay  City  (.Mich.)  Times .  .Andrew  J.  Simpson . Roosevelt 

Bayonne  (N.  J.' Times.  . !•’ydney  A.  Laaanis . Waldorf-Astoria 

Herman  I..azanLs.  Jr . W’aldorf-.Astoria 

Robert  N.  Caldwell . Waldorf-.Astoria 

George  0.  Kamper . Waldorf-.Astoria 

Maurice  Zinader . Waldorf-Astoria 

Beaver  iPa.)  V’alley  Times  .  . .S.  W.  Calkins . Waldorf-.Astoria 

Bennington  (Vt.)  Banner .  Frank  E.  Howe  11 . Woodstock 

Mrs.  Howe . Woodstock 

Berwick  (Pa.)  Enterprise .  .’.  Maynard  R.  JohiLson . Chatham 

Binghamton  (N.  Y.)  Press .  .A.  B.  Engelbert . New  Weston 

J.  A.  Burnett . New  Weston 

J.  F.  Jones . . New  Weston 

Bisbee  (.Ariz.)  Review .  Fol-som  Moore . Biltmore 

Bismarck  (N.  D.)  Tribune .  .  .  William  Moeller . Waldorf-Astoria 

Mrs.  W’illiam  Moc-ller  . Waldorf-.Astoria 

Mrs.  A.  G.  Sorlic . Waldorf-.Astoria 

Mrs.  .Stella  I.  Mann . .Waldorf-.Astoria 

Bloomington  (III.)  Pantagraph  Loring  C.  Merwin . Beverly 

Joe  M.  Bunting . Barliizon-Plaza 

David  Merwin . Waldorf-.Astoria 

Boston  (.Mass.)  (  hristian  .Science  Monitor  , .  John  H.  Hoagland . Waldorf-.Astoria 

.  M.Alvah  Blanchard . Waldorf-.Astoria 

Herliert  T.  Stanger  . Barclay 

Boston  (Mass.)  Herald  and  Traveler  Robert  B.  Choate . Pierre 

Boston  (Mass.)  Post  . Chester  C.  Gray . Roosevelt 

Bradford  (Pa.)  Era . .  .Henry  A.  Satterwhite  . Waldorf-.Astoria 

Roliert  B.  Bromelev . Waldorf-.Astoria 

Joseph  M.  Cleary . Waldorf-.Astoria 

William  E.  Eysinger .  Waldorf-.Astoria 

Br.dgeis.rt  (Conn.)  Herald .  I.eigh  Danenberg . Hotel  Seventy 

Park  .Ave. 

.A.  J.  Miller . Hotel  Seventy 

Park  .Ave. 

Bristol  (Conn.)  Press . E.  Bartlett  Barnes . Barclay 

Brockton  (Mass.)  Enteriirise-Times  . Clias.  L.  Fuller . W'aldorf-.Astoria 

Brooklyn  (N.  Y.)  Brooklyn  Eagle . F.  D.  Schroth . 2t  Johnson  St., 

Brooklyn  1,  N 

E'.  D.  Schroth,  Jr .  “ 

T.  Schroth .  “ 

E.  B.  )A'ilson .  “ 


I.  Cohen . 

W.  F.  Crowell 

J.  E.  Dean. . . 

R.  Grannis. . . 

S.  Lambert . . . 

S.  Patton . 


Brush-Moore  Newspapers.  Canton  (().)( . Roy  D.  Moore . 2  Sutton  PI..  South 

William  T.  Moore . 2  Sutton  PI.,  South 

William  H.  Vodrey . Barclay 

William  H.  A’odrey,  Jr . .Amba^ador 

G.  Gordon  Strong .  Barclay 

John  D.  Raridan . Amliassador 

Thomas  S.  Bnish . Waldorf-.Astoria 


Joseph  Kelly  Vodrey . Drake 

Henry  R.  Schaffner . Gotham 


Buffalo  (N.  Y.)  Co  irier-Express. 


Buffalo  (N.  Y.)  News. 


Burlington  (N.  C.)  Times-News. 
Burlington  (Vt.)  Free  Press . 


. R.  C.  Harris . Barclay 

W.  E.  O’Brien . Barclay 

A.  Gordon  Bennett . Barclay 

W.  J.  Conners,  HI . 

H.  C.  Clother . Barclay 

F.J.  Clancy . Barclay 

. Edward  H.  Butler . Kelly  Smith  Co., 

420  Lexington  h. 

. .Suley  A.  Cook . la-xington 

. David  W.  Howe . Waldorf-.Astoria 

.Arthur  J.  Cayo . Taft 


Camden  (N.  J.)  Courier-Post . 


Canton  (O.)  Repository. 


Cedar  Rapids  (la.)  Gazette. . . 

Centralia  (111.)  Sentinel . 

Charleston  (W.  \a.)  Gazette. 


Charleston  (W.  \'a.)  Mail . 
Charlotte  (N.  C.)  News. . . 


Chattanooga  (Tenn.)  News-Free  Press 


Chelsea  (Mass.)  Record . 

Chicago  (III.)  Herald- .American . 


Chicago  (111.)  News. 


Chicago  (III.)  Sun-Times. 


Chillicothe  (0.)  Gazette 

Cincinnati  (0.)  Post . 

Clearfield  (Pa.)  Progress 
Cleveland  fO.)  News . 


Cleveland  (0.)  Plain  Dealer 


Cleveland  (0.)  Press. 


Clinton  (la.)  Herald . 


Coatesville  (Pa.)  Record . 

Columbia  (S.  C.)  State  and  Record 


Columbus  (Ga.)  Ledger-Enquirer 


Columbus  (0.)  State  Journal 


Concord  (N.  C.)  Tribune. . . 
Cordcle  (Ga.)  Dispatch . . . . 

Corning  (N.  Y.)  Leader _ 

Cortland  (N.  Y.)  Standard . 


Council  Bluffs  (la.)  Nonpareil 


Mrs.  Harold  A.  Stretch . Waldorf-.Astoria 

Miss  Jane  A.  Stretch . Waldorf-.Astoria 

William  A  Stretch . W’aldorf-.Astoria 

Harold  A.  Stretch . Waldorf-Astoria 

Neal  E.  Dyer . Waldorf-Astoria 

Maurice  L.  Platt . Waldorf-.Astoria 

. Roy  D.  Moore . 2  Sutton  PI..  Soulk 

G.  Gordon  Strong . Barclay 

John  D.  Raridan . Ambassador 

Joseph  Kelly  Vodrey . Drake 

Henry  R.  Schaffner . Gotham 

. J.  F.  Hladky,  Jr . Barclay 

. Verne  Joy . Waldorf-Astoria 

_ Robert  L.  Smith . Belmont  Plaza 

Frank  A.  Knight . Belmont  Plaza 

W.  E.  Chilton,  III . Drake 

. F.  M .  Staunton . Barclay 

. Thomas  L.  Robinson . Waldorf-.Astoria 

Mrs.  Thomas  L.  Robinson . Waldorf-.Astoria 

&  Times .  Everett  Allen . Waldorf-.Astoria 

Roy  McDonald . Waldorf-.Astoria 

Charles  McD.  Puckette . Waldorf-Astoria 

. Herbert  D.  Hancock . Plymouth 

. Worth  C.  Coutney . Waldorf-Astoria 

W.  E.  Gibbons . Lexington 

Edward  C.  Lapping . Warwick 

. John  S.  Knight . Waldorf  Towers 

J.  H.  Barry . Waldorf-.Astoria 

Geq.  E’.  Hartford . Waldorf-.Astona 

. Marshall  Field,  Jr . W  aldorf-.Astoria 

Russ  Stewart . Waldorf-.Astoria 

James  A.  Griffin . Waldorf-.Astoria 

L.  T.  Knott . Waldorf-.Astoria 

Hy  Shannon . Waldorf-.Astoria 

Harry  Baker . W'aldorf- Astoria 

Paul  J.  Hassett . Chatham 

. W.  E.  Beeler . Taft 

. F.  W.  Giesel . Lexington 

. W.  K.  Ulerich . Barclay 

. Charles  F.  McCahill . St.  Regis 

N.  R.  Howard . St.  Regis 

Leo  P,  Doyle . Waldorf-.Astoria 

Sidney  D.  L.  Jackson,  Jr . St.  Regis 

I,  E',  E'reiberger . Waldorf-.Astoria 

. I,  F,  E'reiberger . Waldorf-.Astoria 

Guerdon  S.  Holden . Park  Lane 

Herman  L.  Vail . We.vlin 

Paul  Bellanw . St.  Regis 

Sterling  E.  (jraham . W’aldorf-.Astoria 

J.  A.  Van  Buren . Waldorf-.Astoria 

George  P.  Hausser . Waldorf-.Astoria 

B.  A.  Collins . Barclay 

Irfon  Link . Roosevelt 

. James  A.  E'oltz,  Jr . W’aldorf-Astoria 

Clem  D.  O’Rourke . Beverley 

George  Fuller . Ig-xington 

Paul  Brannon . Lexington 

James  Kelleher . Lexington 

W.  F.  Alexander . Lexington 

Louis  B.  Seltzer . Waldorf-.Astoria 

. John  H.  Notman . Harvard  Club 

Richard  J.  Schuster . Waldorf-.Astoria 

. C.  H.  Heintzelman . Roosevelt 

. J.  .M.  Blalock . W’aldorf-.Astoria 

S.  L.  Latimer,  Jr . W’aldorf-.Astoria 

Thomas  Crenshaw . Lexington 

. A.  H.  Chapman,  Sr . Waldorf-.Astorja 

Mrs,  A.  H.  Chapman,  Sr. . Waldorf-.Astoria 

Maynard  R.  .Ashworth . Waldorf-.Astoria 

Mrs.  Maynard  R.  Ashworth  . .  W’aldorf-.Astoria 

. Ekigar  T.  Wolfe,  Jr . Pierre 

William  C.  Gilchrist . Pierre 

Sid  R.  Phillips . Pierre 

Robert  W.  Irwin . Pierre 

. .  .• . .A.  W,  Huckle . Belmont  Plaza 

Mrs.  A.  W.  Hucklc . Belmont  Ilaza 

. E).  W.  Mathews . Statler 

James  S.  Hayward . iStatlcr 

. W.  .A.  Underhill . A’ale  Club 

E.  S.  Underhill,  3rd . Yale  Hub 

. E.  H.  Clark . W  aldorf-.Astoria 

Paul  L.  Geibel . W’aldorf-.Astoria 

.Mrs.  Paul  L.  Geibel . Waldorf-.Astoria 

. Robert  R.  O’Brien .  Waldorf-.Astorja 

Ora  L.  Taylor . Waldorf-.Astoria 


Dallas  (Tex.)  News . Ted  Dealey . 

Mrs.  Ted  Dealey, 
James  M.  Morone 

Dallas  (Tex.)  Times-Herald . Tom  C. Gooch... 

John  W,  Runyon. 

Danbury  (Conn.)  News-Times . Frank  S.  Stevens. 


Danville  (Ill.)  Commercial  News. 

Davenport  (la.)  Times . 

Davton  (0.)  Journal  Herald . 


James  M.  Moroney,  Jr . . . 

aid . Tom  C.  Gooch . Waldorf-.Astona 

John  W.  Runyon . W’aldorf-.A.storia 

Times . Frank  S.  Stevens . Shelton 

William  A.  White,  Sr . Tudor  City  Apts. 

Richard  S.  Rice . 

Irf-roy  E.  Paltrowitz . 

Stephen  A.  Collins . 

al  News . K.  K.  Burke . Roosevelt 

. P.  D.  .Adler . Waldorf-.Aslor* 

raid . Dwight  Young . W  aldorf- Astoria 

E’.  0.  Grasshw . W  aldorf-.Astona 

( (‘oiifKimvf  on  page  107) 

EDITOR  &  PUBLISHER  for  April  19.  195^ 


12 


FOR  S-H  ALBUM 

Reading  from  front  to  back  in 
zig-zag: 

Row  I  —  Seltzer,  Ahlgren,  Jack 
Howard,  Stone,  Groat,  Sauffders, 
Wood. 

Row  2 — Roy  W,  Howard,  Weaver, 
Burrows,  Lockhart,  McFarland, 
Scripps,  O’Rouke. 

Row  3 — Talburt,  Richert,  Ford, 
Huber,  Aston.  Porter,  Humphrey. 

Row  4— Miller,  Forster,  l,eckrone, 
Pooley,  Cater,  F'oster,  Carmack. 

Row  5 — Mills,  Meeman,  Thorn¬ 
burg,  Denny,  Ferree,  Schneider, 
Fdwards.  LaMoore. 

the  national  government  on  the 
ground  that  so  long  a  tenure  by 
any  party  is  against  the  public 
interest. 

After  further  clarification  of  the 
issues,  the  editors  will  again  vote 
to  determine  their  choice  of  can¬ 
didates. 

*  *  * 

The  .Scripps-Howard  ‘Family’ 
Pictured  are  the  editors  of  the 
19  Scripps-Howard  Newspapers 
and  the  general  editorial  executives 
who  attended  the  concern’s  annual 
editorial  conference  at  the  Hershey 
Hotel.  Hershey.  Pa..  April  12-15. 

Ihe  picture  includes:  Charles 
E.  Scripps.  chairman  of  the  Ed¬ 
ward  W.  Scripps  Trust;  Roy  W. 
Howard,  president  of  Scripps- 
Howard  Newspapers;  Walker 
Stone,  editor  of  Scripps-Howard 
Newspaper  Alliance;  Jack  R.  How¬ 
ard.  general  editorial  manager; 
Ray  A.  Huber,  member  of  the 
executive  committee  of  general 


management;  Mark  Ferree.  general 
business  manager;  Thomas  J.  Ed¬ 
wards.  general  counsel;  Ludwell 
Denny,  foreign  editor;  Harold  M. 
Talburt.  editorial  cartoonist. 

Dan  Burrows,  editor  of  Albu¬ 
querque  Tribune;  James  E.  Mills, 
editor  of  Birmingham  Post-Herald; 
Carl  D.  Groat,  editor  of  Cincinnati 
Post:  Carl  A.  Saunders,  editor  of 
Kentucky  Post  (Covington);  Louis 
B.  Seltzer,  editor  of  Cleveland 
Press;  Don  E.  Weaver,  editor  of 
Columbus  Citizen:  Jack  Foster  Jr., 
editor  of  Rocky  Mountain  News 
(Denver);  E.  M.  Pooley,  editor  of 
El  Paso  Herald-Post:  Earl  H.  Rich- 
ort,  editor  of  Evansville  Press;, 
Walter  R.  Humphrey,  editor  of 
Fort  Worth  Press;  George  Car¬ 
mack.  editor  of  Houston  Press; 
Walter  Leckrone.  editor  of  Indian¬ 
apolis  Times:  Loye  W.  Miller, 
editor  of  Knoxville  News-Sentinel, 
Frank  R.  Ahlgren.  editor  of  Mem¬ 
phis  Commercial  Appeal;  E.  J. 
Meeman.  editor  of  Memphis  Press- 
Scimitar;  Lee  B.  Wood,  executive 
editor  of  New  York  World-Tele-' 
gram  and  Sun:  W.  W.  Forster, 
editor  of  Pittsburgh  Pn-ss;  Frank 
R.  Ford,  editor  of  San  Francisco 
News;  John  T.  O'Rourke,  editor 
of  Washington  Daily  News.  ' 

Jack  H.  Lockhart,  assistant  gen¬ 
eral  editorial  manager;  Dick 
Thornburg.  Parker  LaMoore,  and 
Kermit  McFarland,  of  Scripps- 
Howard  Newspaper  Alliance; 
Charles  Schneider,  editorial  pro¬ 
motion  director;  Edwin  L.  Cater, 
secretary  to  Charles  E.  Scripps; 
arid  William  M.  Porter,  secretary 
to  Jack  R.  Howard. 


Steel  Industry 
Ads  Handled 


Like  Spot  News 


Hill  and  Knowlton,  Inc.,  a  pub¬ 
lic  relations  agency  that  handles 
institutional  advertising  for  the 
steel  industry,  is  believed  to  have 
set  new  records  this  week  by  treat¬ 
ing  advertising  as  if  it  were  news. 

At  11:30  a.  m.  Monday,  H&K 
received  approval  from  steel  com¬ 
pany  executives  on  the  draft  of  a 
full  page  newspaper  advertisement 
setting  forth  the  position  o^  the 
Steel  Companies  in  the  Wage  Case 
on  the  government  seizure  of  the 
industry.  In  less  than  12  hours 
the  ad  was  on  the  street  in  major 
cities  throughout  the  U.  S.  It 
appeared  in  74  Tuesday  morning 
and  evening  newspapers  in  26 
cities. 

A  second  ad,  approved  in  type¬ 
script  at  6:30  p.m.  Tuesday,  ap¬ 
peared  in  print  in  72  Wednesday 
afternoon  and  Thursday  morning 
newspapers  in  27  cities  ranging 
from  Boston  to  San  Francisco  and 
as  far  south  as  Birmingham,  Ala. 

According  to  John  W.  Hill, 
president  of  Hill  and  Knowlton, 
stringent  effort  by  both  his  staff 
and  the  newspapers  accounted  for 
this  extraordinary  performance,  in 
both  cases  the  agency’s  personnel 
in  New  York,  Cleveland,  Washing¬ 
ton,  Pittsburgh  and  Chicago  were 
on  the  telephone  within  IS  minutes 
after  the  ads  were  approved,  re¬ 
serving  space  in  the  newspapers  in 
their  cities.  From  New  York  tele¬ 
phone,  telegraph  and  air  mail  were 
used  to  hold  space  in  other  cities. 
Without  a  single  exception  the 
newspapers  agreed  to  reserve  pages 
in  view  of  the  spot  news  aspects 
of  the  copy.  Wall  Street  Journal 
in  New  York  telephoned  the  copy 
to  its  San  Francisco  office  and 
gave  instructions  on  typography. 
The  San  Francisco  office,  in  turn, 
got  in  touch  with  the  five  other 
newspapers  in  the  area.  Then  they 
set  the  type,  made  the  matrices, 
and  had  them  ready  when  mess¬ 
enger  boys  called  for  them. 

As  fast  as  possible,  Hill  and 
Knowlton  is  publishing  the  first 
ad,  containing  excerpts  from  news¬ 
paper  editorials,  in  2(K)  weeklv, 
semi-weekly  and  small  city  daily 
newspapers  in  steel  plant  com¬ 
munity  areas. 

Mr.  Hill  said  that  a  sidelight  on 
the  speedy  placement  was  in  ob¬ 
taining  approval  to  use  these  edi¬ 
torials.  It  wasn’t  until  after  the 
ad  in  which  they  appeared  had 
been  approved  that  H&K  person¬ 
nel  began  to  ask  permission  of 
editors  to  use  them.  But  telephone 
calls  to  the  13  papers  involved 
solved  this  problem  within  three 
hours. 

NARTB  Roll  Up 

Washington — Total  AM  station 
membership  in  the  National  Asso¬ 
ciation  of  Radio  and  Television 
Broadcasters  has  reached  1,000. 
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S-H  Editors 
Like  Ike, 

Await  Views 

The  editors  of  the  19  Scripps- 
Howard  newspapers  and  the  gen¬ 
eral  editorial  executives  of  the 
group,  at  a  conference  this  week 
at  Hershey.  Pa.,  decided  against 
indorsement  of  any  Presidential 
candidate  at  this  time. 

The  majority  favored  the  can¬ 
didacy  of  Gen.  Dwight  D.  Eisen¬ 
hower  over  that  of  Senator  Rob¬ 
ert  A.  Taft  (R.-Ohio)  and  be¬ 
lieved  the  general  would  make  a 
stronger  race  against  any  candi¬ 
date  the  Democrats  name.  How¬ 
ever.  as  the  S-H  newspapers  are 
politically  independent,  it  was  de¬ 
cided  there  should  be  no  indorse¬ 
ment  until  Gen.  Eisenhower  has 
had  an  opportunity  to  state  more 
specifically  his  position  on  major 
issues. 

Views  In  Doubt 

It  was  the  sense  of  the  group 
that  as  independent  editors  they 
could  not  sign  a  blank  check  or 
give  their  indorsement  to  any  can¬ 
didate  without  knowing  the  poli¬ 
cies  and  principles  on  which  he 
will  seek  support  of  the  electorate 
if  nominated. 

The  editors  expressed  no  pref- 
ernce  for  a  Democratic  candi¬ 
date  on  the  grounds  that  some  of 
that  party’s  likely  candidates  have 
not  yet  stated  their  principles. 
The  grouD  called  for  an  end  to  the 
20-year-old  Democratic  control  of 
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LaSalle  Paper 
Wins  Ayer  Cup 
Second  Time 

Philadelphia  —  For  the  second 
year  in  a  row,  the  LaSalle  (Ill.) 
Daily  News -Tribune  has  been 
awarded  the  F.  Wayland  Ayer  Cup 
for  excellence  in  typography, 
make-up  and  presswork. 

Award  was  made  April  15  by 
Judges  of  the  22nd  Annual  Exhi¬ 
bition  of  Newspaper  Typography. 

It  is  the  fourth  time  in  the  history 
of  the  Exhibition  that  a  newspaper 
published  in  a  small  town  has  won. 
Circulation  of  the  Daily  News- 
Tribune  is  about  14,000. 

More  than  800  English-language 
dailies  submitted  entries. 

Honorable  Mentions 
First  Honorable  Mention  for 
newspapers  of  more  than  50,000 
circulation  went  to  the  Dayton 
(Ohio)  Journal-Herald.  Se^nd 
Honorable  Mention  went  to  the 
Los  Angeles  (Calif.)  Times,  a  cup 
winner  in  1937.  Third  Honorable 
Mention  was  awarded  to  the  New 
York  Herald  Tribune,  which  holds 
one  leg  on  the  present  cup  and  re¬ 
tired  the  first  two  cups  by  winning 
each  three  times. 

In  the  10, (KX)  to  50,000  circu¬ 
lation  class.  First  Honorable  Men¬ 
tion  was  won  by  the  Kingsport 
(Tenn.)  Times;  Second  Honorable 
Mention  by  Michigan  City  (Ind.) 
News  -  Dispatch,  and  Third  Hon¬ 
orable  Mention  by  Iron  Mountain 
(Mich.)  News. 

In  the  class  for  newspapers  of 
less  than  10,000  circulation.  First 
Honorable  Mention  was  awarded 
to  the  Monessen  (Pa.)  Daily  Inde¬ 
pendent,  Second  Honorable  Men¬ 
tion  to  Titusville  (Pa.)  Herald, 
and  Third  Honorable  Mention  to 
Kingsport  (Tenn.)  News. 

The  Honorable  Mention  for  tab¬ 
loids  regardless  of  circulation  was 
given  to  Newsday  of  Long  Island. 

Judges  were  Robert  V.  Acker¬ 
man,  Professor  of  Journalism  of 
Columbia  University  (substitut¬ 
ing  for  Dean  Carl  W.  Ackerman), 
Howard  N.  King,  noted  typogra¬ 
pher,  and  Alvin  Lustig,  Yale  Uni¬ 
versity  Art  lecturer. 

Tight  Columns  Disliked 
The  judges  pointed  out  that  the 
winning  newspapers  had  front 
pages  in  which  the  various  ele¬ 
ments  formed  an  attractive  bal- 
ana  and  over-all  design,  that 
their  use  of  headlines,  body  type 
and  white  space  creat^  an  effect 
of  crisp  authority,  and  that  all 
of  them  worked  to  get  an  inter¬ 
esting  below-the-fold  appearance 
on  the  front  page.  Nearly  all  the 
papers  which  lasted  until  the  finals 
kept  their  headlines  within  one 
or  two  type  families  in  order  to 
get  a  consistent  appearance  and 
to  avoid  a  jumbled,  busy  effect. 

More  photographs  than  ever 
before  are  being  featured  on  front 
pages,  even  though  a  few  of  the 
winning  papers  did  not  use  front¬ 
page  pictures. 


News  Services 
Plan  Atomic 
Test  Coverage 


Complete  coverage  of  the  atomic 
tests  at  Frenchmans  Flat,  Nevada, 
next  week  will  be  provided  by  the 
Associated  Press,  United  Press  and 
International  News  Service,  which 
have  arranged  to  send  expert  staffs 
to  Las  Vegas  for  the  event. 

The  U.  P.  has  established  a  tem¬ 
porary  bureau  for  handling  the 
news  in  Las  Vegas  and  will  have 
10  reporters  and  newspicture  and 
television  film  photographers  on 
Once  again  the  LaSalle  (Dl.)  News-  the  assignment. 


Tribune  stands  beside  the  coveted  Hugh  Baillie,  president  of  the 
Ayer  Cup.  U.  P.,  and  three  veterans  of  the 

Bikini  tests  are  among  the  group 
The  judges  criticized  a  trend  of  correspondents.  The  Bikini  vet- 
among  many  papers  to  reduce  erans  are  Frank  H.  Bartholomew, 
space  between  columns.  In  con-  U.  P.  vicepresident  for  the  Pacific 
trast  to  this  trend  was  one,  noted  area,  the  only  newsman  who  cov- 
among  several  well-printed  papers  ered  the  explosions  from  the  air; 
in  each  classification,  to  drop  col-  Robert  Bennyhoff,  Reno  bureau 
umn  rules  entirely  and  let  white  manager;  and  Murray  M.  Moler, 


space  separate  the  columns. 


Salt  Lake  City  bureau  manager. 


Newspapers  reaching  the  finals  A  third  Korean  War  news  veteran, 
of  the  judging  in  addition  to  the  Joseph  M.  Quinn,  and  William  E. 


award  winners  were: 


Best,  Angeles  bureau  manager. 


More  than  50,000  circulation —  complete  the  reportorial  staff. 

Washington  (D.  C.)  Post;  Win-  Ray  Maroney,  U.  P.’s  Los  An- 
ston-Salem  (N.  C.)  Journal;  Rich-  geles  newspictures  manager;  Ste- 

mond  (Va.)  News  Leader;  Hart-  wart  F.  Sawyer,  and  Carlos  A. 

ford  (C^nn.)  Courant;  Charlotte  Schiebeck  are  the  news  photog-  GOING  ABROAD  to  gather  mi- 

(N.  C.)  Observer;  Richmond  raphers.  The  telephoto  engineer  for  their  colum^.  Drew 

(Va.)  Times  -  Dispatch;  Fort  is  Ellsworth  H.  Miller.  The  cam-  Pearson  (above)  MdWaher  Up^ 

Wayne  (Ind.)  News-Sentinel;  In-  eraman  for  United  Press  Movie-  aIf. 


dianapolis  News;  Columbia  (S.  C.)  tone  News  is  Eric  Mayell. 


State;  Louisville  (Ky.)  Courier- 
Journal. 


Las  Vegas  Bureau 


wave  goodbyes  at  Idlewild  Air¬ 
port,  New  York,  before  boarding 
TWA  Constellation  for  Paris. 


.  cnoAn  ..  if'.  >  G.  P.’s  special  bureau  is  to  be - 

T  I  ’  I,  °  I  i!  n's  located  in  the  editorial  rooms  of  there  would  be  no  civil  defense 

Telegraph;  Johnson  C.ty  (Tenn.  ^  ^  ^  „ 

Press-Chr^icte;  JJurnam  {JS.  ^.)  ^^ich  United  Press  has  Administrator  Millard  Caldwell  of 

Morning //eraW;  Concord  (N.H.)  exclusively  for  more  than  the  Federal  Civil  Defense  Admin- 

Dady _  Monitor;  Elgiri  (HI  )  a  quarter  of  a  century.  A.  E.  Cah-  istration  in  briefing  the  press  at 


Courier-News;  Charleston  (S  C.)  6i 

Evening  Post;  Johnstown  (Pa.)  Review-Journal,  and 

Democrat;  Johnstown  (Pa.)  Tri-  ^ 


director  Las  Vegas. 


of  the  Review-Journal,  and  John  “Effective  civil  defense  consists 
A  .  r»  -ii  fsj  \  D  P-  Cahlan,  managing  editor,  made  first  and  foremost  of  each  person’s 

M  ^  V  arrangement  possible.  For  dis-  knowledge  of  what  to  do  and  how 

Lnia  (Ukia.)  Moving  patching  reports,  a  combination  to  do  it  when  the  chips  are  down," 

man  1U,00U  a  (  .  .)  (gjgtypg  printer  and  automatic  continued  Mr.  Caldwell.  “It  rests 

Steuben  Advocate;  Phoemxville  transmitter  is  being  installed.  on  the  principle  of  cooperative. 

The  Associated  Press  has  as-  volunteer  activity  on  the  part  of 

!?edenc)t?Md.)  News;  Coldwate'r  to  ‘he  story  iu  science  edi- 

man  ^^Okli  ^  TrJ^pf  Grand  the  Los  Angeles,  Calif.,  the  facts  about  the  threat  we  face, 

Tribune-  and  the  regular  man  at  he  added.  “The  need  to  learn  a 

Haven  mch.)  Daily  Tribune,  y  »  great  deal  more  than  they  already 

fS  {^‘dX’/v  ^JoZ^l^'^Dl^r^kirk  The  AP  photographers  on  the  know  about  the  effects  of  a  smash- 

Difk  |rob.,  of  U,e  "«•  a'l-ou.  attack  ott  our  hota. 

Stroudsburg  (Pa.)  Record;  Wash-  Angel^  bureau  Harold  Filan,  front 
inatnn  fPa  I  Rennrter-  Manchester  Harry  Matosian  and  Mike  Smith.  Mr-  t-aiaweii  assenea. 
ington  (Pa.)  Reporter,  Mane  nest  er  ^  Considine  of  ins  who  has  First  we  must  continue  and 

(Conn.)  Evening  Herald;  Endi-  boo  L^nsiuine  oi  ins,  wno  nas  .  Droeram  of  public 

no  V  V  covered  every  major  A-blast  since  mtensiry  our  program  oi  puouv 

m  I  I  Tren  the  Bikini  tests,  will  write  the  education.  Every  American— man. 

Tabloijk— -Tren/on  (N-  J-)  Tren  stories  for  his  service  L.ee  woman,  or  child — must  know 

Sv’ ^Ls^^Anlehs^’^Mirror'^  Eerrero,  chief  of  the  Los  Angeles  exactly  what  to  do  if  attack  comes. 
Daily,  and  Los  Angeles  Mirror.  -program  alone  can  save 

"  ley,  managing  editor  for  the  Pacific  countless  thousands  of  lives. 

Bronx  Expansion  coast,  with  headquarters  in  L.  A.,  ■ 

The  Bronx  Press-Review,  a  com-  and  Ed  Oncken,  the  Las  Vegas  nemote  rreSS  JOD 

munity  weekly  published  for  10  *t<s  correspondent,  will  complete  Lake  Charles,  I..a. — The  April 
years  in  the  East  Bronx,  has  ex-  the  ins  staff.  Mr.  Hanley  will  14  issue  of  the  Lake  Charles 

panded  its  editorial  and  circulation  supervise  coverage.  American  Press  was  printed  90 

coverage  to  the  entire  Bronx.  inp  has  assigned  four  photogra-  miles  away  on  the  presses  of  the 

A  Gerald  Doyle  is  editor  and  phers  to  the  story,  one  a  specialist  Alexandria  (La.)  Town  Talk  whik 

Charles  W.  Shattuck  is  circula-  in  color  work.  the  drive  shaft  on  a  press  was  be- 

tion  manager.  “Without  the  information  media  ing  repaired. 
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msmitter  is  being  installed.  on  the  principle  of  cooperative. 

The  Associated  Press  has  as-  volunteer  activity  on  the  part  of 
med  to  the  story  its  science  edi-  American  citizens  to  protect  our 


IPl  Given  $150,000 
For  U.  S.  News  Study 

A  GRANT  of  $150,000  by  the  cern.  We  must  understand  them 
Ford  Foundation  to  the  Interna-  and  they  must  understand  us. 
tional  Press  Institute  for  a  study  “This  new  project  is  part  of  our 
of  the  flow  of  news  into  and  out  general  plan  for  a  study  of  the 
of  the  United  States  was  an-  flow  of  the  news.  We  intend  to 
nounced  this  week  by  Lester  Mar-  survey  the  exchange  of  informa- 
kel,  chairman  of  the  IPI  Executive  tion  among  all  the  important  areas 
Board  and  Sunday  Editor  of  the  of  the  world.” 

Sew  York  Times.  The  sources  and  nature  of  in- 

The  survey  will  be  carried  on  temational  news,  Mr.  Markel  ex- 
under  the  joint  auspices  of  the  In-  plained,  will  be  studied  through 
stitutc  and  the  American  Society  the  news  files  of  the  leading  news 
of  Newspaper  Editors.  The  study  agencies,  through  a  survey  of  dis- 
of  news  of  the  United  States  pub-  patches  from  special  correspond- 
lished  abroad  will  center  in  the  ents  in  and  out  of  the  United 
IPI  Secretariat  at  Zurich,  Switzer-  States  and  through  direct  inquiry 
land,  of  which  E.  J,  B.  Rose,  for-  among  editors  and  other  news  ex- 
of  the  Observer,  London,  perts  here  and  abroad. 


B  director. 

“The  International  Press  Insti¬ 
tute,”  said  Mr.  Markel,  “is  dedi¬ 
cated  to  the  furtherance  of  world 


The  readership  of  international 
news  will  be  studied  to  determine 
how  well  informed  the  average 
reader  is  about  news  of  other 


understanding  through  the  im-  countries  and  to  consider  whether 
Pcovement  of  the  flow  of  informa-  he  would  read  more  if  the  news 
u<w  wrong  nations.  Its  program  were  presented  more  understand- 
its  projects  are  all  animated  ably. 

“rvi*  concept.  “Strictly  speaking,  in  this  era 

One  of  the  most  important  as-  there  is  no  longer  any  purely  ‘lo- 
Pecte  of  this  question  is  American  cal’  news,”  Mr.  Markel  said.  “The 
Wblic  opinion.  The  United  States  problem  is  to  discover  whether 
nas  a  vital  role  to  play  in  interna-  editors  are  doing  all  that  can  be 
uMal  affairs  and  it  cannot  fulfill  done  to  meet  the  reader’s  inter- 
.role  unless  there  is  a  sound  est  in  world  affairs.” 
public  opinion.  Soundness  of  opin-  An  advisory  board  that  will  pass 
^  comes  only  through  good  in-  upon  general  policy  for  the  Ameri- 
ormation.  Therefore,  the  manner  can  phase  of  the  survey  includes 
“Which  the  news  of  other  coun-  Hugh  Baillie,  president.  United 
jnes  B  gathei^  and  the  manner  Press  Association;  Seymour  Berk- 
®  which  it  is  presented  to  the  son,  general  Manager,  Intema- 
uited  States  are  of  utmost  im-  tional  News  Service;  Sevellon 
pottwee.  Conversely,  the  manner  Brown,  editor  and  publisher,  Prov- 
™  which  the  United  States  is  re-  idence  (R.  1.)  Jourtxal  and  Bulle- 
Ported  abroad  is  also  of  prime  con-  tin;  Wright  Bryan,  editor  of  the 
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Atlanta  (Ga.)  Journal;  Erwin  D. 
Canham,  editor  of  the  Christian 
Science  Monitor;  Herbert  F.  Corn, 
managing  editor  of  the  Washing¬ 
ton  (D.  C.)  Star  and  pre.sident  of 
the  AP  Managing  Editors  Associa¬ 
tion;  Alexander  F.  Jones,  editor, 
Syracuse  (N.  Y.)  Herald-Journal; 
Kenneth  MacDonald,  executive 
editor,  Des  Moines  (la.)  Register 
and  Tribune;  B.  M.  McKelway, 
editor,  Washington  Star;  Frank 
Starzel.  general  manager.  Associa¬ 
ted  Press;  and  Basil  L.  Walters, 
executive  editor  of  the  Knight 
Newspapers. 

A  similar  advisory  committee  of 
leading  editors  abroad  will  be  es¬ 
tablished  at  the  Assembly  of  IPI 
in  Paris  in  May  to  advise  on  gen¬ 
eral  policy  of  the  study  outside 
the  United  States. 

■ 

Hughes,  Wife  Cited 

Eight  service  clubs  gave  an  en¬ 
graved  silver  plaque  to  Edward  J. 
Hughes,  editor  of  the  Port  Chester 
(N.Y.)  Daily  Item,  in  appreciation 
for  his  participation  in  community 
affairs,  and  expressed  their  thank¬ 
fulness  to  his  wife,  Helen,  for  per¬ 
mitting  him  to  give  so  much  time 
to  public  service.  Mr.  Hughes  is 
president  of  the  New  York  State 
Publishers  Association. 

Extra  on  Thursday 

EDITOR  &  PUBLISHER 
will  continue  its  customary 
spotnews  coverage  of  the  Con¬ 
ventions,  publishing  an  Extra 
on  Thursday  morning  and  fol¬ 
lowing  up  with  a  complete  edi¬ 
tion  which  goes  to  all  sub¬ 
scribers.  The  Extra  will  be 
distributed  at  the  Waldorf. 


Amall  Drops 
OPS  Violation 
Secrecy  Rule 

Washington — Ellis  Arnall.  OPS 
chief,  has  ended  the  practice  of 
withholding  identification  of  “un¬ 
intentional  violators”  of  ceiling 
regulations,  thereby  writing  finis 
to  a  drawn-out  quarrel  with  the 
press. 

The  former  Georgia  governor 
said  the  names  of  businessmen 
who  unintentionally  violate  a  price 
ceiling  on  or  after  May  1,  1952 — 
and  later  make  a  settlement  with 
OPS  and  agree  to  repay  the  over¬ 
charge — will  be  made  available  to 
newsmen  and  the  public. 

Don't  Cali  Them  ‘Fines’ 

The  price  boss  pointed  out  that 
the  old  policy  was  designed  only 
to  protect  businessmen  whose  vio¬ 
lations  were  inadvertent.  But  now, 
he  added,  sufficient  time  has  passed 
to  give  sellers  ample  notice  of  the 
law’s  content — “sellers  have  gen¬ 
erally  had  an  opportunity  of  be¬ 
coming  familiar  with  the  Act  and 
the  regulations.  The  Defense  Pro¬ 
duction  Act,  including  price  pro¬ 
visions,  has  been  in  effect  since 
Sept.  8,  1950.” 

OPS  will  not  affirmatively  force 
publicity  on  “non-willful”  settle¬ 
ment  cases,  but  the  facts  will  be 
available  in  files  open  to  the  press. 
Mr.  Arnall  expressed  hope  that 
media  would  not  refer  to  such 
settlements  as  “fines” — “OPS  has 
no  power  to  fine  anyone;  when 
OPS  makes  a  single-damage  settle¬ 
ment  with  a  businessman,  there 
are  not  even  punitive  damages,  but 
only  restitution  of  the  amount  of 
the  overcharge.” 


STRIKES.  SCANDALS.  CENSORSHIP  ARE  GRIST  FOR  THE  CARTOONISTS'  MILL 


'MOTHER,  MAY  I 
GO  OUT  TO  SWIM?' 

Shoemaker, 

Chicago  (111.)  Daily  Sews 


'IF  YOU  DON'T  MIND 
BEING  KEPT  IN  THE  DARK' 

Shadburne, 

Springfield  (Mo.)  Leader  &  Press 


DON'T  WE  GET  INTO 
THE  QUEEREST  PREDICAMENTS? 

Smith,  NEA  Service. 
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Ganger  Elected  Head 
Of  Lorillard  Company 

Robert  M.  Ganger  was  elected  main  with  his  agency.  Then  came 
president  of  P.  Lorillard  Company  the  Lorillard  lure  to  which  he 
at  a  meeting  of  the  board  of  di-  succumbed. 

rectors  this  week.  The  experience  which  Mr.  Gan¬ 

ger  brought  to  Lorillard  began  in 
Greenville,  Ohio,  where  his  father 
was  a  post  office  employe.  Young 
Bob  wanted  more  spending  money, 
a  scarce  commodity  in  the  house¬ 
hold  when  he  was  12.  Taking 
over  a  newspaper  route  of  the 
Cincinnati  Commercial  Tribune, 
he !  raised  the  paper’s  Greenville 
circulation  from  12  to  350  within 
cu  cAccuiivc  vitc-  a  year, 

president  to  fill  _  During  his  high  school  years, 

the  vacancy  left  Ganger  Ganger  drove  a  truck  on  a 


rectors  this  week.  The  experience  which  Mr.  Gan- 

Herbert  A.  Kent, 
for  the  past  10 
years  Lorillard 
president,  was 
elected  chairman 
of  the  board. 

William  J.  Hal¬ 
ley,  vicepresident 
in  charge  of  fi¬ 
nance,  was  elect¬ 
ed  executive  vice-  a  ytai. 

president  to  fill  _  During  his  high  school  years, 

the  vacancy  left  Ganger  Ganger  drove  a  truck  on  a 

by  Mr.  Ganger’s  promotion.  Lewis  bread  route,  trimmed  windows. 
Bruber,  general  sales  manager,  was  clerked  in  stores,  and  learned  to 
elected  vicepresident.  play  the  trumpet.  He  planned,  on 

Mr.  Ganger’s  rise  in  the  Loril-  entering  Ohio  State  University,  to 
lard  fold  has  been  rapid  since  he  playing  in  dance 

first  came  aboard  in  March,  1950,  I’ands.  However,  when  it  became 
as  executive  vicepresident,  member  apparent  that  the  field  for  trum- 
of  the  board,  and  chairman  of  the  P^*  players  was  over-crowded,  he 
Operations  Planning  Committee.  ll*®  problem  by  shifting  his 

For  22  years  previous  to  join-  plan  of  operation — he  learned  to 
ing  Lorillard,  he  had  been  asso-  Pl^y  ll’®  trombone, 
ciated  with  the  advertising  firm  of  Ex-Reporter 

Geyer,  Newell  &  Ganger,  Inc.,  While  studying  business  admin- 
where  he  started  as  office  boy  and  istration  and  journalism,  Mr. 
rose  to  vicepresident  and  partner.  Ganger  became  a  reporter  on  a 
Development  and  introduction  of  local  newspaper;  quit  when  he 
Lorillard’s  new  filter  cigaret  Kent  was  assigned  to  cover  an  execu- 
(E&P,  March  22,  page  64)  was  tion.  Reason:  “Too  grisly.”  Dur- 
Mr.  Gangers  most  recent  project  jng  school  vacations  he  worked  as 
at  Lorillard.  a  day  laborer  in  Alaska  and 


From  AANR 


at  Lorillard. 

Ganger’s  Background 
A  firm  believer  in  scientific 


through  the  West. 

His  skill  as  a  trombonist  was 


management,  pre-tested  advertis-  earning  him  about  $200  a  week 
ing  and  sales  campaigns,  market  ^y  time  he  was  graduated 
analysis  and  product  research,  he  from  Ohio  State,  but  he  gave  it 
has  racked  up  a  list  of  notable  “P  for  a  $25  a  week  job  with  an 
achievements  in  many  phases  of  advertising  agency  —  the  ^  Geyer 
many  industries.  “Get  the  facts  Company  in  Dayton,  Ohio.  He 
and  get  them  by  sampling,  survey-  rose  rapidly.  At  29  he  was  man- 
ing  and  testing,”  has  been  one  of  ^S^r  of  the  Geyer  office  in  Roch- 
his  main  credos,  and  it  has  paid  ester,  N.  Y.,  and  soon  after  was 
off  time  and  time  again.  roade  vicepresident  and  director. 

As  one  of  the  nation’s  best-  Evemually  he  was  taken  in  as  a 
known  admen  he  marketed  such  Partner. 

diversified  products  as  automo-  Anticipating  the  formation  of 
biles,  electric  appliances,  food,  'he  War  Advertising  Council,  Mr. 
drugs,  shoes,  gasoline  and  oil.  Ganger  developed  a  campaign  in 
whiskey,  textiles,  hats,  working,  in  which  the  liquor  industry  spent 
all,  with  some  30  or  40  key  in-  $1,000,000  a  month  to  push  the 
dustries.  sale  of  War  Bonds. 

But  Mr.  Ganger  went  far  be-  Advisory  Member 

yond  the  marketing  of  products.  His  contributions  to  the  field  of 


dustries.  sale  of  War  Bonds. 

But  Mr.  Ganger  went  far  be-  Advisory  Member 

yond  the  marketing  of  products.  His  contributions  to  the  field  of 
worked  with  management  time  public  relations  have  been  recog- 
after  time  in  the  solution  of  its  nized  by  his  being  named  an  ad- 
top-level  problems.  He  sat  in  high  visory  member  of  such  groups  as 
industry  councils  to  plan  vast  pro-  the  Public  Relations  Committees 
grams  of  public  relations,  partici-  of  the  National  Automatic  Mer- 
pated  in  broad  company  and  in-  chandising  Association,  the  Na- 
dustry  planning.  As  an  adviser  to  tional  Tobacco  Tax  Research 
the  railroad  industry  in  a  crucial  Council,  the  Grocery  Manufac- 
period  early  in  World  War  11,  he  turers  of  America,  Inc.  He  is  also 
helped  place  it  on  a  footing  which  a  director  of  Brand  Names  Foun- 
best  served  the  interests  of  man-  dation. 

agement,  the  public  and  labor.  In  taking  over  the  presidential 
Newspapers  were  used  extensively  reins  of  P.  Lorillard  from  Mr. 
to  tell  the  story  of  the  railroads’  Kent,  Mr.  Ganger  will  have  quite 
war  role.  a  record  to  better.  During  Mr. 

During  the  years,  Mr.  Ganger  Kent’s  10-year  term  as  president, 
received  many  offers  from  large  Lorillard  has  upped  its  sales  fig- 
corporations  but  preferred  to  re-  ures  year  after  year. 


Congress  Gets 
Texas  Protest 
On  Ad  Curbing 

Washington — A  strong  resolu¬ 
tion  condemning  the  officially- 
voiced  proposal  that  institutional 
advertising  be  curbed  by  the  tai 
power  has  been  filed  with  Texas 
Congressmen  by  the  Panhandk 
Press  Association. 

The  action  was  taken  at  the 
group’s  annual  meeting  at  Ama¬ 
rillo,  following  publication  of  the 
newsprint  report  by  the  Humphrey 
committee  of  the  ^nate. 

The  text  of  the  resolution: 
FOUR  PRIZES  out  of  the  10  ’’WHEREAS,  Senator  Hubert 
Hoosier  Headline  Awards  of  Humphrey  of  Minnesota  has  criti- 
Theta  Sigma  Pi  went  to  Mrs.  cized  the  use  of  institutional  ad- 
George  (Lois  McNear)  Canright,  vertising  by  companies  in  oppos- 
left,  and  Mrs.  Arthur  W.  (Pearl)  ing  government  controls  and  bun- 
Hafstroni  of  the  South  Bend  (Ind.)  gling  government  agencies,  and 
Tribune.  “WHEREAS,  on  April  1,  195: 

__  Senator  Humphrey  before  the  I 

T^ACirmC  Senate  called  to  the  attention  i 

of  the  Finance  Committee  two  ad 
FyftTTl  AANR  vertisements  by  campanies  on  thai 

^  day  challenging  government  agen  i 

Sawyer,  Ferguson.  Walker  Co.,  cies  and  asked  that  such  advertis  ^ 
newspaper  representatives,  this  ing  not  be  allowed  as  a  tax-deduc 
week  resigned  from  the  Chicago  tible  business  expense,  and 
chapter  and  the  national  organi-  “WHEREAS,  the  Panhandk 

zation  of  the  American  Associa-  Press  Association  believes  that  thr 
tion  of  Newspaper  Representatives  proposal  by  Senator  Humphrey  is 
as  the  result  of  a  policy  dispute,  another  step  toward  total  govem- 
E&P  has  been  informed.  ment  control  and  that  we  already 

Tom  Walker,  SFW  partner,  have  too  much  government  con- 
wrote  an  April  I4th-dated  letter  trol,  and 

to  the  national’s  president,  Henry  “WHEREAS,  the  Panhandk 

A.  Slamin  of  George  A.  Me-  Press  Association  believes  adoption 
Devitt  Co.,  Chicago,  in  which  he  of  Senator  Humphrey’s  propou! 
stated:  would  be  a  direct  interference  with 

“Because  of  what  appears  to  be  newspaper  advertising  which  is  tk 
an  irreconcilable  situation  between  principal  support  of  a  free  press 
this  organization  and  your  admin-  “BE  IT  RESOLVED: 

istration,  we  believe  it  to  be  in  “That  the  Panhandle  Press  As  i 

the  best  interest  of  all  that  we  sociation  advise  the  U.  S.  Senator 
resign  our  membership  in  the  and  Representatives  from  Texa* 
AANR  effective  immediately.”  that  it  is  wholeheartedly  oppose! 

Mr.  Walker,  who  also  quit  as  to  Senator  Humphrey’s  proposal 
a  member  of  the  board  of  direc-  to  strangle  criticism  of  govem- 
tors,  reported  that  the  “irreconcil-  ment  by  taxing  institutional  ad- 
able  situation”  existed  between  vertising; 

J.  H.  Sawyer,  Jr.,  and  Mr.  Slamin  “That  we  of  the  Panhandle  Pres> 
over  what  the  association’s  policy  Association  do  not  want  some  fed 
should  be  in  respect  to  the  chair-  eral  agency  determining  who  shall 
manship  of  the  Newspaper  Food  advertise  in  our  papers  and  or 
Editors  Conference.  Mr.  Walker  what  grounds; 
added  that  Mr.  Slamin  and  the  “That  the  companies  bravti 
national  directors  felt  the  chair-  enough  to  challenge  bureaucracy' 
manship  should  be  rotated.  in  an  effort  to  preserve  a  free  pw-j 

Mr.  Sawyer,  he  explained,  has  pie  should  be  commended  instead! 
been  chairman  of  the  conference  of  taxed.” 
since  they  began  eight  years  ago. 

Mr.  Walker  said  his  partner  had 

originated  the  idea  of  the  con-  Mnnre  AVill  Direct 
ferences  and  had  guided  them  until  „  j  ui*  xa  i  i* 
tie— Mr.  Sawyer— voluntarily  rord  PUDUC  Kelations 
turned  the  sponsorship  over  to  the  Detroit  —  Charles  F.  Mook 
AANR.  Jr.,  formerly  head  of  the  Bostoo 

Last  week  (E&P,  April  12,  page  Globe  promotion  department, 
10),  it  was  announced  that  Mr.  been  appointed  director  of 
Sawyer  had  withdrawn  as  chair-  public  relations  for  the  Ford  Mo 
man  of  the  conference  scheduled  tor  Company, 
for  this  Fall  in  New  York.  Don  Mr.  Moore  resigned  his  Gloh 
Scott  of  Scolaro,  Meeker  &  Scott  position  in  1947  to  serve  as  chk' 
and  Charles  Buddie  of  J.  P.  Me-  secretary  for  Gov.  Robert  F.  Brad 
Kinney  &  Son  are  now  co-chair-  ford.  Since  1949,  he  had  beet 
men  of  the  conference.  They  were  a  partner  in  the  New  York  pubh 
appointed  before  Mr.  Sawyer’s  relations  firm  of  Earl  Newsom  • 
resignation.  Co. 
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Home  for  Journalists: 
A  Shattered  Dream 


By  Thomas  A.  Maloney 


When  James  Gordon  Bennett 

died  May  14,  1918  he  left  the  resi-  of  this  article,  re- 

due  of  his  estate  to  found  a  home  from  the  current  issue  of 


But  over  the  years,  dating  from  showed  a  deficit  of  $151,870,  and 
the  time  of  Bennett’s  death,  the  in  1918  another  deficit  of  $  138,- 
estate  has  had  a  fixed  charge  of  203. 

$153,000  annually,  to  be  paid  to  The  properties  in  upper  Manhat- 
the  annuitants.  tan  and  in  Yonkers,  which  were 

Mrs.  Bennett  received  $50,000  a  sold  in  1919  for  almost  $2,000,- 
year,  in  lieu  of  her  dower  rights  000,  were  found  to  be  heavily  en- 
in  the  United  States.  She  also  re-  cumbered  by  taxes  and  mortgages, 
ceived  the  Bennett  properties  in  The  Herald  had  substantial 
France,  exclusive  of  the  Paris  obligations  outstanding,  for  paper. 
Herald,  which  went  to  the  supplies,  etc.  A  claim  by  Edward 


-  for  indieent  aeed  or  infirm  iour-  News  Workshop  of  New  York  Home  Corporation.  She  was  sub-  D.  DeWitt,  former  advertising 
a..  •'*  nalists  '  '  University,  is  a  graduating  senior  sequently  awarded  100,000  francs  manager  of  the^  Herald,  for 

t*  4  nd  .  .  n _ _ _ _  I... _ a  vear  from  fhp  Amprican  5500.000  in  comrhissions  was  set- 


Todav  more  than  33  vears  the  Department  of  Journalism,  a  year  from  the  American  estate  $500,000  in  comrfiissions  was  set- 
later  there  is  no  such  home  ^t)r  the  last  three  years  he  has  1^^  upkeep  of  the  Bennett  tied  out  of  court, 
never  has  been  one  and  nrobablv  heen  working  as  an  assistant  on  the  hooie  at  37  Avenue  d  llena.  in  As.sets  were  frozen,  and  what 

n  Je  will  be  one  city  desk  of  the  New  York  World-  Paris.  was  to  develop  into  a  long,  drawn- 

Behind  this  failure  of  the  “cher-  Telegram  and  Sun.  His  report  Ronald  de  Reuter,  Bennett’s  out  process  of  liquidation  and 

ished  dream”  of  the  late  Dublisher  represents  many  months  of  re-  stepson,  received  $20,000  annually,  settlements  was  begun, 

rriti  i'  of  the  New  York  Herald  the  -^^ttrch  and  investigation.)  The  maintenance  allowance  was  to  The  bubble  of  guarded  opti- 

Ti.  .u  _  accrue  to  him  at  his  mother’s  mism  with  which  New  York  news- 
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Telegram  and  the  Paris  Her¬ 
ald  lies  a  tale  that  began  with  Home  for  New  York  Journalists.  „  d  n 

business  inepitude  on  Bennett’s  Its  purpose:  “‘to  provide  and  main-  r 
part  during  his  later  life,  and  runs  tain  a  suitable  and  comfortable  ®  ‘  RpnnVtt 

the  gamut  of  taxes,  commissions,  home  or  to  provide  pecuniary  aid  ?  J'  non  ii!^^npttp 

legal  charges-and  annuities^  for  persons  who  shall  have  been  ^7  f  ^0  ^ 

after  his  death.  employed  for  at  least  ten  years  ,  settica 

Bennett  died  at  Beaulieu  sur  upon,  by  or  in  connection  with  ^  substantial  ainount. 

Mer,  France,  where  he  had  been  daily  now  or  hereafter  regu-  Mrs.  Bennett,  Ronald  de  Reuter,  fording  the  most  practical  immed- 

living  for  many  years.  His  busi-  l^rly  published  in  the  Borough  of  and  Isaac  Bell,  then,  were  the  ma-  Jate  means  of  carrying  out  the  in- 

ness  was  directed  by  cable  and  Manhattan  in  the  City  of  New  jor  beneficiaries.  Eighteen  others  tent  of  the  bequest  and,  even 

mail  correspondence.  He  owned,  York,  and  who  shall,  by  reason  of  received  amounts  from  $10,000  to  before  the  estate  had  been  .settled, 

in  addition  to  the  newspapers,  real’  old  age,  accident,  or  bodily  in-  as  little  as  $500. 

estate  in  upper  Manhattan,  various  firmity,  and  through  lack  of  means  Painful  Liquidation 

lots  in  Yonkers,  N.  Y.,  and  other  ^  unable  to  care  for  themselves  vvhat,  then,  of  the  Home? 


papermen  had  greeted  announce¬ 
ment  of  Bennett’s  bequest  didn’t 
burst,  but  it  was  deflated. 

Aided  by  Estate 

From  the  first,  the  directors  of 
the  Home  Corporation  seized  on 
the  “pecuniary  aid”  clause  as  af- 


The  James  Gordon  Bennett  Me¬ 
morial  Home  for  New  York  jour¬ 
nalists  was  incorporated  May  16. 
1919,  in  New  York  State.  Ben- 


they  had  begun  payments'  to  needy 
applicants.  Their  first  accounting, 
filed  in  June,  1922,  showed  a  total 
of  $21,120  paid  to  “various  bene¬ 
ficiaries  of  the  Corporation.” 
These  were  made  to  former  Her¬ 
ald  and  Telegram  employes 


properties  in  New  York  City.  He  tif  need  such  home  or  aid. 
owned  a  mansion  in  Paris,  and  a  Estate  Shrinks 

yacht,  the  Lysistrata.  All  of  the  “rest,  residue,  and 

The  total  receipts  from  his  remainder”  of  his  American  prop-  _ ,  _ 

-American  estate  to  March,  1951,  erty  (including  the  Paris  Herald)  nett’s  will  designated  Rodman  Bennett  had  specified,  were 

are  in  excess  of  $6,000,000.  was  to  be  used  for  the  further-  Wanamaker,  Eugene  Higgins  and  lo  receive  preference. 

But  the  James  Gordon  Bennett  ance  of  this  project.  James  Stillman,  executors  of  his  The  directors  also  realized  that 

Memorial  Home  for  New  York  But  between  the  dream  and  its  estate,  to  be  directors  of  the  Home  ^^y  plans  for  a  physical  Home 

Journalists  is  still  a  remote  dream,  realization  stood  attorneys,  execu-  Corporation  each  at  $5,000  a  year,  would  have  to  be  long  deferred, 

existing  only  as  a  paper  corpora-  tors,  creditors,  the  tax  collector —  Subsequently,  the  Guaranty  Trust  since  the  principal  of  the  estate 

tion,  and  functioning  merely  in  and  twenty-one  annuitants.  Company  of  New  York  superseded  would  remain  in  the  hands  of  the 

the  forth  of  dribbles  of  pecuniary  Attorneys’  fees  amounted  to  these  men  as  Executor,  and  pro-  Executor,  Guaranty  Trust  Com- 

is  As  .;,  aid  to  a  limited  number  of  ex-  $295,000.  But  by  far  the  greater  ceeded  with  liquidation  of  the  pany.  as  long  as  there  were  prior 

nator,.:  treme  hardship  cases.  part  of  the  $6,156,000  total  re-  estate.  claimants,  i.e.,  annuitants.  Only 

Texa'‘.  Bennett’s  will  was  dated  Nov.  ceips  to  the  estate  to  March,  1951  In  the  course  of  this  liquidation  when  the  last  annuitant  died 

iposci!  11,  1916,  the  day  he  left  for  was  eaten  up  in  taxes,  commis-  certain  painful  facts  concerning  would  the  principal,  or  residue, 

oposal .  •  France  after  his  last  visit  to  the  sions,  debts,  and  other  charges,  the  Bennett  “fortune”  came  to  revert  to  the  Home. 

United  States.  In  it  he  disposed  of  These  came  to  $3,331,000,  leaving  light.  It  was  revealed  that:  Meanwhile,  however,  the  “pe- 

his  fortune  in  the  form  of  bequests  a  balance  available  for  investment  The  Herald  had  stopped  pay-  cuniary  aid”  clause  has  afforded  a 
to  21  annuitants.  of  $2,825,000.  ing  dividends  in  1916.  In  1917  it  welcome  stop-gap.  Beginning  al- 

Bennett’s  Widow  Heads  List - -  - immediately  after  Bennett’s 
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Heading  the  list  was  Bennett’s 
widow,  the  former  Baroness  Maud 
de  Reuter,  and  her  son,  Ronald. 

Others  included  titled  French  aris¬ 
tocracy,  a  former  fiancee  with 
whose  brother  Bennett  had  fought 
a  mysterious,  but  bloodless  duel 
on  the  Kentucky  border  in  1870, 
and  members  of  the  crew  of  his 
yacht. 

The  annuities  came  to  $153,0(X), 
to  be  paid  from  the  income  from 
his  estate. 

.  This  done,  he  turned  to  a  sub- 
that  appears  to  have  been  very 
cl<^  to  his  heart. 

.  It  is  my  long  cherished  inten- 
I'on  and  purpose,”  he  wrote,  “and 
't  is  my  will  to  establish  a  substan- 
hal,  appropriate  and  permanent 
^morial  to  my  father,  the  late 
James  Gordon  Bennett,  the  foun¬ 
der  and  for  many  years  the  pro¬ 
prietor  of  the  New  York  Herald.” 

,  He  then  directed  that  a  corpora¬ 
tion  be  formed,  to  be  named  “The 
James  Gordon  Bennett  Memorial 

editor  (S  publisher  for  April  19,  1952 


“Okay,  so  I  was  wrong  on  Truman’s  intentions  and  all  the  primary 
results  .  .  .  Don’t  tell  me  you  guys  believe' in  this  stuff!” 


death,  and  except  for  a  few  lean 
years  since,  the  Home  has  received 
a  monthly  “allowance”  from  the 
Executor.  This  has  in  turn  been 
paid  out  in  the  form  of  small 
monthly  pensions  to  qualified  ap¬ 
plicants,  usually  former  Herald 
and  Telegram  employes. 

These  employes  have  tended, 
in  the  main,  to  be  compositors, 
stereotypers,  pressmen,  and  other 
mechanical  department  men,  al¬ 
though  one  was  a  former  Herald 
executive  who  had  been  a  helpless 
invalid  for  many  years.  In  another 
case  the  84-year-old  widow  of  a 
former  30-year  Herald  employe 
was  being  maintained  in  a  home 
for  elderly  people. 

Payments  Reduce  Principal 

Pensions  have  run  from  thirty 
to  fifty  dollars  a  month,  according 
to  need  and  availability  of  funds. 
In  1928,  for  example,  the  Home 
C  orporation  reported  payments 
of  $22,563  to  45  beneficiaries, 
(Continued  on  page  52) 
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Continuing  AP  Strides 
Forecast  by  Knowland 

By  Campbell  Watson 

Oakland,  Calif.  —  Continuing  Mr.  Knowland  said.  That  battle, 
expansion  of  the  news  gathering  he  reported,  “continued  while 
activities  and  processes  of  the  As-  other  organizations  were  reaping 
sociated  Press  was  forecast  by  J.  the  benefit  of  selling  news  reports 
R.  Knowland,  publisher.  Oakland  to  broadcasting  stations.” 

Tribune,  as  he  “left  here  for  his  Mechanical  Gains 

Mr.  Knowland  also  has  seen  AP 
.  introduce  its  feature  and  comic 


•  J-  J  .  •  .  iiiuuuucc  iio  aiiu  vv/iiuv  .  ,  • 

services  during  his  nearly  three  .  ^  ^  ^ 

pemit  full  membership  to  radio  i^^ades  as  a  director.  The  Morse  R-  Knowland,  publisher  of  programs. 


AP  Produces 
Film  Service 
For  Television 

The  Associated  Press  this  week 
began  a  film  news  service  for  ex¬ 
clusive  use  by  television  stations. 

Frank  J.  Starzel,  general  man¬ 
ager,  said  the  operation  would  be 
under  the  direction  of  Oliver 
Gramling,  assistant  general  man¬ 
ager  for  television  and  radio. 

All  the  camera  work,  sound, 
commentary  and  editing  are  incor¬ 
porated  into  individual  television 


station  members,  and  after  that  a  k  j  cnnnHpr  was  silenced  in  iriuune,  auu  ins  uiiuc,  ,^uiiuiisiiiinK  uii  iiiv  Tv.i.u.v,  1.11. 

television  service  probably  will  be  f*’®  former  Miss  Clarice  E.  Cook  Gramling  stated: 

develojjed,  Mr.  Knowland  predic-  ad  •  ^  ^  .  i  ,’n«c  t  Stockton,  Calif.,  after  the  wed-  “The  Associated  Press  was  first 

ted  to  Editor  &  PublisheI  installing  teletypeset-  <5.  j,,e  news-on-film  for 

Such  development  is  a  natural  ^  hill  with  th,.  “A  nnhlisher  should  take  oar*  television  four  years  ago,  but  there 


Oakland  Tribune,  and  his  bride.  Commenting  on  the  venture,  Mr. 


now  AP  is  installing  teletypeset¬ 
ters,”  he  observed. 

“Yes,  we  have  kept  up  with  the 


ding  April  6. 

“A  publisher  should  take  part 


sequence  of  the  strides  taken  over  •  ur  »•  »  h  T  1  h  "u  if  "Ot  enough  member  stations 

recent  yeis  in  he  view  processes,  and  we  will  con-  m  public  affirs,'  he  declared.  Half  „„  ,j,at  time  to  support 

AP  f  tne  view  ot  this  knowland  of  the  battle  as  a  publisher  is  to  .  venture 

The«  and  limJar  movrSill",*!  T  'li-  T'  munTiv*-!'"’*  »  POK"'»”y 

to  the  benefits  of  membership  even  f news  medium,  deserves  a  service 

as  past  expansions  have  improved  the  prospects  for  the  fu-  ■  product  for  its  exclusive  use.  That 

J  •  T.  lure.  His  retirement  from  the  AP  u/hat  the  AP  is  nroducinc 

coverage  and  »ry,ce,  be  as-  ^  Marion  McCartoU,  . '  „  .  '  "  „ 

which  now  forbids  three  consecu-  Paij-I  Wf\ryr\v^A  Really  Informative 

,,  Radio  stations  have  been  con-  hve  terms  for  a  director.  Xxonorea  “The  AP  service  will  stress  do- 

tnbuting  revenues  which  have  en-  With  Mr.  Knowland  at  the  New  Two  women  in  newspaper  work  mestic  news,  enlivened  and  diversi- 
abled  AP  to  provide  much  addi-  York  meeting  will  be  his  bride,  the  were  honwed  by  the  New  York  ^  format  that  includes  hu- 

tional  seiwice  and  coverage  with-  former  Miss  Clarice  Cook.  They  Alumnae  Chapter  of  Theta  Sigma  interest  and  features,  as  well 
out  additional  expense  to  the  news-  were  married  in  Piedmont,  Calif.,  I’l'  April  14.  They  were  all  the  other  varieties  of  news 
paper,  he  submitted.  “Remem-  April  5.  J.  R.  Knowland,  Jr.,  a  auiong  six  women  chosen  for  make  a  television  screen 

ber,  if  radio  stations  become  mem-  son  and  associate  publisher,  plans  Woman  of  Achievement  plaques,  interesting  and  really  informative. 

under  the  same  to  be  in  New  York  for  the  ANPA.  Yhe  winners  included:  j  jj^g  {t,g  plague,  we  will  avoid 

obligation  as  the  newspapers  to  Washington  duties  will  determine  Miss  Marion  Clyde  McCarroll,  material  that  appears  on  the  screen 
share  the  news.  if  U.  S.  Senator  William  F.  Know-  woman’s  page  editor  of  King  ^  hodge-podge  of  short  pieces 

AP’s  Position  land  will  be  in  New  York  for  the  Features  Syndicate,  for  notable  flipf,  lacking  editorial  continuity 

“We  will  continue  to  keep  up  publishers’  meeting.  They  are  the  contribution  in  the  newsfeature  and  resembling  the  old  newsreel 

with  new  processes,”  Mr.  Know-  sons  of  Mrs.  Emelyn  West  Know-  ficM-  .  of  the  silent  era. 

land  added,  referring  to  the  future  l^ud,  who  died  in  July,  1950.  Mrs.  Helen  Rogers  Reid,  who  is  “On  news  that  lends  itself  to 

amplifications  of  service  indicated.  Mr.  Knowland  assumed  control  .  joj  uer  long  and  dis-  ^uch  treatment,  we  will  back- 

‘The  Associated  Press  is  in  better  Tribune  here  Nov.  2,  1915,  tinguished  semce  in  the  news-  ground  and  explain.  Therein  is 

position  to  keep  up  with  all  ac-  *ud  for  more  than  36  years  now  paper  fi®*u.  She  has  been  pres>-  another  difference.  We  propose  to 

tivities  pertaining  to  news-gather-  has  evidenced  a  policy  of  expand-  dent  of  the  New  York  Herald  gjyg  television  news  meaning  and 

ing  than  are  outsiders.”  ing  service  similar  to  that  he  ad-  Tnbune,  Inc.  since  1947.  significance — to  lift  it  out  of  the 

The  Tribune  publisher  carries  vocated  for  AP  as  a  director.  •  category  of  yesterday’s  headlines, 

with  him  to  New  York  the  Cali-  Newest  evidence  is  found  in  im-  DestrOVS  ShoD  yesterday’s  newscasts.  Another  in- 

fomia-Nevada  AP’s  endorsement  pressive  plans  here  for  a  May  1  m  m  aii  novation  is  that  much  of  the  sen- 

of  the  directorate’s  recommenda-  edition  observing  Oakland’s  Cen-  rARMiNOTON,  N.  M.  All  the  jgg  ^^jjj  jjg  completely  scored  with 

tion  that  full  membership  rights  tennial  with  a  special  staff  of  five  equipment  and  furnishing  of  the  physic  and  sound  effects.” 

be  made  available  to  radio  sta-  busily  engaged  in  a  historical  com-  weekly  Sari  Juan  Valley  Sun  were  arranged  for  formation 

tions.  He  pointed  out  that  the  di-  pilation  of  the  city  and  its  envir-  up  »  i  i  '  t  ^  "ew,  specialized  organizatiwi. 

rectors  propose  to  provide  radio  ons.  This  was  undertaken  in  re-  estimated  loss  at  Spomews  Productions,  Inc.  Its 

with  representation  but  safeguard  sponse  to  an  Oakland  Council  Ji43,uuu,  partly  covered  by  insur-  president  is  Theodore  A.  Morde, 
newspaper  members  from  losing  request  voiced  in  a  resolution.  who  has  been  in  the  news,  rato 

control  of  the  organization  they  Gift  for  Library  and  film  field  since  1929.  During 

established  more  than  a  century  Mr.  Knowland  is  personally  pre-  PictUIQ  of  TGGth  ^  period  of  service  with  the  Gov- 

ago-  seating  to  the  Oakland  Library  njr  Ai_ri  emment,  Mr.  Morde  was  a  speaal 

As  to  television,  Mr.  Knowland  collection  of  300  framed  photo-  oOfyS  Cf  iWOUtillUi  agent  of  the  Military  Intelligence 

predicted  that  “some  arrangement  graphs  of  historical  value  and  sig-  An  upper  plate  made  page  one  Division,  Chief  of  the  Forei^ 

to  furnish  pictures”  to  video  sta-  nificance.  Included  are  early  pho-  of  the  weekly  Park  Falls  (Wis.)  Language  Division  of  the  U.  » 
tions  probably  will  be  made  by  tos  taken  in  Oakland  of  Bret  Herald  with  one-column  zincs  of  Coordinator  of  Information,  and 
AP  futurely.  He  views  television  Harte,  Ina  Coolbrith,  Edwin  Mark-  Taft,  Kefauver  and  a  Medford,  Assistant  Chief  of  Operations  of 
as  another  form  of  news  processing  ham,  Joaquin  Miller  and  Jack  Wis.'  attorney,  Lewis  J.  Charles!  *^e  War  Department’s  Strategic 
and  points  to  the  directors’  long  London  with  his  vessel,  the  Snark.  xhe  picture*  of  the  denture  was  Services  Unit, 

debate  before  inaugurating  Wire-  An  ardent  historian,  Mr.  Know-  played  under  the  general  caption:  Yhe  vicepresident  is  John  1. 

photo.  Today  497  newspapers  re-  land  is  president  of  the  California  “Tuesday’s  Winners.”  The  edi-  Tobin,  former  general  manager  of 
ceive  this  wire  picture  service.  Historical  Society,  past  president  tor  listed  results  of  the  Wisconsin  Telenews.  Others  on  the  produc- 
Before  Wirephoto,  AP  directors  of  the  Native  Sons  of  the  Golden  primaries,  and  the  circuit  judge-  include  George  Johnston, 

debated  at  length  on  the  advisa*  West,  and  a  former  chairman  of  s^jp  race*.  former  president  of  Washington 

bility  of  establishing  a  photo  ser-  the  California  Centennials  Com-  Anent  the  choppers  the  cut-  Yideo  Productions;  F.  D.  Kahl^ 
vice,  Mr.  Knowland  recalled.  At  mission.  jines  read:  “A  high  sales  volume  ^erg,  former  editorial  director  of 

that  time,  he  noted,  there  were  Other  titles  he  has  held  are  jn  false  teeth  for  future  citizens  Telenews;  Tom  Craven,  a  Pan' 
some  newspapers  which  rarely  myriad,  for  he  entered  his  publish-  of  Park  Falls  was  temporarily  as-  n'ount  News  cameraman  for  -5 
used  news  pictures.  ,  ership  after  1905-1915  service  as  sured  when  local  voters  turned  years;  Bernard  Dresner,  who  h^' 

After  the  picture  services  came  a  U.  S.  Representative  in  Congress  down  fluoridation  by  a  347  to  camera  for  NBC  in  Wash- 

-a  long  discussion  over  the  plan  to  and  from  ffie  start  manifested  keen  799  vote.”  ington,  and  Louis  Turaola,  former 

sell  news  service  to  radio  stations,  ardor  for  public  service.  March  of  Time  cameraman. 
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Advertising  Friendship 
In  Cuticura’s  Charity 

By  Dcmd  E.  Young 

Boston — The  recent  announce-  that  seemed  to  have  healing  quali- 
ment  that  $30,000,000  has  been  ties,  it  was  White  who  invented 
given  away  since  1922  by  the  Cuti-  the  name  “Cuticura.’ 


cura  Company,  with  “no  strings  at¬ 
tached,”  hit  the  news  columns  of 
many  newspapers  around  the 
world. 

The  revelation  was  a  fitting  cli¬ 
max  to  an  amazing  success  story 
of  a  man  and  the  company  he 
helped  to  establish.  It’s  the  tale 
of  combined  advertising  ingenuity, 
a  firm  belief  in  the  Bible,  a  sale¬ 
able  product,  and  smart  merchan¬ 
dising. 

When  George  Robert  White 
came  to  Boston  from  the  nearby 
;  town  of  Lynnfield,  during  the  mid- 

■  1800’s,  he  was  penniless.  His 
father  was  dead,  killed  in  the  Civil 
War.  Finally,  the  youngster  was 
able  to  get  a  job  as  office  boy  in  a 

■  drug  firm.  By  the  early  1900’s. 
that  youngster  had  become  the 
largest  individual  taxpayer  in 
Boston. 

Paralleling  his  Horatio  Alger 
climb  to  fame  and  fortune,  the 
newly-formed  Potter  Drug  and 
Chemical  Company  jumped,  from 
a  standing  start,  to  one  of  the 
largest  manufacturers  of  medicated 
^p,  ointment  and  allied  products 
in  the  world.  Today,  it  is  a  multi¬ 
million  dollar  enterprise  with  seven 
manufacturing  plants  outside  the 
United  States. 

The  First  Ad 

A  single  newspaper  ad  appeared 
in  1878  announcing  the  new  Cuti¬ 
cura  ointment.  And  shortly  there¬ 
after,  another  ad  proclaimed  the 
appearance  of  Cuticura  soap,  with 
the  beneficial  healing  property  of 
the  ointment  added.  White  was 
the  advertising  man  who  wrote 
those  first  pieces  of  copy.  Within 
t)vo  years,  the  firm  was  using  na¬ 
tional  advertising;  with  their  first 
New  York  ad  appearing  the  same 
year  that  electric  lights  were  tried 
OT  Broadway.  In  those  days,  the 
Morse  International  Agency  han- 
tlled  the  Cuticura  account. 

The  old  Biblical  quotation  “Cast 
Bread  Upon  the  Waters  for 
T^ou^  Shalt  Find  It  After  Many 
Days”  became  the  underlying  mo- 
hve  for  most  of  White’s  activities, 
^d  it  resulted,  a  few  weeks  ago, 
®  the  announcement  that  two  of 
*ach  three  dollars  in  profit  is  given 
to  charity  each  year.  Furthermore, 
lhat  unique  arrangement  will  go 
on  as  long  as  the  company  is  in 
business,  according  to  the  last 
*™es  of  George  Robert  White. 

During  the  1870’s  White  had 
own  promoted  to  salesman  and 
advertising  director  for  the  Weeks 
or  23  I  ^  Potter  drug  firm,  which  then 
^dled  several  specialty  items 
toat  r^uired  frequent  newspaper 
wwtising.  When  the  company 
ocveloped  a  nameless  ointment 
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Now  handled  by  Atherton  and 
Currier  of  New  York  City,  the 
company’s  advertising  budget  is 
split,  roughly,  60-40  in  favor  of 
radio,  according  to  Francis  M. 
Putnam,  secretary  and  assistant  to 
the  President.  And  most  of  that 
radio  time  is  devoted  to  spot  an¬ 
nouncements. 

In  350  DaiUes 

“But  we  certainly  haven’t  given 
up  on  newspapers,”  Mr.  Putnam 
explained  while  outlining  a  plan 
that  calls  for  twice-weekly  inser¬ 
tions  in  350  United  States  dailies. 
Running  anywhere  from  14  to  28 
lines  per  insertion,  they  amount  to 
some  500,000  lines  a  year  on  a 
regular  contractual  basis. 

Also,  the  firm  advertises  in 
countless  newspapers  scattered  in 
every  part  of  the  World.  Its  list 
of  newrspapers  and  their  locations 
reads  like  the  thick  travel  guide  to 
a  leisurely  year-long  world  cruise 
— with  papers  on  the  Gold  Coast, 
Alaska,  Hawaii,  Puerto  Rico,  Thai¬ 
land  and  the  Malay  States  plus 
papers  in  South  America,  Aus¬ 
tralia,  New  Zealand,  England  and 
other  European  countries. 

Test  Campaign 

“Newspapers  have  always  been 
our  very  good  friends,”  Mr.  Put¬ 
nam  declared.  “For  that  reason, 
we  have  been,  and  are  now  run¬ 
ning  a  continuous  test  campaign 
in  newspapers  of  some  South 
Central  states,  with  no  radio  ad¬ 
vertising  in  the  area  at  all.  Instead, 
we  run  ads  from  250  up  to  1,000 
lines  apiece.  So  far  the  experi¬ 


ment  appears  to  be  successful,  but 
we’ll  know  more  about  that  next 
fall.”  The  same  newspaper-only 
campaign  was  conducted  in  that 
area  for  six  months  in  1951  and 
proved  valuable  enough  to  carry 
on  during  1952.  Although  the  firm 
isn’t  committing  itself,  it  appears 
likely  that,  if  the  campaign  there 
is  successful,  the  advertising  bud¬ 
get  will  again  become  weighted  on 
the  newspaper  side. 

Anticipates  Rate  Boost 

Although  the  firm  hasn’t  in¬ 
creased  Its  volume  of  advertising 
this  year,  they  have  allowed  a  gen¬ 
eral  10  per  cent  increase  in  the 
budget  to  take  care  of  the  antici¬ 
pated  increases  in  rates,  both  news¬ 
paper  and  radio. 

One  medium  that  the  company 
doesn’t  have  to  contend  with  is 
television.  “It  no  longer  has  any 
place  in  our  advertising  plans,” 
stated  Mr.  Putnam,  “because  it 
costs  too  much  for  value  received. 
Of  course  we  tried  the  new  me¬ 
dium  when  it  appeared,  but  we 
soon  found  that  our  type  of  repe¬ 
titive  spot  announcement  just 
couldn’t  be  used  in  that  way.  Can’t 
get  it  on  the  stations  often  enough 
without  jumping  our  costs  way 
up.” 

Radio  first  came  into  the  adver¬ 
tising  picture  at  Cuticura  some  15 
years  ago  and  has  become  a  fa¬ 
miliar  name  to  audiences  from 
cost  to  coast.  Using  many  of  the 
participation  -  type  programs,  the 
firm  tries  to  stay  on  50,000  watt 
stations  because  their  coverage  is 
so  much  greater  than  smaller  sta¬ 
tions. 

Despite  the  fact  that  budgetary 
emphasis  has  shifted  from  news¬ 
paper  to  radio,  the  far  and  away 
biggest  change  in  their  advertising 
has  come  through  Federal  control 
laws  that  prohibit  certain  types  of 
claims  and  wording.  No  longer 
can  the  company  claim  curative 
powers.  Gone,  too,  are  the  fa¬ 
mous  ads  picturing  the  happy  baby 


“Why  don’t  you  gentlemen  do  as  I  do,  have  an  assistant  publisher  in 
charge  of  making  both  ends  meet?” 
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CUTICUI^A 


Most  Kfsteful  anj  comforting  is  a  warm  bath  with 
Cuticura  Soap  and  K^nlle  anointings  with  Cuticura.  This 
purr,  sweet,  economical  treatment  brings  immediate 
relief  and  refre^ng  sleep  to  skin-tortured  and  disfigured 

little  ones  and  re^  to  tifod  frMUid 

Uncle  Sam  says  “No,  nol”  to  the 
famous  Cuticura  baby. 


doing  so  well  after  Cuticura  cured 
its  exzema  or  other  skin  rashes. 

Many  of  these  old  ads  were  fa¬ 
mous  for  their  pithy  presentation 
of  the  wonderful  powers  to  be 
found  in  Cuticura  soaps  and  oint¬ 
ment.  Despite  the  changes,  how¬ 
ever,  sales  have  increased  every 
year  and  are  better,  in  this  coun¬ 
try,  now  than  ever  before.  “The 
war  knocked  us  for  a  loop  outside 
America,”  Mr.  Putnam  explained. 
“Much  of  our  business  in  foreign 
lands  disappeared  during  the  bad 
days  from  1939  on.” 

When  George  Robert  White 
took  over  active  management  of 
the  firm  in  1889,  he  became  the 
second  president.  And  although 
his  duties  were  hard  and  vari^, 
he  retained  general  policy  control 
of  advertising,  although  the  New 
York  agency  handled  details  of 
preparation.  Despite  the  fact  that 
Mr.  White  didn’t  like  to  travel  and 
seldom  left  Boston  if  he  could 
help  it,  he  was  able  to  establish 
warm  and  lasting  friendships  with 
the  merchants  and  customers  of 
this  and  many  lands  through  his 
advertising. 

Fourth  President 

Those  friendships  have  re¬ 
mained  constant,  for  the  firm’s 
fourth  president.  Dr.  Samuel  M. 
Best,  points  with  pride  to  a  con¬ 
stant  flow  of  clippings  that  reach 
him  from  people  all  over  the 
world.  Some  are  dry  and  yellow — 
clipped  from  an  old  time  paper 
found  in  an  attic  or  storehouse- 
others  are  currently  clipped  from 
newspapers  everywhere  and  are 
sent  here  because  some  friendly 
{Continued  on  page  97) 
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A  Stamp  of  Approval 
For  Johnny-on-Spot? 

By  Jerry  Walker 


in  Washington  one  of 
thesK  days  they're  going  to  fix  up 
a  sfKcial  postage  stamp  to  honor 
the  American  Newspaperboy. 
Congress  told  them  to  go  ahead  al¬ 
most  a  year  ago  but  there’s  been 
some  delay  in  the  Post  Office  De¬ 
partment  where  such  matters  are 
taken  care  of. 

Every  time  E&P  asks  about  it, 
we’re  told  simply;  “There’s  no  de¬ 
sign  worked  out  yet  and  no  plans 
for  issuance  of  the  special  stamp.” 
But  they  do  know  about  the  Con¬ 
gressional  resolution  authorizing 
this  tribute  to  the  nation’s  carrier 
boysi 

With’  all  the  special  issues  and 
commemoratives  that  keep  the 
stamp  collectors  gum-happy,  the 
closest  our  P.  O.  has  come  to  hon¬ 
oring  the  newspaper  business  has 
been  the  Wiliam  Allen  White 
and  Joseph  Pulitzer  memorial 
stamps  issued  a  few  years  back  .  .  . 
unless  you  can  count  all  the  Ben 
Franklin  stamps,  of  course. 

Big  Word  for  Little  Fellow 
Now  one  of  the  problems  of  the 
designers  may  be  that  word 
“Newspaperboy”  which  is  a  stick¬ 
ful  of  type  to  any  headline  com¬ 
poser.  They  might  have  to  assign 
the  lettering  job  to  one  of  those 
fellows  who  can  engrave  the  Con¬ 
stitution  on  the  head  of  a  pin.  It 
would  be  much  easier  if  the  In¬ 
ternational  Circulation  Managers 
Association  hadn’t  made  it  all  so 
official,  but  something  had  to  be 
done  because  the  popular  designa¬ 
tion  of  “newsie”  lacked  the  respect 
and  dignity  due  the  little  busi¬ 
ness  men. 

We  took  to  wondering  the  other 
day  about  the  possible  postage- 
stamp-size  symbol  for  Newspa¬ 
perboy.  First  to  pop  into  mind, 
naturally,  was  the  idea  of  the 
Little  Merchant.  He’s  the  Billion- 
Dollar  Boy  of  the  newspaper  busi¬ 
ness.  Just  try  a  little  fast  figuring 
and  see:  In  round  numbers  he  de¬ 
livers  50,000,000  papers  daily  and 
at  a  nickel  a  copy,  he  collects 
$15,000,000  a  week  for  them.  Add 
on  the  Sunday  business — some  30,- 
000,000  copies  at  15c  each — and 
he  accounts  for  maybe  $225,000,- 
000  a  year.  Put  that  with  the 
yearly  total  for  the  weekday  is¬ 
sues  and  it’s  not  far  from  the  nine- 
cipher  bracket. 

If  the  mathematics  is  fuzzy,  it’s 
because  of  little  takes  of  copy 
from  E&P  correspondents  that  in¬ 
terrupt  this  theme  on  the  News¬ 
paperboy. 

♦  ♦  s5t 

North  Haven,  Conn.  — 
Danny  Holt,  13,  carrier  for  the 
New  Haven  Journal  -  Courier, 
who  must  wear  left  braces, 
helped  to  rescue  an  l\-year-old 
skater  from  drowning  after  he 


broke  through  the  ice  on  a 
pond.  Danny,  stricken  by  po¬ 
lio  in  1944,  crawled  on  the  ice 
to  reach  Edward  Ashby  strug¬ 
gling  in  the  water.  Lying 
stretched  out  on  the  ice,  Danny 
seized  Edward  by  the  arm  and 
supported  him  until  three  other 
boys  pulled  him  to  safety. 

4c  a|c  ^ 

Little  Merchant?  Maybe  that 
isn’t  all  that  characterizes  our 
boys.  Physically  speaking,  there 
is  nothing  in  common  among 
them.  Many  are  tall,  and  many 
are  small.  Not  so  in  some  lands 
where  newspapers  are  tiny.  In  Is¬ 
rael,  they  say,  the  publishers  hire 
only  pint-sized  kids  so  that  the 
slim  papers  will  look  larger. 

*  *  * 

Hamilton,  Ohio  —  Making 
news  is  a  heap  more  fun  than 
just  selling  it,  declares  Kenny 
Hershner,  aged  10.  Kenny,  who 
delivers  the  Cincinnati  Post 
here,  stopped  to  watch  some 
playmates  skating  on  a  pond  in 
an  old  gravel  pit.  Jimmy  Tal¬ 
ley,  9,  plunged  through  the 
thin  ice  and  yelled  for  help. 
Kenny  pushed  a  log  to  the  cen¬ 
ter  of  the  deep  pond,  shouted 
to  Jimmy  to  hang  on  to  it.  Then 
the  newsboy  pulled  the  log  and 
boy  ashore. 

*  ♦  # 

Enterprising,  ingenious,  quick¬ 
thinking  .  .  .  those  are  the  words 
that  come  into  your  head  as  you 
visualize  these  young  fellows.  Out 
in  Utah  the  job  of  delivering  the 
Ogden  Standard-Examiner  to  142 
customers  on  19  blocks  is  no  cinch 
when  there’s  ice  and  snow.  So 
what  did  Tony  Sant,  15,  do  about 
it?  He  made  a  comfortable  har¬ 
ness  for  his  Labrador  Retriever, 
hitched  the  pup  to  a  sled  and 
trained  him  to  pull  the  load.  Suc¬ 
cessful?  Certainly.  The  dog  not 
only  pulls  the  sled  and  papers; 
he  knows  just  where  to  stop. 

♦  ♦  ♦ 

Raleigh.  N.  C.  —  An  alert 
News  and  Observer  carrier 
helped  police  to  capture  a  bur¬ 
glar.  Pete  Bougades  saw  the 
thief  in  the  rear  of  a  closed  res¬ 
taurant  early  in  the  morning. 
When  the  man  emerged,  the 
carrier  boy  followed  him  to  the 
bus  station  and  tipped  off  po¬ 
lice  on  duty  there.  The  man 
confessed  three  jobs. 

*  ♦  ♦ 

Typically  American,  carrier 
boys  like  their  fun.  Sometimes 
they  mix  it  with  their  business, 
without  any  detrimental  effects. 
Take  the  Lindsay  brothers,  Jeffrey 
and  Brian,  out  in  Diablo,  Calif. 
They  devised  a  takeoff  on  the 
Pony  Express  to  cover  their  routes 
(Continued  on  page  113) 


“Once  I  was  an  arrogant  station-master  with  34  carriers;  now  I'm 

the  publisher!”  ^ 


Carrier  Bill  Vetoed;  t 
Called  ‘Hazardous’  Job^ 


Albany,  N.  Y. — Governor 
Dewey  vetoed  the  Metcalf-Waters 
newspaperboy  bill  this  week  be¬ 
cause  it  failed  to  provide  the  pro¬ 
tection  of  Workmen’s  compensa¬ 
tion  for  carriers.  (E&P,  March 
15,  page  7). 

The  Governor’s  memorandum 
of  disapproval  stated: 

“This  bill,  which  is  sponsored 
by  the  New  York  State  Publishers 
Association,  makes  a  series  of  de¬ 
sirable  changes  in  the  provisions 
of  the  Education  Law  relating  to 
street  trades.  For  the  most  part 
the  bill  raises  present  standards 
and  simplifies  administration  of 
the  law. 


pers  from  their  bicycles  while 
motion,  and  in  many  other  wiyi 
they  run  considerable  risk  of  acaj 
dental  injury.  There  have  bto 
several  cases  of  serious  permanal 
injury  from  collision  with  autoauf 
biles.’ 

“If  for  other  reasons  it  is  souKl 
:\nd  desirable  to  impute  the  slataj 
of  independent  contractors 
young  newspaper  carriers,  certairl! 
there  should  be  specific  provisk*® 
for  workmen’s  compensation  pn« 
tection  or  its  equivalent  written  itp 
to  the  law. 

“The  bill  is  disapproved.” 

Publishers’  Position 
memorandum  filed  by  tH 
pi  lishers  pointed  out  the  mainj 
wi.ys  in  which  the  bill  sought  nj 
piovide  a  workable  system 
both  street  vendors  and  carriw 
ore  in  which  full  responsibilii! 
for  enforcement  would  rest  wifi 
the  police. 

On  the  subject  of  hazards,  W 
publishers  gave  insurance  cobH 


years  ‘selling  and  delivering  claims  pak 


on  1 1  accidents  in  school.  hoM 
or  at  play  for  every  one  paid 
accidents  while  the  boy  j 
gaged  in  the  delivery  of  news;»| 
pers. 


Free  Sunday  Paper 

McAllen,  Tex.  —  A  Sumfe 
newspaper  made  its  debut  in  t® 
border  Texas  town  on  April 
Owned  by  the  Times  Publish^ 
Co.  of  Mission,  Tex.,  it  was  cal»| 

_ _  _ _ ,  the  McAllen  Citizen  and  was  <k| 

of  the  boys  ride  bicycles  on  which  livered  to  every  doorstep  in  ^ 
they  carry  a  heavy  weight  in  pa-  free  of  charge.  Joe  Cook, 
pers.  Crossing  streets,  back  and  ager  of  the  Times  Publishing 
forth,  to  make  deliveries,  rounding  said  future  plans  of  the  newspap*^ 
street  intersections,  throwing  pa-  were  not  definite  at  this  time. 
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Ben  Duffy  Endorses 
National  Want  Ad  Aims 

By  Daniel  L  Lionel 
CAM.  Brooklyn  (N.  Y.)  Eagle 


“National  classified?  It’s  a 
liood  idea!”  said  Bernard  J.  (Ben) 
Duffy,  president  of  BBD  &  O,  and 
author  of  the  advertising  industry’s 
media  “bible,”  “Advertising  Media 
and  Markets,”  in  an  interview  with 
this  writer  the  other  day. 

With  the  Bureau  of  Advertising’s 
Classified  Program  rounding  out 
its  sixth  month  and  with  the  pre¬ 
liminaries  of  the  project  well  in 
hand,  it  occurred  to  us  that  the 
time  was  ripe  to  take  some  bear¬ 
ings  on  the  direction  the  new  Bu¬ 
reau  drive  for  national  classified 
should  take. 

Our  decision  to  put  the  matter 
up  to  Mr.  Duffy,  was  easily  ar¬ 
rived  at.  As  it  turned  out.  Mr. 
Duffy  not  only  thinks  that  Na¬ 
tional  Classified  will  sell  more 
goods  and  services  for  advertisers, 
but  he  has  some  very  good  ideas 
on  how  it  can  be  established  as 
“virtually  a  new  medium”  for  na¬ 
tional  advertisers,  worthy  of  in¬ 
stalling  a  representative  who  would 
become  a  classified  specialist  in 
every  agency  media  department. 
Doesn’t  See  Diversion 
Did  Mr.  Duffy  believe  that  Na¬ 
tional  Classified  would  cause  a  di¬ 
version  of  funds  from  National 
Display,  thus  benefiting  classified 
at  the  cost  of  display?  “Not  at 
all,”  he  said.  It  will  help  National 
or  General  newspaper  by  getting 
newspapers  more  talked  about.  As 
an  example,  he  volunteered  the 
fact  that  only  the  previous  day  he 
had  noted  a  certain  National  ad¬ 
vertiser  in  Nancy  Sasser’s  column 
in  a  metropolitan  newspaper.  The 
same  issue  carried  a  large  display 
ad  of  that  advertiser.  “That’s 
double  impact,”  he  said,  “and 
would  hold  true  for  classified.” 

In  leading  up  to  the  questions 
we  planned  to  ask  Mr.  Duffy,  we 
reviewed  the  Bureau’s  program  to 
date  and  indicated  the  growing 
stature  of  Classified  as  one  of  the 
pewspaper  industry’s  basic  stanch¬ 
ions  of  service  to  readers  and  ad¬ 
vertisers.  To  make  our  point  about 
die  possibilities  of  national  classi¬ 
fied  more  concrete,  we  had  pre¬ 
pared  a  list  of  a  few  of  BBD  &  O’s 
soeounts  that  would,  in  our  judg- 
Wnt,  lend  themselves  to  effective 
elassified  advertising. 

One_  example  we  chose  was  a 
magazine  catering  to  housewives 
|®d  home-owners.  A  blurb  about 
mis  magazine  might  well  appear, 
suggested,  adjacent  to  the 
House  for  Sale”  advertising  in 
classified  where  over  90%  of  the 
***ale  homes  in  the  nation  are 
— a  sure-fire  spot  for  reach¬ 
ing  people  on  the  verge  of  buying 
a  home  and  on  the  verge  of  fac¬ 


ing  problems  that  the  magazine 
specialized  in  solving. 

Mr.  Duffy  enthusiastically  a- 
greed  that  this  magazine  might 
well  have  an  ad  in  that  spot  “every 
day  in  the  year.”  This  will  make 
national  advertisers  “conscious  of 
the  need  for  daily  advertising.”  he 
added. 

Auto  Dealer  Listings 

We  had  hardly  mentioned  his 
big  tire  advertiser  when  he  grasped 
the  point  and  said,  “Surely,  with 
the  automotive  classification  with 
a  list  of  local  dealers  every  day 
in  the  year!”  The  same  reaction 
came  in  connection  with  an  adver¬ 
tiser  interested  in  selling  automo¬ 
bile  insurance. 

“Well,  how  do  we  go  about 
selling  National  classified  to  the 
agencies,  Mr.  Duffy?”  we  asked. 

“You’ve  got  a  big  educational 
job  on  your  hands,”  he  said. 
“First,  the  Bureau  of  Advertising 
should  get  out  a  booklet  on  Clas¬ 
sified  advertising  citing  all  the  pos¬ 
sibilities  you  have  suggested  to¬ 
gether  with  all  possible  mechanical 
aids.  This  should  be  preceded  by 
an  intensive  promotional  campaign 
indicating  the  industry’s  new  drive 
for  national  classified.  The  agen¬ 
cies  should  be  queried  for  the 
name  of  an  individual  to  whom 
this  specialized  classified  material 
is  to  be  sent. 

“This  individual  will,  in  all  like¬ 
lihood,”  he  said,  “develop  into  the 
classified  space  buyer  who  would 
probably  have  charge  of  purchas¬ 
ing  space  in  yellow  page  telephone 
directories,  too.” 

Showing  himself  a  media  man 
to  the  core,  Mr.  Duffy  even  had  a 
suggestion  for  ad  checking  proce¬ 
dure,  suggesting  that  instead  of 
tear  pages  showing  proof  of  publi¬ 
cation,  possibly  a  convention  could 
be  developed  where  agencies  and 
clients  would  accept  publishers’ 
affidavits  and  make  spot  checks 
occasionally. 

In  essence,  Mr.  Duffy  has  af¬ 
firmed  the  views  of  the  promulga¬ 
tors  of  the  classified  advertising 
program  now  sponsored  by  the 

Classified  Sent 
Over  Auto  Phone 

San  Francisco — When  a  friend 
said  he  had  not  seen  his  com¬ 
pany’s  advertisement  in  the  San 
Francisco  Examiner’s  classified 
section  stressing  auto  safety,  El¬ 
mer  Skinner,  head  of  a  brake  serv¬ 
ice  company,  picked  up  his  auto 
telephone.  The  resultant  ad  was 
the  first  classified  the  Examiner 
received  by  radio  phone. 
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Bureau  of  Advertising.  That  news¬ 
papers  can  provide  an  even  greater 
link  between  national  advertisers 
and  the  ultimate  consumers  of 
their  products  and  services  now  be¬ 
comes  even  more  evident.  And  of 
great  importance  too,  is  Mr. 
Duffy’s  view  that  National  classi¬ 
fied  will  benefit,  not  retard,  na¬ 
tional  display  advertising. 

As  we  left  Mr.  Duffy’s  elegant 
but  comparatively  simple  office,  in 
which  every  flat  surface  was  cov¬ 
ered  with  neat  stacks  of  reports 
and  memoranda  requiring  the  at¬ 
tention  of  this  advertising  colossus, 
we  were  conscious  of  a  deep  his¬ 
toric  sense.  We  couldn’t  help  feel¬ 
ing  that  in  the  utterance  of  this 
man’s  view,  classified  had  taken 
another  great  forward  stride. 

■ 

'Rep'  Salutes  Cereal 
Capital  ol  World 

Battle  Creek,  Mich. — Sawyer- 
Ferguson-Walker  Co.,  newspaper 
advertising  representatives,  utilized 
a  full-page  ad  in  the  Enquirer  and 
News  to  “salute  the  industry  that 
made  Battle  Creek  the  breakfast- 
food  capital  of  the  world.” 

The  occasion  was  the  newspa¬ 
per’s  special  edition — 96  pages — 
commemorating  the  paper's  new 
building.  The  paper’s  representa¬ 
tives  in  the  national  advertising 
field  took  note  of  cereal  industry 
in  Battle  Creek,  stating  in  its  ad: 

“Perhaps  no  industry  anywhere 
owes  more  to  advertising  for  the 
success  it  has  achieved.  And  few 
industries  have  relied  so  long  and 
so  heavily  on  newspaper  advertis¬ 
ing  as  a  primary  force  to  move 
their  products  into  American 
homes.  We  are  proud  that  the  in¬ 
dustry  of  which  we  are  a  part  has 
been  able  to  do  so  much  to  make 
Battle  Creek’s  No.  1  industry 
great.” 

■ 

Daily  Issues  Brochure 
On  Merchandising  Aids 

A  brochure  entitled  “You  Can 
Add  Extra  Salesmen  at  No  Extra 
Cost,”  has  been  published  by  the 
Worcester  (Mass.)  Telegram- 
Gazette  to  show  potential  adver¬ 
tisers  how  they  can  add  the  Tele¬ 
gram-Gazette’s  sales  staff  to  their 
own. 

Included  in  the  brochure  arc 
reproductions  of  several  of  the 
newspapers’  merchandising  aids  in¬ 
cluding  booklets  on  Worcester  as 
a  general  retail  market,  test  mar¬ 
ket,  food  market;  a  weekly  letter 
listing  ad  schedules  of  all  grocery 
store  products,  the  monthly  “Re¬ 
tail  Ad-Viser”,  and  complete  Wor¬ 
cester  County  grocers  and  drug¬ 
gists  route  list. 

■ 

$620  Per  Ton 

A  New  York  Times  dispatch 
from  Buenos  Aires  this  week  said 
Argentina’s  first  newsprint  mill 
would  offer  about  5,000  tons  at 
4,350  pesos  ($620  official  ex¬ 
change)  a  ton.  The  mill  operates 
with  a  capacity  of  1,000  tons 
monthly. 


"THE  FIRST  TEN” 

Third  in  a  series  of  profiles  of 
Classified  Departments  whidh 
placed  among  the  first  10  morning 
or  evening  papers  according  to 
Media  records  in  1951.  These  are 
not  necessarily  presented  in  the 
order  of  their  position. 

*  *  * 

The  Los  Angeles  (Calif.)  Ex¬ 
aminer,  Charles  W.  Horn,  CAM, 
is  the  subject  of  today’s  “Big  Ten” 
profile.  Los  .An¬ 
geles  is  the  only 
city  which  boasts 
two  morning 
newspapers  which 
showed  up  among 
the  First  Ten  in 
the  morning  field. 

Mr.  Horn  cites 
the  follow- 
ing  classifications 
in  order  of  their 
importance:  Help 
Wanted,  Automo¬ 
tive,  Real  Estate,  Announcements, 
General  for  Sale,  Rentals. 

How  Achieved:  Through  yoan 
of  promoting  public  acceptance  of 
The  Examiner  as  a  Classified  news¬ 
paper,  and  enterprising  sales  effort 
covering  all  classifications  through¬ 
out  the  Los  Angeles  area.  A  rate 
card  keyed  to  advertisers’  most 
productive  use  of  the  medium. 
Vigilant  censorship. 

Percentage  Voluntary:  Contrary 
to  the  experience  of  most  leading 
Classified  newspapers,  the  largest 
percentage  of  our  Classified  vol¬ 
ume  is  derived  from  outside  and 
telephone  sales  sources.  “Volun¬ 
tary”  accounts  for  less  than  10% 
of  our  volume.  Intensive  sales 
coverage  probably  accounts  for 
this. 

Promotion  Program:  Due  to 
“tight”  newspapers,  most  of  our 
promotion  is  directed  by  mail.  We 
also  make  effective  use  of  front¬ 
page  boxes  and  banner-lines  keyed 
to  special  days  and  events  in  the 
Classified  section  itself. 

Training  Setup:  All  classified 
employes  are  constantly  in  train¬ 
ing.  We  have  a  general  sales  in¬ 
doctrination  meeting  every  Mon¬ 
day  morning — with  smaller  group 
staff  meetings  as  required  during 
the  week.  The  pressure  for  accom¬ 
plishment  is  never  relaxed! 


Nevada  List  Ready 

Reno,  Nev. — The  1952  Direc¬ 
tory  of  Nevada  Newspapers  is  off 
the  press,  reports  A.  L.  Higging- 
botham,  secretary,  Nevada  State 
Press  Association.  Copies  already 
have  been  distributed  to  a  list  of 
500  advertisers  and  advertising 
agencies  in  an  assist  by  R.  S. 
Nicholson  of  West-Holliday  Co. 

■ 

Homemakers'  Guide 

Portland,  Ore.  —  The  Journal 
published  on  March  30  a  Mary 
Cullen  Homemakers’  Guide.  The 
56-page  tabloid  section  carried 
35,812  lines  of  paid  advertising,  of 
which  21,196  was  retail,  12,628 
general  and  1,988  classified. 
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Farmer-at-Heart  Tills 
The  Education  Field 


By  Joseph  Deitch 

Benjamin  Fine,  education  edi¬ 
tor  of  the  New  York  Times, 
glanced  at  an  official-looking  docu¬ 
ment  on  the  wall  behind  him.  It 
was  his  sixth  honorary  degree, 
awarded  recently  by  Union  College 
for  distinguished  service  to  educa¬ 
tion. 

“And  to  think,”  he  mused,  “I 
almost  became  a  farmer.” 

He  is  one  at  heart,  though,  but 
is  glad  he  went  into  journalism. 
American  education  apparently 
feels  the  same  way.  The  new  cita¬ 
tion  again  recognized  a  newspaper¬ 
man  who  has  long  been  doing  one 
of  the  best-known  and  most  valu¬ 
able  jobs  of  education  reporting 
and  interpreting  in  the  country. 

His  work  won  his  paper  a  Pu¬ 
litzer  Prize;  stimulated  improve¬ 
ments  in  education  and  pointed 
up  the  need  for  more  press  cover¬ 
age  of  the  schools.  Educators  say 
this:  “We  need  him.”  As  another 
tribute,  Florida  Southern  College 
named  one  of  its  new  buildings 
after  him  recently. 

His  Heart’s  in  the  Soil 

Dr.  Fine — the  doctor  part  of 
his  name,  along  with  two  masters’ 
degrees,  were  hard-earned  —  was 
between  articles  in  his  office  the 
other  afternoon.  He  asked  not  to 
be  disturbed  for  a  while,  and 
leaned  back.  The  look  in  his  eye 
grew  pastoral.  It  went  past  the 
city  room  to  a  farm  in  upstate 
Rhode  Island. 

He  was  raised  there,  he  said, 
and  had  every  intention  of  taking 
up  agriculture.  He  was  good  at  it, 
and  was  devoted  to  the  land.  In 
his  high  school  days  he  helped  his 
brother  milk  a  herd  of  cows  be¬ 
fore  walking  three  miles  to  the 
school  bus  every  day. 

He  early  learned  the  meaning 
of  educational  “crisis.”  It  took  him 
seven  years  to  finish  high  school. 
He  could  attend  only  every  other 
year.  In  between  he  had  to  work 
on  the  farm. 

At  Rhode  Island  State  he  was 
a  member  of  his  apple-,  cheese- 
and  cattle-judging  teams,  and  was 
captain  of  the  latter  —  make  a 
note  of  that,  he  said,  fondly.  He 
recalls,  too  ■ —  years  of  big-city 
deadline  meeting  made  him  say  it 
a  bit  incredulously — that  he  was 
president  of  his  state  farm  club 
and  won  a  National  Grange  award 
as  the  best  junior  in  college. 

Dairying  was  his  specialty.  He 
once  parlayed  a  bull  and  some 
heifers  into  50  thoroughbred  Jer¬ 
seys,  many  of  them  winners,  and 
achieved  a  state  butterfat  record. 
He  remembered  the  per  centage. 
It  was  6.7,  and  one  cow,  name  of 
Pollyanna  —  “she’s  passed  away, 
poor  soul” — was  encouraged  to 
yield  the  apparently  staggering 
'  proportion  of  7.1. 


He  got  his  first  taste  of  journal¬ 
ism  in  his  senior  year,  when  he 
was  elected  editor  of  the  Rhode 
Island  State  Beacon.  His  editorials 
for  the  paper,  a  weekly,  attracted 
wide  attention,  but  didn’t  change 
his  mind  about  farming.  They 
couldn’t — after  he  was  handed  his 
bachelor’s  degree,  in  animal  hus¬ 
bandry,  he  went  home,  took  off 
his  cap  and  gown  and  got  into 
overalls. 

He  was  needed,  and  spent  the 
next  year  at  farm  labor. 

New  York  in  May 

That  was  around  1929.  He  was 
skilled  in  agriculture,  but  wasn’t 
happy.  The  trouble  dawned  on 
him — he  saw  printer’s  ink  at  milk¬ 
ing  time.  Meantime,  he  had  ap¬ 
plied  for  admission  to  Cornell’s 
College  of  Agriculture.  Still  rest¬ 
less,  he  took  a  trip  to  New  York 
City. 

“It  was  a  sparkling  day  in  May, 
and  I  somehow  found  myself  at 
Columbia  University,”  he  remi¬ 
nisced.  “Those  lovely  campus 
fountains,  bubbling  in  the  suh,  did 
something  to  me,  and  next  thing  I 
knew  1  was  in  Columbia’s  School 
of  Journalism.  I  enrolled  that  fall.” 

The  going  was  tough  the  next 
few  years,  early  in  the  depression. 
The  school  then  gave  a  two-year 
undergraduate  program,  and  the 
student  from  Rhode  Island  didn’t 
think  he  could  stick  it  out. 

Although  he  showed  a  lot  of 
promise,  his  funds  were  low  and 
his  morale  lower.  At  this  point 
he  got  a  residence  scholarship, 
which  helped,  but  even  at  that  he 
“spent  night  after  night  eating  sar¬ 
dines,  crackers  and  nickel  bottles 
of  soda”  in  his  room.  He  hated 
Sundays  “because  it  meant  get¬ 
ting  up  at  six  and  washing  dishes 
in  the  university  cafeteria  till  mid¬ 
night.” 

The  throbbing  of  the  presses 
was  in  his  blood,  and  he  felt  a 
sense  of  progress  when  his  stories 
were  read  aloud  in  class.  He  re¬ 
ceived  the  certificate  of  proficiency, 
and  decided  to  stay  on  another 
two  years  for  his  master’s  degree. 

Carl  W.  Ackerman,  dean  of  the 
school,  remembers  Mr.  Fine  as  “a 
highly  resourceful  young  man  of 
terrific  industry  who  made  friends 
readily  and  had  the  combination 
of  qualities  we  like  to  see  in  the 
profession.” 

To  help  pay  his  way,  and  for 
the  experience,  he  worked  on 
space  assignment  for  the  New 
York  Post  and  the  old  Journal, 
covering  Columbia  and,  now  and 
then,  the  city.  He  did  a  lot  of 
writing  for  Editor  &  Pubisher. 
This  included  a  fairly  notable  se¬ 
ries  on  great  newspapermen, 
among  them  Carr  S.  Van  Anda 
and  Chester  S.  Lord,  managing 


editors,  respectively,  of  The  New 
York  Times  and  the  New  York 
Sun.  The  Van  Anda  pieces  later 
became  a  book,  “A  Giant  of  the 
Press.” 

“I  was  in  gravy,  and  why  not — 
1  was  making  $35  to  $40  a  week 
just  at  writing,”  Dr.  Fine  re¬ 
marked,  waving  off  a  phone  mes¬ 
sage  from  his  secretary.  “I  got 
my  M.  S.  in  journalism  in  ’33, 
and  went  home,  still  thinking  my 
place  was  on  the  farm.  But  darn 
it,  I  tasted  a  few  front-page  stories 
in  the  Post,  and  felt  the  pull  of 
the  city.” 

He  went  back  that  fall — here 
the  phone  message  came  up  again, 
and  this  time  he  took  it:  a  theatre 
reporter  in  the  next  office  found 
himself,  irresistibly,  writing  Fine’s 
story  to  the  neglect  of  his  own. 
Essentially  a  gentle,  scholarly 
man.  Dr.  Fine  nodded  and  re¬ 
sumed  in  a  hushed  tone. 

Publicist  for  Survey 

After  free-lancing  and  resump¬ 
tion  of  the  sardine-and-cracker 
diet  for  a  time,  he  met  a  man 
named  Paul  R.  Mort,  a  peppery 
professor  at  Columbia’s  Teachers 
College,  just  up  the  street  from 
the  journalism  school.  Mort  taught 
school  finance  and  administration 
and  was  pioneering  wide  research 
in  these  fields. 

He  was  then  in  charge  of  a  sur¬ 
vey  of  the  Maine  public  schools 
and  engaged  Fine  to  publicize  the 
project.  It  became  a  straight  re¬ 
porting  job  for  six  months.  It 
gave  the  former  student  his  first 
mature  and  professional  insights 
into  education. 

Inspired  by  Mort  and  several 
other  faculty  members,  and  by  the 
dynamic  goings-on  at  the  place  in 
general,  he  enrolled  and  took  the 
master  of  arts  and  doctor  of  phi¬ 
losophy  degrees  there  in  1935  and 
1941. 

While  doing  his  advanced  study 
— under  scholarships — he  covered 
Sunday  sermons  for  the  Times, 
was  an  assistant  in  public  relations 
at  the  college,  and  got  married. 
He  became  known  in  the  Times’ 
office,  and  one  day  in  January, 
1937,  he  received  the  phone  call 
that  journalism  aspirants  dream 
about. 

It  was  from  the  city  editor.  He 
was  looking  for  someone  to  write 
school  news  as  a  regular  job.  Fine 
said  he  was  interested,  and  joined 
the  paper  as  a  cub  reporter  on 
Feb.  7  at  $50  a  week.  The  Board 
of  Education  was  his  main  beat  for 
the  next  four  years,  with  two 
nights  a  week  spent  on  his  doctor¬ 
ate  at  Teachers  College.  His  Ph.D. 
thesis,  “College  Publicity  in  the 
United  States,”  was  the  basis  for 
a  later  study,  “Educational  Pub¬ 
licity,”  a  standard  work. 

Education  Editor 

When  Ben  Fine  was  appointed 
education  editor  of  the  Times,  in 
1941,  he  set  out  to  further  his 
paper’s  aim  of  presenting  educa¬ 
tion  news  “in  a  serious  and  con¬ 
structive  manner,  nationally  and 
locally,  bringing  to  light  the  bad 
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as  well  as  good,  but  striving  ::  ' 
make  the  country  better  throne  ^ 
better  schools.”  i 

It  is  his  personal  belief,  he  sai:  _  I 
that  “our  education  system  is 
most  important  aspect  of  our  ds 
mocracy — improve  it  and  you  iit  \ 
prove  and  strengthen  all  the  goo: 
things  in  a  nation  like  ours.”  Wift 
this  in  mind  and  with  a  scholastit 
background  that  could  have  qtufr 
fied  him  for  college  teaching  a 
administration,  he  began  to  look 
into  trends  and  broad  problems  i 
American  education. 

Fresh  from  his  doctoral  studitt" 
he  tackled  these  problems  search-  I 
ingly  and  with  a  sense  of  dutytoj  ] 
education  and  the  press.  He  goi||j 
his  information  by  digging,  ques-b 
tioning  and  frequent  on-the-spoij 
checks  throughout  the  countn  j 
His  facts  and  figures  came,  »i 
needed  and  with  heartening  co-j 
operation,  from  the  nation! 
schools  and  colleges  and  from 
other  official  sources. 

He  did  the  tabulating  in  his  of¬ 
fice,  but  called  on  his  paper's  re 
search  department  for  help  w 
extra  large  surveys.  Patience- 
“learned  behind  the  plow,”  bt 
guessed — and  the  use  of  educa¬ 
tional  statistics  and  other  survey 
methods,  learned  at  Teachers  Col¬ 
lege,  proved  invaluable  in  compil-;; 
ing  his  data. 

A  Look  at  Vital  Issues 
As  reports  on  the  surveys,  to 
articles  gave  the  general  public  » 
total  look,  often  its  first  real  1<^ . 
at  many  vital  issues  in  education, 
and  they  usually  hit  the  froni 
page.  The  first  sentence  or  two  b 
these  stories  would  sum  up  to  r 
findings,  and  the  rest  would  docu¬ 
ment  the  lead,  an  old  arrangement 
in  journalism,  but  apparently  ne«  g 
to  educators  and  one  that  was  to  k 
help  make  them  his  friends.  | 
In  the  past  10  years.  Fine  to* 
done  hundreds  of  surveys,  averag- 
ing  25  or  more  a  year.  They  tab 
time  to  do.  He  spent  three  montte 
on  his  study  of  the  armed  forces  « 
information  and  education  I 
gram.  Other  surveys  that  stio  J 
in  his  mind  were  on  the  teachiW  1} 
of  American  history  in  the  publk  , 
schools  (this  won  the  Times  >  1 
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Company’s  coming  and  the 
cook’s  all  set  with  the 
makings  of  party  fare — all 
prepared  from  packages. 
They’re  ready  in  a  matter  of 
minutes;  sure-fire  in  their 
success.  Home  Economics 
Editor  Helen  Robertson 
heartily  endorses  these 
modern  methods  of  convenient 
cookery.  She  tells  her 
Plain  Dealer  food  column 
readers  all  over  Northern 
Ohio  how  to  entertain  and 
like  it  with  menus 
such  as  this  one  made  entirely 
from  packaged  foods... 

17  of  them  altogether. 

Take  advantage  of  this  ready¬ 
made,  pre-conditioned 
audience  to  sell  your  food 
products  through  advertising 
that  reaches  actively- 
interested  homemakers 
in  Cleveland  and 
26  adjacent  counties. 


Good  things  to  eat 
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HOW  MUCH  OF  THIS  BUSINESS  ARE  YOU  GETTING? 

(  Cleveland)  26  Adjacent 

Cuyahoga  Cy.  County  Area* 

Sales . $392,224,000  $290,386,000 
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Cleveland’s  Home  Newspaper 
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Eric  Johnston 
Booked  for  Talk 
At  Movie  Clinic 

Hartford,  Conn.  —  Eric  John¬ 
ston.  president  of  the  Motion  Pic¬ 
ture  Association,  will  be  the  key¬ 
note  speaker  at  the  second  annual 
Hartford  Times  Motion  Picture 
Industry  Symposium,  June  4. 

He  will  be  joined  on  the  speak¬ 
ers’  rostrum  by  leading  executives 
of  the  motion  picture  industry 
from  key  cities. 

On  the  guest  list  will  be  pub¬ 
lishers,  managing  editors  and  mo¬ 
tion  picture  editors  of  dailies  from 
throughout  Connecticut  and  Mas¬ 
sachusetts. 

“The  main  objective,”  according 
to  Francis  S.  Murphy,  Times  edi¬ 
tor  and  publisher,  “will  be  a  dis¬ 
cussion  of  common  ailments  of  the 
motion  picture  industry,  as  related 
to  the  Newspaper  field.” 

The  first  day-long  session  spon¬ 
sored  by  the  Times  took  place  on 
Feb.  5,  with  20  theater  circuit 
executives  attending. 

■ 

$300,000  Claim 

Beckley,  W.  Va.  —  Raleigh 
County  Sheriff  Okey  A.  Mills  has 
filed  a  $300,000  libel  suit  against 
the  Beckle\  Newspapers  Corpora¬ 
tion,  publisher  of  the  Beckley 
Post-Herald  and  the  Raleigh  Reg¬ 
ister. 
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1944  Pulitzer);  the  crisis  in  edu¬ 
cation  in  1947;  teachers’  pay;  and 
job  opportunities  for  college  grad¬ 
uates. 

He  also  recalled  the  ones  on 
rural  education;  the  teacher  short¬ 
age;  enrollment  trends;  the  citi¬ 
zen’s  work  with  the  schools;  tu¬ 
ition  fees,  and  the  four  he  brought 
out  recently,  on  the  problems  and 
gains  in  medical,  liberal  arts,  Ne¬ 
gro  -and  Catholic  education. 

He  does  his  surveys  as  he  sees 
the  need  for  them;  sometimes  they 
are  suggested  by  persons  and  insti¬ 
tutions.  The  growth  of  the  atomic 
era,  for  example,  made  him  won¬ 
der  what  effect  it  had  on  the  liber¬ 
al  arts.  He  queried  100  represent¬ 
ative  colleges  and  universities.  The 
headline  summed  up  the  answer; 
“Colleges  Shift  from  the  Arts  as 
Students  Call  for  Science.” 

Failure  of  some  of  his  acquaint¬ 
ances  to  locate  well-known  places 
and  explain  such  terms  as  latitude 
and  longitude  was  one  of  the  rea¬ 
sons  for  his  recent  survey  on  the 
teaching  of  geography. 

Key  Figure  in  Journalism 

His  interpretive  Sunday  articles, 
big  daily  stories  and  surveys  have 
established  Fine,  at  least  for  many 
school  leaders,  as  a  key  figure  in 
U.  S.  journalism.  While  he  hasn’t 
been  c^led  a  crusader  or  reform¬ 


er,  his  work  has  been  intiuentia). 

It  helped  raise  teachers’  salaries 
and  improve  other  conditions; 
sought  out  and  announced  national 
developments  and  important  insti¬ 
tutional  .  achievements,  and  made 
the  press  and  public  more  school 
conscious  and  the  schools  more 
press  conscious. 

His  six-article  survey  on  educa¬ 
tion  in  the  service  put  him  in  con¬ 
sultation  with  Gen.  George  Mar¬ 
shall,  then  Secretary  of  Defense, 
and  Assistant  Secretary  Anna 
Rosenberg.  Senators  often  phone 
and  wire  him  for  quick  docu¬ 
mentation,  and  not  long  ago,  with 
Senator  Lister  Hill  of  Alabama, 
he  testified  in  Congress  on  Hill’s 
proposal  for  using  off-shore  oil 
revenue  for  public  education. 

Dr.  Fine  gets  around  a  lot — has 
to,  he  said.  So  much  so  that  his 
byline  once  appeared  on  stories 
from  three  cities  in  one  day — At¬ 
lanta,  St.  Louis  and  Shanghai. 
Benjamin  Welles,  then  a  Times 
China  man.  wrote  the  last.  In¬ 
evitably,  the  typo  reached  the 
New  Yorker,  which  quipped:  “The 
sun  never  sets  on  Benjamin  Fine’s 
department.” 

His  department,  by  the  way,  is 
manned  by  two  other  full-time 
education  reporters,  Murray  Illson 
and  Leonard  Buder.  Their  boss 
doesn’t  think  the  nation’s  press  is 
giving  the  schools  the  attention 
they  need,  although  it  is  increasing 
every  day,  he  added. 

Few  newspapers  have  school 


editors  or  education  news  depart¬ 
ments,  a  lack  that  is  more  serious 
on  the  large  dailies.  Asked  how  i 
paper  can  develop  or  improve  its 
school  news.  Fine  suggested: 

“First,  by  recognizing  that  edu¬ 
cation  is  news  in  the  United  States 
today,  important  and  looked-fot 
news.  Second,  by  realizing  that 
the  public  wants  to  know  more 
about  the  schools  it  is  paying  for. 

“People  are  more  concerned 
about  the  schools  than  they’ve 
ever  been,”  he  continued.  “Par¬ 
ents  are  seeing  the  value  of  edu¬ 
cation  in  their  children’s  careen.  1 
That’s  why,  for  one  thing,  there's  1 
been  a  tremendous  upsurge  of  dli-  .1 
zen  interest — and  action —  in  the « > 
schools,  and  the  press,  in  the  peo-  B 
pie’s  interest,  as  good  public  rela-R 
tions  for  a  fellow  public  service  ■ 
and  as  plain  good  business,  ought! 
to  respond  more  fully.”  B 

Teachers  are  an  especially  richB 
and  untapped  source  of  local  hu-E 
man  interest  and  public  informa- 1 
tion  stories,  he  said — their  back-W 
grounds,  work  in  class,  daily  ind-jg 
dents,  hopes  and  aims.  Stories  oo  B 
them  should  not  be  written  whei! 
they  retire,  though,  but  now,  when  I 
they’re  on  the  job.  R 

Dr.  Fine  himself  has  three  chil-  ^ 
dren  in  school.  They’re  an  in^-  ^ 
ration  in  his  work,  he  said.  p 
“My  fourth  child  is  five  months  ^ 
old  —  which  reminds  me,”  he 
added,  reaching  for  the  phone, 
“I’ve  got  to  check  my  latest  en¬ 
rollment  survey.” 
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select  the  Oregonian 
for  Biggest  Food  Promotion 

in  Oregon  History! 


More  owpport  for  yovr  protfcKt  • 
by  more  grocers  •  •  • 
to  more  reoders  in 
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PORTIAND,  OREGON 


Largest  Circulation  in  the  Pacific  Northwest 

222,562  Daily  278,376  Sunday 


SAFEWAY..  .  Portland's  largest  food  retailer . . . 
and  largest  food  advertiser. ..recently  used  THE  OREGONIAN 
exclusively  for  the  biggest  food  promotion  in  Northwest  history... 
a  30-page  Anniversary  Edition  in  THE  OREGONIAN  only! 
Safeway  sought. ..and  got,  with  The  Oregonian. ..greater  coverage 
of  Oregon  homes  and  greater  readership  by  Women. 

Sales  results  were  a  spectacular  success! 
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customers,  plus  high-buying  shoppers  in  all  Oregon  Market 
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Consecutive  Year  o-f  Total 
Advertising  Leadership 
ir)  Philadelphia  !-i 


A  RECORD  TOTAL  OF 

9,089,000  lines 

AN  IMPRESSIVE  CAIN  OF 

730,000  lines 

while  the  2nd  paper  showed  a  loss 
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These  continued  gains  come  on  top  of  a  record 
year  in  J 95 J— 36,894,000  lines  of  total  adv<*rtising 
—while  thc^  2nd  pap«‘r  showed  a  loss.  Beyond  any 
doubt  ...  in  Philadelphia,  the  first  ne'wspaper  is 
THE  IIN'OEIRER  ...  by  an  ever-widening  margin. 

Philadelphia  Jfniittiter 

i^hllad^iphia  i^retern  The  inquirer 
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Yes  . . .  this  week,  there  foregathers  for  their  annual 
Convention,  a  group  dedicated  to  the  dual  pur¬ 
pose  of  solving  its  own  intricate  problems,  and  to 
making  more  profitable,  more  attractive,  more 
constructive,  all  the  interesting  facets  of  adver¬ 
tising. 

Long  ago.  local  and  national  advertising  was  re¬ 
moved  from  the  mere  classification  of  individ¬ 
ualized  profit.  Such  advertising  is  a  great  public 
service.  Actually,  it  is  America’s  articulate  language 
of  human  progress.  We,  of  this  allied  organiz¬ 
ation,  salute  the  Convention  and,  American  pub¬ 
lishers. 
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Solid  Comfort 
At  Nominating 
Conventions 


City  Desk  Sherlock 
Checks  on  Accuraq 


Chicago  —  Political  history  will 
I  be  written  in  solid  comfort  by  the 
working  press  covering  the  Repub¬ 
lican  and  Democratic  national  con¬ 
ventions  here  in  July. 

Preparations  are  well  under  way 
to  accommodate  the  press,  radio 
and  television  at  the  International 
Amphitheatre  at  the  Stock  Yards. 

Elevated  Press  Seats 
I  Elevated  seats,  extending  from 
I  both  sides  of  the  speakers’  ros- 
j  trum,  will  accommodate  860  news- 
'  papermen,  magazine  writers  and 
others  in  the  arena.  In  addition, 

;  another  1,000  or  more  television 
I  and  radio  technicians  will  be  busy 
I  serving  radio  and  TV  networks 
j  and  newsreel  companies. 

Merton  Thayer,  manager  of  the 
Amphitheatre,  a  former  Los  An- 
j  geles  (Calif.)  Examiner  reporter 
'  and  later  a  Florida  weekly  pub- 
;  lisher  for  a  short  while,  said 
I  “working  press,”  the  men  covering 
I  the  conventions  for  wire  services 
!  and  newspapers,  will  get  plenty  of 
I  attention.  Mr.  Thayer  cited,  in 
■  particular,  the  air-conditioning  sys¬ 
tem  now  70  per  cent  installed. 
Temperatures  in  the  arena  will 
be  at  least  15  degrees  below  the 
temperature  outside,  he  said. 

“The  new  freezing  equipment  is 
equivalent  to  manufacturing  2,- 
000,000  pounds  of  ice  every  24 
hours,”  said  Mr.  Thayer.  ‘This 
means  the  cooling  effect  of  165 
pounds  of  ice  per  person  will  waft 
!  over  each  delegate  and  working 
press  every  24  hours.  Big  fans 
will  change  the  air  72  times  a 
day.” 

Ample  Working  Space 
The  Amphitheatre  also  provides 
for  working  press  headquarters  of 
wire  services,  newspaper  bureaus 
and  Western  Union  offices.  Radio 
and  TV  will  have  ample  studio  fa¬ 
cilities  for  special  pick-up  pro¬ 
grams  and  interviews  outside  the 
convention  hall.  A  pool  arrange¬ 
ment  will  be  used  in  televising 
convention  sessions  in  the  arena 
itself.  The  arena  seats  12,000  per- 


CiNCiNNATi — .At  the  Enquirer 
they  call  him  “Sherlock  Holmes" 
Stayman. 

&veral  months  ago.  Bob  Stay- 
man.  assistant  city  editor,  began 
checking  on  stories  published  in^ 
that  paper.  He  took  one  a  day, 
varying  from  a  paragraph  to  i 
column,  without  knowing  who 
wrote  it.  Then  he  called  up  tht 
obvious  source  of  the  story  a 
another  person  acquainted  with  it 
and  double-checked  every  fad 
After  obtaining  the  writer’s  name 
from  copy  in  the  composing  room. 
Mr.  Stayman  announced  his  find¬ 
ings  in  writing.  No  important  er¬ 
rors  were  discovered,  although  a ; 
few  typographical  fluffs  occurred.] 


sons.  Darkroom  facilities  are  be¬ 
ing  provided  for  news  photogra¬ 
phers  immediately  outside  the 
arena  on  the  ground  floor.  A  to¬ 
tal  of  210,000  square  feet  of  spaa 
has  been  assigned  to  press  and 
radio-TV  outside  the  conventiot 
hall. 

Telephone  line  facilities  are  be¬ 
ing  increased  with  the  installation 
this  month  of  an  additional  cable 
containing  707  telephone  lines  and 
eight  coaxial  cables.  Phone  fa¬ 
cilities  will  include  2,200  pairs  of 
lines.  t 

Good  Eating  Facilities 

Mr.  Thayer  also  pointed  out 
that  newspapermen  need  not  go 
hungry  while  covering  the  con¬ 
ventions.  The  Amphitheatre  has 
seating  accommodations  for  3,000 
people  at  one  time  in  its  10  din¬ 
ing  rooms.  The  public  address 
system  in  the  arena  is  being  sup 
plemented  to  improve  that  fea  S 
ture,  he  added. 

The  Republicans  will  be  in  town; 
first  with  the  national  convention 
scheduled  to  begin  on  July  7.  The , 
Democrats  come  to  town  July  21. 

The  Conrad  Hilton  Hotel  wiO 
be  headquarters  for  both  parties 
Wire  services  will  be  augmented 
there. 

Allocation  of  press  seats  will 
be  under  the  jurisdiction  of  the 
Senate  Press  Gallery  for  both  con¬ 
ventions. 
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SPORTSMAN'S  PIGEST 


Fishing  —  Hunting  —  Trapping  — Camping, 
etc.  Just  in.  but  worth  a  whole  column. 
Get  it  now  while  the  fishing  season  moves 
into  full  swing. 
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^hfUliamiKtrald 


Florida's  Most 
Complete  Newspaper 


MSDIA  records 


voR  YEAR 
•tment  Stores 


Uiami  Herald  &  > 

Chicago  Daily  News  ( 

Houston  Chronicle  (E  A  S) 
portlend  Joumel  (E  »  Sl 
Milwaukee  Joumel  (E  &  S) 
Minneapolis  Star  A  Tribune 


1  tows 
'ention 


Total  Lineage  38,081,593 
gain  of  1 ,831 ,895  lines  in  1 951 


Figures  like  these  underscore  the  spec¬ 
tacular  growth  of  Florida’s  fabulous 
Gold  Coast,  and  The  Miami  Herald’s 
comprehensive  coverage  of  this  year 
’round,  billion  dollar  market.  See  your 
SB&F  man  for  all  the  facts. 


JOHN  S.  KNIGHT,  Publisher 

STORY  BROOKS  I;  FINLEY,  Notional  Reps. 

A.  S.  GRANT,  Atlanta 
Affiliated  Stations  -  WQAM,  WOAM-FM 


MIAMI  —  An  International  Market 


I  his  is  a  question  that  has  been 
asked  of  us  many  times. 


— in  our  advertising  revenue. 

And  they  have  shared  in  our  success. 


I  “Member  Newspapers”  is  not  a  catch- 
phrase  invented  for  the  occasion. 

These  two  words  describe  a  relationship 
unique  in  the  publishing  industry.  Our 
“Member  Newspapers”  are,  in  effect,  part¬ 
ners  in  the  business  of  producing  America's 
most  widely  read  Sunday  magazine. 

The  31  members  listed  below  are  partners 
in  every  phase  of  our  operation.  They  share 
in  our  management,  in  our  editorial  policies 


Today,  THIS  WEEK  Magazine  enjoys 
undisputed  national  leadership  in  the  held 
of  Sunday  magazines  .  .  .  read  by  over  24 
million  people  every  Simday  in  over  10 
million  homes  from  Coast  to  Coast  .  .  . 
carrying  over  $20  million  in  advertising 
last  year— $8  million  more  than  its  near¬ 
est  competitor. 

All  this  we  are  proud  to  share  with  our 
“Member  Newspapers”. 


'Jj 


The  Baltimore  Sunday  Sun  .  .  .  The  Indianapolis  Star  .  .  .  The  Pittsburgh  Press 
The  Birmingham  News  .  .  .  The  Jacksonville  Florida  Times-Union 
The  Boston  Herald  .  .  .  Los  Angeles  Times  .  .  .  Portland  Oregon  Journal 


The  Charlotte  Observer  .  . 
The  Chicago  Daily  News  . 
The  Cincinnati  Enquirer  .  . 
Cleveland  Plain  Dealer  .  . 
The  Dallas  Morning  News  . 
Det  Moines  Sunday  Register 


The  Memphis  Commercial  Appeal  .  .  .  The  Providence  Sunday  Journal 

.  Miami  Sunday  News  .  .  .  Rochester  Detnocrat  &  Chronicle 

/ 

.  The  Milwaukee  Journal  .  .  .  The  Salt  Lake  Tribune 
Minneapolis  Sunday  Tribune  ...  St.  l^uis  Globe-Democrat 
.  .  New  York  Herald  Tribune  .  .  .  San  Francisco  Chronicle 


.  .  New  Orleans  Times-Picayune  and  States  . 

The  Detroit  News  .  .  .  The  Philadelphia  Sunday  Bulletin  .  .  .  TheSp^kiw  Spokesman-Review 
The  Houston  Post  .  .  .  The  Phoenix  Republic  .  .  .  The  Washington  Sunday  Star 
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One  medium  is  all  you 
need  buy  in  Akron  be¬ 
cause  one  newspaper 
reaches  all  buyers  in  the 
rich  Akron  market. 

For  a  complete  selling 
program  at  one  low  cost, 
use  Akron's  one  and  only 
daily  newspaper- 


Plywood  Show 
Inspires  Series 
Of  New  Events 

Portland,  Ore. — The  Portland 
Oregonian  pioneered  a  new  type 
of  home  show  in  its  Hostess  House 
women’s  department  March  24-29 
with  startling  results  in  advertiser 
interest  and  visitor  traffic. 

In  a  “Woods  for  Western 
Homes”  show,  a  complete,  corre¬ 
lated  display  of  all  the  building 
plywoods  was  presented  for  the 
first  time  in  the  United  States. 

Realizing  that  credit  restrictions 
and  material  shortages  were  pinch¬ 
ing  new  home  construction,  the 
interested  editors  decided  to  fo¬ 
cus  on  remodeling  and  home  craft 
building. 

Working  closely  with  plywood 
manufacturers  of  the  Pacific 
Northwest,  Kay  Bollam,  director 
of  Hostess  House,  developed  a 
wood  show  that  attracted  more 
than  6,000  visitors  in  the  six  days. 
Half  of  the  visitors  were  men, 
coming  equipped  with  pencil  and 
notebook.  Even  building  contrac¬ 
tors  attended. 

An  Types  Shown 

Center  of  the  wood  exhibit  were 
25  pyramids  supporting  50  stand¬ 
ard  size  4  by  8-foot  panels,  star¬ 
ring  every  type  of  plywood  and 
surface  finish,  as  well  as  glued-up 
wood  panels.  Each  panel  was 
accented  with  complimentary  rugs 
and  draperies. 

To  heighten  interest,  actual 
wood  applications  were  on  dis¬ 
play,  together  with  plans:  a  cus¬ 
tom-built  kitchen  unit,  a  Mr.  and 
Mrs.  space-saving  wardrobe,  a 
wall-length  bedroom  storage  unit, 
as  well  as  smaller  pieces  of  furni¬ 
ture.  Photographs  mounted  on 
small  finished  plywood  panels 
showed  plywood  paneling  in  west¬ 
ern  homes. 

Technical  questions  from  male 
visitors  swamped  the  Hostess 
House  attendants  the  first  day. 
And  from  then  on  the  major  ply¬ 
wood  manufacturers  kept  factory 
men  on  hand  to  answer  queries. 

So  successful  was  the  show,  that 
a  similar  exhibit  was  at  once 


Champion  Bowlei 
Right  in  the  Office 

Worcester,  Mass. — Mrs.  Shir¬ 
ley  Johnson  Meyer,  member  of 
the  news  staff  of  the  Worcester 
Evening  Gazette, 
became  women’s 
CO  -  champion  of 
the  16th  annual 
Central  Massa¬ 
chusetts  candle- 
pin  bowling  tour¬ 
nament  sponsored 
by  the  Worcester 
Telegram  and 
Gazette. 

A  total  of  3,- 

500  bowlers  par-  Meyer 

ticipated  in  the 
contest.  Mrs.  Meyer  is  the  first 
woman  employe  of  the  newspa¬ 
pers  to  achieve  top  honors.  Two 
men  employes  have  won.  One  of 
them,  Arthur  Andreopoulos,  of 
the  newspapers’  advertising  de¬ 
partment,  is  now  tournament  di¬ 
rector. 

Mrs.  Meyer,  wife  of  Leo  E. 
Meyer,  Telegram  photographer 
covers  Scandinavian  activities  for 
the  Gazette.  She  is  also  a  pro¬ 
fessional  dancer,  and  has  been  one 
of  the  city’s  top  amateur  bowlers 
for  several  years. 

scheduled  for  Bellingham,  Wash. 
And  the  Douglas  Fir  Plywood  As¬ 
sociation  plans  a  streamlined  show 
designed  to  tour  the  nation. 

No  sooner  was  the  show  over, 
than  representatives  of  other  types 
of  building  materials  were  pro¬ 
posing  similar  shows  for  their 
materials.  Tentatively,  the  Ore¬ 
gonian  Hostess  House  in  1953  is 
scheduling  everything  from  a  Glass 
Show  to  a  Paints  and  Wallpaper 
exhibit. 

■ 

Called  in  Inquiry 

Raleigh,  N.  C.  —  Ben  Park, 
managing  editor  of  the  Raleigh 
Times,  wrote  a  three-story  series 
exposing  gambling  activities  in  the 
city.  As  a  result,  he  was  called 
before  a  Federal  grand  jury  and 
also  before  the  Wake  County 
grand  jury  to  tell  what  he  knew 
about  the  gambling  situation. 


BEACON 

JOURNAL 

Evening  fir  Sunday 


John  S.  Knight,  Publisher 
Story,  Brooks  &  Finley 
Not.  Rep. 


ALLEN  KANDER 

Negotiator 
for  the  purchase  and  sale 
of  daily  newspapers 


Barr  Bldg. 
Washington,  D.  C. 


1  Bowlei  Omit  SuicidG 

le  Office  Of  Psychiatrist? 

lass. — Mrs.  Shir-  m  V— O 
yer,  member  of  4  I  ©S,  O  INO 
,f  the  Worcester 

’  -  -  -r,  would  suppress  the  news  that  i 

^  local  psychiatrist  had  committed 
suicide. 

Four  supported  an  “eastern  ©fi- 
tor”  who  withheld  the  news  b^ 
cause  he  did  not  want  to  take  the 
risk  that  some  of  the  psychiatriifi 
patients  would  follow  suit. 

.  Three  of  those  polled  by  the 
^  editor  of  the  Bulletin  of  the  Amer- 

ican  Society  of  Newspaper  Editon 
held  out  for  publishing  the  facts. 
Mrs,  Meyer  Typical  Comment 

leyer  is  the  first  Comment  included, 
of  the  newspa-  Frederick  Sullens,  Jackson 
3p  honors.  Two  (Miss.)  Daily  News:  If  God  A! 
ve  won.  One  of  mighty  permits  a  thing  to  happen 
Lndreopoulos,  of  who  am  I  to  suppress  the  story’ 
advertising  de-  •  •  •  People  do  not  lose  faith  u 
f  tournament  di-  God  when  a  member  of  the  clertjf 
commits  suicide.” 

wife  of  Leo  E.  Michael  A.  Gorman,  Fliit 
n  photographer  (MTch.)  JournaX:  The  case  ■ 
ian  activities  for  borderline,  but  I  go  along  .  .  . 
e  is  also  a  pro-  preferring  to  err  on  the  side  ol 
and  has  been  one  omitting  a  bit  of  the  news  than  ti 
amateur  bowlers  risk  the  harm  indicated. 

Carroll  W.  Pardher,  Glendab 
(Calif.)  News-Press:  “Publicatioi 
of  complete  details  of  a  self-in- 
:llingham,  wash.  death  very  seldom  is  o( 

Fir  Plywood  As-  ^juf^j-ient  value  to  the  communitj 
streamlined  show  ^  whole  to  offset  the  unhappi- 
the  nation.  ^},jch  it  brings  innocent  peo- 

5  the  show  over,  jg  » 

es  of  other  types  McClellan  Van  der  Meer,  Bir- 
enals  were  pro-  mifigham  (Ala.)  News:  “The  risk 
shows  for  their  suggested  seems  much  too  vagM 
atively,  the  Ore-  justify  suppression.  .  .  .  New- 
iouse  in  1953  is  papers  should  present  the  facti 
ling  from  a  Glass  intelligence  and  discretion." 

:s  and  Wallp,pe,  ^  ^  Fairbanks,  .S,.  W 

,  (Minn.)  Dispatch  and  Pionee 

.  Press:  “We  would  print  the  tn* 

quiry  story.  It  would  not  be  played  uf 

2.  _  Ben  Park,  m  a  sensational  manner.” 

of  the  Raleigh  Frederick  Ware,  Omaha  (Neb.) 
three-story  series  World-Herald:  “If  1  were  con- 
g  activities  in  the  vinced  by  reputable  medical  as- 
It,  he  was  called  thority  that  the  self-destruction  d 

I  grand  jury  and  the  psychiatrist  seriously  endan- 
:  Wake  County  gered  tine  life  of  a  single  patient  d 

II  what  he  knew  that  psychiatrist  and  if  no  unis- 

ng  situation.  ual  circumstances  were  involved, 

I  would  have  done  as  the  easteti 
colleague  did.” 

John  J.  Sutlive,  Savannah  (Ga.) 
Morning  News:  “I  think  newspa¬ 
pers  generally  put  too  much  em¬ 
phasis  on  deaths  by  suicide.” 

■ 

For  Retired  Set 

Lifetime  Living,  serving  d* 
“how  to”  needs  of  retired  persona 
will  make  its  debut  May  7. 
executive  personnel  includes  Hen¬ 
ry  Schmidt,  Jr.,  publisher;  Wa^ 
T.  Mayers,  formerly  with  Lock\ 
,  .  I  ,  advertising  sales  director;  Frederfj 

Lincoln  Bldg.  c.  Decker,  managing  directw  d 
,  Guideposts  since  1946,  busine# 

New  York  manager;  Dr.  Martin  Gum^, 

editor;  Clarence  W.  Hall,  editori* 
director;  and  Ben  Olds,  mana|Bl 
editor. 
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and  intelligence  of  their  citizens.  In 
1951  eleven  communities  including 
Kansas  City  *  earned  this  special  cita¬ 
tion  as  “All-American  Cities”  through 
such  unselfish  teamwork  among  civic- 
minded  residents.  Because  good  news¬ 
papers  have  a  primary  responsibility 
in  rallying  and  directing  an  informed 
citizenry  in  good  government  en¬ 
deavors,  the  Minneapolis  Star  and 
Tribune  take  pride  in  acknowledging 
the  1951  accomplishments  of  these 
eleven  cities,  and  newspapers  like  the 
Kansas  City  Star  which  led  the  way. 

*Other  cities:  Atlanta,  On..  Asheville- Huncomhe 
County, N.V.,  Boston,  Mass.,  Cttlumbw,  S.  C.,  Da\~ 
ton.  (}.,  Kalamazoo,  Mich.,  Mt.  Vernon.  III..  I‘au- 
tucket,  K.  /.,  Philadelphia,  Pa.,  San  Antonio,  Tex. 


IM  TCLUN6  YOU,J0(...THE  ONLY 
ANSWER  TO  OUR  PROBLEMS  l5 
CITI7EN  participation!'*  ^ 
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Minneapolis 
Star  Tribune 

EVINING  MORNING  ft  SUNDAY 


615,000  SUNDAY'485, 000  DAILY 


JOHN  COWLES,  PmMcnl 


THE  PREFERRED  NEWSPAPER 
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ALSO  RKAO 
OTHER  RARER 

TOTAL 

REAOIRt 

Morning  Eagle 

77.6% 

m% 

Evening  Eagle 

36j)% 

40.7% 

77.6% 

Evening  Beacon 

21.1% 

40.7% 

611% 

Sunday  Eagle 

29i% 

52.4% 

82i% 

Sunday  Beacon 

17.6% 

52.4% 

70JI% 

We  have  a  concise  8-page  booklet 
that  reports  the  results  of  a  reading  habits  study  recently 
made  in  Wichita.  We  think  you  will  be  interested  in  its 
straight-to-the-point  analysis  of  reader  preference 
for  the  Wichita  Eagle.  A  copy  is  yours  for  the  asking. 


Hails  New  Press 
As  Symbol  of 
Staff  Security 

Toledo,  Ohio  —  A  newspaper’s 
obligation  to  its  employes  matches 
its  responsibility  to  its  community, 
Paul  Block.  Jr.,  publisher  of  he 
Toledo  Blade,  said  last  week  at  a 
brief  ceremony  marking  the  first 
run  on  a  new  press  which  the 
paper  has  installed. 

Saying  he  'fully  recognized  the 
duty  of  providing  news  and  opin¬ 
ion.  information  and  entertain¬ 
ment  for  the  readers,  Mr.  Block 
added  that  he  was  equally  aware 
of  the  Blade’s  responsibility  for 
providing  steady,  satisfying  jobs  in 
pleasant  surroundings  for  the 
newspaper’s  nearly  800  employes. 

“This  new  press,’’  he  told  as¬ 
sembled  Blade  employes  watching 
the  initial  run.  “represents  a  monu¬ 
mental  piece  of  security  for  all 
of  us.” 

As  a  result  of  having  the  new 
press,  he  reported,  the  circulation 
department  was  hoping  for  some¬ 
what  earlier  delivery  just  as  the 
news  department  was  anticipating 
that  it  would  permit  later  dead¬ 
lines,  both  of  which  hopes  he  said 
he  fully  shared. 

The  honor  of  pressing  the  starter 
button  fell  to  Donald  Schelling,  a 
member  of  the  crew  of  the  new 
press  and  president  of  Local  27, 


Schelling  and  Block 

International  Pressmen’s  Union. 

Donald  A.  Wiley,  director  of 
production  who  supervised  the  in¬ 
stallation,  saw  the  run  go  off  with¬ 
out  a  hitch. 

The  new  press  is  an  eight-unit 
Goss  Headliner  with  reversing 
gears  and  color  cylinder.  It  is 
equipped  with  Wood  Tensions  and 
Wood  Electrotab  Autopasters; 
drive  and  control  is  General  Elec¬ 
tric;  web  control  is  by  the  Cook¬ 
sey  system. 

■ 

New  Daily 

A  new  daily  newspaper  will  be 
published  soon  for  the  residents  of 
Somerset  County,  N.  J,  represent¬ 
ing  a  merger  of  three  weeklies,  the 
Somerville  Star,  Raritan  Valley 
News  and  Manville  Journal.  The 
three  weeklies  have  been  printed 
together  since  1951  as  the  Star- 
News-Journal.  O.  J.  Hale  is  man¬ 
aging  editor,  and  the  Raritan  Val¬ 
ley  Publishing  Co.  is  the  owner. 


6  New  Orleans 
ReT>orters  Called 
In  Bookie  Probe 

New  Orleans,  La. — Six  news¬ 
papermen  were  called  to  testify 
before  the  Orleans  parish  (county) 
grand  jury  last  week  as  the  jury 
launched  a  gambling  probe. 

They  were: 

Reporters  Emile  Comar,  Francis 
Weller,  William  Madden  and 
Bruce  Beard  of  the  New  Orleans 
States. 

City  Editor  Henri  Wolbrette 
and  Reporter  Lester  Bennett  of 
the  New  Orleans  Item. 

Following  the  initial  question¬ 
ing.  the  jury  probe  was  recessed 
until  April  17. 

The  States  reporters  were  heard 
after  they  found  open  handbook 
operations  at  a  time  when  a  po¬ 
lice  drive  on  gambling  failed  to 
produce  any  handbook  arrests. 

During  this  period.  Police  Su¬ 
perintendent  Joseph  L.  Scheuering 
asked  the  city’s  three  newspapers 
— the  Times-Picayune,  the  States 
and  the  Item — to  omit  racing  news, 
thereby  aiding  the  police  in  an 
alleged  all-out  crackdown  on  gam¬ 
bling. 

The  three  newspapers  ceased 
publication  of  racing  news  two 
weeks  ago  and  have  not  resumed 
it.  But  they  all  plainly  disagree 
with  Mr.  Scheuering’s  theory  that 
racing  news  printed  in  newspapers 


contributes  to  handbook  op«rJ 
tions.  I 

The  States  has  been  making  J 
series  of  pungent  comments  :j 
front-page  items  titled,  “Memo 
Superintendent  Scheuering  —  De: . 
Joe.  .  .” 

One  of  these  read:  “You  ha 
956  cops  on  the  payroll.  Any  or 
of  them  has  the  right  to  arrest  la. 
violators. 

“We’ve  got  a  couple  of  report, 
working  the  handbooks.  They  a: 
finding  more  handbooks  than  ;* 
entire  police  department. 

“How  come,  Joe?” 

Another  in  the  series  said: 

“Ten  days  ago  you  asked  t 
newspapers  to  stop  printing  radr, 
news  such  as  entries,  selectr 
and  results.  We  complied. 

“You  wrote  us  then:  ‘As 
know,  there  is  an  all-out  effort; 
stamp  out  illegal  horse  betting 
New  Orleans.  .  ,  .’ 

“As  we  add  up  the  ‘all-out  r 
fort’ — 

“956  policemen — 

“10  days — 

“One  handbook  arrest. 

“Congratulations.” 

Mr.  Scheuering  answered  rt. 
his  system  “is  working  fine.” 

“The  system  is  suppressing  ga” 
bling — all  gambling.  That’s  tl 
reason  there  are  no  arrests.”  !; 
announced  blandly. 

To  keep  the  pot  boiling.  State 
Reporter  Francis  Weller  explaine 
how  bettors  must  enter  a  haci 
book  tavern  through  the  women 
Dowder  room. 


954,000 


I 


circulation 


OF  ANY  PUBLICATION  IN  CANADA 


Published  as  part  of  the  week-end 
editions  of  the  following 
leading  Canadian  newspapers: 

ST.  JOHN’S,  NFLD.  Evening  Telegram 
MONCTON  Times  and  Transcript 
SAINT  JOHN  Telegraph-Journal 
and  Evening  Times-Globe 
MONTREAL  Star 
QUEBEC  Chronicle-Telegraph 
FORT  WILLIAM  Daily  Times-Journal 
KINGSTON  Whig-Standard 
KIRKLAND  LAKE  Northern  Daily  News 
LONDON  Free  Press 
PETERBOROUGH  Examiner 
PORT  ARTHUR  News-Chronicle 
TIMMINS  Daily  Press 
TORONTO  Telegram 
MOOSE  JAW  Times- Herald 
PRINCE  ALBERT  Daily  Herald 
VANCOUVER  Son 
THE  STANDARD 


9lC 


8. 

.-rn- 


CHICAGO-, 

The 

tAOHTRtA'i;  ,  >,1. 
SI.  JO"'*" 


Read  by  more  than  half 
of  all  the  English-speaking 
families  in  Canada^s 
urban  markets. 


editor  &  PUBLISHER  for  AprU  19.  1952 


Get  Better  Acquainted  with  Enthusiasm 

*  ’  COPYRIGHT  1923 

Enthusiasm  s  .  ««  H 

in  selling-aTgumems-and  facial  and  vocal  evidence  .ha. 

r.KTn;!  ;rare:;ing'a.e  .he  and  nching  hu.  .he  ..u.h. 

<  c.  o  and  outs  a  golden  lustre  and 
Emhusiasm  .akes  dry  ^J®"he  presen.a.ion  of  faCs  and  figures 

persuasive  tingle  hack  of  .hem.  through  the 

made  sales,  then  the  annual  „„  ,he  job.  But  the  human 

„3il3_and  there  would  be  no  need  of  salesmen  out 
element,  through  personal  contact,  .s  necessary. 

y  iToes  beyond  the  explicit  statement  of  facts  and 
As  a  salesman  your  ,hose  facts  and  figures  across- 

the  presentation  of  figur  .  fu,  objections— answering  questions 

E»h««m  p... .  'iSTJ'.”  •«e^  I-  !“• 

emphasis  to  your  reasoning,  c„,husiasm  doesn’t  mean  "forwardness  or 

your  house  and  your  ^  goodness  of  your  proposition.  It 

"freshness”  or  showing  cockiness  i„  your  manner— the  lustre  of 

embodies  putting  the  sunbeams  o  earn  Y  j^jalligent  knowledge 

sincerity  in  your  expression -the  punch  and  vim 
of  your  proposition. 

1-  •  Arc  you  using  this  wonderful 

Check  yourself  up  on  your  ent  usia  .  .  p  ^  the  test. 

power  in  your  selling-efforts?  Take  a  new  grip  on  enthusiasm 

See  what  a  marvelous  effect  it’ll  have  m  your  resu  . 


★  ★ 


★  ★★★★★★★ 


★  ★ 


★  ★★★★★★★★★★ 


SALES  POWER 

starts  with 

Enthusiasm 


When  our  business  was  established  in  1912,  we  had  an 
ardent  belief  that  newspapers  were— and  always  would  be— the  basic  advertising 
medium  of  the  national  economy.  So,  from  the  start,  our  sales  power  was  based 
upon  conviction — and  enthusiasm. 

This  fundamental  enthusiasm  for  our  chosen  held  has 
grown  with  the  years.  In  the  advertisement  to  the  left,  published  by  us  in  1923, 
we  dehned  its  importance. 

Therefore,  it  is  only  natural  that  today  we  subscribe 
vigorously  to  the  campaign  of  the  Bureau  of  Advertising  in  promoting  news¬ 
papers  .  .  .  especially  when  in  competition  with  radio  and  television.  And, 
although  we  have  had  flattering  offers  to  extend  our  representation  to  these 
other  media,  we  have  declined  all  of  them  and  today— as  always— we  are  news¬ 
paper  salesmen. 

With  no  other  media  to  sell,  all  of  our  enthusiasm,  all  of  our  sales  power,  all  of 
our  experience,  is  focused  on  "Newspapers  exclusively— our  own  especially" . 
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Add  the 
IMPACT 
of 

COLOR 


ALTOONA 

Add  pulling  power  color, 
matched  to  your  exact  speci¬ 
fications  in  the  Altoona 
Mirror  daily  —  black  and 
one  color  or  one  color  other 
than  black.  Take  advan¬ 
tage  of  the  Altoona  Mir¬ 
ror’s  avid  readership  with 
color. 

Daily  circulation  in  excess 
of  33,000. 


Church  Editor 
Of  Doily  Paper 
Is  Sized  Up 

By  Theodore  B.  Pratt 

Reader  interest  in  religion  is 
picking  up. 

Who  are  the  newsmen  who  are 
responsible  for  this?  Are  they 
“religion  specialists”  or  just  good 
newsmen  who  have  spent  many 
years  in  city  rooms  and  are  now 
assigned  to  the  “church  beat”? 
According  to  a  recent  nationwide 
survey,  the  answer  is  a  little  of 
both. 

A  67%  response  was  obtained 
in  a  sample  of  church  editors  on 
American  dailies  of  50,000  circu¬ 
lation  or  more.  They  represent 
newspapers  from  Providence,  R.  1., 
to  San  Diego,  Calif.,  a  total  of 
31  states.  On  the  whole,  the 
church  editor  has  a  fairly  solid 
religious  background  and  wide 
journalistic  experience. 

Compositely,  he  is  a  man  or 
woman  about  44  years  old,  clearly 
Protestant,  who  has  a  college  de¬ 
gree  and  a  $5,000  a  year  job.  He 
goes  to  church  at  least  once  a 
week. 

Most  of  Copy  by  Mail 

He  has  worked  with  church 
news  approximately  eight  years, 
spends  about  half  his  time  on  it, 
and  appears  to  be  devoting  more 
rather  than  fewer  hours  to  it 
now.  He  gets  most  of  hb  copy 
by  mail  or  telephone  but  also 
depends  upon  wire  services  and 
syndicates  for  religious  material 
occasionally.  Some  copy  is  handed 
to  him  personally  by  preachers. 

He  edits  church  announcements, 
digs  up  a  feature  now  and  then, 
may  write  a  regular  column,  and 
covers  as  many  religious  meet¬ 
ings  of  significance  as  his  time 
allows.  (A  few  even  write  the 
church  ads!)  He  goes  out  of 
town  about  three  times  a  year 
to  report  church  conventions  or 
ecumenical  conferences. 

He  judges  copy  “religiously”  on 
the  basis  of  news  value.  He  be¬ 
lieves  in  his  job  and  in  general 
is  interested  and  happy  in  his 
work. 


Nevada  Column 

Keeps  on  Going  Be  Furnished 

Las  Vegas,  Nev.  —  Not  even  ]D__  T 
atomic  explosions  not  far  away  Dy  ljOU©ry 
halt  the  daily  appearance  of  “From  Panama,  R.  de  P. — A  delep 
Where  I  Sit,”  column  by  A.  E.  tion  of  members  of  the  Newspj 
Cahlan,  editor.  Las  yegas  Review-  permen’s  Union  of  Panama  tool 
Journal.  part  in  a  ceremony  March  28,  lij. 

Mr.  Cahlan  is  starting  his  25th  jpg  the  cornerstone  for  a  hve-ron 
year  with  the  column  and  his  28th  college  which  will  be  raffled  oi 
year  as  general  manager  of  the  to  provide  furniture  and  fumii 
Review-Journal.  When  hospitalized  ings  for  the  union’s  luxurious  on 
a  few  years  ago,  continuity  was  $175,000  Press  Club, 
maintained  by  re-running  some  of  Jose  Agustin  Cajar  Escala,  uoioi 

his  former  work.  president,  placed  the  stone,  in  tbi 

_  ,  ,  ,  ,  .  presence  of  government  official 

Take  a  look  at  this  summary  geb^stian  Rios,  Secretary  of  Pana 


aitoona  n  HmiNG  IN 
Wtrror.H  tllLlME 

REVOIVES IROOND 


Altoona,  Pa. 


Call,  wire  or  write 
Richard  E.  Beeler,  AdvertisinK  THE( 

Manager,  for  space  reservations. 


iSUN 


compikd  from  the  survey.  yiational  Assembly,  and  Pa^| 

1.  Over  the  past  five  taleon  Henriquez  Bernal,  presida 

ratio  of  rnen  to  women  in  the  job  the  Permanent  Legislative  O® 
has  steadily  approached  half  and  miccinn 
half.  Ages  of  men  range  from  ^ , 

25  to  75;  women  from  22  to  65.  O***®*^ 

Most  church  editors  are  between  The  chalet  cottage  and  its  |v- 
36  and  50  years  of  age.  age*  valued  at  $15,000,  will  li 


2.  Though  laboring  to  be  non- 


Other  Prizes 

The  chalet  cottage  and  its  |v- 
age,  valued  at  $15,000,  will  li 
constructed  in  the  new  Altainin 


sectarian,  they  indicated  their  re-  s'lburb  of  Panama  City  and  ^ 
ligious  backgrounds  in  the  fol-  ™  i  ^ 

lowing  percentages:  Presbyterian  ^  contractor. 

21%,  Methodist  12%,  Episcopalian  ,  Net  priKeeds  from  the  sale  of 
11%,  Lutheran  6%,  Roman  Cath-  *,?-000„‘«:kets  at  $5.00  ap:«e  « 
olic  3%.  15%  left  this  blank  un-  ‘he  raffle  will  provide  an  estimatei 


olic  3%.  15%  left  this  blank  un-  win  proviae  an  esi  marai 

answered  and  11%  wrote  “no  $1 5,000  wmrth  of  furniture  for  tin 
preference” 

They  Go  to  Church  ""A 

L  36%  have  college  degrees,  automobile. 


16%  have  done  graduate  work  ‘Thrra£  will  be  lldd  Xugu^ 

traTninS  Noni  SriesS  than  i  tickets  will  be  baSTo. 

high  school  education  and  77%  sSoIId'^n?fflTrd‘in  PaMm*?s  m 
have  had  some  college  training.  .  snnncnr<>  t  initm 

42%  have  taken  a  Bible  or  rl  government-sponsored  lotte; 

Construction  of  the  Press  CW 

4.  Most  of  them  moved  into 

tn  the  fall  of  1950,  after  the  sui 
$85,00a-half  the  take  of  1 1 
in  without  any  journahstic  experi-  government  lottery  drawiiii  j 

eral  reporting.  40%  have  had  "tens  Union.  ^ 

4  to  10  years’  experience  in  re-  Government  Funds 

ligious  newswriting,  23%  have  The  National  Assembly  voted  it 
had  more  than  10  years.  Some  not  additional  appropriation  of  $90,' 
only  handle  church  news  but  are  000  to  complete  building  costs.  ^ 
managing  editors,  copy  editors,  The  club,  nearing  completion,  a  S 
women’s  editors,  assistant  city  edi-  being  constructed  by  employes  of  i 
tors — even  an  aviation  editor!  the  Ministry  of  Public  Works  of 

5.  40%  attend  church  services  Panama.  It  is  composed  of  t«  i 

at  least  once  a  week — 22%  at  separate  two-story  buildings,  with  3 
least  twice  a  week!  11%  attend  a  connecting  patio  garden.  '3 
twice  a  year  or  less.  95%  went  One  building  will  house  office  i 
to  Sunday  School  as  children  and  of  the  Newspapermen’s  Union,  the  I 
24%  claim  attendance  at  a  similar  Union  of  Radio  Newsmen  and  tbt  I 
class  now.  Graphic  Arts  Union,  as  well  asil 

6.  In  religious  reading,  66%  library  and  two  guest  rooms  In  I 


Government  Funds 
The  National  Assembly  voted  it 


Graphic  Arts  Union,  as  well  asi 
library  and  two  guest  rooms  to 


read  denominational  papers  and  visiting  journalists, 


MORNING  EVENING  SGNOiV 


magazines  “that  come  to  my  desk,”  The  other  building  contains  tbt 
33%  read  the  Christian  Century,  bar  and  a  400-seat  auditorium  will 
24%  the  Christian  Science  Moni-  a  movie  projection  booth.  71* 
tor,  and  28%  nondenominational  auditorium  will  be  used  for  unioc 
periodicals.  meetings  and  movie  screenings  fa 

7.  45%  make  $5,000  or  more  the  local  board  of  censors, 
per  year.  21%  fall  in  the  $4,000-  The  Press  Club  is  located  inEi- 
$4,900  bracket  and  1 6%  in  the  $3,-  position  Grounds,  a  de  luxe  sectx* 
000-$3,900  class.  3%  make  loss  of  the  city,  two  blocks  from  fa 
than  $2,900.  U.S.  Embassy. 

■  The  Panama  Newspapermo'i 

Bidder  Sells  Plot  Union  was  organized  in  1948  awl  I 

Victor  F.  Ridder,  newspaper  members  at  present, 

publisher,  has  sold  a  10  Vi -acre  f-'*®  ®f  the  club’s  facilities  < 

plot  in  Rumson,  N.  J.  to  a  home-  available  to  foreign  cotiw 

development  company.  spondents  working  in  Panama. 
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There's  a  better  way  to  reach 
new  heights  with  your  news] 


Send  your  newspaper  soaring  in  reader-  '1 

interest — and  in  the  opinion  of  advertisers 
— ^by  replacing  outmoded  “space  fillers”  with 
Chicago  SUN-TIMES  SYNDICATE  Fea- 
tures !  Each  is  designed  to  build  continuing 
reader  interest;  each  has  proved  its  value 
in  one  of  the  most  competitive  markets  in 
the  nation.  All  are  contributing  to  the  sue- 
cess  of  leading  newspapers  from  coast  to 
coast. 

Check  the  features  listed  below  and  send 
for  proofs  of  those  that  meet  your  specific  ^ 

needs — or  better  still,  ask  one  of  our  repre¬ 
sentatives  for  complete  details  at  the  ANPA  ^ 

meeting  at  the  Waldorf! 


Harry  B.  Baker 
Jack  Corcoran 


Eugene  V.  Downey 
Ed  Fitzhugh 
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DAILY  STRIPS 


HUMOR  PANELS 


Bozo . . . by  Foxo  Reardon 

Scarlet  O'Neil . by  Russell  Stamm 

Steve  Canyon . by  Milton  Caniff 

The  Berrys . by  Carl  Grubert 

The  Toodles. . by  The  Baers 

Tom  Corbett,  Space  Cadet . by  Ray  Bailey 

SUNDAY  COLOR  PAGES 

^  Grin  and  Bear  It . by  George  Lichty 

Scarlet  O'Neil . by  Russell  Stamm 

Steve  Canyon . by  Milton  Caniff 

The  Berrys . by  Carl  Grubert 

The  Toodles . by  The  Baers 

Tom  Corbett,  Space  Cadet . by  Ray  Bailey 

WOMEN'S  FEATURES 

Designs  for  Living . . by  Effa  Brown 

Fashion  and  Beauty . by  Marion  Rowen 

Look  Your  Best . by  Colette 

Streamliners . by  Stella  White 

Tasty  Tricks . . . by  Inez  Cooke 


Animal  Antics . by  Ed  Nofziger 

Bozo . by  Foxo  Reardon 

Emily  and  Mabel . by  Angelo 

From  Nine  to  Five . by  Jo  Fischer 

Grin  and  Bear  It . by  George  LIchty 

Hi  Nabor . by  Olin  Miller 

Hit  or  Miss . by  George  Sixto 

Word-A-Day . by  Mickey  Bach 

EDITORIAL  FEATURES 

Burck's  Editorial  Cartoon 
Clifton  Utley  —  News  Analysis 

Close  to  Home . by  Ed  Fitzhugh 

Coast  to  Coast  with  Kup 

Finance . by  Robert  P.  Vanderpoel 

Graphicharts . - . by  Barrett 

Grist  and  Grits . by  Olin  Miller 

Kwickie  Kwiz. . by  Ash  Church 

News  of  the  Nation— (History  in  Headlines) 

Portraits . - . by  James  J.  Metcalfe 

Your  Problems . by  Ann  Landers 
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U.  S.  Newspapers  Face 
Red  Propagandists 

By  Prof.  Vy^lliom  Taylor 

Chairman.  Kent  State  University  Schoot  of  lournalism 


The  newspapers  of  the  United 
States  are  in  the  front  line  of  de¬ 
fense  111  a  terrible  war  for  the 
minds  of  men. 

This  war,  being  psychologically 
waged  throughout  the  world  with 
propaganda  as  the  chief  weapon, 
aims  to  influence  people’s  thoughts 
and  actions  in  a  specific  way  for 
a  specific  purpose. 

It  may  go  on  for  many  years, 
some  say  from  50  to  100. 

In  this  conflict  the  most  power¬ 
ful  (and  long  range  in  effective¬ 
ness)  ammunition  is  not  bullets,  or 
lethal  weapons  of  any  kind,  but 
words — and  pictures. 

It  is  here  the  nation's  home 
press  finds  itself  for  the  first  time 
in  actual  combat. 

Some  of  the  nation's  leading 
papers  are  aware  of  the  danger  of 
Soviet  propaganda,  but  not  all. 

The  Akron  Beacon  Journal,  one 
of  the  nation's  most  alert,  signifi¬ 


cantly  pointed  out  in  a  January 
editorial  that  we  should  not  dis¬ 
count  the  skill  of  the  Communist 
as  a  foe  in  this  propaganda  war. 

It  is  not  to  overstate  the  serious¬ 
ness  we  face  to  say  that  if  the 
press  line  fails  to  counterattack 
during  the  early  phases  of  this  war 
we  may  be  in  a  serious  way  of 
being  eventually  overcome. 

It  is  highly  important  to  have 
the  words  of  Lenin  etched  sharply 
in  the  minds  of  the  forces  who 
direct  the  flow  of  news  in  the 
United  States. 

"Propaganda  is  of  crucial  im¬ 
portance  to  the  triumph  of  the 
Party,  every  sacrifice  must  be 
made,  the  greatest  obstacles  must 
be  overcome,  in  order  to  carry  on 
agitation  and  propaganda  syste¬ 
matically,  perseveringly,  persistent¬ 
ly  and  patiently." 

The  American  press  is  faced 
with  the  grave  responsibility  of 
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DaHy  Coverage 
Ratio-to- Homes 


TEST  MARKET 
in  the  Midwest,’’ 

.  .  .  soy  Agency  and 
Advertising  Executives 
in  Sales  Mgm't  Surveys. 


Pulling  Power 
TESTED-WITH-COUPONS 

Every  Week  for  13  Years  .  .  . 

Peoria  Retailers  have  used  from  32 
to  84  coupon  ads  (5^"  each)  in  the 
Journal  Star  every  week  for  13 
years.  They  say— “Excellent  re¬ 
sults”  .  .  .  “Sold  out”  .  .  .  “They 
swamped  us”.  The  coupon  pages 
are  still  growing,  which  is  a 
splendid  testimonial  to  the  pull¬ 
ing  power  of  these  newspapers. 


Pooria  is  as  lor  from  Chicago 
or  St  Lotus  os  BaltiiDoro  is 
from  Now  York  City. 


countering  not  amateurs  but  elab¬ 
orate  organization  of  profession¬ 
als. 

There  is  an  underlying  empha¬ 
sis,  therefore,  that  each  editor  must 
carry  a  personal  responsibility  for 
what  he  transmits  to  the  minds  of 
his  readers. 

There  is  no  intent  here  to  indict 
the  American  newspapers  and 
magazines.  The  mission  is  to 
point  up  the  grave  responsibility 
of  those  who  influence  the 
thoughts  and  actions  of  the  people 
of  the  country  through  their  news 
and  editorial  columns. 

Traditionally  the  editor  is  faced 
with  the  necessity  of  printing  news, 

good  or  bad.  In  many  instances  in  ,  .  •  .1  j 

so  doing  he  unwittingly  influences  American  soldiers  sufficiently  w 
the  minds  of  the  readers  for  causes  ^ 
for  which  he  himself  does  not 
stand. 

One  of  my  favorite  papers  re¬ 
cently  ran  an  eight  column  head 
“Reds  Protest  Allied  ‘Brutal’  Treat¬ 
ment  of  Prisoners”  with  the  deck 
“Koje  Island  ‘Massacre’  Is 
Charged.” 

In  this  INS  story  out  of  Mun- 
san  the  lead  said  that  the  Com¬ 
munist  armistice  negotiators  for¬ 
mally  protested  against  what  was 
called  brutal  treatment  of  prisoners 
by  the  Allies  .  .  .  said  that  the 
Allies  were  guilty  of  “massacre 
and  brutal  inhumanity”  on  Koje 
Island  where  at  least  69  Korean 
prisoners  and  one  American  guard 
were  killed  in  a  Communist-in¬ 
spired  riot. 

In  spite  of  the  qualifying  state¬ 
ments  and  the  use  of  quotes  and 
so  on,  was  there  a  grain  of  doubt 
left  in  some  of  the  minds  of  the 
readers? 

One  of  the  jobs  of  the  enemy 
propagandist  is  to  divide  and  con¬ 
fuse.  He  will  work  up  anything 
such  as  a  massacre  to  get  into  They  have  recreation,  a  lot  of  f 
print  in  order  to  be  the  first  to  Never  had  it  so  good, 
make  a  charge. 

Here  is  another.  The  following 
from  the  United  Press  in  the 
Atlanta  Journal  would  seem  to 
fulfill  the  enemy’s  requirement  in 
this  instance: 


'Same  Old  Lies' 

The  Akron  Beacon  JoDnoi 
(April  2)  flagged  the  Stalin  r. 
plies  to  the  questions  posed  b  I 
a  group  of  American  edhw 
for  what  they  were: 

“The  editors  who  maild 
these  questions  to  Moscow  oih 
gave  the  Red  propaganda  on 
chine  an  opportunity  to  get  tb 
same  old  lies  in  print  in  Amtiv 
can  newspapers.” 

“The  editors  should  hiR 
saved  their  stamp  money.” 


of  sending  them  back  as  Con^ 
nist  missionaries  for  the  purpoij 
of  converting  others. 

The  professional  Commuaj 
propagandists  figured  that  An^ 
ican  newspapers  would  give 
story  a  big  play.  If  the  assui 
tion  is  right,  they  succeeded. 

They  also  knew  that  the  motfi: 
and  fathers  and  relatives  of  the« 
released  boys  would  probably  r; 
act  favorably,  “well,  they  did  g; 
our  boy  back  to  us.  he’s  aliw’j 
And  so  did  a  great  many  otr 
readers.  What  grain  of  doubt 
left  in  minds  as  to  the  truth  ak 
the  “big  bad  Commie”? 

“Perhaps  those  C  ommun^ 
aren’t  as  bad  as  they  say!” 

A  good  case  in  point  is  the  r: 
cent  rash  of  pictures,  via  the  h 
sociated  Press  from  North  Kom 
in  American  newspapers  through 
out  the  United  States,  showing  th 
G.I.  prisoners  of  war  in  Not: 
Korean  Communist  prisoner  « 
war  camps.  The  boys  looked  woe 
derful.  Well  fed.  Well  clothe 


Are  the  Communists  as  bad: 
they  say?” 

“My  boy  is  alive.  He  looks  fir- 
Yes,  that’s  him!” 

Have  any  seeds  of  doubt  k- 
planted  in  American  minds? 

Are  these  living  minds  conU' 
inated  with  malignant  thoughts  s 
up  for  a  long  range  purpose? 

There  is  one  undeniable 
surely,  and  that  is  that  these  pkj 
tures  of  American  boys  in  Cour 
munist  prisoner  of  war  camps  art 
in  American  newspapers  atej 
magazines,  only  with  Communs' 
g>crmission. 

These  pictures  have  been  pla^ 
in  the  American  press  for  a 
determined  mission.  It  must  hf 
hastily  added  that  in  some  instatj 
ces  this  was  pointed  out. 

...  ....  .These  pictures  which  had^; 

who  were  released  by  the  Chinese  wide  play  were  taken  by  anew. 


WHY  LIST  DEAD  MEN 
AS  POWs?  REDS  ASKED 

ToXYO,  March  7 — UP — An  Army 
spokesman  said  today  that  the  UN 
is  trying  to  learn  from  the  Com¬ 
munists  why  soldiers  known  to  be 
dead  have  been  listed  by  the  Reds 
as  prisoners  of  war. 


It  included  the  name  of  1st  Lt. 
Robert  L.  Fullen,  who  was  reported 
missing  in  action  in  July,  1950,  and 
confirmed  as  killed  in  action  last 
November.  However,  the  Commu¬ 
nist  radio  broadcast  included  him 
among  allied  prisoners  held  by 
them. 

A  year  ago  stories  about  the  25 
or  so  captured  American  prisoners 


Reds  were  widely  used,  and  con¬ 
spicuously  displayed  in  local  in¬ 
stances. 

These  stories  as  with  so  many 
others  had  a  predetermined  mis¬ 
sion  —  to  influence  American 
minds. 

It  is  doubtful  that  the  Chinese 
Reds  were  so  stupid  as  to  think 
that  they  could  indoctrinate  the 


pnsoner  of  war,  Frank  Nod. 
veteran  photographer  for  the  A*’ 
sociated  Press  who  was  capture 
in  December  1950. 

The  New  York  Times 
used  a  rather  large  number  of  f 
pictures  even  failed  to  iwint  ^ 
who  Noel  was.  In  one  issue 
fore  me  the  Times  (February  ?  | 
(Continued  on  page  1021 
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“If” 

Ingredients 


IF  they  are  used  to  satisfy  the  pressing  need  for  local 
news  ...  IF,  with  highly  intensive  coverage,  they  reach  a 
large,  rewarding  market ...  IF  they  help  command  the 
confidence  of  consumers,  retailers  and  advertisers  alike, 
then  these  two  basic  ingredients  are  properly  blended  into 
the  perfect  news-sales  combination. 

In  Westchester  there  is  only  one  source  which  achieves 
all  or,  indeed,  any  of  these  necessary  objectives  . . .  The 
Westchester  Group  Newspapers!  Its  market  is  the  nation’s 
best*  ...  its  coverage  is  the  market’s  best . . .  and  its  news 
content  stands  alone  as  the  only  source  which  fulfills  this 
civic-minded  market’s  urgent  desire  for  accurate  and 
completely  reported  local  news. 

Your  advertising  can  capitalize  on  all  these  unique  advan¬ 
tages  only  through  the  . . . 

Westchester  Group  Newspapers 


YONKERS .  .  .  ..  Herald  Statesman  WHITE  PLAINS  .  .  .  Reporter  Dispatch 

MT.  VERNON . Daily  Argus  TARRYTOWN . Daily  News 

NEW  ROCHELLE  ....  Standard  Star  OSSINING . Citizen  Register 

MAMARONECK . Daily  Times  PEEKSKILL  ....  Evening  Star  (Affil.) 

PORT  CHESTER . DaUy  Item  and  WESTCHESTER  weekly  group 
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OVER  200 


HEWSPAPERS 


mO-PHOTO’S 

■miFui  saiK 


Established  quality,  dependability  and 
economy  are  the  three  BIG  reasons  why 
Micro-Photo  is  the  nation’s  fastest- 
growing  microfilming  service.  That’s  why 
newspapers  everywhere  ■  like  the  New 
York  Daily  News,  The  Milwaukee  Journal, 
the  Idaho  State  Journal  and  the  Corpus 
Christ!  Caller  specify  Micro-Photo.  And 
that’s  why  you  should  investigate  the 
proven  advantages  of  Micro-Photo  micro¬ 
filming  in  terms  of  your  own  requirements. 


^^rite  ttday  for  booklet  on 
modern  microfilming  methods 


Better  yet . . .  visit  our  Booth  No.  3  (Astor 
Gallery)  at  the  A.N.P.A.  Convention... 
and  we’ll  show  you  work  we  are  doing  for 
some  of  the  nation’s  leading  newspapers. 


MICRO-PHOTO  SERVICE  BUREAO 


4614  PROSPECT  AVENUE 
CLEVELAND  3,  OHIO 


Pucldsh  Humor 
Sparks  Vet  to 
Safety  Award 


By  Ccnnpbell  Watson 

Oakland,  Calif.  —  A  newspaper 
veteran  30  years  with  the  same 
paper  has  returned  here  from 
Washing  ton, 

D.  C.,  with  the 
National  C  o  m  - 
mittee  for  Traf¬ 
fic  Safety’s  top 
award  in  the  in¬ 
formation  field. 

He  is  Jack  Bur¬ 
roughs,  feature 
writer  and  col¬ 
umnist  of  the 
Oakland  Tribune, 
whose  “Your 
Town”  columns  Burroughs 
and  a  page  one  couplet  of  verse 
appear  daily.  He  was  one  of  six 
individuals  who  won  a  ninth  an¬ 
nual  NCTS  Citation  Award. 


public  officials.  He  has  pitted  i 
man  in  medieval  armor  against  to- 1 
day’s  traffic  and  adopted  photo¬ 
graphic  tricks  for  unusual  resulti 
Traffic  safety  appears  only  irrej- 
ularly  in  his  column  or  in  his  lioa 
of  verse  —  which  appear  as  i 
brightener  for  the  Tribune’s  pagt 
one  index  of  the  daily  newspaper. 
His  material  has  been  copied 
in  newspapers  and  magaziaes 
throughout  the  land. 

A  Sunday  feature  of  Jack  Bo¬ 
rough’s  column  is  the  use  of 
photos,  and  layouts  running  up  to 
six  columns  have  been  used  ig 
peak  promotions.  Pixies  daoa 
right  into  the  paper  when  Bur¬ 
roughs  and  Frank  “Ket”  Kettfc- 
man,  chief  of  the  art  department 
get  their  heads  together  on  a  so- 
per-gimmick. 

A  Flying  Saucer 
The  two  are  proud  of  their  r^ 
production  of  a  saucer  as  a  flyiii 
saucer.  Superimposing  an  actuil 
saucer  on  a  photo  of  downtom 
Oakland,  they  achieved  the  dn- 


‘When  an  individual  uses  his  matic  effect  Burroughs  desired. 


great  talent  as  a  writer  to  make  Kettleman  added  an  artistic 


traffic  safety  his  avocational  in-  shadow  effect  which  brought  to 


terest,  we  have  the  finest  type  of 
service  on  behalf  of  the  public 
welfare,”  reads  the  citation  he  re¬ 
ceived. 

“As  a  newspaper 


the  Tribune  letters  of  inquiry  froo 
the  serious-minded. 

On  the  traffic  safety  side,  speciil 
montages  showed  a  lady  trapes 
columnist,  artist  crossing  a  street  intersectkn 
on  the  high  wire — ^“the  only  safe 


as  “Fatha 
Time”  was  followed  by  an  armor- 
clad  citizen  who  sought  to  combat 
with  modem  traffic.  For  photo 
purposes,  the  knight  of  old  was 
locked  into  a  cell  for  violation  c! 


your  commentary  touches  ujjon 
many  subjects.  For  uniqueness  way  to  cross  a  street,”  the  captke 
and  originality,  your  mixture  of  explained.  And  Mr.  Burroughs  I^ 
verse,  prose  and  photography  ports  with  continued  regret  that 
(picture  layouts  planned  by  the  an  actual  high-wire  performance 
writer)  brought  to  focus  upon  over  a  downtown  intersection  wii 
highway  safety  problems,  is  out-  found  impractical, 
standing  in  the  nation,”  NCTS  de-  Use  of  an  actor 
dared. 

In  Many  Roles 

Puckish  in  spirit  and  with  en¬ 
thusiasm  undimmed  by  years  of  re- 

Mr.  Burroughs  returnll  to  his  The  column  accompany 

Tribune  desk  March  17.  He  com-  '"8  *his  photo  layout  was  a  n 
plained  of  a  fluttering  stomach 

sustained  in  the  last  half-hour  of  '‘“T.  Mr.  Burroughs  explained.  ] 
his  plane  flight  home.  Later,  by  Special  Composites 

accident,  it  was  learned  that  he  A  specially  posed  Tribune  photo 
actually  learned  to  fly  before  he  showed  every  type  of  safety  violJ- 
was  trusted  alone  in  an  auto.  He  tion  in  the  b(X)ks  and  was  snapped 
has  been  Tribune  aviation  editor  from  atop  a  nearby  building.  An¬ 
as  well  as  radio  editor  and  Sunday  other  composite  showed  an  enom- 
editor.  ous  pile  of  autos  in  a  main  street 

“Your  Town”  columns  began  By  superimposing  a  picture  of  i 
six  years  ago,  but  Jack  Burroughs  train  hurtling  in  a  flying  arc  ovc 
parries  the  question  of  why  he  first  a  passing  auto  Mr.  Burroughs  u 
became  interested  in  traffic  safety,  lustrated  a  plea  for  safety  at  grad:, 

“Maybe  I’m  like  the  boy  who  crossings, 
wrote  me  and  said:  There  are  so 

many  accidents  and,  besides.  I’m  _ ^ 

a  restless  driver,’”  the  award  win-  pjate-gl^s  in  a  department  storr' 
ner  suggested.  As  for  the  how  of  Mr.  Kettleman  said.  “Then  *• 
winning  the  national  award,  he  re-  drew  in  the  smoke  and  superie  j 
plied  simply: 


“We  got  that  train  picture  b; 
shooting  a  toy  train  against 


posed  the  train  on  a  view  of 


“I’ve  used  gimmicks  and  a  dif-  auto  at  a  crossing.” 


ferent  slanL  The  8^8  appeal  is  ^  stream  of  letters  from 


unorthodox,  yet  the  effect  is  the  applauds  these  efforts,  Ih 


Burroughs  reports.  His  storw 
have  appeared  in  magazines,  w 
Tribune  pictures  have  becoB* 


same  as  the  serious  approach  be 
cause  people  remember  it.” 

Actors,  Police  Help 
Toward  building  fresh  copy  on  covers  of  auto  and  trucking 
the  routine  of  observing  traffic  cations,  and  he  has  been  acclaiow 
regulations,  Mr.  Burroughs  has  the  “Green  Cross  Angel”  of  w 
called  in  the  services  of  a  tight-  entire  area  in  the  magazine, 
rope  artist,  an  actor,  police,  and  Safety. 
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During  the  First  3  Months  of  1952 

THE  MIRROR 


AND 


THE  TIMES 

Were  the  ONLY  New  York  Newspapers  to 

GAIN  EN  RETAIL  ADVERTISING 


The  Mirror’s  gain  was  4.4  percent — a  larger  percentage  than 
that  of  the  New  York  Times.  During  the  last  nine  months  of 
1951,  also,  the  Mirror  and  Times  were  the  only  New  York  news¬ 
papers  to  gain  in  retail  advertising.  With  the  second  largest 
circulation  in  America,  the  Mirror  is  attracting  more  and  more  of 
New  York’s  retailers  because  of  a  large,  responsive,  able-to-buy 
audience  that  moves  merchandise  in  great  volume.  Month  after 
month,  the  trend  is  to  the  Mirror. 


NEW  YORK  MIRROR 


Circulation  .  .  .  Daily,  921,264  .  .  .  Sunday,  1,822,737 

Publisher*!  Statement  to  ABC,  March  31,  1952 


Editor  &  publisher  for  April  19,  1952 


NEWS  specialists  ; 


VIVIAN  BROWN 
“Teen  Talk” 

(WEEKIV) 


MARK  BARRON 
“Broadway” 

(DAILY  AND  SUNDAY) 


ALTON  BLAKESLEE 
“March  of  Science” 

(WEEKLY) 


DAVID  G. 
BAREUTHER 
‘On  The  House’ 

(WEEKLY) 


HAL  BOYLE 
Boyle’s  Column' 

(DAILY) 


FRANK  ECK 
‘One  Guy’s  Opinion” 


RICHARD  FISKE 
“This  Week  in 


GENE  HANDSAKER 
“Hollywood” 


SYD  KRONISH 
“Stamps  in  the 


CYNTHIA  LOWRY 
“These  Women” 


DA\ 


Business” 


News” 


“Your 


WAYNE  OLIVER 
“Radio-Television 
Week” 

(WEEKLY) 


PAP’ 

(THOMAS  PAPROCKI) 
“Sports  Slants” 

(DAILY) 


J.  M.  ROBERTS,  JR. 
“Interpreting  the 
News” 

(DAILY) 


DOROTHY  ROE 
“Today’s  Women” 

(YWICE  WEEKLY) 


W.  G.  ROGERS  ) 
“Books  and  the  Arts"  | 

(WEIKLY)  i 

Book  Reviews 


1 


1 


DAV 

Auton 

(»■ 


(DAILY) 
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JANE  EADS 
'Washington  Letter’ 

(DAILY) 


IRVING  DESFOR 
“Camera  News” 


SAM  DAWSON 
“Today’s 
Business  Mirror' 

(DAILY) 


C.  E.  BUTTERFIELD 
“Radio-TV 
Day  by  Day” 

(DAILY) 


CECILY 
BROWNSTONE 
"Cooking’s  Fun” 

(DAILY) 


OVID  MARTIN 
“Food,  Farming 
and  You” 

(WfiKLY) 


MAJ. 

THOMAS  M.  NIAL 
“Draftees’  and 
Veterans’  Guide” 

(THMI  A  WUK) 


DAVID  TAYLOR 
MARKE 

‘Your  Child  Today’ 

(WIIKLY) 


JAMES  MARLOW 
The  World  Today' 

(DAILY) 


RADER  WINGET 
“New  Products” 

(WIIKLY) 


BOB  THOMAS 
“Hollywood” 

(DAILY) 


DAVID  WILKIE 
Automotive  Columns 

(POUI  WIIKLY) 


WILLIAM  L  RYAN 
“Interpreting  the 
News” 

(WIIKLY) 


GAYLE  TALBOT 
"Sports  Roundup’ 

(DAILY) 


Newspapers  Held  No.  1 
By  Food  Merchandiser 

Atlanta,  Ga. — ^The  newspapw  mediate  traffic  and  sales  for  his 
is  the  best  merchandising  media  ■  stores.  In  the  retail  food  field,  the 
for  the  national  manufacturer  sell-  local  newspaper  is  often  referred 
ing  to  food  retailers,  according  to  to  as  the  ‘bread  and  butter  media’ 
the  head  of  a  food  merchandising  for  developing  weekly  and  daily 
organization  here.  traffic. 

Damon  J.  Swann,  formerly  a  “Some  national  manufacturers, 
Kroger  ad  man  and  sales  mana-  of  course,  are  aware  of  the  retail- 
ger,  who  now  heads  up  “House  of  er’s  top  choice  of  newspaper  space 
Ideas  for  Food  Folks,”  a  food  as  the  proven  traffic  builder,  and 
merchandising  organization,  made  this  is  evidenced  by  national  food 
this  observation:  ads  being  placed  to  run  on  days 

“Since  sales  are  local,  the  food  favored  by  local  retailers.  How- 
retailers  of  America  themselves  ever,  it  is  my  humble  opinion  that 
have  proven  the  newspaper  to  be  the  newspapers  have  to  continue 
the  No.  1  media  of  merchandising  to  ‘merchandise  their  standing  with 
national  products — or  local  prod-  the  retailer’  to  the  national  manu- 
ucts.  The  food  retailer  knows  the  facturer.” 

locid  newspaper  to  be  his  No.  1  “House  of  Ideas  for  Food 
choice  of  a  media  to  develop  im-  Folks”  is  making  available  to  mer¬ 


chandising,  sales  promotion,  and  terial  in  our  folder,”^  Mr.  Swam 
advertising  executives  of  national  offered,  “we  will  reprint  it  in  cod- 
food  store  product  manufacturers  densed  form  for  distribution  to  the 
an  eight-page  folder  entitled,  “The  newspaper  field.” 

Missing  Link  Is  No  Mystery — But  “House  of  Ideas  for  Food 
Just  A  Practical  Discovery,”  at  no  Folks”  is  a  food  merchandisni 
charge,  upon  request.  The  folder  subsidiai^  of  Damon  J.  Swam 
emphasizes  the  newspaper  space  Advertising  Agency.  Mr.  Swanns 
salesman  as  a  possible  team-work-  the  creator  and  organizer  ol 
er  with  the  national  manufactur-  Thrifty  Lady  Super  Markets  of 
er’s  salesman,  and  highlights  the  Atlanta, 
fact  that  both  salesmen  call  upon,  * 

and  are  interested  in,  assisting  the  Candy  Film  Re-USeS 
retails  in  sdling  merchan- 

'  Chicago — A  way  to  obtain  coo- 

The  folder  makes  no  attempt  to  tinned  advantages  of  newspriie 
sell  space,  but  rather  has  as  its  ob-  color  advertising  impact  at  a  mii- 
jective  the  placement  of  the  news-  of  production  expenses  w 

paper  into  its  proper  pcraition  as  illustrated  by  Fannie  May  Candie 
the  most  effective  merchandising  in  ^1,^  Chicago  Tribune  April  11 
media  -at  the  si^cific  local  point  channel  to  color  productki 

where  the  manufacturers  product  economy,  the  Fannie  May  lira 
is  displayed  for  sale.  demonstrated  is  development  of  a 

“If  there  is  sufficient  demand  illustration  so  effective  that  tht 
from  national  or  local  newspaper  color  plates  can  be  utilized  so- 
advertising  managers  for  the  ma-  eral  times  with  whatever  cop) 


Ludlow 

introduces  a  new  italic  member  in  the 


changes  may  be  necessary  to  briq 
the  advertisement  up  to  date. 

The  April  1 1  ad  marks  the  suit 
time  that  the  same  color  illustn- 
tion  of  Easter  rabbits  and  a  bn 
of  Fannie  May  candy  against  i 
background  of  Mendelssoho: 
“Spring  Song”  has  been  used  ■ 
a  Fannie  May  color  advertisema: 
over  a  14-year  span. 


versatile  Radiant  typeface  family 


Medium 
Medium  Italic 

Bold 


Completion  of  Ludlow  Radiant  Bold  Condensed  Italic  further 
extends  the  usefulness  of  this  justly  popular  typeface.  The 
newest  addition  makes  available  seven  distinctive  members 
of  this  typeface  family,  the  others  already  introduced  being 
Radiant  Medium,  Radiant  Medium  Italic,  Radiant  Bold,  Radiant 
Bold  Condensed,  Radiant  Bold  Extra  Condensed  and  Radiant 
Heavy— all  in  a  wide  range  of  sizes. 

Radiant  is  just  as  sparkling  and  brilliant  as  its  name  indi- 


Marks  Loses  Suit 
Over  Rejected  Ad  | 

New  Orleans — A  district  cor" 
judge  dismissed  a  $55,000  dama? 
suit  filed  against  The  Times-bJ 
cayune  Publishing  Company  b  ■ 
Frank  J.  Marks,  newspaper 
motion  man. 

Mr.  Marks  had  asked  the  danl 
ages  as  a  result  of  the  compan)  i 
refusal  to  publish  some  advert-  « 
ing  in  connection  with  a  pa.‘-  .. 
book  campaign.  J 

In  his  ruling  April  4,  Jinip  j 
Paul  E.  Chasez  upheld  the  pji^  j 
lishing  company’s  right  to  rejcc  j 
advertising  it  considered  misleac  i 
ing,  deceptive  and  objectionable.  ■ 


. . .  Radiant  Bold  Condensed  Italic 


Heavy 
Bold  Condensed 
Bold  Extra  Condensed 


cates,  and  represents  an  original  Ludlow  contribution  to 
American  typeface  design.  It  Is  modern  in  every  stroke  and 
curve,  and  combines  legibility  of  color  contrast  with  the 
simplicity  of  open  sans  serif  design.  It  is  highly  readable  and 
its  use  is  a  mark  of  distinctive  advertising. 

Look  into  the  possibilities  of  this  vitally  new  and  most 
useful  typeface  family.  Specimen  showings  of  any  Radiant 
typeface  gladly  sent  upon  request. 


Mat  Proof  Method 
Fast,  Inexpensive  J 

An  inexpciio.vc  lucinod  of  pu-'^l 
ing  a  proof  from  a  newspaper  utl 
has  been  worked  out  by  Hampiofl 
Novelty  Manufacturing  Co. 
Holyoke,  Mass.  * 

The  firm’s  vicepresident,  Lesi!^ 
A.  Stone,  said  he  would  be  avi  ^ 
able  at  the  AN  PA  Convention '-  J 
Jescribe  the  process  to  intereste- 
publishers.  He  claims  it 
less  than  15  seconds  to  obtain- 
“blueprint”  proof  at  a  cost  « 
about  half  a  cent,  including 
rials  and  equipment.  Patent  V 
plication  has  been  filed. 


Ludlow  Typograph  Company 


2032  Clybourn  Avenue,  Chicago  14 

Set  in  members  of  the  ludlow  Radiant  family 


Kobak  ARF  President 

B.  B.  Geyer,  chairman  of  ^ 
board  of  the  Advertising  Res 
Foundation,  New  York  City,  ; 
nounced  election  of  Edgar 
as  president  of  the  ARF,  folk)* 
a  meeting  of  the  board  last 
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Faster  and  more  economically 
with  the  improved 

>OD  PONY  AUTOPLATE 


Save  time,  money  and  space  with  this  fast,  safe, 


automatic  Plate  Casting  machine.  Casts,  cools, 


cuts,  shaves  and  delivers  plates,  ready  for 


the  press,  as  fast  as  one  per  minute.  Pro¬ 


duces  plates  more  uniform  in  curvature 


and  thickness,  than  any  comparable 


casting  with  outmoded  hand  box 


methods. 


New  booklet  describing  the  Pony 


Autoplate  and  Pneumatic  Pumping 
SystemSend  for  your 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PUINFIEID,  NEW  JERSEY  •  SALES  OFFICE:  501  FIFTH  AVENUE,  NEW  YORK  17 
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— ¥  Have  you  heard  about  the  new 
Roanoke  Market  Development  Plan? 

Now  ’’s  gone  into  effect,  this  com¬ 
pact,  self-contained  trading  area 
has  everything  it  takes  to  make  it 
the'idca'  tes*  market  for  food  store 
prci'.cts 

Isolation  '  Miniiri  Jin  penetration 
from  ucts.oe  newspapers?  "'Average 
Joe”  people?  Roanoke  has  all  these 
things.  And  more! 

More -because  the  new  Roanoke 
Plan-directed  to  the  food  stores 
and  wholesalers  making  more  than 
70%  cf  the  sales  in  this  16-county 
area -enables  you  to  keep  retailers 
better  informed  and  to  get  greater 
dealer  tie-in  advertising  support 
and  co-operation. 

No  “rule  of  thumb”  in 


LOOK  into  the 
new  booklet 
'LOOK  WHO'S 
BEHIND  YOU" 
and  you’ll  see 
why.  FREE,  of 
course!  Write 
Sawyer,  Fer¬ 
guson,  Walker 
Co.,  60  East 
42nd  St.,N.  Y. 
17  or 


Staff  Written  Column 
At  Age  of  Maturity 

By  Winfield  Leathers 


Lexington,  Ky.  —  Joe  Jordan’s  ber  of  readers  have  become  regu- 
“Four  Bits”  column,  which  numer-  lar  contributors,  such  ^  Horse 
ous  readership  surveys  have  re-  Feathers,  a  Lexington  mstonan, 
vealed  as  the  most  popular  fea-  LJ.  S.  60,  a  Mt.  Sterling,  Ky.,  d(K- 
ture  appearing  in  the  Lexhigton  Fk-13,  a  Frankfort.  Ky., 

Leader,  is  in  its  21st  year. 

The  column,  which  appears  in  Sources  of  Material 

the  Leader  and  the  Sunday  Herald-  Other  sources  for  column  ma- 
Leader  under  the  pseudonym  of  terial  are  Kentucky  county  seat 
Jay  Jay,  first  made  its  appearance  weeklies,  telephone  calls  and  per- 
on  the  13th  of  November  (a  Fri-  sonal  observations.  Through  his 
day,  incidentally)  in  1931.  Four  perusal  of  the  weekly  newspapers 
Bits  is  a  daily  column  made  up  of  Jay  Jay  discovered  and  brought 
four  paragraphs  of  feature-type  considerable  fame  to  Tom  Payne, 
material,  hence  its  name.  a  unique  rural  ‘corresponder’  for 

Through  the  years  and  a  num-  the  Nicholas  County  Star,  pub- 
ber  of  readership  surveys,  the  col-  lished  at  Carlisle,  Ky. 


Joe  Jordan 


tellectual  advancement.” 

From  its  beginning  Four  Bits 
has  been  restriction  free  except 
for  the  ordinary  rules  of  decent 
journalism  and  a  few  additional 
self-imposed  ones,  such  as  “never 
printing  anything  complimentary 
to  the  author  or  his  column  which 
anyone  might  send  in,  not  permit¬ 
ting  contributors  to  make  offensive 
cracks  about  others’  religious  be¬ 
liefs,  etc.” 

Whenever  the  opportunity  pre¬ 
sents  itself  Jay  Jay  makes  Four 
Bits  a  fighting,  crusading,  sarcas- 1^ 
tic,  fun-poking  column,  which 


umn  has  outranked  in  popularity  Tom  Payne,  the  Pleasant  Val- 
many  syndicated  features.  ley  correspondent,  gives  color  to 

Mr.  Jordan,  a  native  Lexing-  his  day-by-day  accounts  of  the 
tonian,  is  a  member  of  the  Leader  life  of  himself  and  his  neighbors 
staff,  although  at  the  present  time  at  Pleasant  Valley  by  his  unusual 
the  50-year-old  columnist  is  on  a  spelling  and  grammar, 
partial  leave  of  absence  from  the  Since  Jay  Jay  first  brought  no¬ 
paper  to  work  on  a  book.  tice  to  Tom’s  columns  they  have 

28,896  Little  Items  reprinted  in  many  of  the 

.  Joe  figures  that  the  four  “bits”  f ‘f  ®  .ra.';  'of 

IT  *”1  anniversary  column  ^ p  Asswiation-  the  New 

brought  the  total  number  of  “bits”  v  j  Association,  tne  New 

to  28,896,  that  is  providing  he  and  many  other  nationally 

made  the  correct  allow.nc.c  fo.  d'stnbuted  magazines. 

to  get  the  readers’ 


ilidays  and  leap  years  over  the  However,  _  ...o-  t— - - 

ilumn’s  life  span.  opinions  of  the  Four  Bits  column  jfi  either  of  the  major  politick 

Naturally,  the  subject  material  tjuote  excerpts  from  one  of  parties,  when  they  make  silly 

the  entries  in  a  feature-readership  statements,  and  pulls  no  punches 
survey  some  time  ago.  The  fol-  on  any  topic 
lowing  was  written  by  a  Nicholas-  ^  ^ 

to  ville,  Ky  woman  m  her  contest-  ,^y 

winning  letter.  against  the  so-called  Bank  Night 

He  writes  honestly  and  without  and  for  better  and  more  uniform 


and  keeping  the  readers’  interests, 
but  his  own  observant,  keen  style 
of  writing  also  has  something 
do  with  it. 

After  getting  the  column  started. 

Jay  Jay  (Joe)  had  little  trouble  in  malice  or  favor,  and  his  infrequent  traffic  and  parking  regulations. 

of  Through  the  grapevine  source 
keep  It  going.  For  unlike  the  progressive  home-town  journalism  .  u  fo„nH  that  The  mner  has 

hrJp  sS 

Duhlish  my  heart.  spite  the  fact  that  some  of  the 

ft  k  it  nT  “Because  Jay  Jay  (whom  I  do  ^  advertisen 

Lt  tn  ik  ^  °  know  personally)  seems  like  cause  some  of  them  to 

K  V  “  neighbor,  his  ^jt^draw  for  considerable  periods. 

thin?  Eventually  Joe  would  find  this  out 

Leader  features--and  the  one  to  the  advertiser  and  not  from 

nn  ^  f  ‘‘“t  ^  tum  first,  no  matter  what  management,  which  never  has 

up  some  good  tips  for  headline  the  news  of  the  world,  its  wars  or 
stories.  triumphs  or  tragedies,  no  matter 

Over  the  20-year  period  a  num-  what  else  is  offered  for  our  in-  Experienced  Staffer 

SKK  PAGES  3. 86,  76, 82,  *7  |  Jay  Jay  has  held  all  editorial  po- 

MV.QT»V1  niyi  IMTRICIIFf  I  sitions  up  to  and  including  city 


editor  of  the  leader  during  his 
years  as  a  full-time  staff  memb«- 
Whenever  it  is  impossible  to  write 
the  column  himself,  as  such  wm 
the  case  during  his  four  years  in 
the  Navy,  a  co-worker,  Lewis  Bur¬ 
ton  Mil  ward,  employs  his  first  W 


(IN  A  FEW  INCHES  OF  SPACE) 


The  most  fascinating  feature  of  the  year. 

Here’s  a  fresh  new  circulation  stimulant  that  is  designed  to 
put  reader  Interest  Into  every  Inch  of  white  space  In  your  news¬ 
paper.  It  Is  a  fascinating  word  and  numbers  game  that  gives 
everyone  a  personal  message  every  day.  It’s  the  type  of  feature 
that  readers  are  compelled  to  follow.  ^  , _ 

Combining  all  of  the  mysteries  of 
astrology,  a  game  and  fortune -finding, 

Aladdin’s  Lamp  is  simple  enough  for 
a  child,  yet  clever  enough  for  a  pro- 

6end  for  proofs  and  rates  today. 

Americans  Leading  Independent  Syndicate 

GENERAL  FEATURES  CORPORATION 

250  Pprk  Avairae  New  York  17,  N.  Y. 


initials  and  continues  the  colunm 
under  the  by-line  Ell  Bee.  Milwur*! 
also  fills  in  during  Jay  Jay’s 
nual  vacation. 

Mr.  Jordan,  a  University 
Kentucky  graduate,  began  workini 
for  the  Leader  as  a  cub  reporter 
back  in  1922.  Nine  years  later 
and  after  much  persuasion.  J®* 
talked  the  editors  into  letting  W" 
write  a  column,  and  thus.  Four 
Bits  began. 
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BECAUSE  .  .  .  Chicago  has  outgrown  the  power  of  any 
single  daily  newspaper  to  reach  even  half  of  your  city 
and  suburban  prospects.* 

Today  it  takes  two  daily  newspapers  to  reach  a  majority 
of  the  market  —  and  for  most  net  unduplicated  coverage, 
one  of  your  two  must  be  The  Chicago  Sun -Times! 


♦Sff  the  Publication  Research  Service  study,  "Chicago  Daily  Newspaper 
Coverage  and  Duplication,  1951,"  or  write  us  for  details. 


CHICAGO 


SUN-TIMES 


211  W.  Wacktr  Driv«,  Chicago  6 


total  circulation,  586,970  AVERAGE  NET  PAID  DAILY  (ABC  PUBLISHER'S  STATEMENT  FOR  6  MONTHS  ENDING  SEPTEMBER  30, 1951 
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N.O.  Item  Set 
To  Celebrate 
75th  Birthday 

New  Orleans,  La. — ^The  New 
Orleans  Item,  oldest  afternoon 
newspaper  in  the  South,  will  cele¬ 
brate  its  75th  anniversary  June  11. 

The  Item  will  publish  a  special 
edition  June  10  to  mark  the  event. 
This  will  trace  the  history  of  the 
newspaper.  New  Orleans  and 
Louisiana  for  75  years. 

The  Item,  now  owned  by  David 
Stem  and  associates,  was  started 
as  a  cooperative  venture  by  11 
jobless  printers  and  writers. 

Two  months  earlier.  Federal 
occupation  forces  had  been  or¬ 
dered  out  of  the  city,  ending  the 
carpetbag  regime.  When  the  troops 
left,  the  New  Orleans  Republican 
ceased  publication. 

Eleven  of  its  staff  pooled  their 
credit  and  purchased  the  Repub¬ 
lican’s  old  steam  press  and  type 
fonts. 

The  group  had  no  money  to 
buy  telegraphic  service.  They  de¬ 
cided  to  fill  the  paper  with  local 
items,  hence  the  name  —  Daily 
City  Item,  which  in  time  became 
the  New  Orleans  Item. 

A  few  months  after  Vol.  1,  No. 
1  came  off  the  press,  Lafcadio 
Hearn  became  an  associate  editor. 
He  gained  fame  with  his  stories 
of  Louisiana  in  that  period  and 


later  with  his  articles  on  Japan. 

Early  front  pages  carried  long 
death  lists,  results  of  frequent 
visits  by  Bronze  John — the  grimly 
jocular  name  given  yellow  fever. 

The  Daily  City  Item  found  wide 
acceptance,  but  remained  in  finan¬ 
cial  difficulties.  In  1891  it  was 
purchased  by  Dominick  O’Malley, 
a  private  detective  who  had  been 
the  storm  center  of  a  Mafia  in¬ 
vestigation  climaxed  by  the  lynch¬ 
ing  of  1 1  men.  He  established  a 
campaigning  policy  for  the  paper. 

James  M.  Thomson  bought  the 
Item  from  O’Malley  in  1906.  The 
negotiations  were  carried  out  in  a 
prison  cell  where  O’Malley  was 
being  held  on  a  slander  charge. 

Mr.  Thomson  and  his  assodate, 
Marshall  Ballard,  published  the 
Item  until  1941,  when  it  was  pur¬ 
chased  by  Ralph  Nicholson. 

Mr.  Stern  and  his  associates 
bought  the  Item  on  July  14,  1949. 

Mr.  Stern  is  a  former  publisher 
of  the  Camden  (N.  J.)  Courier- 
Post  and  former  manager  of  the 
Philadelphia  (Pa.)  Record.  During 
World  War  II  he  was  co-officer  in 
charge  of  the  Stars  and  Stripes, 
Middle  Pacific. 

■ 

New  England  Guide 

A  recent  release  by  the  New 
England  Chapter  of  the  Am.erican 
Marketing  Association  is  a  book¬ 
let  which  catalogs  all  types  of  mar¬ 
keting  information  collected  by  the 
Commonwealth  of  Massachusetts. 


Libel  Insurance 
Survey  Shows 
15  Yes,  38  No 

New  England  publishers  are  split 
on  the  value  of  libel  insurance 
coverage.  In  a  survey  recently 
conducted  by  the  New  England 
Daily  Newspaper  Association,  53 
publishers  answered  a  question¬ 
naire,  with  15  reporting  that  they 
have  such  insurance,  and  38  re¬ 
porting  that  they  do  not  carry  it. 

The  survey  showed  that  two 
companies  shared  in  this  coverage. 
Ten  are  insured  with  the  Em¬ 
ployers’  Reinsurance  Corporation, 
Kansas  City,  Mo.,  and  five  are 
insured  with  Lloyd’s  of  London. 

Employers’  Reinsurance  Corpo¬ 
ration  issues  a  policy  with  a  $1,- 
000  to  $5,000  deductible  or  excess 
basis  clause.  Under  such  a  policy 
the  insurance  company  pays  only 
that  amount  of  the  loss  which  is 
in  access  of  the  amount  retained 
by  the  insured.  Generally  the  in¬ 
sured  will  be  required  to  retain  at 
least  $2,500.  Lloyd’s  policy  con¬ 
tains  a  co-insurance  clause  where¬ 
in  they  pay  90  per  cent  of  the  loss 
starting  from  the  first  dollar. 

For  an  annual  premium  of 
$90.05  the  newspaper  with  less 
than  5,000  circulation  can  get  a 
policy  in  the  amount  of  $25,000. 
For  an  additional  premium  of 
$1,801,  it  gets  protection  in  the 


amount  of  $50,000.  A  stipulv;. 
however,  provides  that  the  fr 
$1,000  costs  of  any  libel  suit  is  ; 
be  borne  by  the  newspaper. 

A  40,000  circulation  paper  pa 
a  premium  of  $534  for  $50,5; 
one  suit,  $100,000  aggregate,  c 
der  a  Lloyd’s  policy. 

Some  publishers  who  do  :: 
carry  libel  insurance  commenttt^ 

“First  $2,500  or  $5,000  dans; 
is  not  covered;  few  verdicts  ; 
over  that.  Care  costs  less  tk 
insurance.” 

“In  past  20  years  have  spc 
less  than  $1,000  in  settlement  c; 
all  libel  claims.”  | 

“Previous  suits  have  not  actnali  • 
come  to  trial  and  we  settled  or 
one  due  to  a  headline  error,  a:" 
our  attorney  gave  the  other  att-^ 
ney  a  check  for  $25.” 

“We  have  found  it  cheaper  i 
self-insure.” 

■ 

Libel  Venue  Rule 
Change  Discussed 

Ottawa  —  The  Royal  Comir;^ 
sion  on  revision  of  the  origi- 
code  believes  that  newspapermaJ 
charged  with  defamatory  lik'J 
should  be  indicted,  tried  and  i»| 
ished  where  the  offense  is 
mitted  rather  than  where  tL=l 
live  or  place  of  publication. 

The  Commission  said  it  was 
recommending  any  change 
cause  the  pertinent  section  of  thl 
code  had  been  reviewed  by  Parli.-| 
ment  a  few  years  ago. 


DON’T  LET 
ANYBODY  KID  YOU 


there^s  no  substitute^  absolutely  no  substitute  for 


THE  GARY  POST -TRIBUNE 


Gary^s  only  newspaper 

for  delivering  your  advertising  with  sales-producing  impact  in  the 
Gary  Metropolitan  Trading  Area.  (*) 

More  than  twice  the  effective  coverage  of  all  Chicago  dailies  com¬ 
bined  in  this  area,  and  no  other  medium  even  approaches  our  audi¬ 
ence  and  local  level  influence  in  this  market. 

(*)  Average  daily  net  paid,  week  ended  April  5,  1952,  49,298. 

A  I  ^  k  Metropolis  of  Indiana  Industry 

JL  r  Second  City  in  the  State 
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For  terms,  wire,  phone  or  write* F,  J.  NICHT,  general  sales  manager 
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235  EAST  45th  STREET 


NEW  YORK  17,  N.  Y. 
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MORE  PEOPLE  read  the  Sunday 
Courier-Express  than  any  other 
paper  in  New  York  State  outside 
of  New  York  City.  It’s  the  big 
buy  for  mass  coverage  in  the  rich, 
8-County  Western  New  York 
Market.  And  to  tell  your  message 
most  economically  to  those  fam¬ 
ilies  with  most  money  to  spend, 
it’s  the  Daily  Courier-Express  that 
gets  results. 

COLOR  for  ADDED  POWER 

Full  ROP  color  weekdays  gives 
your  message  still  greater  impact 
in  this  powerful  newspaper. 

BUFFALO 

COURIER-EXPRESS 

Western  New  York's 
Only  Morning  and  Sunday  Newspaper 
REPRESENTATIVES: 
SCOIARO,  MEEKER  &  SCOTT 


Tveter:  Ad  Business 
Lax  On  Sales  Facts 


Print  it  in 
the  West-, 


3  WESTERN 
^(DISTRIBUTION 


Sa\c  time  and  money  ...  let  us 
print  your  magazine,  newspa¬ 
per,  eatalog,  eomie  book,  adver¬ 
tising  eireular,  ete.,  on  news¬ 
print.  Black,  color  or  process 
colors.  Fast,  modern  rotary 
presses.  Fly  us  the  copy  and  lay¬ 
outs,  mats  or  plates.  Let  us 
quote  on  your  needs. 

Rodgers  & 
McDonald 

PUBLISHERS,  INC. 

Rotary  Printing  Specialists 
Exclusiyely  on  Newsprint 

2621  West  54th  Street 
Los  Angeles  43,  Californio 


Temporary  paper  shortage  may  limit 
our  ability  to  serve  you  now.  But 
please  write  for  samples  anyway. 
Press  time  Is  available. 

NAME  . 

ADDRESS  . 


By  James  L  Collingu 

T.  Norman  Tveter,  dean  of 
New  York  mediamen  and  news¬ 
papers’  Mr.  Booster,  has  the  ap¬ 
pearance  of  a  guy  about  to  sing 
a  hillbilly  song.  He  is  country- 
style  friendly,  blunt  and  honest, 
and  he  will  speak  out  if  he  believes 
he  is  right. 

The  other  day  the  54-year-old 
vicepresident — markets  and  media 
director  of  Erwin,  Wasey  &  Co., 
put  his  feet  up  on  a  cracker-barrel 
and  said  he  believes  many  in  the 
advertising  business  are  lax  in 
knowing  about  or  properly  han¬ 
dling  and  interpreting  the  vital 
facts  of  sales  records,  markets  and 
selling  by  the  printed  word. 

Damnit  anyway,  that’s  the  way 
it  seems  to  him. 

His  comment  came  in  response 
to  a  question  as  to  how  newspaper 
advertising  columns  can  be  used 
more  profitably  and  effectively  for 
both  client  and  publisher. 

Research  Not  Needed 
“I’ve  always  stated,”  Norm  said, 
“that  you  just  don’t  have  to  re¬ 
search  the  medium.  Newspapers, 
that  is.  Editors  have  done  their 
job  so  well  that  the  public  walks 
up  to  the  newsstands  every  day 
and  buys  more  than  50,000,000 
copies.  How  can  you  be  critical 
of  such  a  performance?  What 
other  medium  or  sales  production 
or  single  daily  activity  has  come 
anywhere  near  matching  that? 

“To  continue  the  thought,  let’s 
get  over  on  the  mediamen’s,  copy¬ 
writers’  and  advertisers’  side  of  the 
fence.  They  need  to  improve  their 
techniques  to  the  point  where  they 
are  as  good  as  the  editors. 

“I  would  say  that  with  us  it’s 
a  matter  not  of  more  readership 
surveys  but  of  knowing  how  to  use 
the  tools  we  have.  In  other  words, 
I  do  a  lot  of  work  around  the 
house  with  certain  tools.  If  any¬ 
thing  goes  wrong,  it’s  not  the  fault 
of  the  tools.  It’s  the  way  I  handle 
them. 

“No,  I  can’t  criticize  newspaper 
editors  in  this  matter.  When  we 
get  the  same  response  they  get 
from  the  public,  and  get  paid  for 
it,  then  we’ll  be  doing  fine.  That’s 
what  we’ve  got  to  try  to  do. 

The  Answers:  Newspapers 
“We  in  media  are  constantly 
searching  for  the  best  ways  to  use 
newspapers.  Now  how  to  use  them 
is  determined  by  the  problem  a 
specific  advertiser  is  faced  with. 
In  that  connection.  I’ll  tell  you  a 
little  story.  For  obvious  reasons, 
I  won’t  reveal  the  name  of  the 
product  or  the  advertising  agency. 

“This  large  agency  was  han¬ 
dling  a  personal-care  product,  and 
sales  had  fallen  off  50%  in  a  10- 
year  period.  We  took  over  the 
account  and  it  was  my  job  to  an¬ 


alyze  what  had  happened  from  the 
most  important  considerations, 
namely  five-year,  state-by-state 
sales  records  and  media  used  along 
with  how  that  media  was  used. 

“I  found  that  the  item  sold  80% 
of  the  year’s  volume  over  the  re¬ 
tail  counter  during  six  months  of 
the  fiscal  year.  Although  the  other 
agency  had  used  newspapers,  much 
emphasis  was  on  iffagazines.  At 
that,  newspapers  weren’t  used  cor¬ 
rectly,  the  schedule  calling  for 
Sunday  insertion  only. 

“Well,  we  changed  the  schedule 
to  a  daily  basis  and  ran  four  times 
as  many  insertions.  In  six  months 
the  10-year  slide  was  stopped  and 
we  ended  up  with  a  26%  increase 
in  sales  over  the  previous  year. 

The  second  year  we  had  a  62.5% 
increase  over  the  26%.  Today 
that  product  is  the  leader  in  its 
field. 

“I  think  the  most  important  r  t  j  •  ui 

thing  to  say  in  terms  of  advice-  ^  sales-produc.ng  abil- 

and^this  for  publishers,  agen-  [ “o"nstent?y  L"  --- 
cies  and  everybody— is:  Please,  consistently  an^ 

God,  let  us  spend  all  future  adver-  this  proce  ure^ 

rising  research  money  in  an  at- 
tempt  to  determine  the  most  effec¬ 
tive  methods  of  the  use  of  news-  of  how  to  use  the  tools.  Contiii- 
papers  rather  than  to  continue  try-  “ity  today  is  often  based  on  the 
ing  to  measure  something  that  is  aniount  of  the  advertising  appro- 
already  a  proven  fact. 

Measuring  Movement 

“It’s  certainly  a  proven  fact, 
isn’t  it,  when  the  public’s  interest 
is  so  Sreat  that  they  literally  tal^  — indulge  in  is  merchandisinj 

from  the  publishers  50,000,000 
copies  of  newspapers  a  day,  and 
that  includes  over  a  25%  increase 
in  the  last  10  years  when  other 
new  and  older  competing  media 
have  stepped  in  to  try  for  a  new 
and  larger  percentage  of  the  adver¬ 
tising  dollar? 

‘This  research  I  speak  of  would 
include  measuring  the  percentage 
of  retail  movement  by  months  on 
all  classifications  of  merchandise. 

Take  June,  for  instance,  the  tra-  .  , 

ditional  wedding  month,  the  month  paid  attention  to  all  these  he  would 
of  rings,  and  complete  original  be  busy  not  10  but  20  hours  a  day 
stocking  of  new  homes.  moving  gadgets  and  window  dis- 

“Actually,  however,  only  about  plays,  and,  further,  merchandising 
12%  of  the  yearly  1,500,000  wed-  letters  have  no  effect  upon  our 
dings  take  place  during  that  month,  ever-growing  chain,  super-markei 
The  point  is,  knowing  this  per-  and  self-service  stores  where  cofr 
centage  by  months  helps  the  ad- 


T.  Norman  Tveter 

— sales  produced  over  the  retail 
counter.  That  ol’  cash  coming  in. 
Readership  of  advertising  is  in  no 


“About  this  thing  of  continuity 
Well,  it  comes  under  the  heading 


priation,  and  its  proper  use  is  too 
many  times  reduced  by  the  desin 
to  cover  too  much  territory. 

“Another  ridiculous  act  agen 
cies  and  publishers — under  pres- 


by  letters  to  the  trade.  About  two 
years  ago  I  wrote  approximately 
100  of  my  good  newspaper  frienifc 
and  asked  two  questions: 

“1.  How  many  requests  for  mer¬ 
chandising  do  you  get  in  one  year’ 
“2.  How  many  of  these  requests 
do  you  do  something  about? 

“This  was  the  answer  to  No.  1: 
about  500-1,000,  and  to  No.  2: 
nearly  all. 

“Now  I  tell  you,  if  a  retafltf 


sumer  demand  is  the  only  tod 


vertiser  determine  how  and  when  that  keeps  your  merchandise  on 
to  employ  newspapers.  the  shelf.  If  you  don’t  ‘pay  yo® 

“Unfortunately,  many  advertis-  rent’  by  consumer  demand,  y<* 
ers  don’t  plan  and  execute  their  arc.  out.” 

campaigns  to  take  full  advantage  Norm  laughed.  “I’ve  throw” 
of  the  varying  monthly  potential  enough  barbs  already,  but  I 
sales  opportunities.  'The  matter  of  want  to  add  this:  The  whole  xr 
the  wedding  rings  and  bride  pro-  vertising  business  is  lax  in  kno*' 
motions  is  just  one  of  hundreds  of  ing  about  many  of  the  real  viw 
examples.  facts  of  selling. 

“Another  thing,  copy^esting  “We  must  reduce  slide-rule  jwll" 
campaigns  should  be  conducted,  ment  and  mathematical  confusi® 
and  the  efficiency  of  the  copy  to  the  common-sense  idea  of  m**' 
should  be  learned  by  the  only  ing  enough  calls  in  the  right  pi*** 
really  foolproof  measure  there  is  to  close  the  sale.” 
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Bennett  Home 

continued  from  page  17 

an  average  of  forty-one  dollars  a 
month  to  each.  Ten  years  later,  in 
1938,  the  figtrre  rose  to  $38,535 
and  the  number  of  beneficiaries  to 
53  for  an  average  payment  of  60 
dollars  each. 

But  this  policy  has  not  been 
without  its  cost  to  the  estate.  At 
no  time  has  income  from  the  in¬ 
vested  principal  been  sufficient  to 
pay  either  the  annuitants  or  the 
Home.  The  rate  of  return  has 
been  limited  by  the  type  of  invest¬ 
ment  permitted  by  law  for  fidu¬ 
ciary  trusts.  These  are  of  the  most 
conservative  type,  and  thus  afford 
the  smallest  return. 

Consequently  it  has  been  neces¬ 
sary  each  year  to  dig  into  principal 
to  make  up  deficits,  and  this  has 
amounted,  so  far,  to  $876,000. 

Last  year,  however,  the  New 
York  legislature  passed  the  so- 


called  “Prudent  Man  Rule,”  relax¬ 
ing  limitations  on  fiduciaries  and 
permitting  them  to  invest  up  to  35 
per  cent  of  the  principal  of  an 
estate  in  selected  common  stocks 
most  of  which  today  pay  at  lca.st 
five  per  cent.  This  has  increased 
the  return,  and  brightened  the  pic¬ 
ture  proportionately. 

The  “$6,000,000  fortune”  stands 
today  at  about  $1,522,000.  Pres¬ 
ent  income  from  this  principal 
amounts  to  $51,000  a  year.  .An¬ 
nuities  requirements  have  dropped 
considerably  with  the  passage  of 
time;  only  eight  of  the  original 
twenty-one  annuitants  are  living 
today.  Mrs.  Bennett  died  three 
years  ago.  Isaac  Bell,  however, 
still  lives  in  Kilkenny,  Ireland,  and 
Ronald  de  Reuter  in  France.  The 
other  six  living  annuitants  make  up 
the  total  of  $59,000  annually 
which  must  be  paid  out. 

Seven-Man  Board 

In  addition.  Guaranty  Trust 
Company,  by  agreement,  pays  to 


the  Home  Corporation  $1,000  a 
month  for  pensions.  The  deficit 
of  approximately  $20,000  a  year 
must  continue  to  come  from  prin¬ 
cipal. 

The  Home  Corporation  is  pres¬ 
ently  administered  by  a  seven-man 
board  of  directors  all  of  whom 
serve  without  compensation.  The 
Corporation’s  “office”  is  in  a  filing 
cabinet  in  the  office  of  one  of  its 
directors,  a  lawyer  in  New  York’s 
financial  district.  The  lawyer,  sec¬ 
retary-treasurer  of  the  Corpora¬ 
tion,  estimates  costs  of  administra¬ 
tion  charged  to  the  Home  have 
been  less  than  $250  a  year,  for 
postage,  stationery,  and  inciden- 
als,  “as  far  back  as  I  can  remem¬ 
ber.” 

It  is  this  board  of  directors  that 
passes  on  applications  for  assist¬ 
ance  from  needy  newspapermen 
who  have  first  been  “screened” 
and  referred  by  the  publishers  or 
editors  of  the  paper  for  which 
they  work,  or  have  worked.  The 


board  then  determines  the  amount 
and  kind  of  assistance  required, 
consistent  with  available  funds. 

And  despite  the  tight  budget  al¬ 
located  to  them  no  qualified  ap-  , 
plicant  is  made  to  feel  he  is  an 
object  of  charity,  but  rather  that 
it  is  in  fact  his  right  to  receive 
any  aid  the  Home  is  capable  of 
providing. 

The  picture  is  probably  brighter 
today  than  it  ever  has  been.  .A|. 
though  the  principal  of  the  estate 
has  diminished  to  one-sixth  of  its 
original  amount,  the  number  of  i 
applicants  has  also  declined.  And 
as  the  income,  at  least  theoretic¬ 
ally,  is  increased  each  year  with 
the  death  of  remaining  annuitants,  I 
so  too  the  number  of  applicants,  > 
which  swamped  the  board  of  di¬ 
rectors  in  the  early  years,  becomes 
fewer. 

When  the  last  annuitant  has  • 
died,  the  Executor  will  file  a  final 
accounting  with  the  New  York 
County  Surrogate,  and  the  balance 
of  the  principal  will  be  turned 
over  to  the  James  Gordon  Bennett 


SEE  FOR  YOURSELF 


Memorial  Home  for  New  York 
Journalists,  Inc.,  as  residuary  lega¬ 
tee. 

When  this  has  been  done  the 


board  of  directors  will  meet  with 


The  Fidelity  and  Economy  of 
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MICROFILMS 
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CONVENTION 
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the  publishers  of  Manhattan's 
daily  newspapers  to  map  a  pro¬ 
gram  for  the  future. 

It  is  improbable  that  this  future 
will  include  the  erection  of  a 
Home  for  Journalists,  however. 
The  need  for  it  has  diminished 
with  advances  in  social  legislation 
and,  dollars-and-cents  wise,  it’s  ex¬ 
tremely  unlikely  that  income  from 
the  final  principal  will  ever  sup¬ 
port  it. 

Rather  it  is  expected  that  the 
pecuniary  aid  policy  will  continue, 
on  an  expanded  liasis.  And  the 
type  of  applicant  may  tend  in¬ 
creasingly  to  shift  from  the  me 
chanical  department  to  the  editor¬ 
ial  side,  as  ITU  and  other  me 
chanical  department  members  lean 
more  and  more  on  their  own  pen¬ 
sion  plans,  which  the  American 
Newspaper  Guild  representing  the 
non-mechanical  departments  has 
not  yet  achieved. 

James  Gordon  Bennett’s  dream 


If  you  have  never  seen  how  satisfactorily  your  back  files 


of  a  physical  monument  to  the 
memory  of  his  father  was  bas^ 
on  his  presumption  of  the  contin¬ 
ued  success  and  existence  of  the 


can  be  preserved  and  used  on  microfilm — to  save  you  94%  of  stor¬ 
age  space — stop  in  for  a  demonstration  in  our  ANPA  booth.  The 
clearness  of  detail  in  UM  quality  microfilming  is  bound  to  interest 
and  surprise  you. 


New  York  Herald,  a  succ» 
which,  had  he  been  more  familiar 
with  the  true  condition  of  his  biri- 
ness,  he  would  have  realized  did 
not  exist  even  as  he  wrote  the 
words  that  launched  an  ambitioie 
and  altruistic,  but  impossible  pro¬ 
gram. 
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ANN  ARBOR,  MICHIGAN 
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'40  Draftees  Sought 

San  Francisco  —  Scenting  » 
story,  the  San  Francisco  Call-Bd- 
letin  is  seeking  the  location  of  the 
original  military  draft  of  October 
1940.  There  were  28  men  called 
up  from  here  when  President 
MICHIGAN  Roosevelt  picked  the  first  number. 

158,  from  a  fish  bowl.  The  news' 
paper  has,  thus  far,  located  only 
14  of  them. 
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THE  DETROIT  NEWS 


Present  Detroit  News  Equipment 

Publishers  are  cordially  invited  to  see  our  representatives 
at  the  Waldorf-Astoria  during  the  A.N.P.A.  Convention 
and  to  inspect  the  new  Detroit  News  Presses  being  con¬ 
structed  in  our  Factory  and  to  see  new  Scott  Presses  running 
at  the  New  York  Herald-Tribune,  New  York  Post,  Long 
Island  Daily  Press,  and  Newark  Evening  News. 

You  owe  it  to  yourself  to  see  the  latest  Scott  Presses  in  action. 

Buy  with  Confidence  —  Buy  Scott 
WALTER  SCOTT  &  CO..  Inc. 

PLAINFIELD,  NEW  JERSEY 


Orders  Scott  Again  .  .  . 

Additional  Units,  Fotders,  Scott  Reels  with  Jones  Tensions 
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Picayune  Frog 
People's  Choice 
By  Tradition 

New  Orleans  —  Tradition  lov¬ 
ers  sent  up  a  mighty  cheer  this 
week  when  The  Picayune  Frog 
emerged  victorious  over  Pogo  the 
Possum  in  a  stormy  "weather 
derby." 

Frog's  the  winner  by  a  5,170  ‘o 
4.087  count.  He  thereby  earns 
squatter's  rights  as  official  illus¬ 
trator  for  weather  stories  in  the 
Timcs-Picayiitu’. 

Pogo  will  continue  to  entertain 
readers  of  the  Times-Picayune 
with  his  comic  strip  antics.  .\nd, 
in  case  of  an  emergency,  he'll  sub¬ 
stitute  for  The  Picayune  Frog. 

Ihe  Picayune  Frog  vs.  Pogo 
weather  derby  proved  again  just 
how  newsworthv  the  weather  real¬ 
ly  is. 

2,839  3  otes  Cast 

The  contest  ran  for  one  week. 
On  the  final  day  of  balloting.  2.- 
8.49  Aotes  were  cast. 

It  started  quite  innocently. 

Some  weeks  ago.  Pogo — with  an 
occasional  assist  from  Albert,  the 
alligator  —  began  helping  the 
weather  editor.  His  appearance 
immediately  brought  letters  from 
readers  who.  invoking  the  power 
of  tradition,  wanted  this  usurper 
Pogo  ousted  and  The  Picayune 
Frog  reinstated. 


Frog  was  guessing  the  weather 
in  the  Picayune  back  in  1894. 
and  for  20  years  thereafter.  He 
was  one  of  the  many  inspirations 
of  Mrs.  Eliza  Jane  Nicholson,  co¬ 
owner  with  her  husband.  George 
Nicholson,  of  the  Picayune  at  that 
time. 

One  of  the  great  newspaper¬ 
women  of  her  day.  the  late  Mrs. 
Nicholson  decided  her  readers 
should  have  a  weather  prophet  ca¬ 
pable  of  tickling  their  funny-bones 
as  well  as  passing  along  predic¬ 
tions. 

Posture  Gives  Clue 

She  inspired  Cartoonist  1..  .A. 
Winterhalder  to  create  a  dapper, 
pot-bellied  frog  with  rolling  eyes 
and  a  swagger  rear.  With  a  top 
hat  and  cane,  smoking  a  cigar, 
holding  a  fan  or  an  umbrella,  his 
rakish  posture  told  what  to  ex¬ 
pect  that  day  in  a  weather  way. 

The  Picayune  Frog  was  an  im¬ 
mediate  hit  from  his  first  appear¬ 
ance  on  Jan.  13.  1894.  He  be¬ 
came  the  theme  for  dancing  acad¬ 
emy  programs,  was  borrowed  for 
book  store  campaigns  and  rode 
on  a  Carnival  float.  Later  he 
achieved  fame  on  the  Children's 
Page  when  he  organized  a  Frog 
Circus.  He  was  even  the  model 
for  souvenir  spoons. 

With  his  crafty  look  and  de¬ 
bonair  appearance.  Frog  reigned 
for  20  years. 

And  the  current  weather  derby 
proved  his  loyal  followers  haven't 
forgotten  him. 


Critic  Escorts 
1000  Ohioans  to 
New  York  Shows 

By  A.  K.  Kenney 

Columbus,  Ohio — Dramatic  is 
the  word  for  the  recent  publicity 
given  the  Columbus  Citizen  by 
Norman  Nadel. 
drama  and  music 
critic  of  the  news¬ 
paper. 

New  York  is 
accustomed  to  its 
show-trains  from 
Connecti- 
cut  which  return 
the  same  night, 
but  a  party  of 
100  persons  trav¬ 
eling  1,200  miles 
for  a  week  of  Nadel 

showgoing  is  a  new  idea. 

Since  for  many  years  Citizen 
readers  had  asked  the  dramatic 
department  for  advice  about  New 
York  shows  and  ticket  buying,  the 
idea  occurred  that  a  planned  junk¬ 
et  for  show-going  might  be  popu¬ 
lar.  The  Public  Service  Depart¬ 
ment  of  the  paper  made  the  neces¬ 
sary  travel  arrangements. 

Mr.  Nadel  bought  100  theater 
tickets  to  each  of  four  big  shows 
and  presented  the  plan  to  the  pub¬ 
lic  two  months  before  the  set  date. 
Reservations  were  quickly  taken 
up,  a  very  few  cancellations  being 


filled  the  last  few  days  before 
train  time. 

The  theater  party  with  Normal 
Nadel  as  tour  leader  saw  a  serious 
drama,  "The  Point  of  No  Return, ' 
with  Henry  Fonda;  a  comedy, 
“Top  Banana”;  the  musical  play. 
"South  Pacific";  a  musical,  “Rt- 
mains  to  Be  Seen  ”  and  a  one- 
hour  television  show  on  NBC. 

Between  shows  the  party  went 
sightseeing.  .And,  of  course,  the 
ladies  bought  new  spring  bonnets. 
During  this  shopping  time  (when, 
else?)  Mr.  Nadel  wrote  a  story  of 
the  trip  for  the  Theater  Am 
Monthly. 

The  Citizen’s  party  particularly 
enjoyed  the  unusual  oppeirtunity 
of  backstage  visits,  and  several  of 
them  met  Henry  Fonda,  Kate 
Smith.  Ted  Collins,  and  others. 

Mr.  Nadel  makes  annual  visit' 
to  Hollywxx)d  and  New  York  to 
study  current  shows  and  their  mak¬ 
ings.  The  events  and  findings  of 
these  trips  are  reported  in  the 
Citizen  and  also  through  his  talks 
to  various  groups  in  Columbus. 

Besides  these  extra-curricular 
activities,  his  daily  offerings  are 
his  column,  "On  The  Aisle,”  and 
“Nadelnotes”  on  plays  and  person¬ 
alities,  with  occasional  “guest  criti¬ 
cisms,"  and  local  and  national 
news  of  the  theater. 

Mr.  Nadel  interviewed  70  of  the 
New  York  party  individually  upor 
their  return,  and  all  but  four  of 
them  hope  the  tour  will  become  an 
annual  or  semi-annual  event. 


in  Los  Angeles, 
it's  the  ABC  City  Zone! 


THE  RICHEST  prize  of  the  vast,  sprawling  Los  Angeles  metro¬ 
politan  area  is  the  highly  concentrated  ABC  City  Zone.  It’s  truly 
the  retail  gem  of  Western  America.  And  what  a  gem!  Almost 
500  square  miles  in  area,  it  accounts  for  58.6  per  cent  of  metro¬ 
politan  Los  Angeles'  total  population  and  71.8  per  cent  of  the 
area’s  total  retail  sales. 

THIS  RICH  PRIZE  is  yours  when  you  sparkplug  your  campaign 
by  using  the  Los  Angeles  newspaper  that  concentrates  more  than 
two-thirds  of  its  total  circulation  in  the  ABC  City  Zone  to  lead 
all  Los  Angeles  newspapers  in  this  vital  area.  That  newspaper  it 
the  Los  .Angeles  Evening  Herald-Express 

For  the  full  pott  er  of  the  press, 
choose  the . . . 

HERALD-EXPRESS 

Represented  Nationally  by  Moloney,  Regan  &  Schmitt,  Inc, 
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\  NBA  Has 
^  Jiist  Signed 


J©HH 


@UNTH 


The  Famous  'Inside'  Man--To  Write  Two  Big 
Pre-Convention  Series  for  NEA  Client  Newspapers 


U  OHN  GUNTHER,  world-famous  reporter  and  author 
of  best-selling  'Mnside"  books,  is  going  exploring 
iXCLUSIVELY  for  NEA  Full  Service  clients.  He'll 
take  readers  INSIDE  the  two  big  political  parties 
for  an  interpretative  analysis  of  the  candidates, 
their  aims,  organization  and  convention  plans. 

Already  Gunther's  penetrating  pen  is  poking 
into  the  two  parties,  and  each  four-part  series 
will  be  ready  just  AHEAD  of  each  convention. 

Gunther's  dispatches  are  part  of  NEA's 
continuing  parade  of  POLITICAL  PREPAREDNESS— 
another  BIG-NAME  BYLINER  to  keep  readers  alert 
and  informed  in  this  vital  election  year.  | 


NEA  SERVICE,  Inc. 

1200  West  Third  St.  Cleveland  13,  Ohio 
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Another  Big 
EXCLUSIVE 
at  NO  EXTRA  COST 
in  the 


VAV.V.V.V. . V* 


SEVEN  GREAT  DIVISIONS 
WELDED  INTO  ONE 
INTEGRATED  STEEL¬ 
MAKING  STRUaURE 


HANNA  IION  ORE  COMPANY 

C'IrvrIand,  Ohio.  Produc«  ore 
from  rxtrnsivr  holdings  in  the 
Grrat  Lakes  refoon. 


THE  HANNA  FURNACE  CORP. 

Blast  furnace  division  located 
in  Buffalo,  New  York. 


NATIONAL  MINES  CORP. 

Supplier  of  hich  Ktade  metal- 
lurKical  coal  for  National  Steel’s 
tremendous  needs. 


NATIONAL  SnEL  PRODUCTS  CO. 

Houston,  Texas.  Warehouse  and 
distribution  facilities  for  steel 
products  in  the  Southwest. 


A  msyor  source  for  the  four  billion 
tin  cans  America  uses  each  year 


WEIRTON  SnEL  COMPANY 


Weirton,  W.  Va.  World’s  larg¬ 
est  independent  manufacturer 
of  tin  plate.  Producer  of  many 
iHher  important  steel  products. 


It’s  a  practical  certainty  that  you  have 
cans  in  your  cupboard  that  are  made  of  tin 
plate  from  National  Steel,  the  world’s 
largest  independent  producer  of  tin  mill 
products. 

National  Steel  has  achieved  a  tremendous 
tin  plate  production  volume  through  its 
Weirton  Steel  Company  division,  which 
operates  the  largest  and  fastest  electrolytic 
lines’ in  the  steel  industry.  This  National 
Steel  division  did  much  of  the  pioneer  work 
in  developing  the  electrolytic  process  which 
has  revolutionized  the  prtxiuction  of  tin 
plate.  Recently,  it  originated  a  new  method 


of  utilizing  these  modern  electro-plating 
facilities  to  effect  savings  of  as  much  as 
50%  in  scarce  and  precious  tin. 

And  the  manufacture  of  tin  plate  is  only 
one  field  in  which  National  Steel  has  con¬ 
tributed  to  the  continuous  improvement 
that  has  taken  place  in  steel  technology. 
This  year  its  expansion  program  will  result 
in  a  6,(KX),000  ingot-ton  capacity — more 
steel  for  America’s  defense,  more  steel  for 
America’s  civilian  needs. 

This  is  National  Steel  .  .  .  always  in  the 
front  of  steel  progress  . . .  fastest  growing  of 
America’s  steel  production  leaders. 


GREAT  LARES  STEEL  CORP. 


Detroit,  Mich.  A  major  supplier 
of  standard  and  special  carbon 
steel  products  for  a  wide  appli¬ 
cation  in  industry. 


STRAN-SnEL  DIVISION 


Fxorse,  Mich,  and  Terre  Haute, 
Ind.  Exclusive  manufacturer  of 
world-famed  Quontet  building 
and  Stran-Steel  nailable  framing. 


NATIONAL  STEEL  /fflk  CORPORATION 

GRANT  BUILDING  PITTSBURGH,  PA. 


Southam  Group 
Has  Net  Profit 
Gain  for  1951 

Montreal  —  Net  profit  of  the 
Southam  Company  Limited,  which 
publishes  seven  daily  newspapers 
and  engages  also  in  the  commer¬ 
cial  printing  and  broadcast  busi¬ 
ness,  rose  to  $1,455,512  in  1951, 
equivalent  to  $1.94  per  share. 

This  was  accomplished  with 
gross  revenues  of  $22,943,023, 
nearly  $2,500,000  greater  than  in 
1950,  and  total  operating  expendi¬ 
tures  of  $18,551,101,  an  increase 
of  $1,827,000  over  those  in  the 
previous  year.  The  1950  net  profit 
was  $1,296,533. 

Per  share  earnings  in  1950 
amounted  to  $1.73;  in  1949,  $1.70; 
in  1948,  $1.57;  and  in  1947,  $1.44. 
Gross  revenue  in  1947  was  $14,- 
652,672  and  operating  expenditures 
amounted  to  $12,454,950  that 
year.  Advertising  linage  rose  from 
68,971,898  in  1947  to  94,022,449 
in  1951. 

The  1951  report  notes  that  the 
increase  in  operating  costs  has 
been  due,  for  several  years  past,  to 
the  expense  of  handling  a  larger 
volume  of  business  and  partly  to 
increases  in  the  price  of  labor  and 
materials. 

“As  an  example,”  the  report 
says,  “our  newsprint  consumption 
totalled  36,340  tons  at  an  average 
cost  of  $125.46  per  ton  as  com¬ 


pared  with  35,260  tons  used  in 
1950  at  an  average  cost  of  $109.90. 
Similarly,  there  was  a  substantial 
increase  both  in  total  payroll  and 
in  average  remuneration  per  em¬ 
ploye.” 

Investment  revenue  was  sub¬ 
stantially  higher.  This  was  due  al¬ 
most  entirely  to  a  special  dividend 
out  of  past  surplus  paid  by  the 
London  Free  Press.  Company’s 
share  amounted  to  $175,000.  It 
was  paid  under  provisions  of  the 
Income  War  Tax  Act.  Being  al¬ 
most  equivalent  to  a  distribution 
of  capital,  there  is  no  expectation 
that  the  dividend  could  be  re¬ 
peated. 

On  the  other  hand,  discontinu¬ 
ance  of  the  Edmonton  Bulletin 
early  in  the  year  involved  Southam 
in  some  special  expenditures  of  a 
comparable  total  amount. 

Cash  and  liquid  position  remains 
strong,  although  the  net  current 
position  shows  some  $203,000 
lower  than  a  year  ago.  This  has 
been  a  normal  accompaniment  of 
the  plant  renewal  and  expansion 
program.  In  1951,  the  company 
invested  $1,503,000  in  production 
facilities,  mostly  for  newspaper 
plants.  It  plans  to  spend  $1,545,- 
000  this  year, 

■ 

Group  s  25th  Year 

San  Antonio,  Tex. — ^The  silver 
anniversary  of  the  South  Texas 
Press  Association  will  be  observed 
at  the  annual  convention  here, 
April  25-26  at  the  Gunter  Hotel. 


Oatis  and  Noel 
Among  Winners 
Of  OPC  Awards 

Two  American  newsmen  who 
are  prisoners  behind  the  iron  cur¬ 
tain  are  among  the  winners  of  the 
seven  annual  awards  of  the  Over¬ 
seas  Press  Club  of  America  for 
excellence  in  presentation  and  in¬ 
terpretation  of  foreign  news. 

Selected  through  secret  ballot, 
conducted  among  present  and  for¬ 
mer  foreign  correspondents  who 
comprise  the  club's  700  active 
members,  the  winners  are: 

William  Oatis.  Associated  Press 
correspondent  now  a  prisoner  in 
Czechoslovakia,  the  $500  George 
Polk  Memorial  Award  “for  cov¬ 
erage,  integrity  and  enterprise 
above  and  beyond  the  call  of 
duty.” 

Frank  Noel,  Associated  Press 
photographer,  who  is  now  a  pris¬ 
oner  of  the  Chinese  Reds,  for  the 
best  picture  reporting  from  abroad, 
judged  for  its  interpretative  qual¬ 
ity. 

Cyrus  Sulzberger,  New  York 
Times,  for  the  best  consistent  press 
reporting  from  abroad. 

Joseph  and  Stewart  Alsop, 
New  York  Herald  Tribune  col¬ 
umnists,  for  the  best  press  inter¬ 
pretation  of  foreign  news. 

Howard  K.  Smith,  Columbia 
Broadcasting  System,  for  the  best 
radio  reporting  from  abroad. 


Edward  R.  Murrow,  C  olum  . 
Broadcasting  System,  for  the  be 
consistent  television  prescntai. 
of  foreign  news. 

Elmer  Davis,  American  Bros; 
casting  Company,  for  best  rad 
interpretation  of  foreign  news. 

The  awards  will  be  present 
May  7  at  the  OPC’s  annual  dint: 
at  the  Waldorf-Astoria  Hwc; 
John  Daly  will  preside. 

John  Barkham,  associate  edi’v 
of  Coronet  magazine,  and  cha.; 
man  of  the  awards  committee,  a: 
nounced  that  a  total  of  35  nomk 
ations,  five  in  each  category,  wct 
voted  upon  by  the  membership. 

Mrs.  Franklin  D.  Roosevd 
Paul  G.  Hoffman  and 
Alan  G.  Kirk  will  join  to  ‘bte 
print”  steps  necessary  for  wot^ 
peace  at  the  annual  dinner  whi:  ■' 
will  commemorate  the  seventh  -a 
niversary  of  VE  Day.  The  eve- 
will  also  honor  Gen.  J.  Lavi;c-^ 
Collins,  U.  S.  Army  Chief  e , 
Staff. 

■ 

Prize  to  College  Daily  r 

First  prize  of  $500  for  the  be*| 
safety  campaign  in  college  dai'e| 
has  been  awarded  to  the  Dt:  s 
Trojan  of  the  University  of  Sou:  ;' 
ern  California.  The  Lumbermeij 
Mutual  Casualty  Company  spcs 
sors  the  competition.  Second  rt 
third  awards  went  to  the 
Kansan  at  the  University  of  Ka: , 
sas  and  the  Daily  Iowan  at  tK- 
State  University  of  Iowa. 


CIMWFOJRD 
SINGLE  WRAPPER 


Available  in  4  Models  for  Newspapers 
— Capacity  up  to  40,  64,  160  and  240 
Pages,  Also  Periodical  Models, 


SAVES  75%  of  your  wrapping  time  because  The  .ll  I  ■■ 

Crawford  Single  Wrapper  rolls,  pastes  and  seals  in  ^ 

one  operation!  With  little  practice  any  operator  can  =  *1  »  ^ 

attain  a  rate  of  at  least  1,000  papers  per  hour.  Guar-  »  -/bi  ^ 

anteed  6  months  against  defective  parts.  Same  model  ■?!»* 

shown  is  only  one  of  4  models  available.  Write  today 

for  full  information.  Heavy  Duty  Model  —  Capacity  up  to  240  Pages! 

CHECK  WITH  USERS  —  Here  Are  Some  of  the  Many  Typical  Users: 

Southern  Newspapers,  Inc.  The  Rock  Island  Argus  The  Williamsport  Grit  (6  Units)  Times- World  Corporatio: 

^ot  Springs,  Arkansas  Rock  Island,  Illinois  Williamsport,  Pa.  Roanoke,  Virginia 

Tiie  Sterlmg  Advocate  The  Bangor  Daily  News  The  Derrick  Publishing  Co.  •  Macy- Westchester  Grouj 

Sterlmg,  Colorado  Bangor,  Maine  Oil  City,  Pa.  Westchester,  N.  Y. 

The  Hartford  Courant  The  Altoona  Mirror  The  Democrat  Publishing  Co.  Kitchener  Record 

Hartford,  Connecticut  Altoona,  Pa.  New  Philadelphia,  Ohio  Ontario,  Canada 

^e  Miami  Herald  (4  Units)  Beaver  New^iapers,  Inc.  The  Johnstown  Tribune  Edmonton  Journal 

Miami,  Florida  Beaver,  Pa.  Johnstown,  Pa.  Alberta,  Canada 

DeKalb  Dmly  Chronicle  The  Register -Star  News  (2  Units)  The  Caspier  Tribune-Herald  Moncton  Times-Transcri] 

DeKalb,  Illinois  Samdusky,  Ohio  Casper,  Wyo.  New  Brunswick,  Canada 

Waterbury  Republican  and  American,  Waterbury,  Connecticut  Tlie  Mansfield  News-Journal  (2  Units)  Mansfield,  Ohio 


MAYVAN  CORPORATION 


C.  Vance  Graft,  President 
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Governor  Offers 
Publicity  Tour; 
Editor  Dubious 

Montgomery,  Ala.  —  Alabama 
newspapermen  and  broadcasters 
have  been  called  on  by  Gov.  Gor¬ 
don  Persons  to  give  their  readers 
and  listeners  a  look-see  into  the 
workings  of  the  state  government. 

He  proposed  to  show  the  news¬ 
men,  through  a  series  of  tours,  the 
workings  of  various  branches  of 
the  government.  He  planned  to 
space  the  trips  “a  month  or  so 
apart,”  and  have  them  follow  the 
pattern  of  an  inspection  trip  of 
state  prisons  recently  made  by  the 
men  at  his  invitation. 

The  Governor  promised  they 
wouldn't  be  taken  on  a  “conduct¬ 
ed”  tour  and  see  only  the  “brighter 
spots,”  but  would  be  free  at  all 
times  to  discuss  any  subject  with 
any  employe  and  “put  down  the 
go^  with  the  bad.” 

Editor  Cassius  M.  Stanley  of 
the  Alabama  Journal  said: 

“More  publicity,  ‘pitiless  pub¬ 
licity,’  is  the  answer  but  adequate 
publicity  cannot  be  given  on  con¬ 
ducted  tours.  The  need  is  for  re¬ 


porters  to  have  free  rein  to  do 
their  own  investigating  and  inquir¬ 
ing  for  the  news. 

“Instead  of  being  led  on  a  leash 
through  government  institutions 
and  departments,  they  should  be 
real  bull  dogs  in  their  tenacity  and 
determination  to  hold  on  until  they 
get  to  the  bottom  of  things.  As 
long  as  they  are  pampered  and  fed 
on  handouts,  screened  news,  and 
taken  for  a  ride  on  conducted 
tours,  the  public  will  not  get  the 
news  to  which  it  is  entitled.” 

■ 

6,181  Attend  Shrub 
And  Garden  Show 

Portland,  Ore. — The  Journal’s 
third  annual  Spring  Shrub  and 
Garden  Furnishings  Show,  in  the 
Journal  lobby  and  auditorium 
April  4-5-6,  attracted  6,181  vis¬ 
itors,  by  far  the  largest  attendance 
to  date.  Twenty-five  exhibitors  dis¬ 
played  44  kinds  of  trees  and 
shrubs,  alive  and  blooming  or  in 
bud.  A  feature  of  the  show  was 
“Commercial  Street,”  a  section  set 
aside  for  sales  booths  for  exhib¬ 
itors  who  had  displays  in  the  show. 
One  nurseryman  sold  more  than 
$150  worth  of  plants  during  the 
three  days. 


Bowater  Sees 
Freight  Saving 
From  New  Mill 

Sir  Eric  Bowater  sees  a  “sub¬ 
stantial”  annual  saving  in  freight 
charges  resulting  from  the  re-allo¬ 
cation  of  tonnage  from  his  New¬ 
foundland  newsprint  mills  when 
the  projected  Tennessee  mill  is  in 
operation. 

This  outlook  was  described  at 
the  annual  stockholders’  meeting 
of  Bowater  Paper  Company,  Ltd. 
in  London  recently  just  before 
Sir  Eric  departed  for  a  visit  to  the 
United  States. 

The  mill  on  the  Hiawassce 
River,  Tennessee,  for  which  neces¬ 
sary  tax-writeoff  certificates  have 
been  granted  by  the  National  Pro¬ 
duction  Authority,  will  be  com¬ 
pleted  and  in  operation  in  two 
years.  Sir  Eric  told  stockholders. 

American  publishers,  he  added, 
have  already  entered  into  long¬ 
term  contracts  for  the  entire  esti¬ 
mated  production  of  the  mill. 
Moreover,  long-term  contracts 
have  been  signed  covering  the  out¬ 
put  of  the  Canadian  mills  previ¬ 
ously  sold  to  Southern  publishers. 


The  shipment  of  Canadian  toi 
nage  to  customers  nearer  the  ml 
will  provide  the  freight  saving. 

Gross  profits  of  the  corporalii 
for  the  year  were  more  than  $3II| 
000,000.  The  tax  collectors  toi 
just  over  half.  Nearly  $9,000,(1 
was  ploughed  back  into  the  cos- 
pany  by  way  of  allocations  to  n 
serves  and  to  carry  -  forwailj 
About  $4,500,000  went  for  dem 
ciation.  Only  about  $1,.‘'00,M 
was  allotted  for  dividends. 

Bowater’s  Newfoundland 
and  Paper  Mills  earned  gros 
profits  of  $1 1,304,119  for  the  ye» 
I  hat  was  nearly  $3,500,000  moi 
than  the  previous  year. 

Sir  Eric  said  in  effect  that  It 
would  have  preferred  to  keep  m 
cret  the  huge  gross  profits. 

Before  passage  of  the  191 
Companies  Act  it  was  possible  to 
make  profits  look  smaller  by  placj 
ing  part  of  them  into  the  “interal 
reserves,”  which  never  showed  « 
the  annual  public  reports. 

If  not  for  the  Act,  Sir  Eric  said, 
“we  should  before  striking  ov 
profits  on  this  occasion  haw 
deemed  it  prudent  to  allocate  i 
considerable  part  of  the  so-callei 
profits  to  what  used  to  be  know 
as  internal  reserves.” 


ABRASIVE  ROLLED  STEEL  FLOOR  PLATE 

•  Otdy  ABrcttfvc  Rotted  Seel  fhor  Mc^e  in  the  World 

•  Non-dip-^Even  When  Wet— Even  on  Seep  Inclines 
e  WmiT  Wear  Smooth — Needs  No  Mamtenanee 


If  you  want  more  efficiency  in  your  pressroom,  give  your  men 
real  non-slip  protection — with  A.W.  Algrip  Abrasive  Rolled 
Steel  Floor  Plate.  Algrip  is  truly  anti-skid — made  by  rolling 
tough  abrasive  grain  uniformly  as  an  integral  part  of  steel 
plate’s  upper  portion.  It’s  as  non-skid  as  a  grinding  wheel — 
grips  the  foot  at  every  step,  even  when  wet,  even  on  steep 
inclines!  For  positive  protection  against  slipping  accidents, 
more  and  more  pressrooms  are  being  equipped  with  A.W. 
Algrip.  Write  today  for  full  details  of  how  to  stop  dangerous 
slipping  accidents  in  your  plant. 

A.  W.  ALGRIP 

ABRASIVE  ROLLED  STEEL  FLOOR  PLATE 


Magnjfieoffon  shows  even  distribution 
of  abrasive  grain. 


We'll  be  glad  to  send 
you  full  technical  data 
and  suggestions  for 
use.  Ask  for  our  free 
8 -page  Booklet  A -19. 


Recent  installations  have  been  made  in  the  printing  plants  of  The  Plain 
Dealer,  Cleveland,  Ohio — Seattle  Times,  Seattle,  Washington — Provi¬ 
dence  Journal,  Providence,  Rhode  Island — New  York  Telegraph,  New 
York  City — Times-Union,  Rochester,  N.  Y. 

THERE'S  NEVER  A  SUP  ON  A.W.  ALGRIP 

Over  125  years  of  iron  and  steel  making  experience 


ALAN  WOOD  STEEL  COMPANY 

Wood  Rood  •  Conshohocken,  Pa. 

OTHER  PRODUCTS:  PERMACUD  Stainless  Clod  Steel  •  A.W.  SUPER-DIAMOND  Floor  Plate  e  Plates  e  Sheets  e  Strip  e  (Alloy  and  Special  Gradol 
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Out  of  Santa  Barbara's 
historic  past  rises  a  pledge 
to  the  future 


The  News-Press  Building  fronts  on  the 
ancient  Plaza,  around  which  clustered 
the  adobes  of  the  founding  Spaniards 


The  Santa  Barbara  News-Press 
dedicates  its  great  new  plant 
to  the  community  it  has  helped 
to  build  for  ninety-seven  years 


The  Santa  Barbara  News-Press’  distinguished  new  building  is  now  essentially 
complete  and  in  full  use.  One  of  the  most  modern  newspaper  plants  in  the  West,  and 
one  of  the  largest  housing  a  paper  serving  a  comparable  population  group,  this  handsome 

structure... with  its  tile  roofs,  cathedral  ceilings,  wrought-iron  grilles  and  balconies... is  an 
architectural  link  with  the  Hispanic  past  of  Santa  Barbara,  a  community  older  than  the 
American  Republic.  It  is  a  tribute  to  that  past,  and  a  pledge  to  the  future  of  this  wealthy  and 
growing  region.  The  News-Press,  published  for  fifty-one  of  its  ninety-seven  years  by  T.  M.  Storke, 
has  a  circulation  of  more  than  22,000  in  a  city  of  52,000,  ample  proof  of  effective 
coverage  in  Santa  Barbara  and  among  residents  of  the  rich  surrounding  area  whose 
purchases  have  raised  Santa  Barbara’s  retail  trade  94%  above  the  national  average. 


Santa  Barb 
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ES  SYNDICATE 


Mining  Features'  position  as  the  world's  leading  syndicate 
is  maintained  by  continued  insistence  on  the  highest  standards 
in  comics  and  columns.  Its  record  oi  enterprise  and  pioneering 
efforts  to  bring  the  newest  and  best  features  to  newspapers — 
combined  with  its  vast  resources  in  talent  and  production  facili¬ 
ties — insures  King  the  leading  name  in  syndicates  because  it 
brings  you  the  world's  leading  features. 
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WELCOME  AP,  ANPA 

PUBLISHERS,  editors  and  other  newspaper 

executives  will  gather  in  New  York  City 
next  week  a  thousand  or  more  strong  to 
attend  the  annual  meetings  of  the  Associated 
Press,  the  American  Newspaper  Publishers 
Association  and  numerous  other  organiza¬ 
tions  in  the  newspaper  field. 

Editor  &  Publisher  wishes  them  all  suc¬ 
cessful  business  sessions,  a  happy  renewal  of 
friendships,  and  a  good  time  in  their  extra¬ 
curricular  activities  with  Father  Knicker¬ 
bocker.  The  social  calendar  is  crowded,  as 
usual,  and  even  the  intrusion  of  a  “dry” 
primary  day  on  Tuesday  has  not  dampened 
the  enthusiasm  of  those  who  wish  to  enter¬ 
tain  the  visitors. 

On  the  serious  side,  the  business  sessions, 
while  following  the  time-table  of  previous 
meetings,  will  be  held  amid  storm  clouds 
that  have  been  growing  progressively  black 
for  several  years.  They  contain  the  threats 
of  rising  costs  which  have  taken  their  toll 
year  by  year  since  1945,  and  the  new  ITU 
threat  designed  to  interfere  with  develop¬ 
ment  of  the  Teletypesetter  to  which  many 
newspapers  have  turned  for  savings. 

These  problems  will  be  foremost  in  the 
minds  of  the  visiting  delegates  and  will  re¬ 
ceive  considerable  attention  at  the  scheduled 
meetings  and  at  the  informal  discussions 
which  help  to  make  any  convention  a  success. 

The  ITU  problem  while  serious  and 
troublesome  eventually  will  prove,  as  it  has 
in  the  past,  not  too  difficult  to  deal  with. 
The  ITU  cannot  stop  the  wheels  of  progress 
in  the  composing  rooms  of  America. 

The  cost  problem  is  a  difficult  matter. 
Publishers  are  caught  in  a  spiral  not  of  their 
own  making  but  with  which  they  must  deal 
as  best  they  can.  Their  existence  depends  on 
their  ability  to  do  so. 

It  is  unlikely  that  there  will  come  out  of 
next  week’s  meetings  any  uniform  program 
for  combatting  high  costs.  But  certainly 
publishers  and  other  newspaper  executives 
must  come  away  strengthened  in  their  deter¬ 
mination  that  if  the  spiral  is  not  stopped  in 
the  newspaper  business  and  in  the  whole 
economy  there  will  not  only  be  fewer  daily 
newspapers  but  irrevocable  damage  to  the 
country. 

ASNE  ANNIVERSARY 

THIRTY  years  ago  this  month  the  American 
Society  of  Newspaper  Editors  was  organ¬ 
ized  at  a  meeting  in  New  York  April  25. 
No  organization  of  newspapermen  has  grown 
to  such  stature  and  influence  in  such  a  short 
time. 

Caspar  S.  Yost  of  the  St.  Louis  Globe- 
Democrat  was  the  moving  force  behind  the 
organization.  He  interested  fellow  editors, 
called  the  preliminary  meetings  and  was 
elected  the  Society’s  first  president. 

It  was  stated  that  one  of  the  reasons  for 
establishing  the  first  editors’  society  was  that 
there  had  been  “no  means  of  defending  their 
profession  from  unjust  assault.”  For  the  last 
several  years  the  Society  has  been  engaged 
through  its  Committee  on  Freedom  of  In¬ 
formation  in  defending  the  press  from  “unjust 
assault”  in  the  suppression  of  public  docu¬ 
ments  and  information.  For  the  last  two 
years  the  committee  and  its  attorney  have 
been  compiling  case  histories,  decisions  and 


I  will  lift  up  mine  eyes  unto  the  hills,  from 
whence  cometh  my  help. — Psalm  CXXI;  I. 

court  records  bearing  on  this  problem  of 
access  to  news.  It  is  a  record  and  guide  that 
certainly  will  be  of  inestimable  value  to  all 
editors  in  keeping  the  channels  of  news  free 
and  open,  especially  in  the  area  of  public 
records. 

ASNE  has  been  a  strong  moral  force  in 
raising  the  standards  of  American  journalism. 
It  has  been  an  aggressive  protector  of  the 
rights  of  the  American  public  to  a  free  and 
unfettered  press. 

WHY  NEWSPAPERS? 

IN  AN  editorial  three  months  ago  we  sug- 
.  gested  that  national  advertisers,  if  in 
doubt  where  to  place  their  advertising  ap¬ 
propriations,  ask  the  man  who  finally  sells 
the  product.  “Some  manufacturers  have  a 
practice  of  asking  their  wholesalers,  regional 
managers  or  agents  where  they  should  adver¬ 
tise,”  we  said.  “It  seems  to  us  the  logical 
person  to  ask  for  advice  is  the  man  who  has 
the  job  of  negotiating  the  ultimate  sale  to 
the  consumer.  That’s  what  advertising  is 
supposed  to  help  accomplish. 

“What  medium  do  the  retailers  use  effec¬ 
tively,  consistently,  day  in  and  day  out? 
Right!  The  local  newspaper.” 

The  Canadian  Daily  Newspaper  Associa¬ 
tion  thought  so  well  of  this  idea  that  it  went 
out  and  asked  250  retailers  from  coast  to 
coast  what  they  thought  of  the  effectiveness 
of  daily  newspaper  advertising.  The  record 
has  been  compiled  in  booklet  form,  48  pages 
of  testimonials,  providing  one  of  the  most 
conclusive  arguments  we  have  ever  seen. 

The  actual  record  of  this  250  retailers  is 
that  they  have  used  newspaper  advertising 
for  a  period  of  time  aggregating  10,777  years. 

The  retailers  know  the  power  and  value 
of  newspapers.  Some  national  advertisers 
could  learn  a  few  things  from  them. 

BETTER  THAN  TEXTBOOKS 

EDITOR  of  the  Williamsport  (Pa.)  Sun-Ga¬ 
zette  noticed  a  little  wire  story  saying  that 
cotton,  not  citrus  fruits  or  movies,  is  Cali¬ 
fornia’s  biggest  income  producing  crop.  He 
checked  the  geography  teachers  and  the  text¬ 
books  in  the  local  schools  and  found  that  they 
didn’t  know  that  fact.  His  conclusion,  ex¬ 
pressed  in  a  bright  editorial,  was: 

“This  news  item — less  than  three  days  old 
— is  an  added  illustration  of  a  point  we  have 
made  before;  namely,  that  thorough  news¬ 
paper  reading  can  be  equivalent  to  a  liberal 
education.  .  .  .  Indeed,  in  a  fast-changing 
world,  the  newspaper  has  become  a  medium 
of  education  which  dare  not  be  disregarded.” 

How  true! 


TWO  VETOES 

GOVERNOR  THOMAS  E.  DEWEY  has 

vetoed  two  bills  passed  by  the  New  York 
legislature — one,  disapproving  of  the  comic 
book  censorship  measure,  was  sound;  the 
other,  disapproving  the  carrier  boy  amend¬ 
ment  to  the  education  law,  was  not  so  sound. 

1 .  As  we  predicted.  Governor  Dewey  found 
the  wording  of  the  comic  book  bill  vague  and 
unconstitutional.  The  measure  was  intended 
to  overcome  a  decision  of  the  U.  S.  Supreme 
Court  which  in  1948  threw  out  New  York’s 
64-year-old  law  banning  the  sale  of  publi¬ 
cations  devoted  mostly  to  stories  of  “blood-  || 
shed,  lust  or  crime.”  An  earlier  attempt  to 
replace  the  law  was  also  vetoed  in  1949  i 
because  it  was  “subject  to  the  same  consti-  | 
tutional  infirmities,”  the  Governor  said.  . 

The  current  bill  would  have  made  it  a  ) 
misdemeanor  to  publish  or  sell  comic  books  I 
dealing  with  fictional  crime,  bloodshed,  lust  f 
or  heinous  acts  which  tend  to  incite  minors  » 
to  violent  or  depraved  or  immoral  acts.  Its 
aim  is  commendable  enough,  but  enforce-  I 
ment  would  present  the  same  problem  that  I 
inevitably  confronts  all  censors:  who  is  going  | 
to  decide  whether  an  individual  comic  book 
incites  the  reader  to  violent  or  immoral  acts? 

We  hold  no  brief  for  the  type  of  comic  ! 
books  legislation  of  this  sort  is  designed  to 
restrain.  But  censorship  will  not  cure  any¬ 
thing.  Its  evils  are  great.  It  is  slower  but  more 
effective  to  correct  whatever  evils  exist  in  ' 
comic  books  through  the  weight  of  public 
opinion  and  the  channels  of  education. 

2.  Governor  Dewey  also  vetoed  the  bill, 
sponsored  by  the  New  York  State  Publishers 
Association,  seeking  a  workable  code  for  the  | 
newspaperboy  occupation.  We  think  the  gov-  I 
ernor  was  misinformed  by  his  advisors.  | 

The  governor  admits  that  “for  the  most 
part  the  bill  raises  present  standards  and  sim-  . 
plifies  administration  of  the  law.”  But  his  I 
veto  was  based  on  advice  that  the  bill,  in  I 
establishing  carriers  as  “independent  con-  I 
tractors.”  eliminates  them  from  workmen's  f 
compensation  protection.  He  quotes  the 
chairman  of  the  Workmen’s  Compensation 
Board  as  follows:  “The  business  of  delivering 
newspapers  is  hazardous.  Many  of  the  boys 
ride  bicycles  on  which  they  carry  a  heavy  |l 
weight  in  papers.  Crossing  streets,  back  and  k 
forth,  to  make  deliveries,  rounding  street 
intersections,  throwing  papers  from  their  bi¬ 
cycles  while  in  motion,  and  in  many  other 
ways,  they  run  considerable  risk  of  injury.”  j 

This  paints  a  black  picture  of  carrier  boy 
work.  But  the  facts,  which  the  governor  had 
before  him,  do  not  bear  out  the  statement 
100%.  In  New  York  State  about  10.000 
carrier  boys  or  a  third  of  the  total  are  pro¬ 
tected  by  insurance  contracts  maintained  by 
their  newspapers.  Actuarial  statistics  from  an 
insurance  company  covering  these  boys  ? 
days  a  week  and  24  hours  per  day  reveal 
that  in  1951  there  was  only  one  accident  to 
a  boy  on  a  ca'rrier  route  compared  to  H 
accidents  to  boys  while  off  their  routes.  In 
other  words,  boys  incur  more  accidents  while 
playing  and  in  other  activities  than  they  do 
while  carrying  newspapers. 

Apparently  the  governor  permitted  himself 
to  be  persuaded  by  the  people  in  Albany  who 
have  for  years  looked  on  carrier  work  as 
“child  labor.”  Theirs  has  been  a  losing  battle 
but  they  continue  to  fight. 
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PERSONAL 

MENTION _ 

Nina  Pulliam,  writer  for  the 
Indianapolis  (Ind.)  Star  and  News 
and  wife  of  Eugene  C.  Pulliam, 


Murano  glass  as 
the  Turista 


lications,  the  Voice  of  St.  Mat- 

thews  and  the  Foice  of  the  High-  In  tnG  EdltoriCll  RoomS 
lands.  Replacing  him  at  the  Trib-  i 

une  is  George  J.  Burnett,  who  Robert  M.  Grannis,  for  the  ! 
has  been  assistant  advertising  jast  three  and  one-half  years  man- 
manager.  aging  editor  of  the  Brooklyn  (N. 

•  *  ♦  Y.)  Eagle,  has 

been  promoted  to 
associate  execu¬ 
tive  editor.  Tom 
ScHROTH,  assis¬ 
tant  managing 
editor,  moves  up 
to  managing  edi¬ 
tor.  Mr.  Gran¬ 
nis  will  continue 
to  write  his  col¬ 
umn.  “One  Man 
Bob  Amman,  formerly  of  the  Says,"  on  a  six- 

Los  Aneeles  f Calif. t  Examiner.  Grannis  a-week  basis. 


Owen  E.  Landon  has  joined  the 
of  Julius  Mathews  Special 
been  ^  awarded  a  '^Sency  in  Chicago,  where  new 
.  ,  r  quarters  in  the  Tribune  Tower 
®  °  ,  Building  will  be  occupied  after 


Ideale  of  all  the  edith  Reid  has  joined  the  classi- 
thousands  of  for-  advertising  staff  of  the  Ya- 

eign  persons  who  Republic. 

visited  Venice, 

Italy,  in  the  1951-  „  ^  . 

52  season.  The  ,  Amman  formerly  of  the 


L_  ftr.  1  season  The  ^OB  Amman,  formerly  of  the  ^  .  Says,  on  a  six- 

\M  D  II-  award  was  made  Angeles  (Calif.)  E.xaminer,  Grannis  a-week  basis. 

Mrs.  Pulliam  ^  Socia  del-  joined  the  Cincinnati  (Ohio)  *  *  * 

la  Taverna.  Enquirer  di^lay  advertising  de-  Arcm  Ward,  sports  editor  of  the 

♦  *  ♦  partment.  Other  new  members  Chicago  Tribune,  acompanied  the 

Phyllis  Walker,  Los  Angeles  LaVerne  Cox,  Dorcas  Leake,  i2-member  American  Golden 
(Calif.)  Mirror,  was  a  passenger  Gloves  Boxing  Team,  which  sailed 

sailing  from  New  York  April  16  L'ne  Wright.  Miss  Wetenkamp  for  England  from  New  York  April 

on  the  Cunard  liner  Queen  Marv,  J^ansferred  from  the  Enquirer  15  on  the  Cunard  liner  Maure- 

fo.  «o..,h,n,nfon  bookkeepmg  staff. 


Arch  Ward,  sports  editor  of  the 


bound  for  Southampton. 


Ralph  A.  (Ray)  Barford,  for-  Hawk  has  resigned  as  ad- 

merly  publisher  of  the  Sarnia  vertising  manager  _ 

(Ont.)  Observer  and  general  man-  of  fhe  Montrose 
ager  of  the  Thomson  Dailies,  has  (Colo.)  Press  to 
been  elected  president  and  general  i®'”  f^e  advertis- 
manager  of  the  Vancouver  (B.  C.)  *og  staff  of  the 
News-Herald,  recently  purchased  Grand  Junction 
by  the  Thomson  Co.,  Ltd.,  from  (Colo.)  Sentinel. 
the  Vancouver  Sun.  C.  B.  Del-  Hawk  for- 

BRiDGE  will  continue  as  publisher  merly  was  adver- 


and  vicepresident. 


tising  manager  of 
the  Denison 
(Tex.)  Herald, 


Gerald  Turnoy,  formerly  of 
the  Chicago  Sun  and  recently  a 
journalism  teacher  in  a  high 
school  at  Susanville,  Calif.,  has  be¬ 
come  news  editor  of  the  Pendle¬ 
ton  (Ore.)  Evening  East  Oregon¬ 
ian,  succeeding  Brad  Williams, 
who  joined  the  Pasco  (Ore.)  Co¬ 
lumbia  Basin  News. 

*  *  * 

Bill  Totten  has  resigned  as 
city  editor  of  the  Colorado  Springs 
(Colo.)  Free  Press  to  become 
managing  editor  of  the  Pampa 
(Tex.)  Spokesman.  Bill  Youngs, 


W.  R.  Beaumier,  editor  of  the  (Tex.)  Herald,  fi  - ,  ....  - -  - 

Lufkin  (Tex.)  News,  was  elected  before  which  he  „  managing  editor  of  the  Pampa 

president  of  the  Gulf  Coast  Press  worked  on  the  Hawk  (Tex.)  Spokesman.  Bill  Youngs, 

Association  at  the  recent  annual  Sentinel  advertising  staff  for  five  present  city  hall  reporter  for  the 
meeting.  years.  Free  Press,  will  take  over  as  acting 

_ _  *  ♦  *  city  editor. 

nn  R  '  Q'i-I  Tudor,  who  was  as-  ♦  ♦  ♦ 

IHG  DUSinSSS  DIQG  sistant  advertising  manager  of  the  Alec  Quick,  news  editor  and 


nn  R  '  Q'i-I  Tudor,  who  was  as-  ♦  ♦  ♦ 

IHG  DUSUIGSS  DIQG  sistant  advertising  manager  of  the  Alec  Quick,  news  editor  and 
Oak  Ridge  (Tenn.)  Oak  Ridger  advertising  manager  of  the  Dillon 
Ralph  B.  Lee,  advertising  dircc-  for  the  past  year,  has  established  (S.  C.)  Herald  has  resigned  to  ac¬ 
tor  of  the  Albany  (Ore.)  Demo-  the  Stone  County  Leader,  a  week-  cept  a  similar  position  with  the 
crat-Herald,  has  been  promoted  to  ly,  at  Mountain  View,  Ark.  (Continued  on  next  page) 

assistant  general  ^ - 

manager  to  assist  Appeal  tO  everV 

Ralph  R.  Gron-  ^  ..1/ 

1^  E ,  publisher,  age  group  with 

with  the  paper  in  ^  ^ 

TO 0 DIE S 

ter.  He  will  con-  By  The  Boers 

advertising  staff  m  9  Hi  Add  the  proved  appeal  of  The  Toodles 

in  addition  to  daily  and  Sunday  comic  pages  to 

handling  admin-  L««  build  lively  reader-interest !  The  Toodles 

istrative  problems.  He  is  a  former  features  (and  fascinates!)  every  age  group 

kT  polish' '"uporo^  vignett« 
ciation.  family  life... has  won  top  or  near-top 

♦  ♦  *  reader  ratings  in  every  study  in  which  it 

Ernest  William  Sparrey,  for  S  has  ever  appeared. 

30  years  with  the  advertising  de- 
partment  of  the  Regina  (Sask.) 

Leader-Post,  is  retiring  to  live  in 

Victoria.  B.  c.  ^  ^  CHICAGO  SUN-TIMES 

Al  J.  Schansberg,  who  has 
been  advertising  manager  of  the  / 

New  Albany  (Ind.)  Tribune  for 

the  last  16  years,  has  resigned  and  *** 

purchased  two  East  Louisville  pub-  _ Worry  B.  Bolwr,  g«h.  Mgr.  ^ 


To  Marquis  Childs 


CHICX^  SUN-TIMES 
_ 


211  W.  Wockor  Drivo,  Chicago  « 
Harry  B.  Bailor,  Gon.  Mgr. 


LETTER  from 
AN  EDITOR 


Dear  Mark  .  .  . 

I  would  be  remiss  if  I  did 
j  not  tell  you  that,  in  my 
judgment,  in  the  last  six 
months  you  have  done  the 
very  best  work  of  your 
career.  Some  of  the  col¬ 
umns  have  been  magnifi¬ 
cent  and  by  comparison 
with  most  of  the  material 
that  has  appeared  out  of 
Washington,  a  great  asset  to 
those  newspapers  fortun¬ 
ate  enough  to  have  you 
writing  for  them  .  .  . 

Very  cordially  yoius, 
(signed)  J.  E.  Lawrence 
Editor 

i  The  Lincoln 

(Nebr.)  Star 

I  Thank  you,  I 

j  Mr.  Lawrence!  ' 

I  If  you’re  not  already  one 
j  of  the  many  subscribers 
!  to 

I  WASHINGTON 
CALLING 

not  wire  today  for 
gam  pies  and  rateg? 


UNITED  FEATURES 
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W.  A.  (Bill)  Colvin  has  been 
PEEISONAL  named  managing  editor  of  the 

continued  from  page  65 

Chronicle.  He  resigned  the  post  of 
^  \  I  1  rx  production  manager  of  Commer- 

cial  Publishers,  Inc.,  Parsons,  Kan., 
in  which  city  he  had  also  been 


THE  FOURTH  ESTATE  . . . 


By  Trent 


Blizzard,  one-time  assistant  edi¬ 
tor  of  the  Dillon  Herald  and  more  '“^naging  editor '' ofThe”’ Parsons 
recently  adverUsing  manager  of  several  years  was 

the  Delray  (Fla.)  Da^  News,  of  the  Topeka  (Kan.) 

H.r  w  The  Dillon  ^ jj.,  ^  j^irn  on  the 

Herald  recently  took  on  its  first  Mercury-Chronicle  staff  will  be 
featured  column  Jim  Crouchs,  farmer  Saralena 

Lines  of  Least  Resistance  a  col-  sherman,  general  assignment  and 

feature  writer  on  the  Topeka  Cap- 
.  r.-  f  M  ital  for  seven  years  previous  to 

pers,  emanating  from  New  York,  carriage. 

♦  ♦  ♦  *  ♦  * 

Jack  M.  Bagby,  managing  edi-  Lucien  G.  Fluty,  former  editor 
tor  of  the  Durango  (Colo.)  Daily  of  the  Big  Sandy  News,  Louisa, 
Herald-Democrat  for  the  last  two  Ky.^  has  joined  the  staff  of  the 
years,  has  become  managing  edi-  Lexington  (Ky.)  Herald  as  assis- 
tor  of  the  San  Juan  Valley  Sun,  jant  state  editor, 
a  weekly  at  Farmington,  N.  M.  ♦  ♦  ♦ 

*  ♦  ♦  Winfield  Leathers,  former 

James  Cornish,  Garden  City  member  of  the  sports  department 
(Kan.)  Telegram,  is  the  newly-  of  the  Lexington  (Ky.)  Herald, 
elected  president  of  the  Kansas  has  become  a  general  assignments 


.\P  Wire  Editors  Association. 
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reporter  on  the  city  staff  of  the 
Lexington  (Ky.)  Leader. 


‘Will  you  ask  your  desk  to  phone  my  story  over  to  the  Sentinel?*’ 


Boyd 
state  editor 


gro  to  be  awarded  a  Nieman  Fel-  AwCXlds  AnnOUnCGCl 

Keenan,  former  assistant  lowship,  has  resigned  as  city  editor  p  Missouri  Women 
or  of  the  Lexme/on  (Kv  )  of  Louisville  (Ky.)  Defender,  ivllSSOUn  women 

or  ot  tne /.exingrofi  tKy.t  - Columbia,  Mo.  — Annual  con- 


. .  Uprald  has  accented  a  oosition  ^  Negro  weekly,  to  become  a  Chi- 

w**  with  the  niihlic  relations  staff  of  cxigo  Sun-Times  Staff  writer.  test  awards  of  Missouri  Womens 

•  *  ’  Press  Club,  tor  io«™alis.ic  work 

Editor  &  Publisher,  December  7, 1901;  Adver-  *  ♦  *  J.  S.  Russell,  farm  editor  of  done  by  its  members  during  1951, 

using,  Februanr  1, 1925.  Titles  Patented  and  ti  u  a  n  i  cki  the  Dev  Moines  flowal  Register  have  been  announced  by  Mrs.  E. 

Roistered.  Contents  copyrighted  1952  by  JOSEPH  P.  HiGGINS,  Buffalo  (N.  me  ues  moine.s  yiov/A)  isegisier  ,sKoi;.v.o«  ond 

Editor  &  Publisher  Co.,  fnc.^  Y  I  Fveninp  News  renorter  has  Tribune,  left  April  15  for  an  !•  Melton,  Contest  chairman,  and 

The  Edito*  a  Publisher  Co.,  Inc.  become  his  oaner’s  farthest  r’ovinc  extended  tour  of  the  Far  East  and  Mrs-  Walter  Williams,  president  of 

Asia  .0  report  on  land  MWPC. 

General  Publication  Offices:  GiNs”  byline  has  been  appearing  reform  and  agriculture  in^  those 

„Sevent«„th.Fioor..Times  Tower  recently  Over  stories  from  Tokyo,  areas.  Mr.  Russell  will  visit  Ja¬ 

pan,  Korea,  Formosa,  the  Phillip 


State  awards  will  be  made  dur¬ 
ing  Journalism  Week  at  the  Uni¬ 
versity  of  Missouri. 

Winners  in  the  daily  newspaper 


42nd  St.  and  Broadway,  New  York  36.  N.  Y. 

'  Telephones:  -  .  ,,,  ,  , 

BRyant  ».3052.  .3053,  .3tt54.  .3055  &  3056  i  quise  Martson,  society  editor  Pmes,  Hong  Kong.  Indo-China. 

Robert  U.  Brown,  Editor;  Jerome  H.  .Up  Mndisnn  Wisrnnsin  ginte  Thailand,  India,  Pakistan  and  field  include: 

Walrer,  Mancietng  Editor;  Dwight  Bentel,  y  m®  Madison  tVi.sconsin  State  Ncws  story — Mrs.  Michael  Bay 

Education  Editor;  James  Collincs,  Rat  Jofirnal,  Sailed  On  the  He  de  u.  *  /»a-i _ .u» 

Erwin,  Erwin  Knoll,  Robert  B.  McIntyre,  France  for  a  two-month  tour  of  ♦  •  ♦  (Milan  Fire,  appearing  in  the 

Fralurw;  JosiAH  B.  Keeney,  .Marketing  and  ^  -IJf  VT  AYArONSON  Louisville  Kansas  CitV  Star). 

Research  Manager;  Janet  Haslett,  Librarian.  Europe.  She  Sailed  from  New  , \  V.  ,  n",  PMHirAitnrv_Mi«FlnraHolt- 

CharlesT.  Stuart,  Pui/irArr;  Leach  UsEY,  York  April  9  tO  visit  France,  Italy,  lolumnist  and  for-  rxhpv  IHcp  Fnikc  Smith  of 

Advertising  Manager;  Bernadette  Borries,  Switzerland  Holland  Denmark  mer  managing  editor,  has  been  ap-  man  ( 1  hey  Like  Folks  soutn  01 

.idvertising  Pr^uction  Manager;  Wm.  l.  j  c  I  j  i  •  ’  i  a  u  Dointed  bv  Gov  LAWRENCE  W.  the  Border,  St.  Louis  Glohe-Demo- 

Larned,  Art— Copy— Creative;  Robert  p.  and  England.  Leaving  London  by  P«micu  oy  vjuv.  LAWKEiNut 

plane  June  7,  she  expects  to  be  Women's  department  —  Mrs. 

Keith  Parman,  St.  Joseph  News- 

Press. 

Column — Mary  Jane  O'Banion, 
(It  Is  a  Pleasure,  Kansas  City 
Daily  Record). 

Juvenile  story  —  Mrs.  E.  B. 


Strate,  Circxii^ion  Manager;  Evelyn  Z. 
Kolojay,  Classified  Manager. 


back  in  Madison  June  9. 


If  ashington  D.  C.  Bureau,,  James  J.  Butler  ♦  ♦  ♦ 

iJ40  National  Press  Bldg.,  Telephones'  C'^hari  F<i  F  Ramrfro  RViRtinn 

MEtropolitan  0823^24^825.  .  ^  HARLhb  G.  DAMHtKO,  aviation 

Chicago  Bureau.  810  London  Guarantee  li  ^"ter  for  the  IKorcesrer  (MaSS  ) 


Accident  Bldg.,  360  North  Michigan  .dve.,  Chi-  Evening  Gazette,  has  joined  the 
B(lNiENBuL*'‘ ‘'■•y  as  a  reporter.  He 

Advertising  Representative. 


1952  Kentucky  Fire  Safety  Com¬ 
mission. 

Wedding  Bells 


Eleanor  Hope  Newell,  society 

formerly  headed  the  paper’s  Clin-  reporter  for  the  Raleigh  (N.  C.)  Dykes”  Beachyr  Kansas  City. 

Philadelphia  Bureau,  1046  Commercial  Trust  ton.  MaSS.,  bureau.  NeWS  and  Observer,  and  Ensign  Piihliritv  article _ Mrs  F  B. 

Bldg.,  ISth  and  Market  Sts.,  Phii^etphia  3,  ♦  ♦  «  fToM  VlAVNAnn  at  Orlando  Fla  fa  i  u  /on-  '.u  » 

Pa.  Tel.  Rlttenhouse  6-4.582.  Joseph  w.  .  l  MAYNARD,  at  urianoo,  ria..  Dykes  Beachy  (Bellmgrath  Gar- 

Draconetti.  _  Sean  Kerns,  Quebec,  (Que. )  April  15.  dens  in  Mobile,  Kansas  City 

Pacific  Coast  Editor,  Cautbell  Vi ATsos,  .Mills  Chronicle-Telegraph  staffer,  was  a  ♦  *  ♦  Times) 

Sf-  Sam  Summerlin  of  Chapel  Hill.  Special  edition  of  newspaper 

A.  Sco^,  Suite_L  Penthouse  Mills  the  Sillcry  Kiwanis  Club.  N.  C.,  a  Korean  War  correspond-  published  by  woman _ Honorable 

*  *  *  ent  for  the  Associated  Press  for  Mention,  Miss  Bertha  Mathis, 

Orville  Wonser,  veteran  sports  the  last  year,  and  Miss  Cynthia  Maysville. 


Duncan  ,  _  . . 

Bldg.,  San  Francisco  4.  Tel’.  Garfield  1-79^); 

297s  Itilshire  Boulevard,  Los  Angeles  5.  Tel. 

Dunkirk  8-4i51. _ 

London,  England  Office:  jallan  d^lafons,  writer  for  the  Appleton  (Wis.)  Claire  Cyr  of  Seattle,  Wash.,  in 
Londo^"’N^l0°"''"’‘"  Post  Crescent  and  other  newspa-  Tokyo,  Japan,  April  10. 

Paris,  'France:  Editor,  G.  i.ANOEUkAN.  48.  iht  Fox  Rivcr  Valley  has  „  *  *  * 

Avenue  de  Paris,  Vincennes  (Seine).  Copies  been  named  SportS  editor  Of  the  CLYDE  R.  BLACKBURN,  OBE, 
of  Editor  &  Publisher  are  a^iiable  at  the  Oshkosh  (Wis.)  Daily  Northwest-  chief  of  the  Ottawa  bureau  of  the 
Amencan  information  Service,  20,  rue  Duphot. 

Paris  (ler),  France. 

Charter  Member  Audit  Bureau  of  Circulations. 

Net  Paid,  inch  stands,  Nov.  3,  1951 _ 18,450 

Avera|e  renewal  for  7  years . 81.^% 


Births 


Dennis  Hallinan,  reportcr- 


ror  Subscription  Rates  see  Page  2 
DISPLAY  ADVERTISING  RATES 


Sizes 

1 
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6 

Times 

13 

Times 

26 

Times 

52 

Times 
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»415 

235 
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50 

$355 
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75 

43 

$330 
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39 

$.305 

176 

100 

60 

36 

$275 

155 

90 

55 

33 

ern.  He  succeeds  the  late  At.  Canadian  Press,  to  Miss  Florence  photorapher  on  the  St.  Petersburg 
Madden.  Dorothy  Howey,  former  social  (Fla.)  Times,  and  Mrs.  Hallinan 

♦  *  *  editor  of  the  Ottawa  (Ont.)  Citi-  are  parents  of  a  son,  Kirk,  bom 

Warren  Brown,  Chicago  Her-  zen,  at  Ogdensburg,  N.  Y.,  re-  March  27.  They  have  another 

ald-American  sports  writer  and  cently.  son,  Mark. 

columnist,  is  the  author  of  a  new  ♦  ♦  ♦  *  *  * 

book,  “The  Chicago  White  Sox.”  Frank  O’Brien,  sports  reporter  John  W.  McLean,  Milwaukee 

He  attended  an  autographing  party  for  the  Raleigh  (N.  C.)  News  and  (Wis.)  Journal  news  staff,  and 
in  his  honor.  Observer,  and  Miss  Sarah  White  Mrs.  McLean  are  the  parents  of 

♦  *  *  Draughon,  at  Whitakers,  N.  C.,  a  daughter,  Sarah,  born  last 

Fletcher  Martin,  the  first  Ne-  April  10.  March  28. 
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named  assistant  manager  of  the 
Where  They  Are  Now  Portland  (Ore.)  chamber  of  Com- 
'  ■  merce  Convention  Bureau. 

S.  Jay  Kaufman,  public  rela-  *  ♦  ♦ 

tions  consultant  and  once  a  col-  Art  McCarroll,  assistant  city 
umnist  on  the  old  New  York  editor  of  the  Los  Angeles  Herald 
Globe,  has  been  appointed  director  &  Express,  has  resigned  to  join 
of  the  recently-organized  John  Chrysler  Corp.  public  relations. 
Myers  Foundation,  which  will  en-  *  ♦  ♦ 

courage  new  talent  in  all  the  arts.  p.  Roche,  formerly  a 

*  *  *  marine  news  reporter  for  the  New 

Arch  C.  Wagar,  once  city  edi-  York  Times  and  now  director  of 
tor  of  the  Watertown  (N.  Y.)  public  relations  and  advertising  for 
Standard  and  the  Watertown  the  Moore-McCormack  Lines,  has 
Times  and  for  16  years  editor  been  named  chairman  of  the  Pub- 
and  publisher  of  the  Watertown  lie  Relations  Committee  of  the 
Mirror,  a  weekly  newspaper,  has  American  Merchant  Marine  Insti- 
been  appointed  as  assistant  infor-  tute.  Frank  O.  Braynard,  for¬ 
mation  director  for  the  Syracuse,  merly  assistant  marine  editor  of 
N.  Y.,  district  of  the  OPS.  the  New  York  Herald  Tribune,  is 

«  *  *  now  director  of  the  Bureau  of  !n- 

Daniel  E.  Button,  formerly  formation  of  the  Institute, 
city  editor  of  the  Wilmington  ♦  ♦  ♦ 

(Del.)  Sunday  Star  and  for  sev-  Edwin  W.  Pryor,  former  editor 


Edwin  W.  Pryor,  former  editor 


eral  years  on  the  staff  of  the  Wil-  of  the  Harlingen  (Tex.)  Valley 
mington  Morning  News,  has  been  Morning  Star  and  before  that 
appointe*^  public  relations  officer  managing  editor  of  the  Albii- 
for  the  State  University  of  New  querque  (N.  M.)  Journal,  city 
York.  editor  of  the  Houston  (Tex.) 

*  •  •  Press  and  news  editor  of  the  Wi- 

Robert  LaBlonde,  formerly  chita  (Kan.)  Eagle,  has  opened  a 
with  the  St.  Louis  (Mo.)  Star-  public  relations  office  at  Harlingen. 
Times,  Chicago  Tribune  and  ♦  *  ♦ 

United  Press  and  now  vicepresi-  Woodrow  Wirsig,  formerly 
dent  in  charge  of  public  relations  with  This  Week  Magazine  and 
for  Foote,  Cone  &  Belding  Iriter-  the  Los  Angeles  (Calif.)  Times 
national.  New  York,  will  be  given  and  formerly  executive  editor  of 
the  1952  Byline  Award  of  the  Look,  has  been  appointed  cover 
Marquette  University  College  of  editor  of  Newsweek  Magazine. 
Journalism  in  Milwaukee,  Wis.,  4,  « 

April  20.  PeterFrench,  once  with 

,  X,  T-.  ••  1-  Quincy  and  Boston,  Mass.,  news- 

Lionel  Van  Dee^in,  city  edi-  ^ 

o'-,  ,  fan  Diego  (Calif,  ^  jpe. 

Daily  Journal  when  it  suspende.l  emoted  to  associate  man- 

publicauon  in  1950  and  r^ently  ; 

information  officer  for  the  OPS  in  ^  ji 

San  Diego,  is  a  democratic  candi-  * 

California’s  William  E.  Hughes,  formerly 

z»tn  uistnct.^  ^  ^  editorial  staff  of  the  Mor- 

r-  .  .  gantown  (W.  Va. )  Dominion- 

Donald  F.  Dill,  for  more  than 

five  years  a  staff  writer  and  pho-  j^e  Office  of  Price  Stabili- 

tographer  for  the  Salem  Oregon  nation 
Statesman,  has  been  named  infor-  *  *  ,1. 

mational  representative  for  the  farmer  citv 

Oregon  Secretary  of  States  office  ,he  Worcester  (Mass.) 

to  help  coordinate  dissemination  Telegram,  is  now  editor  and  pub- 

of  news  and  statistical  informa-  Na.shaway.  a  weekly 

*  paper  for  the  communities  of  West 

,  r  .  Boylston  and  Oakdale,  Mass.,  sub- 
Dick  Ri^mmel  director  of  pub-  of  Worcester, 

licity  for  the  United  Air  Lines,  *  *  * 

stopped  in  Portland,  Ore.,  for  his  ,,  ^  , 

first  real  visit  at  the  Oregon  Jour-  Howard  Ch^e,  former  editorial 


first  real  visit  at  the  Oregon  Jour-  Howard  Ch^e,  former  editorial 
nal  since  he  has  had  headquarters 

in  Chicago.  Twenty  years  ago  he  J^^Si^ter  and  Tribune,  was  recently 
left  the  paper,  where  he  was  its  named  public  rdations  consultant 
first  aviation  editor,  after  start-  National  Citizens  for  Eisen- 

ing  as  office  boy  10  years  before.  organization.  New  York. 


D.  William  (Bill)  Bennett, 


Saul  Hoffman,  formerly  real 


former  reporter  -  rewriteman  with  Hartford  (Conn.) 

the  Rockford  (111.)  Morning  Star.  Co//r«n/,  has  opened  a  public  re- 


has  joined  the  Chicago  office  staff  Hartford, 

of  Julius  Klein,  public  relations.  *  *  » 

following  a  brief  Air  Force  public  Russell  C.  Mock,  formerly 
information  stint  as  a  recalled  re-  with  the  United  Press  bureaus  in 
servist.  Cleveland  and  Columbus,  Ohio, 

*  *  *  has  been  appointed  director  of 

.Jack  R.  Brown,  formerly  with  public  and  community  relations 
the  advertising  department  of  the  for  Television  Station  WTVN,  Co- 
Salem  Oregon  Statesman,  has  been  lumbus. 


In  Military  Service  i 

Lt.-Col.  Melvin  B.  Voorhees.  , 
formerly  editor  of  the  Tacoma 
(Wash.)  Times,  the  first  press  cen¬ 
sorship  chief  of  the  8th  Army  , 
in  Korea,  has  left  the  combat  zone  , 
under  the  Army  rotation  system.  1 
In  the  last  war,  he  was  a  military  ( 
governor  in  France  and  Germany. 

*  *  * 

Lt.  Franklyn  L.  Litsky,  Water- 
bury.  Conn.,  former  sports  writer 
for  the  United  Press  in  New  York 
City,  has  completed  an  Associate 
Infantry  Company  Officers  Course 
at  Fort  Benning,  Ga.,  and  has  re¬ 
turned  to  the  Ninth  Infantry  Di¬ 
vision  at  Fort  Dix,  N.  J. 

*  *  * 

Pvt.  Harvey  Frauenglass,  for¬ 
merly  in  the  advertising  depart¬ 
ment,  Hartford  Conn.)  Courant,  is 
now  working  in  the  public  infor¬ 
mation  office.  First  Division’s  48th 
Anti-Aircraft  Artillery  Battalion, 
near  Erlanger,  Germany. 

*  *  * 

Capt.  Raymond  J.  Hereth,  for¬ 
merly  of  the  Buffalo  (N.  Y.)  Eve¬ 
ning  News  display  and  classified 
advertising  departments,  has  been 
appointed  director  of  training  in 
the  Seventh  Army’s  Food  Service 
School  in  Lewisburg,  Germany.  He 
has  served  in  Ireland,  Japan, 
Guam,  India  and  Germany. 

*  *  ♦ 

Miss  Alice  M.  Kimberlin,  city 
circulation  department  of  the 
Portland  ( Ore. )  Journal,  has  been 
accepted  for  service  in  the  WAVEs 
and  has  reported  for  duty  to  the 
U.  S.  Naval  Training  Center, 
Bainbridge.  Md. 

*  ♦  * 

Thomas  Wicker  has  left  the 
copydesk  of  the  Winston  -  Salem 
(N.  C.)  Journal  for  his  second 
tour  of  duty  with  the  Navy.  He 
has  reported  to  the  Navy  Officers’ 
Candidate  School,  Newport,  R.  I. 

*  * 

Capt.  Joseph  Schwimer  has 
been  assigned  to  Camp  Detrick, 
Frederick,  Md.,  as  post  public  in¬ 
formation  officer.  He’s  a  former 

copy  editor  on  the  Miami  (Fla.) 
Herald,  and  was  associated  with 
several  Connecticut  newspapers. 

^ 

Geraid  M.  Liitman.  Los  An¬ 
geles  Mirror  s  camera  quizzer,  and 
Bob  de  la  Torre,  Mirror  copy- 
boy,  called  by  the  draft  the  same 
week,  wound  up  in  the  same  pla¬ 
toon  of  infantry  at  Camp  Roberts, 
C-alif. 

*  *  * 

1st  Lt.  Don  P.  Campbell, 
USMCR,  former  business  mana¬ 
ger  of  the  Vancouver  (Wash.)  Co¬ 
lumbian,  has  been  named  business 
manager  of  the  Marine  Corps  Ga¬ 
zette,  published  at  Quantico,  Va. 

«  *  * 

M./Sgt.  John  H.  MacAleney, 
veteran  Midwest  newsman,  has 

,  been  recalled  to  active  duty  with 
’  the  U.  S.  Air  Force,  assigned  to 
i  Headquarters,  Air  Training  Com- 
•  mand,  Scott  AFB,  HI.  He  was  on 
the  copydesk  of  the  St.  Louis 


(Mo.)  Globe-Democrat,  and  for¬ 
merly  was  on  the  old  St.  Louis 
Star-Times  and  the  Rockford  (Ill.) 
Register-Republic. 

♦  $ 

Edward  H.  Angosky,  formerly 
on  the  business  staff  of  the  Meri¬ 
den  (Conn.)  Record-Journal,  has 
been  promoted  to  Airman,  Second 
Class  (equivalent  to  corporal),  in 
the  U.  S.  Air  Force  at  Westover 
Air  Force  Base,  Mass.  He  is  a 
staff  reporter  and  sports  editor  of 
The  Airliner,  weekly  newspaper  of 
Atlantic  Division,  MATS. 

*  ♦  * 

Richard  N.  Boulton,  drama 
critic  for  the  West  Hartford 
(Conn.)  News,  has  been  promoted 
from  captain  to  major,  1035th 
Military  Intelligence  Group,  Army 
Organized  Reserve  Corps. 

■ 

4  Sheboygan  Press 
Executives  Promoted 

Sheboygan,  Wis.  —  Four  pro¬ 
motions  in  the  news  and  business 
departments  of  the  Sheboygan 
Press  were  announced  this  week 
by  A.  Matt  Werner,  editor  and 
president  of  the  Press  Publishing 
Co. 


They  include:  Walter  J.  Pfister, 
to  associate  editor;  Harold  R 
Maier.  to  managing  editor;  Mi¬ 
chael  J.  Progar,  to  business  man¬ 
ager;  and  Roland  Grimmer,  to 
comptroller. 

■ 

Get  USO  Awards 

San  Diego,  Calif.  —  James  S. 
Copley,  president  and  publisher  of 
the  Sah  Diego  Union-Tribune  Pub¬ 
lishing  Co.,  and  William  F.  Shea, 
associate  publisher  and  general 
manager,  have  been  presented  na¬ 
tional  certificates  of  award  by  the 
USO  for  “distinguished  service  to 
the  men  and  women  of  America’i 
armed  forces.”  Also  honored  were 
Richard  F.  Pourade,  managing  edi¬ 
tor  of  the  Union,  and  Newell 
Jones,  acting  editor  of  the  Evening 
Tribune. 
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few  of  the  many  technical  packaging  achieve¬ 
ments  which  have  helped  bring  more  profits  to  many 
industries  and  more  pleasures  into  many  lives. 


Canco  publishes  the  one  and  only  “Canned  Food 
Reference  Manual”  (3  editions)  now  widely  used 
in  schools  and  colleges  and  by  the  medical  and 
public  health  professions. 

Canco  first  established  a  system  of  tempers  for 
tin  plate  to  produce  better  formed  and  stronger 
cans. 


I,  Canco  made  possible  the  first  commercial  applica¬ 
tion  of  the  vacuum-pack  and  vacuum-closure 
principles  to  the  canning  of  vegetables. 


2,  Canco  established  the  first  Nutrition  Laboratory 
devoted  solely  to  the  problems  of  the  canning 
industry. 

3,  Canco  established  the  first  specifications  for  the 
chemical  composition  of  steel  used  in  the  manu¬ 
facture  of  corrosion-resistant  tin  plate. 


Jl,  Canco  invented  the  “High-Short”  aseptic  closing 
systems  of  canning  for  liquids  and  for  solids. 


Canco  discovered  the  cause  and  control  of  a  wide¬ 
spread  type  of  off-flavor  spoilage  in  tomato  juice, 
due  to  an  organism  which  Canco  isolated  and 
named. 


new 


10.  t  >.anco  first  applied  comtnerci; 
lion  principle  in  the  vacuum  packing  of  vegetables. 

11.  Canco  pioneered  and  developed  the  low-oxygen 
closure  (L.O.C.)  method  for  fruit  juices  and  beer. 


3,  Canco  invented  the  Tenderometer  which  provides 
a  means  of  quality  control  of  raw  green  peas. 


6.  Canco  published  the  first  of  a  series  of  education 
texts  on  nutritive  values  and  public  health  aspects 
of  canned  foods. 


1901-50TH  anniversary-1951 


New  York  •  Chicago  •  San  Francisco  •  Homilton,  Canadi 


the  late  Col.  Milton  A.  McRae,  2  Piihlishr-g  Elocted 
co-founder  of  the  Scripps-McRae  n  ^  r*  'i  '^*  i 

newspaper  group,  in  La  Jolla,  Cal-  "d  UOUnCU  AJirectOrs 
if.,  April  3.  He  worked  in  the  Howard  J.  Morgens,  chairman 
business  and  advertising  depart-  of  the  Advertising  Council,  Inc., 
ments  of  the  Memphis  (Tenn.)  New  York  City,  announced  this 
Press-Scimitar  and  Asheville  (N.  week  the  election  of  four  new 
C.)  Times.  directors  of  the  public  service  ad- 

*  *  *  vertising  organization  and  the  re- 

Clara  Madsen,  reporter  for  election  of  Theodore  S.  Repplier 

the  last  nine  years  for  the  Mason  as  president,  and  Allan  M.  Wilson 
City  (Iowa)  Globe-Gazette,  April  and  George  P.  Ludlam  as  vice- 
5,  presidents. 

*  ♦  *  The  four  new  directors  are; 

Betty  Hupp  Smith,  39,  assis-  Harry  F.  Byrd,  Jr.,  Richard  E 

tant  club  editor  of  the  Los  Angeles  Deems,  Bennett  H.  Fishier  and 
Herald  and  E.xpress,  April  5.  Chris  J.  Witting. 

^  ^  Messrs.  Byrd  and  Fishier  join 

„  the  Council  board  as  representa- 

Mrs.  ^anche  Mead  Brown,  qJ  newspaper  industry, 

of  Groton,  Mass.,  Boston  Byrd  is  publisher  of  the  Win- 

Globe  correspondent  for  the  last  Chester  (Va.)  Evening  Star  and 
21  years,  recently.  Harrisonburg  (Va.)  Daily 

*  *  *  News-Record.  Mr.  Fishier  is  editor 

Gail  E.  Martin,  62,  music  and  and  publisher  of  the  Herald-News 

art  critic  of  the  Salt  Lake  City  and  the  Sunday  News  of  Ridge- 
(Utah)  Deseret  News,  recently.  wood,  N.  J.,  and  of  the  Sunday 

Sun  and  Sun-Bulletin  in  Teaneck 
(N.  J.).  In  Bangor,  Me.  he  is 
president  and  associate  publisher 
of  the  Evening  Commercial  and 
the  Sunday  Commercial. 

Mr.  Deems,  general  advertising 
manager  of  Hearst  Magazines,  is 

^ —  -  the  new  magazine  industry  repre- 

- —  sentative  on  the  board. 

Mr.  Witting,  director  and  gen¬ 
eral  manager  of  the  DuMont  Tele¬ 
vision  Network,  joins  the  board 
as  a  representative  of  the  broad¬ 
casting  industry. 

Three  Council  directors  were 
^  elected  directors-at-large:  Fairfax 

^  Cone,  president,  Foote,  Cone 

r  &  Belding,  former  chairman  of  the 

Council  Board;  Niles  Trammell. 
^  chairman  of  the  board.  National 

Broadcasting  Company,  and  Wil¬ 
liam  G.  Chandler,  president, 


(2^t)ituarj> 


Frank  B.  Atwood,  76,  a  night 
editor  of  Newsday  (Long  Island, 
N.  Y.)  and  a  newsman  for  more 
than  40  years,  April  13.  He  had 
worked  for  Hearst  newspapers 
(Chicago  Herald-Examiner,  night 
city  editor  of  the  New  York  Amer¬ 
ican,  International  News  Service 
and  New  York  correspondent  for 
Hearst  papers)  for  30  years  when 
he  helped  found  Newsday  in  1940. 


Harold  K.  Ellington,  57,  edi¬ 
torial  writer  for  the  Colorado 
Springs  (Colo.)  Gazette  Telegraph 
and  member  of  the  staff  for  almost 
30  years,  April  5. 


Agency  Dissolved 

Woods  &  Warwick,  Inc.,  New 
York  City  ad  agency,  has  been 
dissolved.  Mark  Woods  has  r^ 
tired  to  live  in  Florida.  J,  R.  War¬ 
wick  has  been  appointed  vicepresi¬ 
dent  and  general  executive  of  Ken- 
yon  &  Eckhardt,  Inc. _ 
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This  Trade  Mark 
means  PERFECTION 
in  PERFORMANCE 
as  well  as  in  Name. 


Writ*,  WIr*  or  Phono  Cotloct 

TINGUE,  BROWN  &  CO. 

723  Eatt  Washington  Boulavard,  Los  At- 
galot  21,  CalH.,  PRospact  i023 
S07  Bishop  Stroat,  N.  W.,  Atlanta,  Gaorgto 
ATwood  38M 

1227  Wabash  Avanua,  Chicago  5,  III. 

HArrIson  7-00S3  .  „ 

17(5  Cartar  Avo.,  Now  York  57,  N.  '• 
CYprast  7-6300  ,  . 

Canadian  Salas  Agants:  Rosa  Whitahaad 
i  Co.,  Ltd.,  Ktontraal,  Canada 
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IS  YOUR  PROTECTION 

The  World’s  Leading  Brand  of  Communication  Papers 


^  OVER  ONE  HUNDRED  YEARS  OF  ROLLER  MAKING  || 

SAMI  mmii  SON  MHj.(0. 


RUBBER  •  NON-MELTABLE  •  FABRIC  COVERED 
ROTOGRAVURE  •  OFFSET 

COMPOSITION  •  VARNISH-LACQUER  •  GRAINING 


Largest  Makers  of 

RUBBER  ROIIERS 

in  the  United  States 

NATURAL  or  SYNTHETIC 


Our  Eastern  Affiliated  Rubber  Roller  Plant 

THE  MORELAND  CORPORATION 

WILLOW  GROVE.  MONTGOMERY  COUNTY.  PA. 

Distributes  its  Products  Through  Us  and  the 
Following  Well-Known  Eastern  Roller  Makers: 


GODFREY  ROLLER  COMPANY 

PHILADELPHIA.  PEHHA. 


HARRIGAN  ROLLER  CO.,  INC. 

BALTIMORE.  MARYLAND 


C.  WALKER  JONES  CO. 

NEW  YORK  CITY.  NEW  YORK 

NATIONAL  ROLLER  COMPANY  FRANK  A.  REPPENHAGEN,  INC. 

NEW  YORK  CITY.  NEW  YORK  BUFFALO.  NEW  YORK 


19  Modern  Faefories  Serving  Printers  in  31  States. 


FACTORIES 
ATLANTA  DES  MOINES 

CHICAGO  DETROIT 

CINCINNATI  HOUSTON 

CLEVELAND  HOUSTON 

DALLAS  INDIANAPOLIS 


SAM’L  BINGHAM’S  SON  MFG.  CO. 

AAANUPACfURI tS  OP 

PRINTERS’  ROLLERS 
LITHO-OFFSET  ROLLERS 


FACTORIES 
KALAMAZOO  PinSBURSH 

KANSAS  CITY 
MINNEAPOLIS 
NASHVILLE 
OKLAHOMA  CITY 


ST.  LOUIS 
ST.  PAUL 
SPRINGFIELD.  O. 
TAMPA.  FLA. 


Pacific  Coast  Salas  RoprssontatWs;  THE  CALIFORNIA  INK  CO.,  INC. 
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SYNDICATES 


Ike  Ready  to  Play  Ball — 
‘Ozark  Ike,  *  That  Is 


before  the  war’s  end  he  took  them 
to  King  Features  in  New  York. 
Syndicate  editors  liked  the  strip, 
but  doubted  whether  a  baseball 
story  would  appeal  to  female 
readers.  A  spot  survey  of  secre- 


by  General  Features  C  ori-. 

The  Eisenhower  series.  What 
Eisenhower  Thinks,”  presents  the 
General’s  views  on  political  issues 
as  expressed  in  his  own  wiitings 
and  speeches.  Edited  by  Allan 


taries  and  stenographers  in  the  Taylor  of  the  New  York  limes. 


By  Erwin  Knoll 


c:otto 

time  for  an 


”PuAY  Bale!”  was  the  cry  across 
the  country  this  week,  and  among 
the  bleacher  idols  getting  back  to 
work  was  the  re¬ 
doubtable  I  k  e 
McB  a  1 1,  better 
known  to  his 
many  fans  as 
"Ozark  Ike.” 

It’s  been  a  long 
winter  for  Mr. 

M  c  B  a  1 1.  as  it 
must  be  to  any 
star  ballplayer. 

H  e  dabbled  in 
football  and 
b  a  s  k  e  tball.  of 
course,  and  found 
tKcasional  romantic  interlude  with 
his  perennial  sweetheart.  Dinah 
Fattield.  But  his  first  love  is  the 
leather  apple,  and  he  and  his  fans 
must  have  been  glad  to  see  an¬ 
other  baseball  season  launched. 

Mr.  McBatt,  of  course,  is  the 
creation  of  Ray  Gotto.  and  the 
hero  of  the  first  successful  base¬ 
ball  comic  strip  (the  only  base¬ 
ball  strip  around  now  too.  we 
think.)  His  often  startling  feats 
of  athletic  prowess  are  followed 
by  readers  of  about  2.^0  news¬ 
papers. 

Mr.  Gotto.  who  started  "Ozark 
Ike”  for  King  Fe  at  i  res  Synpi- 
CATE  over  six  years  ago.  is  making 
noises  like  a  major-league  mana 
ger  these  days,  predicting  a  big 
season  for  his  star.  He  is  also 
burying  himself  again  in  baseball 
record  books  and  regulations, 
looking  for  those  improbable  but 
never  impossible  "fluke  plays” 
that  keep  "Ozark  Ike”  readers 


day 


guessing  from  day  to 
game  to  game. 

"The  accent  in  ‘Ozark  Ike’.” 
Mr.  Grotto  says,  “is  not  on  what 
happens  but  on  how  it  happens. 
Readers  know  that  the  hero  will 
win  all  or  most  of  the  games. 
It’s  important  to  keep  their  atten¬ 
tion  focused  on  how  he  does  it.” 

Mr.  Gotto  grew  up  in  Nash¬ 
ville.  Tenn..  and  claims  to  have 
played  ball  on  every  sandlot  in 
that  city.  His  weight — only  14.“' — 
kept  him  out  of  professional  base¬ 
ball  and  he  turned  to  his  second 
love,  cartooning.  Though  his  for¬ 
mal  art  education  consisted  only 
of  a  correspondence  course  and 
some  night  classes  at  Nashville’s 
.Advertising  .Art  School,  he  landed 
a  job  on  the  Nashville  Hunner's 
art  staff  after  a  brief  free-lance 
stint.  Here  he  did  sports  and  edi¬ 
torial  cartoons  and  advertising 
layouts. 

In  the  early  ’4()s  Mr.  Got  o 
decided  to  try  his  hand  at  a  comic 
strip,  and  started  working  out  a 
story  line.  “1  assumed  that  there 
would  probably  be  an  increase  in 
sports  interest  after  the  war.”  he 
says.  “There  usually  is.  Anyhow, 
sports  was  the  only  thing  I  knew 
very  much  about.  I  only  went 
through  high  school  in  Nashville, 
and  that  by  the  hardest.”  "Ozark 
Ike"  was  just  beginning  to  take 
shape  when  the  Navy  drafted  the 
cartoonist  in  194.^. 

While  doing  animations  for  the 
Naval  Photographic  Science  l.ab- 
oratory  in  Washington.  Mr.  Gotto 
found  time  to  draw  the  first  few 
sequences  of  "Ozark  Ike.”  Shortly 


KFS  offices  proved  that  it  would, 
and  when  the  late  Damon  Run¬ 
yon  said  he  liked  “Ike.”  the  deal 
was  clinched. 

In  the  strip’s  early  months, 
and  much  emphasis  was  placed  on  the 
hillbilly  setting  and  a  desperate 
feud  between  the  Fatfields  and  the 
McBatts.  Since  then,  however, 
and  especially  since  a  Sunday 
page  was  introduced  in  1947,  most 
of  the  action  has  revolved  around 
sports  and  especially  baseball. 

Mr.  Gotto.  by  the  way.  un¬ 
hesitatingly  picks  Cleveland  and 
Brooklyn  for  this  year’s  major 
league  pennants.  We  suppose 
he’s  entitled  to  his  opinion,  but  . . . 


the  series  consists  of  12  article' 
of  about  1,200  words  each  and  20 
photos.  It  is  available  for  im¬ 
mediate  release. 

Scheduled  for  release  early  next 
month  is  “Keys  to  Social  Success." 
a  12-installment  series  by  Elsa 
Maxwell.  Each  article  will  run 
to  7(K)-800  words. 


NEA  Service  Oilers 
New  Sunday  Page 
Wait  Sroii.  NEA  Serviui’s 
all-around  art  man.  is  creator  ot 
“Ihc  l  ittle  People."  a  new  four- 
color  Sunday  comic  page  to  be 
released  June  I. 

“The  l.ittle  People"  will  be 
aimed  primarily  at  children  in  the 
to  1.1  age  group.  The  plot  will 
feature  the  fantasy  adventures  of 
a  small  band  of  leprechaun-type 
characters.  There  will  be  no  com¬ 
plicated  plot,  deep  mystery  or 
gore,  and  reading  text  will  be  kept 
to  a  minimum.  Suspense  will  be 
furnished  by  the  “groons."  vil¬ 
lains  of  the  strip. 

“'rhe  Little  People"  will  be 
available  as  a  standard  half-page 
or  third-page  and  as  a  tabloid 
half-page.  It  will  carry  a  bottom 
strip  titled  "Huckleberry  Hollow." 

Mr.  Scott’s  other  assignments 
for  NEA  include  spot  drawings, 
holiday  and  historical  story  strips, 
and  occasional  editorial  cartoons. 
Before  joining  NE.A  he  worked 
for  the  Cleveland  Press,  the 
Cleveland  Plain  Dealer  and  Walt 
Disney  studios. 


Winchell's  Back  Again 

Walter  Winchell,  who  re¬ 
cently  suspended  his  Broadwav 
column  a  second  time  because  of 
illness,  resumed  this  week  on  a 
four-a-week  basis.  King  Feaiures 
will  distribute  the  columns  for  re¬ 
lease  Monday.  Wednesday.  Fridav 
and  Sunday.  No  substitute  col¬ 
umn  for  Tuesday  and  Thursday 
use  is  offered. 

"Mr.  Winchell  hopes  to  return 
to  his  six-day  schedule  just  a' 
soon  as  his  health  permits."  a 
spokesman  at  the  New  York 
Mirror  said.  Jack  l.ait.  editor  o! 
the  Mirror,  who  has  been  sub¬ 
stituting  for  Mr.  Winchell.  dis¬ 
continued  his  column  as  of  .April 
12. 


Kidding  kidN 


of 


Timm^ 


I  imniy  and  his  little  brother  Haiikv  are  horn 
kirlders ...  playful  as  a  pair  of  puppies,  frisky 
as  fresh  colts,  mischievous  mix-ups.  always 
good  for  a  gag  and  a  laugh... keep  the 
readers'  sunny  side  up  .  . . 


By  Sparher  is  drawn  from  life  hy  a  papa  who  knows  his  |)rogen\ 
. . .  gets  a  hig  vote  from  suhscrihers  of  both  sexes . . .  makes  a  hit 
with  small  fry  and  fathers,  clergymen,  psychologists,  and  editors. 
This  daily  and  Sunday  comic  strip  builds  circulation  and 
following,  is  a  valuable  jiroperty  for  any  paper!  For  proofs  and 
prices,  phone,  wire,  or  write  Mollie  Slott.  Manager... 


Chicago  T'ribuno"J¥e9cYork  JVotcft 

N>irii  BuUtHna,  \t>u-  York 
Tribune  Tou-t-r.  *htrm0o 


KFS  to  Syndicate 
Walt  Disney  Page 

“Walt  Disney’s  Treasury 
Classic  Tales.”  a  new  color  Sun¬ 
day  page,  is  offered  as  a  continu¬ 
ing  feature  for  first  release  July 
13  by  King  Features  Syndic  ate. 

The  strip  will  feature  a  com¬ 
pletely  new  story  every  four  or 
five  months.  Some  of  the  stories 
will  be  realistic  adventure  stories, 
while  other  will  be  fantasies  or 
fairy  tales.  First  release  scheduled 
is  “Robin  Hood."  which  will  run 
for  25  weeks.  Among  othet 
stories  planned  are  “Peter  Pan.” 
“When  Knighthood  was  in  Flow¬ 
er.”  “Twenty  Thousand  Leagues 
Under  the  Sea”  and  "Sleeping 
Beauty.” 

Eisenhower's  Views 
And  Elsa  Maxwell's 

Gen.  Eisenhower’s  views,  and 
Elsa  Maxwell’s,  are  being  offered 
in  two  series  of  articles  distributed 


50  Papers  Publish 
McKnight's  Easter  Story 

DAt-i.AS.  Texas  —  Fifty  newspa¬ 
pers  joined  the  Dallas  Mirrriinf 
News  this  year  in  reprinting  Man- 
aginu  Editor  Felix  R.  McKnight' 
serial.  “Immortal  Story.” 

The  eight-part  story  retells  the 
events  of  C  hrist’s  last  days  or 
earth  and.  finally,  on  Faster  Sun 
day.  the  story  of  the  Resurrection 

The  story  first  appeared  in  the 
lYallas  News  in  1947  and  within 
two  weeks  the  newspaper  wa' 
swamped  with  25.000  requests  for 
reprints. 

The  News  repeated  “Immortal 
Sterry”  in  1950.  And  in  the  inter¬ 
vening  years  since  1947  various 
newspapers  over  the  country  also 
published  the  series. 

Harry  C'.  Withers,  executive  edi¬ 
tor  of  the  News,  conceived  the 
idea  and  Mr.  McKnight  dug  in. 

“I  felt  awed  and  humble."  he 
says.  “Here  I  was  attempting  to 
rewrite  the  greatest  bensk  ever  writ¬ 
ten.  I  don’t  think  the  Bible  could 
be  improved.  I  did  not  want  to 
make  any  mistakes.” 

For  about  10  weeks  in  earh 
1947.  the  editor  sought  out  refer¬ 
ences.  He  found  Papini’s  “Life  ot 
Christ”  helpful.  He  also  found  an 
old  Bible  dictionary  in  the  home 
of  fiis  mother.  Mrs.  L.  K.  Mc¬ 
Knight.  Several  clergymen  served 
as  an  advisory  board. 

And  upon  the  front  page  of  the 
Dallas  News  the  story  came  alive: 

“.  .  .  The  33-year-old  son  of  a 
carpenter  rode  triumphantly 
astride  a  restless  colt  through  Jeru¬ 
salem’s  gates  1.918  years  ago  to¬ 
day — acclaimed  as  the  prophesied 
Messiah.  .  .  .” 
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MORRILL  has  won  the  confidence  of 
publishers,  pressmen  and  advertisers  by 
providing  newspaper  inks,  in  black  and 
color,  that  are  consistent  in  quality  and 
performance. 

In  addition  to  R.O.P.  colors  and  4- 
color  inks  for  comic  and  newspaper  proc¬ 
ess  printing,  MORRILL  manufactures 
the  A.N.P.A.-A.  A.  A.  A.  Standard  4-Color 


Comic  inks,  adopted  by  the  Joint  Com¬ 
mittee  on  September  28,  1950. 

MORRILL  newspaper  color  inks,  used 
throughout  the  country,  are  constant  in 
hue,  value  and  chroma.  Specify  a  Morrill 
standard  anywhere  in  the  U.S.  and  you 
will  find  the  color  is  constant  regardless 
of  which  MORRILL  branch  fiyUs  the 
order. 


GEO.  H.  MORRILL  GO. 

DIVISION  OF  SUN  CHEMICAL  CORPORATION 

lO^M  STREET  &  44TH  AVENUE  •  LONG  ISLAND  CITY  1.  NEW  YORK 

NORWOOD.  MASS.  •  CHICAGO  •  PHILADELPHIA  •  DETROIT  •  ST.  LOUIS  •  FORT  WORTH 
MINNEAPOLIS  •  SAN  FRANCISCO  •  SEATTLE  •  LOS  ANGELES  •  TORONTO 


editor  &  PUBLISHER  for  April  19,  1952 


73 


e 


e  itioneV  '*  ^  \ 

1'  ‘’‘w"''””*"'  «.<>«  '°',w  °' 

U  W«ds  "'*  °'  ^,,ps  peof '  X  tijW 

*'>»‘'"'‘,So»  "S'"  “"S  d.e 

jovjet  •,b\e  one  t  ^v/a^e  Yie\9»  ^ote  \o'>®' 

''®''  •  ftutoxvce  goods-  o^®*  better* 

r .\fe 


I^ewspaP®' 


'0 


is  the  individual 

better  off 

/ 

because  he  owns 
insurance  ? 


Yes,  he  is!  Through  life  insurance, 
he  has  found  the  way  to  meet  his  re¬ 
sponsibility  for  the  security  of  his 
family  and  loved  ones.  And  in  meet¬ 
ing  this  responsibility,  he  has  assured 
his  own  peace  of  mind.  With  this 
knowledge,  he  has  attained  a  feeling 
of  freedom  that  allows  him  to  take 
advantage  of  opportunities  that 
come  his  way. 

If  he  has  included  “school  money” 
in  his  insurance  plans,  he  has  made 
certain  of  an  education  for  his 
children. 


As  his  children  grow  older  and  the 
need  for  protection  diminishes,  his 
life  insurance  brings  added  values 
that  will  enable  him  to  retire. 

The  money  accumulated  by  the 
premium  payments  of  America’s  86 
million  policyholders  has  not  only 
become  the  major  single  source  of 
capital  to  make  a  better  America;  it 
represents,  in  the  truest  form,  the 
basic  human  traits  of  unselfishness, 
self-denial,  and  self-reliance. 

Institute  of  Life  Insurance,  488 
Madison  Avenue,  New  York  22,  N.  Y. 


editor  &  PUBLISHER  for  April  19.  1952 


75 


PROMOTION 


Promotion  Is  Exciting 
With  Its  Excitement 


By  T.  S.  Irvin 

The  Chicago  Sun-Times  wins 
this  week’s  prize  hands  down  for 
the  most  thrilling  promotion  we 
have  seen  in  many  a  long  month. 
It's  an  18-page  booklet  that  tells 
“How  the  Chicago  Sun-Times  won 
a  campaign  for  justice.” 

One  of  the  important  qualities 
in  any  promotion  is  excitement 
It’s  a  quality  that  can  be  conveyed 
by  copy  or  by  design.  When  a 
promotion  communicates  facts  suc¬ 
cessfully,  it’s  a  good  promotion. 


When  it  communicates  atmosphere 
successfully,  it’s  a  good  promotion. 
When  it  communicates  excitement 
successfully,  it’s  a  better-than-good 
promotion. 

Frequently  the  ingredients  for 
excitement  in  promotion  come 
from  the  news  and  editorial 
achievements  of  the  newspaper, 
although  a  good  case  history  of  a 
successful  advertising  achievement, 
a  really  hot  result  story,  also  pro¬ 
vides  material  for  excitement. 


{Advertisement) 

Newspaper  Advertisers 
Acclaim  P.l.  Report 

Printers'  Ink's  "Thunder  On  The  Right" 

Generates  Action  From  Coast  to  Coast 


You  may  have  read  this  report 
when  we  published  it  in  the  March 
7  issue  of  Printers'  Ink.  We  called 
it  “Thunder  On  The  Right''  because 
it  documents  the  growing  criticism 
of  advertising  today  by  the  conser¬ 
vative  and  responsible  sections  of 
American  business  aind  thought. 
Since  then,  we  have  received  hun¬ 
dreds  of  letters,  telegrams  and 
phone  calls  from  marketing  execu¬ 
tives  everywhere  praising  this 
Printers'  Ink  report  as  a  courageous 
and  constructive  contribution  to 
advertising  today. 

Advertising  Clubs  throughout  the 
country  are  holding  special  meet¬ 
ings.  passing  resolutions,  demand¬ 
ing  action  on  the  problem  presented 
by  “Thunder  On  The  Right.”  Im¬ 
portant  advertising  executives  are 
making  speeches,  writing  articles. 
Educators  are  holding  forums,  dis¬ 
tributing  reprints. 

The  A  FA  has  invited  our  publisher, 
C.  B.  Larrabee,  to  speak  at  its  June 
convention  in  New  York.  And  just 
last  week,  he  flew  to  Dallas  to  meet 
with  officials  and  members  of  the 
Dallas  Advertising  League  to  dis¬ 
cuss  a  program  for  future  action. 
From  there  he  goes  to  Los  Angeles 
to  meet  with  the  Advertising  Asso¬ 
ciation  of  the  West  for  the  same 
purpose. 

And  the  thunder  of  acclaim  for 
this  Printers’  Ink  report  continues 
to  grow.  “Thunder  On  The  Right" 
has  started  a  national  prairie  fire  of 
enthusiasm  and  action. 


If  you’ve  mis¬ 
placed  your  copy 
of  this  report  (or 
would  like  an  ad¬ 
ditional  copy  for 
an  associate) 
write  to  me  today. 

I'll  rush  you  a  re¬ 
print  by  return 
mail.  There  is  no 
charge. 

Reading  “Thunder  On  The  Right” 
will  do  two  things  for  you: 

First,  it  will  give  you  information 
that  has  become  one  of  the  hottest 
topics  among  advertisers  and  agen¬ 
cies  today. 

And  second,  it  will  give  you  an  ex¬ 
cellent  example  of  why  Printers’ 
Ink  consistently  gets  such  high 
readership  by  the  advertising,  man¬ 
agement,  sales  and  agency  execu¬ 
tives  wlio  buy  a  large  part  of 
today’s  newspaper  advertising  — 
national,  regional  and  local. 
Wouldn’t  you  and  your  representa¬ 
tives  benefit  by  having  the  story  of 
your  newspaper  delivered  to  the 
Buyers  of  Advertising  with  this 
kind  of  impact? 

Tell  us  when  we  may  sit  down  and 
discuss  this  with  you.  You  11  find 
it  costs  a  lot  less  than  you  may 
think  to  talk  to  your  best  customers 
and  prospects  regularly  in  Printers’ 
Ink. 

ROBERT  E.  KENYON,  JR. 

ADVERTISINO  DIRECTOR 


Bob  Kenyon 


r  .  - 
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Rarely,  however,  do  you  find  That,  of  course,  is  the  bek 
the  ingredients  of  an  exciting  pro-  reason  this  is  such  a  good  promo- 
motion  so  put  together  that  they  tion — it  is  the  story  of  a  conspicu- 
produce  a  thrilling  promotion,  ous  public  service.  But  as  promo- 
We’re  assuming  that  a  thrill  is  an  tion  it  has  been  so  ably  handled 
exciting  excitement.  The  radio  and  that  this  booklet  will  undoubtedi) 

TV  boys  seem  to  use  newspaper  get  close  and  wide'  reading  and 
material  for  thrills  more  than  re-reading  and  remembering, 
newspaper  promotion  lads  do,  and  „  « 

of  course,  the  reason  for  this  may  Radio  m  Promohon 
be  that  radio  and  TV  are  hungrier  Jack  Butler,  assistant  busines 
for  cops  and  robbers  stuff  than  manager  of  the  Houston  (Texas) 
promotion  is.  Chronicle,  rei^rts  a  new  twist  it 

But  in  this  booklet  the  Sun-  the  use  of  radio  in  circulation  pro- 
Times  need  make  no  apology  to  motion  that  should  interest  maay 
the  radio  or  TV  lads.  Here  is  promotion  managers.  For  some  ' 
excitement  made  exciting,  and  the  months  he  has  us^  a  “Talent 
result  is  a  thrilling  promotion.  And  SpoUite"  program  in  radio  pro-  y 
what  accentuates  the  excitement  motion  in  Houston.  Now  he  is  v 
and  the  thrill  is  the  way  the  Sun-  working  this  program  in  the  little  1 
Times  has  handled  the  material  of  towns  surrounding  Houston,  and 
this  promotion,  underplaying  it  in  with  encouraging  success. 
the  best  traditions  of  the  dramatic  “We  screen  amateur  talent  and  i 
documentary.  put  them  on  a  half-hour  radio  ; 

In  this  booklet  the  Sun-Times  show  with  cash  awards,”  Jack  re-  ) 
tells  the  story  of  the  Moretti  case,  ports.  “We  run  a  serira  of  11  of 
which  last  year  was  one  of  the  these  programs,  including  a  semi- 
hotter  sensations  in  a  sensational  final  and  a  final,  the  winner  of  the 
city.  Michael  Moretti  was  a  Chi-  final  going  on  to  the  Arthur  God-  | 
cago  cop.  One  night  last  August  frey  show.  ! 

he  killed  a  couple  of  lads,  wound-  “But  last  month  we  started  v 
ed  a  third.  The  grand  jury  no-  something  extra.  We  are  going  ^ 
billed  him.  into  the  surrounding  towns,  where  [ 

“Here  the  matter  ended  with  the  we  put  the  show  on  in  the  high  ^ 
other  Chicago  newspapers,”  the  school  auditorium.  For  our  air 
booklet  notes.  “But  the  Chicago  time  we  use  auditioned  talent  se- 
Sun-Times,  convinced  by  its  in-  lected  a  few  days  before  the  show, 
vestigations  that  there  had  been  a  This  gives  the  show  an  entirely 
miscarriage  of  justice,  went  single-  local  pitch.  We  also  bring  in  an 
handedly  into  action.”  hour  variety  show.  Doors  open  at 

Action  started  with  an  order  7.30  and  the  folks  are  able  to  go 
from  Milbum  P.  Akers,  executive  home  by  9.15.  It’s  all  free, 
editor.  “This  Moretti  case,”  he  “Quite  naturally,  we  get  in  a 
wrote,  “stinks  to  high  heaven.  ...  I  few  plugs  for  the  Chronicle  during 
want  to  go  after  this  situation  in  the  show.  But  here,  too.  we  haw 
a  manner  such  as  we  have  never  a  twist.  We  build  our  commercial 
gone  after  anything  before.”  around  the  idea  of  recruiting  car- 
I  “At  no  time,”  as  the  booklet  riers.  We  put  on  some  outstanding 
notes,  “did  the  Sun-Times  presume  citizen  who  used  to  be  a  carrier, 
to  pass  judgment  on  Moretti.”  But  or  we  put  on  a  carrier  and  hh  > 
there  were  evidences  of  a  white-  parents  to  tell  the  advantages  of  f 
wash.  The  Sun-Times  wanted  the  carrying  a  newspaper  route, 
truth.  It  got  it.  Moretti  was  final-  “Results  have  been  so  good,  we 
ly  tried,  found  guilty,  sentenced  plan,  at  this  time,  to  expand  this 
to  life  imprisonment.  promotion  for  the  next  school 

The  booklet  tells  this  whole  story  year.” 
simply  and  factually.  It  illustrates  _  ,  1  e*  m 

the  story  with  pictures,  and  with  School  Stull 
reproduction  of  an  editorial  from  Lake  (Utah)  Trihune 

the  St.  Louis  Post-Dispatch  that  and  the  University  of  Utah  jour- 
says,  “The  Chicago  Sun-Times  de-  nalism  department  got  their  heads  | 
serves  warm  commendation  for  a  together  couple  of  weeks  ago  and  ^ 
conspicuous  public  service.  .  .  .’’  {Continued  on  page  78)  j 
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“OH,  DR.  CRANE 

Readers  exclaim,  “I  feel  so  much  more  confidence  in 
your  column  because  you  are  a  happily  married  man  and 
father  of  5  children.  Your  advice  rings  true!” — So  meet 
Dr.  Crane  and  his  big  family: 


The  Worry  Clinic 


“Worry  Clinic”  was  designed 
for  newsprint  shortages.  It  at¬ 
tracts  all  readers  by  covering  the 
5  basic  human  interests  each 
week: 

Mon. — Love  Problem 
Tues. — Child  Rearing 
Wed. — Marriage  Case 
Thurs. — ^Nervous  Ills 
Fri. — Business  Strategy 
Sat — Personality  Case 

It’s  authoritative  for  Dr. 
Crane  has  both  an  M.D.  and  a 
Ph.D.  earned  at  Yale  and  North¬ 
western.  Your  readers  prefer 
top  scientists. 

It's  economical,  for  it  includes 
S  fields  of  reader  interest  in  this 
one  comprehensive  feature.  That 
frees  space  for  more  local  news. 

Dr.  Crane  rates  tops  on  polls: 


FIRST  among  women  readers 
of  the  Akron  BEACON  lOUR- 
NAL.  Ditto  on  the  Scripps- 
Howard  poll. 

FIRST  among  both  men  and 
women  on  the  Moline  DIS¬ 
PATCH  poU. 

Dr.  Crane  uses  actual  patients, 
not  letters  from  readers.  And 
he  offers  practical  solutions. 

Laymen  devour  his  advice. 
But  so  do  doctors  and  business 
leaders. 

Over  1,500  clergy  write  Dr. 
Crane  each  year  for  specific  help 
in  solving  pari^ioners’  problems. 
They  use  his  Marriage  Bulletins. 

Dr.  Crane  helps  stop  divorces. 
He  teaches  a  Bible  class,  too.  So 
launch  his  “WORRY  CLINIC” 
at  once! 


HOPKINS  SYNDICATE,  INC. 

520  N.  Michigan  Chicago  11 


PROMOTION 

continued  from  page  76 

came  up  with  a  promotion  for  the 
Tribune  that  is  still  being  talked 
about  in  the  high  schools  over  the 
State. 

Quintus  C.  Wilson,  chairman  of 
the  journalism  department,  ran  a 
clinic  some  weeks  ago  for  high 
school  sports  writers.  One  of  the 
clinic  assignments  for  the  young 
sports  writers  was  to  cover  a  bas¬ 
ketball  game.  The  Tribune  de¬ 
cided  to  print  the  first  three  para¬ 
graphs,  the  leads,  of  all  the  stories. 
The  result  is  a  page  of  leads  that 
makes  most  interesting  reading. 
The  page  is  dressed  up  with  half¬ 
column  pictures  of  the  youngsters. 
You  can  bet  that  this  is  a  stunt 
that  will  make  friends  for  the 
Tribune  in  all  the  schools  repre¬ 
sented,  and  in  lots  of  homes. 

In  the  Bag 

With  the  welcome  cry  “Play 
Ball!”  echoing  through  the  land 
this  week,  the  New  York  Journal- 
American  was  right  on  the  ball 
with  a  broadside  it  mailed  to  ad¬ 
vertisers  and  agencies  about 
“America’s  largest  baseball  league.” 
That  would  be,  of  course,  the 
Joumal-American's  standlot  base¬ 
ball  program,  which  this  year  cele¬ 
brates  its  10  th  anniversary,  and 
in  which  more  than  100,000  New 
York  youngsters  participate. 

Yakima  (Wash.)  Republic  hailed 
installation  of  Teletypesetter  equip¬ 
ment  with  a  full  page  ad  explain¬ 
ing  it  and  its  advantages  and  show¬ 
ing  how  it  brings  Yakima  “closer 
to  the  rest  of  the  world  than  ever 
before.” 

Ottawa  (Can.)  Journal  out  with 
a  brochure  of  prize-winning  stories 
in  Ottawa  Press  Club’s  annual 
contest.  Each  story  accompanied 
by  picture  of  the  writer  and  a  brief 
biographical  sketch.  Fact  that 
Journal  reporters  win  most  of  the 
awards  makes  this  good  Journal 
promotion. 

A  hand  to  the  Pittsburgh  Post- 
Gazette  for  a  cutie  of  a  headline, 
especially  since  it  was  out  in  time 
for  Easter — “Blessed  is  the  wooing 
that  is  not  long  a-doing.”  Natural¬ 
ly,  illustrations  were  of  little 
Easter  bunnies.  Point  was.  for 
speedy  wooing  of  Pittsburgh’s  la¬ 
dies.  use  the  Post-Oazette.  Quote 
is  from  Anatomy  of  Melancholy, 
which  is  happy  reading. 

■ 

Color  Ad  Linage 
Doubles  Each  Year 

Portland,  Me. — Guy  Gannett 
Publishing  Co.  reports  an  almost 
100  per  cent  gain  in  color  adver¬ 
tising  in  the  Press  Herald-Evening 
Express  each  year  since  it  was  first 
accepted  in  1949.  Linage  in  1949 
was  31,128,  in  1950,  63,052,  and 
in  1951,  linage  ran  to  113,493. 
These  figures  represent  linage  in 
the  Press  Herald  only.  The  Press 
Herald  is  sold  in  combination  with 
the  Evening  Express. 


ecu 


Red  Hot  Tuesday 

Thirty-six  retail  stores  cooper¬ 
ated  in  a  double  truck  ad  in  the 
Klamath  Falls  (Ore.)  Herald  and 
News  featuring  “Tuesday  RED 
HOT  Values”  to  encourage  shop¬ 
ping  on  Tuesday,  normally  a  li^t 
day.  Prices  were  printed  in  red  ink 
in  each  of  the  five-inch  ads. 

■ 

Carrier  Whistles 

The  Roswell  (N.  M.)  Record 
carriers  blow  whistles  on  their  ev^ 
ning  rounds  now.  In  effect,  the 
whistle  tells  subscribers,  “Your  Pa¬ 
per  is  here — beat  the  dog  to  it." 

■ 

Special  Orders 

Special  order  blanks  for  up¬ 
coming  features  are  designed  by 
the  Minneapolis  (Minn.)  Star  i 
Tribune  week  in  and  week  out 
Among  recent  features  they  have 
merchandised  in  that  fashion  are 
“I  Led  Three  Lives,”  “Match  the 
Stars,”  “I  Smashed  Murder,  Inc." 
“Mother  &  Queen”  and  “The  Big 
Business  of  Sports.”  In  addition 
they  have  an  order  form  stressing 
the  Sunday  paper  as  a  great  enter¬ 
tainment  bargain  and  a  similar 
general  order  blank  card  stressing 
the  features  of  the  morning  Trib¬ 
une. 

■ 

11,800  Pay  to  See 
Evansville  Sports  Show 

Evansville,  Ind. — ^Topping  all 
records,  the  Tri-State  sports  show 
sponsored  by  Courier  Chariti^ 
Inc.,  attracted  11,800  paid  admis¬ 
sions  in  its  three-day  run  at  the 
National  Guard  armory,  March 
29.  30  and  31. 

Courier  Charities  is  a  subsidiary 
corporation  of  the  Evansville  Cou¬ 
rier  and  was  sponsoring  the  show 
for  the  third  year  in  succession. 

The  show  is  based  on  sports 
equipment  and  its  use  alone  with¬ 
out  vaudeville  acts  or  other  attrac¬ 
tions  and  drew  sporting  goods  ex¬ 
hibitors  from  13  states.  More  than 
60  booths  filled  both  floors  of  the 
new  armory. 

Homer  Bow,  state  editor  ud 
outdoors  editor  of  the  Courier, 
booked  all  exhibits  and  attractions, 
handled  advance  publicity  and 
managed  the  event. 

■ 

TTS  Demonstration 

Chicago  —  A  morning  will  be 
devoted  to  a  demonstration  of  ba¬ 
sic  Teletypesetter  and  wire  circuit 
equipment  and  its  use  at  the  May 
19  meeting  of  Inland  Daily  Press 
Association  here  in  the  Congress 
Hotel.  A  panel  discussion  on  the 
best  method  of  editing  wire  news 
when  it  comes  on  wire  circuit  tape 
and  related  TTS  questions  will  be 
conducted  under  the  direction  of 
Albert  V.  Dix,  Martins  Ferry- 
Bellaire  (O.)  Times  Leader,  ch^j 
man  of  the  Inland  Mechanical 
Committee. 
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Holy  Mackerel - Isn  't  A 

Paper  Shortage  Terrible-!-!-? 


Ftn<shln0  End  of  HtnneiHn  K^U. 


We've  only  hod  newspaper  ownership* 
since  August  1,  1951,  but  even  in  that 
short  time  we  hove  given  our  owners  the 
plus-tonnage  they  needed  for  their 
bustling  and  bulging  markets. 

Above  all,  we  furnished  them  with  the 
best  sheet  of  paper  that  was  ever  roiled 
into  their  pressrooms.  A  sheet  consistent  in 
texture,  stronger  than  "all-get-out,"  slick 
os  magazine  stock  . . . 

It  hums  through  high¬ 
speed  presses  and 
flying  pasters  like  the 


song  of  0  steel  guitar  in  a  cowboy's  hand 

And,  to  our  friends  above  the  border 
who  thought  the  growth  of  Cleveland  or 
Tulsa  was  inflated  ...  or  that  San  Antonio 
or  Charleston,  West  Virginia,  were  just  en¬ 
countering  "war-boom"  stuff — let  us  leave 
this  solemn  reminder;  Publishers  in  these 
great  cities  don't  invest  in  their  own  paper 
mill ...  for  their  own  future  Insurance  and 
security ...  If  they  feel 
the  new  horizon  of 
their  shining  market 
is  a  mere  mirage. 


*The  Cleveland  Plain  Dealer,  Tulsa  Tribur>e,  Tulsa 
Warld,  San  Antanio  News-Express,  Charleston  (W. 
Va.)  Gazette  arxl  Walter  D.  Peek,  Vice-President  in 
charge  of  sales.  New  York  City. 


HENNEPIN  PAPER  COMPANY 

"For  over  half  a  century  ...  a  GREAT  name  in  paper" 

Little  Falls,  Minnesota 
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Cutler-Hammer  Electronic  Control  for  Singl* 
Motor  Drive  on 'Goss  Tubular  Press  at 
GOSHEN,  IND.,  NEWS  DEMOCRAT 
One  of  a  series  of  highly  successful  Cutler* 
Hammer  Electronic  Single  Motor  Drives  on 
tubular  type  presses.  Simple,  dependabln# 
highly  efficient. 


Cutler-Hammer  Control  for  Unit  Press  Drive 
used  on  Goss  Headliner  Press  in  plant  of 
CANTON,  OHIO,  REPOSITORY 
This  $600,000  seven  unit  installation  has  print¬ 
ing  capacity  of  45,000  copies  of  56  pages 
per  hour,  an  average  delivery  of  42,000  per 
hour.  Space  for  expansion  is  provided  at  both 
ends.  Color  equipment  is  included. 


CUTLER'HAhlMFH 


MOTOR  CONTROL: 


-g&i  ••• 


1$  THE 


THE  CUTLER  HAMMER  CONTROL 

FOR  UNIT  DRIVE 
RIGHT  CONTROL  ,  ,, 


Like  all  controls  in  the  extensive 
Cutler-Hammer  Line  of  right  press 
control  equipment,  this  company’s 
control  for  unit  press  drive  is 
marked  by  the  utmost  simplicity. 
Such  simplicity  in  gaining  max¬ 
imum  continuous  press  production 
actually  results  in  greater  depend¬ 
ability  and  economy  of  operation, 
and  above  all  true  flexibility.  This 
control  is  easy  to  understand  as 
well ...  an  advantage  appreciated 
by  the  installing  contractor  and  by 
the  plant  electrician  who  has  to 
maintain  electrical  operation. 

Among  its  features,  each  press 
unit  has  its  own  motor— and  each 
motor  has  its  own  control.  As  a  re¬ 
sult,  units  are  easily  cut  in  and  cut 
out.  And  troubles  such  as  changing 
load  adjusting  resistor  switches, 
equalizing  the  load  among  motors. 


circulating  currents  and  excessive 
current  peaks  are  a  thing  of  the 
past. 

Here  also  are  used  tried  and  true 
standard  industrial  control  com¬ 
ponents  familiar  to  the  average 
electrician  and  requiring  no  spe¬ 
cialists’  expert  knowledge.  Fur¬ 
thermore,  all  control  equipment 
can  be  mounted  away  from  the 
press  and  installation  is  relatively 
simple  and  economical.  Simple  and 
sturdy  wound  rotor  a.c.  motors  are 
used,  easily  installed,  aligned  and 
serviced.  These  motors  have  ample 
overload  capacity  for  operating  the 
press  at  full  speed  should  one  mo¬ 
tor  fail . . .  also  for  driving  addi¬ 
tional  color  decks.  Their  smooth 
automatic  acceleration  is  provided 
by  the  C-H  cam  drum  accelerating 
device  with  72  speed  points.  The 


provision  of  a  gearhead  motor  for 
inching  and  threading  ends  the 
need  to  energize  the  driving  motors 
for  these  operations.  Dynamic 
braking  eliminates  the  use  of  a  spe¬ 
cial  motor  with  built-in  brakes. 

For  dependability,  flexibility, 
economy,  and  for  maximum  pro¬ 
duction,  specify  Cutler-Hammer 
Control  for  Unit  Press  Drives, 
CUTLER-HAMMER,  Inc.,  1223 
St.  Paul  Ave.,  Milwaukee  1,  Wis. 


CUTLER-HAMMER 
WEB  BREAK  DETECTORS 

Stop  press  instantly  if  web  breaks.  Web 
can  be  rethreaded  without  latching  detec¬ 
tors.  Easy  to  mount. 


■'  '  I  . . r-a 

CUTLER-HAMMER 
WEB  SEVERING  DEVICE 

A  Cutler-Hammer  "original”  that  has  re¬ 
sulted  in  greater  total  savings  than  any 
other  single  accessory.  It  instantly  slashes 
broken  web  close  to  impression  and  guards 
against  destructive  wrap-arounds  and 
costly  delays — resets  automatically. 


CUTLER-HAMMER 


; MOTOR  CONTROL! 


Cutler-Hammer  Control  for 
Press  Drive  on  Hoe  Roto¬ 
gravure  Press  in  plant  of 

KABLE  BROTHERS, 
Mt.  Morris,  III. 
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Carrier -*Cub  Reporters* 
Vie  for  European  Trips 

By  George  A.  Brandenburg 


Two  Waukegan  (III.)  News-Sun 
carriers  will  fly  to  Europe  this 
summer  as  the  newspaper's  “cub- 
reporters.”  Ten  others  will  fly  to 
Washington,  D.  C. 

The  trips  are  top  prizes  in  the 
News-Sun  Cub  Reporter  Contest 
that  began  March  17  and  will  end 
May  17.  The  promotion  is  said 
to  be  the  biggest  of  its  kind  ever 
attempted  by  a  newspaper  in  the 
25,000  circulation  class.  The  con¬ 
test  is  open  to  the  paper’s  250 
carriers. 

Pay  All  Expenses 

The  News-Sun  will  pay  all  ex¬ 
penses  and  provide  spending 
money  for  its  “cub”  foreign  and 
Washington  correspondents.  The 
contest’s  two  top  winners,  accom¬ 
panied  by  Del  Wright,  News-Sun 
reporter,  will  board  a  Pan-Ameri¬ 
can  World  Airways  plane  June  14 
in  Chicago  for  the  two-week  tour 
of  Europe.  Stops  are  planned  in 
New  York,  Paris,  Rome  and  Lon¬ 
don. 

A  day-by-day  account  of  the 
boys’  travels  through  Europe  will 
be  written  by  Mr.  Wright,  who  will 


cable  leads  for  prepared  stories 
and  will  airmail  pictures  and  de¬ 
tailed  stories  to  the  News-Sun.  Ten 
other  boys  will  fly  to  Washington 
for  a  four-day  “reporting”  tour  of 
the  nation’s  capital.  American  Air 
Lines  is  cooperating  with  the  news¬ 
paper  on  the  Washington  trip. 

The  entire  campaign  is  being 
tied  in  with  magazine  clubbing  of¬ 
fers  handled  through  Whitlock  & 
Co.,  publishers’  representatives. 
The  contest  is  under  the  direction 
of  Edward  Oliver,  News-Sun  cir¬ 
culation  manager;  Stewart  R.  Mac¬ 
donald,  promotion  manager;  and 
Leo  Porett,  country  circulation 
manager. 

The  contest  is  divided  into  two 
phases  —  a  two  -  week  qualifying 
round,  plus  a  six-weeks  drive  for 
new  subscribers. 

During  the  first  two  weeks,  car¬ 
riers  were  asked  to  simply  obtain 
signature  of  Lake  County  resi¬ 
dents.  Purpose  of  the  initial  phase 
was  to  accustom  carriers  to  knock¬ 
ing  on  doors  and  meeting  people. 
Carriers  were  told  about  “mys¬ 
tery”  assignments  ahead  for  them 
as  “cub  reporters.” 


“TAPECO” 


Perforated  Teletypesetter  Tape  from  all 
syndicates  by  Fast  Mail-Tapes  error 
free— NO  RUB-OUTS  *  Stop  in  and 
see  us  at  the  Waldorf,  or  at  home — 

TAPE  PRODUCTION  CORPORATION 

FURMAN  O.  RUFF  •  PRES.  &  GEN.  MGR. 

201  E.  42nd  St.,  N.  Y.  17,  N.  Y.  Phone:  MUrroy  Hill  6-7594 

♦SAVE  MORE  THAN  507o  IN  TIME  AND  TAPE 
CASE  HISTORIES  ON  REQUEST 


The  second  phase  of  the  contest 
was  announced  April  7,  telling 
about  the  trips  offered  to  Europe 
and  Washington.  Letters  were  sent 
to  parents,  employes  of  the  news¬ 
paper,  heads  of  civic  organizations, 
school  officials,  and  local  mer¬ 
chants.  Midway  in  the  contest  it 
is  planned  to  stimulate  further  in¬ 
terest  among  the  carrier#  with  a 
“short  hop”  over  nearby  Chicago. 

Plans  are  complete  to  publicize 
the  trips  with  a  send-off  parade 
for  the  12  winning  contestants. 
The  contest  is  being  conducted  on 
a  point  system. 

Plan  for  Carriers 

Mel  Kappler,  Moline  (Ill.) 
Dispatch,  recently  sought  the  best 
methods  used  by  Central  States 
circulation  and  district  managers 
in  securing  and  holding  new  carri¬ 
ers.  He  summarized: 

“1.  Let  the  boy  get  a  proper 
start  on  the  route.  Too  many  boys 
leave  their  route  because  they 
have  never  been  taught  the  funda¬ 
mentals  of  their  job.  So  we  insist 
that  the  boy  be  taught  how  to  de¬ 
liver,  how  to  collect,  and  how  to 
sell. 

“2.  The  size  of  the  route  can 
have  a  lot  to  do  with  carrier  turn¬ 
over.  Many  district  managers 
overload  a  carrier  by  giving  him 
too  large  a  route  so  he  has  a  big¬ 
ger  job  than  he  wants.  In  this  day 
and  age  there  are  too  many  peo¬ 
ple  bidding  for  a  boy’s  time,  and 
your  average  boy,  where  he  wants 
to  make  extra  money,  doesn’t  want 
the  job  if  it  is  going  to  mean  that 
he  has  to  give  up  everything  else. 

“3.  The  way  boys  are  handled 
by  the  district  manager  can  have 
a  lot  to  do  with  carrier  turnover. 
Too  many  district  managers  are 
not  fit  to  handle  boys,  so  the  se¬ 
lection  of  district  manager  person¬ 
nel  is  most  important  today. 

“4.  The  district  manager  should 
see  that  the  boy  makes  his  full 
profit.  This  gets  back  to  training 
and  to  the  type  of  man  who  is 
handling  the  district.  The  turnover 
in  bad  neighborhoods,  particularly, 
can  be  reduced  considerably  by 
seeing  to  it  that  the  boys  actually 
do  make  their  profit. 

“5.  The  proper  selection  of  boys 
in  the  first  place  can  help  reduce 


Caiiiei  Policy 
Covers  Polio 

Hobbs,  N.  M. — A  health-acci¬ 
dent-life  insurance  plan  is  now  in 
effect  for  27  Hobbs  News-Sun 
carrierboys.  The  policy,  effective 
24  hours  a  day  regardless  of  a 
boy’s  whereabouts  or  activities, 
pays  $1,000  for  loss  of  life  and  up 
to  $2,000  for  treatment  of  polio, 
in  addition  to  costs  of  accidents. 


turnover.  Putting  carriers  on 
routes  who  quit  after  just  a  few 
weeks  of  not  doing  well,  gives 
route  carrying  a  bad  reputation 
and  makes  it  harder  to  secure  new 
carriers. 

“6  Requiring  a  bond  or  deposit 
before  the  boy  starts  his  route,  can 
help  reduce  turnover.  A  bonded 
carrier,  who  must  give  two  weeks 
notice  before  cancelling  his  con¬ 
tract,  is  not  apt  to  quit  because  of 
a  particularly  bad  day  or  becaase 
he  happens  to  get  the  notion, 
whereas  an  unbonded  carrier  can 
quit  at  any  time. 

“7.  The  use  of  carrier  promo¬ 
tion  by  the  newspaper  to  liven  up 
the  boy’s  job  where  it  is  not  just 
the  dull  monotony  of  delivery  and 
collections,  can  help  to  keep  the 
boys  interested  and  enthused  about 
their  routes.” 

Offers  7  Scholarships 

Seven  annual  scholarships,  to¬ 
taling  $3,500,  will  be  awarded  to 
graduating  Cleveland  (O.)  Press 
carriers  in  June.  A  minimum  of 
one  year’s  service  as  a  Press  car¬ 
rier  is  required  of  all  scholarship 
applicants.  Selection  will  be  basd 
on  scholastic  ability,  citizenship 
and  route  performance.  Each 
graduating  carrier  gets  a  gold  key. 

Color  Comic  Approach 

Otto  Silha,  M  i  n  n  e  a  polit 
(Minn.)  Star  and  Tribune  promo¬ 
tion  manager,  says  the  color  com¬ 
ic  technique  is  paying  off  in  intro¬ 
ducing  new  features.  Four  color 
comic  cartoons  were  used  for 
ROP  ads  and  for  carrier  promo¬ 
tional  material  on  a  recent  new 
feature. 


■SEK  PAGES  8,  *6,  48,  76,  97" 


IN  YOUR  FUTURE! 


Flook  is  a  revolutionary  new  type  of 
comic  strip — the  most  original  in  a  de¬ 
cade.  It  charms  kids  and  adults  alike. 

Only  panda-like  Flook  can  turn  himself 
into  anyrthing.  Only  Flook  can '  get 
his  friend  Rufus  in  and  out  of  trouble 
all  over  the  world.  Flook  has  all  the 
delightful  qualities  Of  a  fairytale,  all 
the  piquancy  of  modem  satire.  Send 
for  samples  now. 

.Imerica’s  Leading  Independent  Syndicate 

GENERAL  FEATURES  CORPORATION 


250  Park  Avenue 


New  York  17.  N.  Y. 
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Beauty,  ruggedness  and  astounding  ease  of 
fabrication  —  all  of  these  characteristics  ore 
available  to  manufacturers  today  in  one 

material,  laminated  plastics.  Reichhold,  with 
its  world  wide  facilities  for  chemical  research,  has 
developed  plastic  bonding  and  laminating  resins  for  many  specific  uses  ranging  from  fishing 

rods  to  electronic  equipment.  In  laminated  plastics  as  in  paint,  paper,  plywood  and  the  many 
other  fields  it  serves,  RCI  has  established  an  impressive  list  of  contributions 
...new  ideas,  new  opportunities  for  the  manufacturer— through  creative  chemistry. 


Sea  "America's  Town  Meet¬ 
ing"  on  TV  every  Sunday  on 
ABC  presented  by  Reichhold 
as  a  public  service. 


630  Fifth  Avenue,  New  York  20,  N.  Y. 


_  iiH 
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CENTENNIAL 

YEAR 

CITV  OF  DAKLAHD 


his  year,  Oakland  celebrates  its  one- 
hundredth  year  as  one  of  the  fastest- 


growing  industrial,  business  and  residential  areas 
in  the  United  States. 


TOTAL  NET  PAID  CIRCULATION 

DAILY  194,889  SUNDAY  286,219 


Based  on  average  circulation  trom  Oct.  1.  1951 


to  Jan.  1,  1952.  from  publisher's  own  records. 

<0aklaii5.^&(!rnbuiie 


Established  Feb.  21,  1874 
Greatest  home-delivered  circulation 
in  Northern  California  since  1939. 


Immediate 

Adjustment 


urgently 
requested 
for  LIMA 
Ohio  .  . . . 


Revised  Census  Bureau  figures  for  Lima,  Ohio,  reveal  that  this  fast 
growing  market  is  now  classified  as  a  "standard  metropolitan  area." 


Official  Census  Bureau  figures  for  1950  give  this  city  a  population  of 
50,246.  r  K  K 


Other  figures  show  that  the  Lima  market  is 


FIRST 


IN  OHIO  with  a  per  capita  retail  sales  rating 
of  $1,605.00. 


THIRD  IN  OHIO  in  retail  sales  per  family  with  a 
$5,122.00  average. 

ABC  City  Zone,  53,651 — City  and  Retail  Trading 
Zones,  182,778. 

This  rich  market  can  be  reached  entirely  through 
the  Lima  News. 

Daily  (ex.  Sat.)  33,818— Sunday,  35,490.  ABC 
audit  (Sept.  30,  1951). 


DAILY 


LIMA  NEWS 


NEWSPAPER  LAW 


SUNDAYS 


"DON'T  LEAP  OVER  LIMA" 

on  your  next  national  schedules 
of  Standard  Metropolitan  AreasI 

Represented  nationally  by  STORY,  BROOKS  &  FINLEY,  InC. 


Advertising  Material 
Subject  to  Sales  Tax 


T 


By  Albert  WoodruH  Gray 


A  DEPARTENT  STORE  at  Dayton, 
Ohio,  purchased  mats,  engravings, 
etchings,  halftones  and  similar  ma¬ 
terial  which  it  delivered  to  various 
newspapers  for  use  in  its  adver¬ 
tising. 

A  sales  tax  was  imposed  on  the 
advertiser  and  an  appeal  from  the 
assessment  was  decided  by  the  Su¬ 
preme  Court  of  that  state  a  few 
weeks  ago. 

Under  the  statute,  this  tax  is 
imposed  "on  each  retail  sale”  made 
in  the  state  and  retail  sales  are 
defined  as  all  sales  except  those  in 
which  the  purpose  of  the  consumer 
is  to  resell  the  goods  received  or 
to  incorporate  the  thing  trans¬ 
ferred  into  personal  property  to  be 
offered  for  sale  or  used  in  manu¬ 
facture. 

2-Pointed  Protest 

The  advertiser  protested  that  the 
material  was  purchased  for  resale 
and  not  consumption;  second,  that 
it  was  used  directly  in  making  re¬ 
tail  sales,  and  on  both  counts  the 
material  was  exempt  from  the  tax. 

The  only  sale  of  this  advertis¬ 
ing  material,  said  the  court,  was 
when  the  advertiser  itself  pur¬ 
chased  it.  The  newspapers  simply 
sold  the  advertising  space  for  what- 


envelopes  themselves  no  question 
would  be  made  as  to  the  non¬ 
taxability  of  their  sale  to  the  pub¬ 
lishers.  In  the  opinion  of  the  court 
such  a  distinction  is  too  slight  to 
warrant  a  different  result  in  de¬ 
termining  the  exceptibility  of  these 
sales  from  taxation. 

“Under  the  spirit  of  the  statute 
such  sales  of  property  for  the  pur¬ 
pose  for  which  it  is  used,  are  ex¬ 
cepted.” 

The  distinction  between  the  pur¬ 
chase  of  material  to  be  used  in 
newspaper  advertising  and  material 
to  be  used  in  direct  mail  advertis¬ 
ing,  being  in  one  instance  "not 
used  directly  in  making  retail 
sales”  and  in  the  latter  used  in 
making  those  sales,  was  so  tenuous 
that  it  drew  from  one  member  of 
that  court  a  dissent. 

"How  can  it  be  said  that  the 
mats,  engravings,  etchings,  half¬ 
tones  and  similar  materials  were 
not  used  in  the  instant  case  di¬ 
rectly  in  making  retail  sales  with¬ 
in  the  meaning  of  the  statutory 
language?  The  advertisements  re¬ 
sulting  from  the  use  of  these  mate¬ 
rials  could  not  be  produced  with¬ 
out  their  use.  Such  advertisements 
and  the  use  of  these  items  in  pro- 


ever  use  the  advertiser  wished  to  ducing  those  advertisements  could 


make  of  it. 

The  advertiser,  however,  forti¬ 
fied  its  contention  with  the  de¬ 
cision  of  a  case  in  which  this  tax 
had  been  originally  imposed  on 
envelopes  used  in  the  solicitation 
of  business  by  the  Crowell-Col- 
lier  Publishing  Co.,  which  were 


only  be  for  the  purpose  of  making 
retail  sales.” 

Legislative  Intent 
This  wavering  distinction  be¬ 
tween  the  sales  of  materials  inci¬ 
dental  to  the  conduct  of  the  busi¬ 
ness  of  a  publisher  that  are  tax¬ 
able  and  those  that  are  not,  gains 


later  held  by  the  court  to  have  some  light  in  the  effort  to  dispel 


been  used  in  the  making  of  retail 
sales  and  so  were  exempt  under 
the  provisions  of  this  law. 

In  that  incident  Crowell-Collier, 
tc  facilitate  the  return  of  subscrip¬ 
tions,  had  purchased  self-addressed 
envelopes  which  were  enclosed  and 
mailed  with  packages  of  printed 
advertising  material.  Container 
envelopes  had  also  been  purchased, 
used  to  enclose  and  carry  in  the 
mail  these  self-addressed  return  en¬ 
velopes  and  the  printed  advertising 
material  mailed  for  advertising 
purposes. 

Promotional  Package 

“In  our  view,”  said  the  court  in 
that  case,  “the  envelopes  bearing 
the  identification  of  the  publisher 
in  connection  with  the  advertising 
material,  either  giving  the  names 
of  the  magazines  or  the  name  of 
the  publisher,  are  so  closely  related 
to  the  advertising  material  itself 
as  to  constitute  them  an  integral 
part  of  the  promotional  advertis¬ 
ing  packages. 

“Doubtless  if  there  were  some 
brief  sales  talk  presented  on  the 


the  confusing  shadows  of  uncer¬ 
tainty  by  an  outline  of  the  purpose 
of  legislative  distinction  of  this 
character  in  the  decision  of  an 
earlier  Ohio  case. 

There  the  court  said  of  these 
distinctions,  “It  was  the  evident 
intention  of  the  General  Assembly 
in  excepting  sales  of  types  of 
property  used  and  consumed  in 
the  process  of  creating  other  tan¬ 
gible  personal  property  for  ulti¬ 
mate  sale,  to  encourage  the  manu¬ 
facture  and  production  of  more 
valuable  personal  property  upon 
the  sale  of  which  a  greater  amount 
of  taxes  could  be  collected  from 
the  customer  because  of  the  cn- 
hance'd  value  of  the  ultimate  prod¬ 
uct. 

“The  purpose  of  excepting  inter¬ 
mediate  sales  of  integral  items 
making  up  the  final  product  is  to 
avoid  double  taxation  and  to  pre¬ 
vent  the  increase  of  the  ultimate 
sales  price  to  the  consumer,  for 
after  all,  the  consumer  pays  ^ 
whole  tax  reflected  in  the  price 
which  he  pays  for  the  product.” 
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Find  out  how  to  % 

\  ■ 

get  on  the  air  quickly  and  profitably  | 

,  with  Du  Mont  UHF  transmitting  equipment  | 

\  with  DuMont  Network  programs  | 

)  with  a  DuMont-built  UHF  audience  1 

Learn  how  these  three  Du  Mont  operations, 
working  together,  can  help  make  your  UHF  plans 

a  successful  reality. 


[in 


send 

for  your  copy 
now. 


Allen  B.  DuMont  Laboratories,  Inc. 

1500  Main  Ave.  (DEPT.  ETUi, 

Clifton,  N.  J. 

Please  send  me  my  copy  of  “UHF  The  New  Big 
Development  in  TV”. 


Name. 


Company. 


Address. 


their  basiness  with  independent  steamship  lines  (such  as 
ours).  Many  people  would  not  even  believe  that  a  condition 
could  exist  in  this  Country  where  an  American  shipper 
would  be  penalized  for  using  an  American  ship.  We  agree 
it  sounds  unbelievable. 

Now,  while  this  Supreme  Court  decision  was  against 
the  use  of  die  exclusive  patronage  dual-rate  system  in  the 
North  Atlantic  trades,  it  naturally  follows  that  what  is  un¬ 
lawful  in  one  ocean  is  likewise  unlawful  in  another.  It’s 
the  same  salt  water. 

Let  us  go  back  a  little.  Along  in  1912  the  so-called 
Alexander  Committee  of  Congress,  after  a  lengthy  inves¬ 
tigation  (and  a  several  volume  report)  wound  up  with  re¬ 
commendations  that  certain  abuses  which  were  then  prac¬ 
ticed  by  the  so-called  “shipping  conferences”,  (cartels) 
were  to  be  outlawed,  and  its  constructive  recommendations 
were  to  be  implemented  by  the  United  States  Shipping 
Board  set  up  to  control  these  matters. 

However,  as  we  heard  Senator  Wheeler  once  remark 
(he  was  well-versed  in  this  sort  of  business),  it  is  not 
unusual  for  the  ones  intended  to  he  controlled  to  take  over 
the  controls  themselves.  So  step  by  step  many  of  ihe 
original  abuses  crept  back  under  a  different  tag.  The 
result  was  a  condition  in  the  overseas  transportation  busi¬ 
ness  of  the  United  States  which,  parallel-wise,  is  illustrated 


Suppose  your  wife  went  to  a  feuding  Sew  York  depart¬ 
ment  store  and  picked  out  a  vacuum-cleaner — $80.00 — 
and  said  "Wrap  it  up  and  send  it  home.”  The  floorman 
comes  over  and  says  “Now,  wait  a  minute,  madam, 
there  are  a  few  small  questions  which  we  need  ans¬ 
wered  first.”  “My  good  lady,  do  you  do  business  with 
our  competitor  so-and-so?”  Your  wife  replies:  “Yes, 
what  of  it?”  The  floorman:  “Well,  just  this:  If  you 
do,  then  the  price  for  this  cleaner  to  you  will  be  $95.00!” 

Of  course,  no  first-class  American  store  would  ever 
think  of  doing  business  this  way.  But  the  above  sort  of 


26  BROADWAY,  NEW  YORK  4,  N.  Y. 


thing  ha.s  been  happening  every  day  in  American  overseas 
commerce — and  for  too  long  a  time.  It  has  always  been 
amazing  to  us  how  people  permit  themselves  to  be  taken 
advantage  of  and  fall  for  the  same  old  'bromide  that  in 
order  to  get  service  you  have  to  put  up  with  the  racket. 

A  couple  of  years  ago  the  Departments  of  Agriculture 
and  Justice  came  into  the  fight  on  our  side.  Their  argu¬ 
ments  were  more  than  a  match  for  the  U.  S.  Maritime 
Commission,  who  had  put  its  stamp  of  approval  on  these 
exclusive  patronage  contracts — fighting  tooth  and  nail 
against  us  all  along  the  line. 

Finally,  a  few  weeks  ago  we  found  ourselves  in  the 
quiet  dignity  of  the  U.  S.  Supreme  Court  as  it  listened  to 
the  arguments  leading  up  to  its  decision  that  the  dual-rate 
system  with  its  arbitrary  and  discriminatory  spread,  or 
differential,  between  contract  rates  and  non-contract  rates, 
was  invalid. 

This  decision  is  now  the  law  of  the  land. 

This  means  that  if  you  are  an  .American  farmer,  manu¬ 
facturer  or  shipper  and  vou  wish  to  ship  on  any  vessel 
from  here  to  a  foreign  destination  or  from  a  foreign  des¬ 
tination  to  here,  you  now  can  do  so  without  anybody’s 
permission  here  or  abroad  and  without  being  penalized 
tor  doing  so.  It  will  be  tough  enough  to  sell  American 
goods,  even  without  that. 

That’s  the  long  and  short  of  how  things  stand  today. 

So.  if  you  are  a  shipper  and  are  presented  again  with 
these  exclusive  patronage  contracts  which  propose  to  come 
between  you,  as  an  American  business  concern,  and  an 
independent  American  shipping  company,  it  is  for  you 
to  say  how  you  want  to  do  business.  The  Supreme  Court 
has  ruled. 

For  one.  our  fleet  of  independent  American  steamers 
— well-run — will  serve  you  to  and  from  any  place  we  go — 
and  without  high  pressure  or  other  artificial  nonsense.  This 
being  the  way  we  have  always  done  business,  and  that  goes 
back  a  good  many  years. 


ISBRANDTSEN 
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Tops  in  shops 

that  keep  metal 
costs  low...  /9 

Blatchford 


Hospital-Press  Codes 
Keep  Public  Informed 

By  Quintus  C.  Wilson 


Medical  leaders,  newspaper  edi-  by  working  with  the  radio  and 
tors  and  reporters  and  radio  writ-  press. 

ers  in  at  least  three  states  and  four  Intense  Human  Interest 
metropolitan  areas  are  strWing  to  Naturally  the  listening  and  read- 
^sure  that  the  reading  and  listen-  ;  public  demands  hospital  new, 
mg  public  wil  be  better  informed 

care  touches  every 

about  hospital  news.  Codes  of  individual  family.  Each  phase  of 
information  have  been  written  to  service  holds  intense  hu- 

permit  a  freer  flow  of  infomation  E  treatment, 

about  medical  reports  and  espe-  every  emergency  at- 

cially  about  hospital  cases.  attention  of  persons  because 

The  three  states  in  which  such  they  themselves  or  someone  near 
agreements  have  been  completed  and  dear  to  them  has  been  helped 
on  a  state-wide  basis  are  New  to  renewed  health  by  medical  a^ 
Hampshire,  Iowa  and  Colorado,  sistance. 

The  cities  are  Cleveland,  Kansas  Hospitals  have  too  often  ne- 
City,  Salt  Lake  City,  and  Woon-  giected  the  story  which  they  have 
socket,  R.  I.  to  tell.  Theirs  is  a  responsibility 

Representatives  of  press  and  ra-  toward  better  health.  Each  hos- 
dio  have  been  anxious  to  erase  pital  has  not  one  story  to  tell  but 
complaints  that  they  have  with-  thousands.  Each  tale  rivals  flctiou 
held  information  from  readers  and  in  example  of  how  man  helps  man. 
listeners.  Criticism  has  arisen  Hospitals  neglect  to  use  fully  the 
from  failures  to  report  hospitaliza-  appeals  of  various  health  drives— 
tion  of  some  accident  cases  and  crippled  children,  cancer,  TB, 
from  the  desire  of  some  publicly  polio — to  portray  their  services  in 
important  individuals  to  hide  ill-  all  health  problems, 
ness,  accidents  or  even  misdeeds  Ralph  W.  Newell,  managing  ed- 
from  constitutents.  itor  of  the  Keene  (N.  H.)  Evening 

I-  Sentinel,  and  Anne  L.  Lachner, 

.  ®  executive  secretary  of  the  Iowa 

For  instance,  when  15  men  were  Hospital  Association,  are  two  per- 
injured^  in  an  industrial  accident,  ^^bo  became  cognizant  of  the 
a  hospital^  was  pledged  to  silence,  problem  involved.  They  know 
Such  incidents  cannot  be  kept  jbe  press  and  radio  can  best 
quiet.  When  newspapers  failed  to  report  the  many-sided  story  of  the 
report  this  case,  a  union  foreman  hospital  when  reporters  have  ac- 
called  to  ask  why.  The  paper  used  ^ess  to  all  of  the  facts, 
his  story.  Secretary  Lachner’s  association 

Hospital  authorities  and  medical  recognizes  that  its  members  should 
leaders  are  usually  anxious  to  know  each  newspaper’s  personnel, 
eliminate  public  distrust.  They  philosophy  and  ideals.  Newspa- 
want  to  build  public  support  and  pers  and  magazines,  it  holds,  are 
understanding.  This  trend  was  service  organizations  and  are  de¬ 
noted  by  Dr.  George  F.  Lull  of  voted  to  the  dissemination  of  the 
Chicago,  secretary  and  general  news.  This  recognition  is  impor- 
manager  of  the  American  Medical  tant  if  hospital  staffs  are  to  reach 
Association.  He  told  the  annual  accord  with  members  of  press  or 
convention  of  the  National  Asso-  radio. 

ciation  of  Radio  News  Directors  What  people  read  in  newspaper, 
that  “there  is  gradually  coming  and  magazines  or  hear  on  the  ra- 
about  a  change  in  the  attitude  of  dio  about  hospitals  in  general  has 
the  medical  profession  towards  its  effect  on  each  hospital,  Iowa 
giving  out  news.”  Heretofore,  Association  members  are  warned, 
doctors  had  followed  a  strict  anti-  Committees  tend  to  identify  any 
publication  code  brought  to  Amer-  statement  about  hospitals  with 
ica  from  England.  their  own. 

Dr.  Lull  reported  that  the  hos-  n  ui-  «  •  i  v  1  j 

pital  news  c<Ses  have  been  en-  ^ 


In  the  light  of  today’s  skyrocketing  costs,  it  will  pay 
you  to  consider  every  means  to  hold  expenses  down. 
For  example ...  your  metal  stock. 

Blatchford  Metal  helps  keep  operating  costs  down 
and  production  up  in  these  three  ways. 

In  Machine  Composition,  you  get  fewer  imperfect 
casts  and  greater  operating  efficiency.  Blatchford  Metal 
melts  smoothly,  flows  freely,  molds  sharply.  Vou  get 
clean,  solid  casts. 

In  “Stereo”  Casting,  you  get  less  porosity... sounder 
plates.  And  Blatchford’s  fluidity  helps  you  “get”  every 
detail  of  the  mat.  You  get  a  plate  true  to  the  mold, 
time  after  time. 

In  Printing,  you  get  better  plate  performance, 
fewer  “sinks.”  Blatchford  stands  up  to  rough  treatment. 
You  get  long,  steady,  clean  press  runs. 

Let  Blatchford  help  you,  your  skilled  staff  and  your 
expensive  machinery  produce  to  capacity.  Buy  Blatch¬ 
ford  and  compare. 


Free  chart  for  re-melt  rooms  tells,  step  by  step, 
how  to  keep  metal  “healthy”  and  cut  dross  loss  with 
Blatchford  Type  Metal  Flux.  Just  write.  Box  EP4.  the 
office  nearest  you  for  “Re-melt  Chart.” 


NATIONAL  LEAD  COMPANY— Atlanta^  BaUimoret  Chica^,  Cincinnati, 
Cleveland,  Dallas,  Philadelphia,  PittsbuTgh,St.  Louis 
New  York:  E.  W.  Blatchford  Co.;  New  England 
^  National  Lead  Co.  of  Mass.,  Boston;  Pacific  Coast 

Morris  P.  Kirk  &  Son,  Inc.,  Los  Angeles. 


is  the  NATIONAL  name 
for  dependable  metal... 
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Striking  Difference! 


Typewritten  work  done  on  an  EBM  Execu¬ 
tive*  has  the  appearance  of  fine  printing — 
perfect  for  repro  copy!  Every  character  is 
clear,  distinct,  uniform  in  color  and  weight. 

IBM  Electric  Tjrpewriters  are  aveiilable 
in  a  wide  variety  of  type  faces.  The  unique 
proportional  spacing  feature  of  the  Execu¬ 
tive  Model  permits  perfect  alignment  of 
right  hand  margins. 

No  wonder  printers  find  IBM’s  so  help¬ 
ful  on  so  many  jobs! 

*Trade  Mark 


IBM,  Dept.  EP 

590  Madison  Avo.,  Now  York  22,  N.  Y. 

□  Please  send  descriptive  folder  on  the 
IBM  Electric  Executive  Typewriter, 


Name. 
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New  plants,  manufac¬ 
turing  a  wide  diversity  of 
products,  are  streaming 
into  Alabama.  They  came 
to  manufacture  more  ad¬ 
vantageously  and  to  serve 
better  the  South’s  grow¬ 
ing  markets.  Last  year 
private  capital  investment 
in  new  factories  in  this 
State  broke  all  records. 
Established  industries  are 
spending  millions  for  ex¬ 
pansion  to  meet  increased 
demands.  Here  are  names 
you  know  that  are  helping 
speed  Alabama’s  wide¬ 
spread  industrial  develop¬ 
ment. 


A  FEW  OF  ALABAMA’S  MANY  NEW  PLANTS 

Where  They  Located  —  What  They  Make 


WESTINGHOUSE  ELECTRIC  CORP 
Reform — Electric  Lamps 
THE  CHEMSTRAND  CORPORATION 
Decatur — Synthetic  Textile  Fibres 
COURTAULDS  of  "ALABAMA,"  Inc. 
Salco — Textiles 

MATHIESON-ALA.  CHEMICAL  CORP. 

McIntosh — Chemicals 
GENERAL  ELECTRIC  COMPANY 
Oxford — Electronic  Tubes 
BEAUNIT  MILLS.  Inc. 

Childersburg — Rayon 
BORDEN  METALS  PRODUCTS  CO. 

Leeds — Steel  Gratings 
HAYES  AIRCRAFT  COMPANY 
Birmingham — Aircraft  Modification 

APPLETON  ELECTRIC  COMPANY 
Trussville — Electric  Fittings 
CONTINENTAL  CAN  COMPANY 
Fairfield — Tin  Plate  Sheet  Processing 

AMERICAN  SMELTING  a  REFINING 
COMPANY 

Federated  Metals  Division 
Birmingham — Non-ferrous  Metals 


BORDEN  COMPANY 

Demopolis — Formaldehyde  and 
Synthetic  Resins 

ALLIED  CHEMICAL  a  DYE  CORP. 

Barrett  Division 

Birmingham — Roofing  and  Siding 
ESSEX  WIRE  CORPORATION 
Birmingham — Wire  Specialties 
WHIHEMORE  CORPORATION 
Fayette — Shoe  Polish 
BUTLER  MANUFACTURING  CO. 
Birmingham — Fabricated  Steel 
Products 

THE  ENGLANDER  COMPANY 

Birmingham — Sleep  Products 

vanity  fair 

Escambia  Mills,  Inc. 

Atmore  and  Demopolis — Lingerie 
GENERAL  AMERICAN  TRANS.  CORP. 

Birmingham — Metal  Fabrication 
GERRARD  STEEL  STRAPPING  CO. 

Birmingham— Stee/  Strapping 
SOUTHEAST  JOSLYN  COMPANY 
Birmingham — Pole  Line  Equipment 
RIEGEL  TEXTILE  CORPORATION 
Greenville — Il’orJf  Cloves 


•k  -k  -k 

Birmingham  joins  all  communities 
in  Alabama  in  extending  all  these 
industries  a  cordial  welcome. 

IRMINGHAM 

MMITTEE  OF  100 

1914  Siith  Av*.,  N..  AU. 
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Gordon  Poroono 
Goremor 
Stole  of  Alabama 
Bradford  C.  Caleord 
Preoldent 
Woodward  Iron  Co. 
John  8>.  Coloman 
Prealdent 
Blrmlncham  TniA 
National  Bank 
Donald  Comer 
Cbairman  of  the 
Eaecutifo  Oommitteo 
Arondale  Mills 


William  P.  Engel 
President 
Bngel  Companies 
W.  W.  French.  Jr. 
President 
Moore-Handley 
Hardware  Co. 

Clarence  B.  Hanson.  Jr. 
Publisher 

The  Birmingham  News 
W.  H.  Hoover 
President 

Employers  Insurance 
Co.  of  Alabama 


Claudo  0.  LawtM 

President 
Sloss-SheflBeld 
Steel  &  Iron  Co. 


Thooms  W.  Martin 
Chairman  of  the  Board 
Alabama  Power  Co. 


J.  C.  PeraoBs 
President 

First  National  Bank 


0.  W.  Schanbaehor 

President 
Loveman.  .Tofteph  & 
Loeb 

Mervyn  H.  Sterne 
Sterne.  Ag^e  A  Leach 

A.  V.  Wiebel 
Prealdent 

Tennessee  Coal  A  Iron 
Div. 

United  States  Steel 
Co. 


Hospital  Codes 

I  continued  from  page  88 

the  hospital  cannot  expect  fa¬ 
vorable  comments.  Even  well- 
deserved  praise  cannot  be  garnered 
where  the  laudable  information  has 
been  withheld. 

Every  newspaper,  be  it  a  small 
village  weekly  or  a  huge  metro¬ 
politan  daily,  has  the  constant  re¬ 
sponsibility  of  keeping  its  public 
informed.  Most  editors  and  re¬ 
porters  are  prepared  for  this  duty. 
The  editor,  the  reporter  and  the 
radio  announcer  serve  the  com¬ 
munity  best  by  constructively  re¬ 
porting  the  news  of  the  hospitals 
of  the  community. 

Mr.  Newell  recognized  the  need 
for  cooperation  in  the  reporting  of 
hospital  news  in  New  Hampshire. 
He  read  in  Editor  &  Publishf.r 
about  a  press-hospital  agreement  in 
Iowa.  He  wrote  for  copies.  He 
also  learned  about  a  Kansas  City 
hospital  “code”  and  a  Woonsocket 
hospital  “policy  of  newspaper  re¬ 
lease.” 

Obtaining  copies  of  several  of 
these  agreements,  Mr.  Newell  stud¬ 
ied  them.  He  tried  to  pick  out 
the  best  parts  of  each  for  a  code 
which  would  be  acceptable  to 
press,  radio,  hospitals  and  the  med¬ 
ical  society  in  New  Hampshire. 
A  copy  was  sent  to  all  radio  sta¬ 
tions  and  newspapers  in  the  state. 
Suggested  changes  were  requested. 

Approved  by  Medicos 

The  revised  draft  was  next  sub¬ 
mitted  to  the  executive  committee 
of  the  New  Hampshire  Medical 
Society,  Examined  at  length  by 
the  society,  the  code  was  finally 
submitted  to  the  state  convention 
and  accepted.  County  medical  as¬ 
sociations  were  urged  to  approve 
it.  Next,  the  New  Hampshire 
Hospital  Association  joined  in  the 
adoption. 

The  New  Hampshire  code  for 
cooperation  of  press,  radio  and 
medical  societies  provides  that 
medical  officers  be  “available  at 
all  times  to  representatives  of  the 
press  and  radio  in  order  that  au¬ 
thentic  information  may  be  ob¬ 
tained  as  promptly  as  possible  on 
health  and  medical  subjects.” 

Officers  and  other  designated 
persons  may  be  quoted  by  name  in 
matters  of  public  interest  “for  the 
purpose  of  authenticating  informa¬ 
tion  given”  and  such  action  shall 
not  be  considered  “as  a  breach  of 
traditional  practice  of  physicians 
to  avoid  publicity.” 

Hospitals  are  urged  to  have 
available  “at  all  times”  to  press 
and  radio  representatives  a  person 
with  authority  to  speak  “so  that  in¬ 
quiries  may  be  expedited.” 

Minimum  Standard 

As  a  “minimum  standard  guide” 
the  code  calls  for: 

1.  Hospitals  to  give  the  name  of 
the  attending  physician  wnen  re¬ 
quested — ^but  physician’s  name  is 
not  to  be  used  by  the  news  outlet 
without  his  consent. 

EDITOR  & 


2.  Hospitals  to  “generally  ac-  L 
knowledge  presence  of  certain  pa-  B 
tients  in  whom  the  public  has  i 
rightful  interest,  unless  expressly 
forbidden  by  the  patient  or  attend¬ 
ing  physician.” 

3.  In  emergency  cases,  items  of 

public  interest  which  are  a  matter 
of  police  or  fire  department  rec-  ’ 
ord,  the  prompt  reporting  of  the  . 
following  facts  by  the  hospitals: 
“Name,  age,  sex,  marital  status, 
address,  occupation  and  employer,  K 
nature  of  accident;  extent  of  in-  F 
juries.”  P 

4.  When  requests  are  made  to  r' 
photograph  a  patient  it  shall  be  ' 
granted  only  with  permission  of 
the  patient,  or  the  parents  or 
guadians  of  the  patient  and  only 

if  in  the  opinion  of  the  doctor  in  -J 
charge,  the  patient’s  condition  will 
not  be  jeopardized.  1 

5.  Death  of  any  patient  is  pre-  L 

sumed  to  be  a  matter  of  public  | 
record  and  a  statement  that  the  r 
patient  has  died  should  be  made  | 
by  the  hospital.  [ 

6.  Births,  being  a  matter  of  pub-  | 
lie  record,  the  hospital  should  t 
“give  full  information  concerning  f 
the  same,  including  facts  which  ! 
appear  in  public  record,  such  as  | 
parents’  names,  mother’s  maiden  I 
name,  parents’  address  at  time  of  [ 
birth,  providing  the  mother  con-  i 
sents  to  publication  of  the  birth.  ' 

Similar  Code  in  Iowa  1 

The  Iowa  “code  for  Press  Rela-  | 
tions”  is  very  similar.  Designed  to  [ 
guide  the  medical  profession  and 
the  hospitals  in  their  relationship 
with  the  press,  it  holds  fundamen¬ 
tal  the  principle  that  “the  primary 
obligation  and  responsibility  of  the 
physician  and  the  hospital  is  the 
welfare  of  the  patient.”  At  the  t 
same  time  it  recognizes  that  “news-  ' 
papers  exist  for  the  common  good  , 
and  function  to  bring  matters  of 
general  interest  to  their  readen  V 
quickly  and  correctly.”  f 

Iowa  hospitals  are  advised  to  | 
hold  meeting  attended  by  doc¬ 
tors,  technicians,  supervisory  per^  I 
sonnel  and  “good  newspaper  men."  j 

Staff  members  in  hospitals  are  | 
(Continued  on  page  92)  [ 


Hospital  Offers 
Tape  Recordings 

Evanston,  DI, — A  new  method 
of  covering  hospital  news,  via  the 
tape  recording  system,  was  cited 
by  J.  R.  Miller,  Mattoon  (HI-) 
Journal  Gazette,  at  the  Inland 
news  editors’  clinic  here  last  week. 

When  a  patient,  including  acci¬ 
dent  cases,  is  admitted  to  the  hospi¬ 
tal,  he  said,  a  tape  recording  i* 
made  by  hospital  attendants,  in 
which  the  patient  states  his  name, 
address  and  gives  a  brief  account 
of  why  he  is  there,  explained  Mr. 
Miller.  “Our  reporter  has  access  to 
this  tape  recording  and  can  get  a 
firsthand  account  of  cases  which 
helps  us  in  covering  hospital  news, 
he  said. 
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You  need  not  pick  a  particular  season.  Each  entices  with  its  own 
attractions.  Winter  .  .  .  with  its  crystal  clear  air  and  coverlet  of 
sparkling  white;  Spring  .  .  .  and  the  birth  of  a  thousand  hues  framed 
by  the  greenest  of  greens;  Summer  ...  a  siren  who  beckons  with  a 
salty  surf,  a  mountain  lake  or  a  quiet  stream;  Autumn  .  .  .  whose  artistry 
sets  the  rolling  hills  ablaze  with  leaves  of  red  and  russet. 

Visit  New  England  any  time  and  you'll  understand  .  .  .  why  vacationists 
spend  a  billion  dollars  a  year  to  play  here.  And,  also,  why  people 
spend  billions  of  dollars  living  here. 

New  Englanders  are  a  lucky  lot.  Living  in  an  atmosphere  matched  by 
no  other  section  of  America,  they  find  contentment  in  work  and  play. 
Down  through  the  years,  they  have  written  a  record  of  industrial 
achievement  to  be  envied.  Here  is  a  market — stable,  prosperous,  con¬ 
centrated. 

Visit  New  England,  and  you'll  learn  something  else  about  its  people. 
They're  intensely  interested  in  New  England  news  and  local  news.  They 
absorb  it  daily  in  their  readable,  believable  local  newspapers.  Matter 
of  fact,  if  you  have  any  sort  of  a  message  to  pass  on  to  New  Englanders 
— for  instance,  about  buying  your  product — you'll  find  that  their  local 
newspapers  are  the  speediest,  most  reliable  messengers  you  could 
possibly  use. 

Try  them  today  .  .  .  visit  New  England  any  day. 


MAINE — Bangor  Dally  Naws  (M), 

VERMONT— Barra  Ttmat  (E{.  Ban- 
ninqton  Bannar  (E),  Burlington 
Frea  Prass  (M). 

MASSACHUSEHS— Boston  Oloba 
(MAE),  Boston  Globa  (S),  Boston 
Post  (M),  Boston  Post  (Sj.  Brock¬ 
ton  Entarprisa  8  Timas  (E),  Capa 
Cod  Standard  Timas,  Hyannis 
(E).  Fall  Rivar  Harald  Naws  (E), 
Fitchburg  Santinel  (E),  Gardnar 
Naws  (E),  Havarhill  Gazatta  (E|, 
Lawranca  Eagla-Tribuna  (MtE), 
Lynn  Itam  (E),  Naw  Bedford 
Sunday  Standard-Timas  (S),  Naw 
Bedford  Standard-Timas (E),  North 
Adams  Transcript  (E),  Piitsflald 
Barkshira  Eagla  (E),  Taunton 
Gaiattc  (E),  Waltham  Naws 
Tribuna  (E),  Worcastar  Talagram 
and  Evaning  Gazatta  (MilE), 
Worcastar  Sunday  Telagram  (S). 

NEW  HAMPSHIRE  —  Concord 
Monitor-Patriot  (E),  Manchastar 
Union  Laadar  and  Naw  Hamp- 
shira  Sunday  Naws  (M,E8S). 

RHODE  ISLAND— Wast  Warwick 
Pawtuxat  Valley  Daily  Times  (E), 
Providence  Bulletin  (E),  Provl- 
danca  Journal  (M),  Providence 
Journal  (S),  Woonsocket  Call  (E). 

CONNECTICUT  —  Ansonia  Sen¬ 
tinel  (E),  Bridgeport  Post  (S), 
Bridgeport  Post-%legram  (M8E), 
Bristol  Prau  (E),  Danbury  Naws- 
Tlmas  (E),  Hartford  Courant  (M), 
Hartford  Courant  (S),  Hartford 
Timas  (E),  Meriden  Raeord-Jour- 
nal  (MtE),  New  Britain  Harald 
(E),  New  Haven  Raglstar  (EtS), 
Naw  London  Day  (E),  Norwich 
Bulletin  and  Record  (MtE)  Tor- 
rington  Raglstar  (E),  Watarbury 
Republican  t  American  (MtE), 
Watarbury  Republican  (MtS). 


Sell  New  England  with  newspapers 
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Detects  Breaks 


Clears  Unit 


PUT  THE  Cooksey  Team 

ON  YOUR  PRESS  CREW 

Here’s  the  one  and  only  complete  web  control  system! 
And  here’s  how  it  prevents  lost  time  due  to  wrap-ups. 


obtainable  by  the  press  from  the 
police  and  provided  these  facts  an 
not  the  result  of  expert  medical 
knowledge  and  do  not  have  any  di¬ 
rect  bearing  on  the  cause  of  the 
patient’s  condition.” 

A  list  of  newsworthy  subjects  is 
provided  as  a  guide  to  hospital 
personnel.  They  include:  Any 
patient  suffering  violent  injury 
from  any  type  of  accident;  admit¬ 
tance  of  a  prominent  person  to  the 
hospital;  any  unusual  medical 
cases — rare  operations,  birth  of  a 
baby  to  a  fifty-year-old  woman, 
‘can  multiple  births,  children  swallow¬ 
ing  pennies — and  hospital  expan- 

_  _  __  ___  sion,  equipment,  gifts  and  nurses 

the  Iowa  group  graduation, 
urges  that  the  reporter  be  given  Many  stories  about  minor  in- 
all  of  the  background  he  can  get  juries  to  children  are  regarded  as 
to  help  him  to  write  his  story  in  chiefly  valuable  for  alerting  other 
a  better  way.  This  is  based  on  the  parents  to  take  precautions  against 
assumption  that  it  is  the  policy  of  the  same  thing  happening  to  their 
good  newspapers  to  give  a  fair  children, 
presentation.  If  facts  and  figures  Importance  of  Time 

cannot  be  released,  hospital  staffs  yhe  gait  Lake,  Cleveland  and 
are  advised  to  say  so  frankly  and  Kansas  City  codes  stress  “time  as 
state  the  reason  why.  Evasiveness  an  all-important  factor  in  news- 
suspicion.  paper  work.”  Thus,  it  is  deemed 

Do  not  thank  the  editor  for  fpj.  gagjj  hospital  to  have 

using  your  story,  the  Iowa  code  someone  available  at  all  times  to 
concludes. 


instructed  to  be  frank,  fair,  fac¬ 
tual  and  friendly  in  dealing  with 
the  report — “give  him  all  the  in¬ 
formation  you  can.” 

Hospital  Association 


The  Iowa 
recognized 
that  the  reporter  will  sort  out  the 
material  the  public  wants  to  know 
and  “he  will  keep  your  confi¬ 
dences.” 

All  the  Background 
Realizing  that  the  press 
play  down  tragedies  in  the  hos¬ 
pital  as  well  as  emphasize  its  ac¬ 
complishments,”  1‘ 


When  the  web  breaks,  the  sensitive  spring-loaded 
detector  instantly  and  simultaneously  causes  the 

web  to  be  severed  .  .  actuates  the  electric  trolley 
.  ,  .  and  stops  the  press. 


‘He  likes  to  think  he  deal  with  representatives  of  the 
has  used  it  because  it  is  ‘news  and  press.  .  Persons  so  delegated  must 
not  as  a  favor  to  you.  A  com-  be  familiar  with  the  code  and, 
pliment  to  the  reporter  on  how  he  within  its  limits,  cooperate  with 
handled  the  story  is  a  gracious  (be  newspapers, 
gesture.  Everyone  appreciates  a  jo  expedite’  the  handling  of 
good  word  on  a  job  well  done,  and  news  ‘  ' 


information  and  photogra¬ 
phy  problems  in  the  Kansas  City 
Area,  the  Hospital  Council  has  set 
up  a  press  conference  whereby  the 
press  can  get  the  consensus  of 
member  hospitals  on  such  matters 
without  the  necessity  of  separat^ 
ly  contacting  each  individual  hos¬ 
pital. 

Kansas  City  hospitals  shy  at  to- 
leasing  certain  information  in  cases 
of  suicide  or  attempted  suicide,  in 
cases  of  intoxication  and  drug  ad¬ 
diction, 


The  sheet  is  severed  close  to  the  unit  to  insure  a 
short  tail  and  is  securely  clamped  to  prevent  entry 
of  any  more  paper  into  the  unit — also  prevents 
oncoming  sheet  from  falling  into  the  inking  rolls. 


or  in  cases  where  moral 
Newspapermen  given  credit  in  turpitude  is  involved.  This  is  !«• 
the  Iowa  code  for  suggestions  and  tbe  difficulty  in  diagnoses, 

f^idance  were  W.  Earl  Hall  ^  the  jjme  involved  in  making  diagnoses 
Mason  C.ty  Globe  Gazette  Harry  ^nd  the  possibility  of  repercussion 
C.  Mauck  of  the  Council  Bluffs  ,be  form  of  damage  suits.  They 
Nonpareil  and  Clarence  W.  only  the  name,  address, 

Moo^,  of  the  Burlington  Hawk-  nj^rital  status,  color,  age,  sex,  oc- 
Lye  Gazette.  cupation  and  employer  of  the  pa- 

Hospital-Conscious  tient. 

Goals  sought  by  the  Latter-day  Spokesmen 

Saints  Hospital  in  Salt  Lake  City  On  all  matters  of  health  or  med- 
have  been  outlined  to  hospital  ical  news,  representatives  of  the 
personnel  and  to  representatives  of  press  and  radio  are  held  respon- 
the  press  and  radio.  Congenial  sible  for  making  all  reasonable  ef- 


The  rubber  trolley  wheel  presses  the  web  against 
the  pipe  roller,  clearing  the  unit  of  paper  and 
preventing  backlash  of  the  web  into  the  unit. 


Partial  List  of  Prominent  Users 

Allentown  Call  and  Chronicle  Montgomery  Advertiser  and  Journal 

The  Atlanta  Journal  and  New  York  News 

The  Atlanta  Constitution  The  Daily  Oklahoman  and 

Buffalo  Courier-Express  Oklahoma  City  Times 

Dayton  News  South  Bend  Tribune 

Ft.  Worth  Star-Telegram  Springfield  (Ohio)  News  and  Sun 

Long  Island  Newsday  Toledo  Blade  and  Toledo  Timas 

Minneapolis  Star  and  Tribune  Washington  Times-Herald 


e  the  hospital  seeks  to  protect  The  Colorado  State  Medical 
patient  in  not  releasing  infor-  ciety  supplies  the  press  and  radio 
tion  of  confidential  nature  re-  with  a  list  of  the  current  spokes- 
ding  illness  or  accidents.  men  of  the  society.  Officers,  corn- 

‘In  emergency  cases  and  police  mittee  chairmen  or  other  desig- 
cases,”  the  policy  statement  con-  nated  spokesmen  may  be  quoted 
tinues,  “wherein  the  public  interest  by  name  in  matters  of  public  iO' 
is  great  and  justifiable  and  expe-  terest. 

■  .diency  prevents  making  the  usual  The  Woonsocket  code  also  con- 

contacts  with  the  doctor  and  the  tains  a  list  of  who  may  be  quoted. 
V4IIV/II  I  patient,  or  his  responsible,  legal  Where  a  newspaper  believes  that 
representative,  certain  statistical  a  doctor’s  name  should  be  used  ij 
facts  may  be  released  to  the  press  is  suggested  that  the  Medical 
providing  these  facts  may  later  be  Board  be  consulted. 
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To  be  sure,  sundry  sun-hunters  regard  Miami  as 

the  Great  American  Playground.  It  is  all  of 

that  -  but  so  much  more !  Today,  with 

a  prosperous,  year-’round  resident 

population  of  over  500,000,  ^ 

Miami  is  a  thriving  business 

community ...  ranking 

32nd  in  food  sales  ^ 

among  the  na-  ^  ^  J 

tion’s  great 

markets.  ^ 


The  Daily  News  -  Miami’s 

liveliest  newspaper  and  top  producer  t 

in  advertising  results  -  has  compiled  an 
interesting  study  of  facts  on  this  progressive  market. 

This  booklet  will  be  mailed  to  you  on  request  to  the 
Miami  Daily  News,  Miami,  Florida,  or  to  the  offices  of  its 
national  representatives.  Sawyer*  Ferguson  •  Walker,  in  all  major  cities. 


■ 

MIAMI  DAILY  NEWS 

1 

1 

! 


“For  more  than  25  years  I  have  successfully 

/ 

used  Editor  &  Publisher  to  sell  the  Central 
New  England  Market ...” 


SAYS 


Worcester  Telegram  and  The  Evening  Gazette 


“A  top  leader  of  Worcester” — that’s  the  popular  title  conferred  on  George  F.  Booth  by 
appreciative  citizens  of  this  busy,  progressive  New  England  city.  Two  years  ago,  he 
received  the  first  Isaiah  Thomas  Award  in  Worcester  to  an  individual  for  “distinguished 
community  service.” 

For  a  half  century,  George  Booth  has  been  an  aggressive  and  successful  leader  in  many 
campaigns  for  civic  betterment.  He  inaugurated  Worcester’s  public  playgrounds’  move¬ 
ment,  was  a  founder  of  its  Community  Chest,  and  first  president  of  Worcester  Council 
of  Boy  Scouts.  He’s  a  trustee  of  the  Worcester  Polytechnic  Institute,  Worcester 
Memorial  Hospital,  Worcester  Art  Museum,  and  is  connected  with  many  other  institu- 
lions.  He  was  for  many  years  a  director  of  the  Associated  Press. 

It  follows,  then,  that  the  Telegram  ano  Gazette’s  top  tenet  should  be  service  to  the 
community.  Ever  since  George  Booth  came  to  Worcester  as  publisher  of  The  Evening 
Gazette  in  1899,  consolidated  it  with  the  Daily  and  Sunday  Telegram  in  19€1,  he  has 
actively  guided  the  three  papers  to  a  dominant  coverage  of  the  den.sely  populated  Central 
New  England  area. 

One  of  the  major  reasons  for  these  newspapers’  success  has  been  the  pioneer  use  by 
Mr.  Booth  of  newspaper  promotion.  Naturally,  he  turned  to  Editor  &  Publisher  as 
the  best  outlet  for  his  newspapers’  promotion,  and  has  consistently  and  successfully  used 
E  &  P  for  more  than  25  years  to  sell  the  Central  Massachusetts  market. 
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newspapers  merely  made  changes 
to  conform  with  the  Associated 
Press  stylebook.  Where  the  Jour- 


Tape  System 
In  Fort  Wayne 
li\  Explained 


Klmi  ■  nal-Gazette  formerly  spelled  out ! 

jH  streets  and  avenues,  they  now  ab- 
*  .  .  I  breviate;  where  senator  was  >  j 

»  .  %  I  capped  word,  it  is  now  down,  i 

,  T  These  are  just  a  few  examples  and  I 

».  the  same  was  true  for  the  News- 1 

^  But  the  style  changes  were  ac- 

to  tC  ^  ceptable  and^  the  transition  was 

datelines  thus:  Washington.  (AP) 
loard  is  located  in  the  composing  room  of  Fort  Wayne  and  the  afternoon  newspaper: 
Tape  is  received  here  and  hung  on  key  pegs.  Monitored  Washington,  March  25-(AP)-.  Un- 

py  is  marked  accordingly  in  editorial  room.  jer  the  AP  style,  the  procedure 

1  .u  u  .u  u  f  .u  —  was  just  reversed,  since  “ta”  car- 

system  and  one  on  hrough  the  numbers  of  the  re-  ^  ^ 

vcd  less  burdens^ome  port.  ,  ^  .  p.m.’s.  The  reading  public,  how- 

;sk  IS  being  used  by  Copy  Is  Keyed  P  ^bably  never  noticed  the 


operates  at  the 


CHAS.  T.  MAIN,  INC 

CONSULTING  ENGINEERS 


Layouts,  Designs,  Specifications  and  Engineering 
Supervision 


NEWSPAPER  AND  PRINTING  PLANTS 


Structural,  Mechanical  and  Electrical  Engineering 


80  Federal  Street 


Boston  10.  Moss. 


Blwci.l  lavor  Oil  what  ha  calhal: 
“Ham-And-Ee'es’’  Market^  By 
that  he  meant  a  wholesome,  de¬ 
pendable,  popular  market,  made  up  ol  ‘‘salt-ot-the-earth”  people. 

“Caviar"  markets  are  quite  OK,  but  the  heavy  pereeiitasre  or  citizens  down 
here  are  subetantial  true-Americans.  living  well,  eating  well,  eager  to  try¬ 
out  NEW  things  and  ideas. 

The  two  go  together  (like  ham  and  eggs) — Imiustry  and  larming;  stead.v 
cash  income  and  a  willingness  to  buy:  a  thriving  modern  city  as  the  logical 
buy-plaoe.  and  a  whopper  of  a  178,463  Trade  Area. 

That — and  newspapers,  progressive  as  to  spirit,  tied  with  read<-r  fidelity. 

Natiomd  ReitntentativeM  SHANNON  AND  ASSOCIATES 


EVENING* morning  'SUNDAY 


Cuticura  Charity 

continued  from  page  19 

customer  thinks  the  Boston  folks 
might  like  to  see  them. 

Another  indication  of  the  friend¬ 
ly  relationship  of  the  newspapers 
themselves  with  the  84-year-old 
firm  is  the  “amazing”  number  of 
news  stories  and  editorials  that 
followed  the  company’s  revelation 
that  two  thirds  of  the  profits  go  to 
charity.  “Why,  we  even  had  stor¬ 
ies  in  the  London  papers,  as  well 
as  literally  hundreds  of  United 
States  dailies  and  weeklies,”  Dr. 
Best  exclaimed.  “And,  further¬ 
more,  there  were  editorials  that 
made  us  feel  wonderful.  They 
pointed  to  our  policy  with  pride 
and  suggested  that  other  business 
firms  ought  to  do  the  same  thing, 
proving  that  private  enterprise  can 
carry  its  share  of  the  burden.” 

Bread  Upon  the  Waters 

“Actually,”  Dr.  Best  explained, 
“we  are  only  doing  what  Mr. 
White  wanted  us  to  do.  We’re 
casting  our  bread  upon  the  waters. 
And,  you  know,  it’s  an  amazing 
thing  how  good  it  makes  you  feel. 
“I  knew  Mr.  White  well,  although 
there  is  very  little  in  print  about 
him  for  he  was  a  self  effacing 
man.  He  believed  so  strongly  in 
that  biblical  quotation  that  he  do¬ 
nated  a  $5,500,000  trust  fund  to 
the  City  of  Boston  for  its  own  use 
in  building  Health  Centers,  stadia 
and  other  lasting  contributions  to 
the  health  and  enjoyment  of  the 
City’s  residents.  Also,  he  gave 
several  million  dollars  to  specific 
charities  in  which  he  believed, 
such  as  the  Massachusetts  College 
of  Pharmacy,  the  Massachusetts 
General  Hospital,  the  Museum  of 
Fine  Arts  and  the  Children’s  Hos¬ 
pital.” 

When  Mr.  White  died  in  1922, 
the  bulk  of  his  estate  was  left  to  a 
sister.  Upon  her  death,  the  final 
steps  of  his  last  great  wish  were 
carried  out  by  her  will,  leaving  a 
controlling  interest  in  the  business 
to  a  Board  of  Trustees  who  an¬ 
nually  distribute  the  two  thirds 
share  of  profits  equally  between 
the  Museum  of  Fine  Arts  and  the 


Mass.  General  Hospital. 

And  as  long  as  the  company  is 
able  to  stay  in  business  by  proper¬ 
ly  advertising  its  well  known  prod¬ 
ucts,  the  real  benefit  will  continue 
to  return  to  the  folks  who  make 
profit  possible — the  customer, 
a 

Caliiornia  Group's 
Executives  Shuffled 

El  Centro,  Calif. — A  realign¬ 
ment  of  executive  positions  for  the 
Associated  Desert  Newspapers  has 
been  announced  by  Paul  A.  Jen¬ 
kins,  president. 

Carl  Schoos,  former  publisher 
of  the  Brawley  News,  has  been 
named  business  manager  for  the 
group  which  includes  dailies  in 
Brawley  and  El  Centro  and  two 
weeklies  in  Indio,  Calif. 

Ray  Barnes,  former  editor  of 
the  Post-Press  Newspapers  in  El 
Centro,  has  become  ^itor  and  co¬ 
publisher  of  the  Brawley  News. 
Mr.  Schoos  continues  as  co¬ 
publisher  of  the  News. 

John  F.  Vallean,  former  reporter 
and  assistant  city  editor  on  the 
Astoria  (Ore.)  Astorian-Budget, 
has  been  named  editor  of  the  Post- 
Press  Newspapers  in  El  Ontro. 

Gerald  Maher,  who  was  editor 
of  the  Brawley  News,  has  taken  a 
position  as  business  reporter  for 
the  Los  Angeles  Mirror. 

Mr.  Jenkins  continues  as  pub¬ 
lisher  of  the  Post-Press  Newspa¬ 
pers  in  El  Centro. 

one  '52  Proof  Book 
Going  to  All  Papers 

The  Oil  Industry  Information 
Committee  is  distributing  its  1952 
“proof  book”  containing  17  lay¬ 
outs  to  daily  and  weekly  newspa¬ 
pers  and  to  local  oil  men  and  oil 
companies  through  its  district  of¬ 
fices. 

Mats  of  the  new  ads,  which 
spell  out  the  progressiveness  of  oil 
men  and  their  contributions  to 
community  life,  are  varied  in  ap¬ 
proach,  content  and  size;  range 
from  two  columns  X  180  inches 
to  six  columns  X  200  inches.  Sub¬ 
jects  and  tie-ins  covered  include 
farm,  transportation,  service  sta¬ 
tions,  production,  jobbers,  refining 
and  competition. 


■ - SEIE  P.\GE8  3,  36,  46,  76,  88 - - 

A  HEALTH  COLUMN  THAT'S  DIFFERENT 

DR.  C.  A.  DEAN 

virtually  every  person  on  earth  is  interested  in  better 
health  and  how  to  live  longer — That’s  why  newspaper 
readers  demand  Dr.  Dean’s  SOUND,  AUTHORITATIVE 
health  column. 

Dr.  Dean  has  won  the  admiration  and  respect  of  his 
colleagues  and  of  thousands  of  readers  who  he  has  helped 
through  his  dally  column. 

Dr.  Dean’s  column  is  different  because  it  is  one  that 
is  easily  understood  .  .  .  but  yet,  completely  sound  and 
ethical. 

Wire  or  wrift  for  proofs  and  rafet 

America’s  Leading  Independent  Syndicate 

GENERAL  FEATURES  CORPORATION 

250  Park  Avenue  New  York  17,  N.  Y. 


New  KEMP  Metal  Looders 
Add  "Push  Button”  Control 
to  Loading  Remelt  Pots 


The  Sunpapers,  recently  moved  into 
their  new,  modern  plant,  now  enjoy 
continuous  metal  scrap  recovery  with 
newly  installed  Kemp  Metal  ixtader. 

Speed  up  scrap  recovery  •  •  •  eliminate  heavy 
hand  leading  and  obnoxious  dumping  fumes 

Kemp  Engineering  scores  again!  Now  you  can  increase  the 
efficiency  of  your  metal  remelt  pots  (regardless  of  make) 
by  installing  a  fully  automatic  Kemp  Metal  Loader.  Sturdily 
built  along  simple  lines,  each  Metal  Loader  is  designed  to 
give  you  long,  trouble-free  performance  with  a  minimum  of 
maintenance.  You  save  time  and  labor  .  .  .  are  assured  a 
continuous  flow  of  converted  linotype  scrap.  Find  out  how 
this  unique,  new  loader  can  be  used  with  your  present  equip¬ 
ment  or  with  any  Kemp  Immersion  Melting  Pot. 

Write  today  for  complete  details  about  the  new  Kemp  Metal 
Loader  or  for  help  with  any  of  your  mating  problems. 


KEMP 


OF  BAITIMORS 


IMMERSION  MUTING  POTS 

a  '  tor  lochnical  informofion  find  faett  on  how  we 
lA  eon  help  you  cut  your  meHing  cods,  write: 

THI  C.  M.  KIMP  MFG.  CO. 

405  E.  Olivor  Si.,  BolHmort  2,  Md. 


CARBURETORS  •  BURNERS  .  FIRE  CHECKS  .  ATMOSPHERE  «  INERT  OAS  GENERATORS 
ADSORPTIVE  DRYERS  •  METAl  MELTING  UNITS  •  SINGEING  EQUIPMENT  .  SPECIAL  EQUIPMENT 
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lOUBNAUSM  EDUCATION 

Here*s  Inside  on  Why 
Newsman  Turns  Teacher 

By  Dwight  Bentel 


Many  a  spindle-shanked  leg-man 
on  the  cops-and-robbers  beat  pro¬ 
fesses  not  to  understand  how  a 
newspaperman  could  leave  his  high 
calling  to  become  a  journalism 
teacher. 

There  is  condescension,  if  not 
downright  contempt,  in  his  attitude 
toward  the  weak  and  misguided 
who  have  thus  fallen  by  the  way- 
side.  Westbrook  Pegler  and  a 
lot  of  other  guys  have  suggested 
that  schools  and  departments  of 
journalism  are  staffed  with  incom¬ 
petents  who  couldn’t  make  a  living 
as  reporters. 

In  fact,  when  the  idea  of  col¬ 
lege  journalism  instruction  was  first 
bandied  about,  skeptics  asked 
“But  where  would  you  get  teach¬ 
ers?”  The  implication,  presum¬ 
ably,  was  that  no  newspaperman 
would  stoop. 

One  journalism  teacher  of  this 
writer’s  acquaintance  20  years  the 
publisher  of  a  successful  weekly, 
explains  quite  candidly  how  he 
feels  about  it.  He  says: 

“Every  Thursday  morning,  when 
my  wife  and  I  wake  up,  we  look 
at  each  other  and  say.  Thank 
God,  no  paper  to  put  out  today!’  ” 

But,  of  course,  that  wouldn’t 
cover  most  of  the  other  apostate 
fourth  estaters  who  had  backslid 
to  a  lecturn.  Anyway,  the  “where 
would  you  get  teachers”  question 
was  a  fair  one,  if  a  little  short¬ 
sighted,  and  the  notion  that  only 
unsuccessful  copyboys  become 
journalism  professors  is  one  that 
screams  for  an  answer. 

Newsmen  Teachers 

Let  it  be  recorded  for  the  ages, 
then,  that  it  isn’t  so.  First  off,  a 
lot  of  good  newspapermen  —  in¬ 
cluding  a  liberal  sprinkling  of  ex¬ 
publishers,  metropolitan  managing 
editors  and  other  high  brass,  Wash¬ 
ington  and  foreign  correspondents 


and  just  plain  good  reporters — are 
teaching  in  the  schools  and  depart¬ 
ments  of  journalism. 

It  must  be  true  that  there  are 
a  few  journalism  teachers  who 
couldn’t  hold  a  responsible  job  on 
a  newspaper,  but  it  also  has  been 
convincingly  demonstrated  that 
there  are  some  good  newspaper¬ 
men  who  can’t  teach.  Anyway,  it 
doesn’t  necessarily  follow  that  a 
poor  newspaperman  can’t  be  a 
good  journalism  teacher. 

600  Teachers 

Fact  remains,  most  journalism 
teachers  have  done  quite  well  as 
newspaper  staffers — and  could  do 
so  again,  if  necessary.  The  1952 
E&P  Yearbook  lists  almost  600 
full-time  teachers  at  93  schools 
and  departments  of  journalism. 
Evidently  some  answer  has  been 
found  to  the  “where  will  you  get 
teachers”  question  (though  in  fair¬ 
ness  it  stmuld  be  conceded  that 
good  journalism  teachers  are  not 
easy  to  come  by). 

The  burning  issue  here,  how¬ 
ever,  is  not  that  we’ve  got  ’em, 
but  how  were  they  enticed  into 
this  state  of  abandonment? 

For  a  few,  perhaps,  it  would  be 
the  lure  of  book,  bench  and  candle 
asceticism.  For  a  very  few,  that 
is.  For  most,  the  life  of  a  college 
professor  has  more  attractive  fea¬ 
tures  .  .  .  and  we’re  not  talking 
about  co-eds.  Few  college  profes¬ 
sors  have  stomach  ulcers.  When 
they  tell  the  little  woman  they’ll 
be  home  for  dinner  at  6,  they’ll 
be  there.  Vacations  are  long  and 
frequent.  The  hours  are  good. 

College  and  university  campuses 
are  generally  pleasant,  attractive 
places.  After  a  few  years,  there’s 
tenure  and  security.  Life  is 
neither  dull  nor  humdrum  ...  the 
students  see  to  that. 

Add  to  all  this  a  conviction  that 


LOCKWOOD  GREENE 

Architects-Enginceri 

A  Century  of  Industrial  Plant  Design  Experience 


training  the  next  generation  of 
newspapermen  and  women  is 
mighty  important  business  and  one 
begins  to  understand  why  a  long¬ 
time  newspaper  practitioner  will 
suddenly  cast  discretion  to  the 
winds  and  sign  onto  a  journalism 
faculty. 

Thus  far  there  has  been  no  men¬ 
tion  of  salary  .  .  .  and  any  really 
dedicated  journalism  teacher  is  but 
dimly  aware  of  it.  For  the  more 
commercial  minded,  who  would 
like  to  know  what  college  teachers 
get,  there’s  a  survey  in  the  current 
Bulletin  of  the  American  Associa¬ 
tion  of  University  Professors. 

The  figures  are  for  all  teachers, 
not  journalism  teachers,  but  will 
give  a  fairly  close  picture  of  what 
the  latter  group  earn.  At  five  large 
state  universities,  average  mini¬ 
mum  salary  for  professors  is  $6,- 
092,  mean  salary  $8,209.  Asso¬ 
ciate  professors  earn  a  minimum 
of  $5,178,  mean  salary  is  $6,094. 

Assistant  professors  earn  a  mini¬ 
mum  salary  of  $4,020,  instructors 
$3,036;  and  a  mean  salary  of 
$4,902  and  $3,987,  respectively. 

Salary  Range 

At  four  large  institutions  in  the 
New  England  and  Middle  Atlantic 
states,  mean  salary  of  professors 
exceeds  $12,000;  mean  salary  at 
four  medium-sized  and  larger  in¬ 
stitutions  in  Southern  states  is 
slightly  in  excess  of  $7,000,  which 
gives  some  idea  of  the  variation. 

These  figures  probably  throw 
no  great  amount  of  light  on  why 
newspapermen  turn  journalism 
teachers,  but  we  just  thought  you’d 
like  to  know. 

Texas  Gets  $5,000  Grant 

The  University  of  Texas  Board 
of  Regents  has  accepted  from 
Cabot  Carbon  Co.  an  educational 
grant  in  journalism  valued  at 
$5,000. 

The  Massachusetts  corporation, 
which  has  a  Southwestern  division 
headquarters  at  Pampa,  also  pre¬ 
sented  a  $250  check  for  the  first 
award,  to  be  given  a  journalism 
senior  next  fall. 

Income  from  the  Cabot  grant, 
expected  to  average  about  $250 
yearly,  will  provide  an  annual 
award  to  a  senior  majoring  in 
journalism  whose  scholastic  aver¬ 
age  for  his  first  three  university 
years  is  “B”  or  better.  Selection 
of  the  winner  will  be  made  by  the 
School  of  Journalism  director, 
Paul  J.  Thompson,  and  two  other 
journalism  professors. 

ASJSA  Seeks  Award  Winner 

The  awards  committee  of  the 
American  Society  of  Journalism 
School  Administrators,  headed  by 
Prof.  P.  1.  Reed  of  West  Virginia, 
is  seeking  the  “daily  newspaper  in 
the  United  States  which  most  ac¬ 
curately,  consistently,  honestly  and 
realistically  interprets  to  the  people 
of  the  U.  S.  the  American  concept 
of  self-government.” 

Winning  newspaper  will  receive 
the  annual  ASJSA  award,  to  be 
presented  at  its  annual  conven¬ 
tion  in  August  in  New  York.  City. 


“because  ASJSA  believes  that  f 
American  schools  of  joumaliia  I 
lean  heavily  on  U.  S.  newspapen  I 
and  magazines  not  only  as  marketi  . 
for  their  product  but  as  givers  of 
the  true  objectives  at  which  pro-  s 
fessional  education  for  journalisa 
^ould  aim,  the  society  annually 
shows  its  appreciation  by  present¬ 
ing  an  award  to  the  publication 
that  has  distinguished  itself  in 
some  public  service,”  says  Dr. 
Reed. 

The  awards  of  the  last  six  yean 
have  gone  to  Editor  &  Publishei; 
the  Publisher^  Auxiliary;  the 
Christian  Science  Monitor;  the  St.  | 
Louis  Post- Dispatch;  the  Saturday  | 
Evening  Post;  and  the  Milwauku 
Journal. 

Other  members  of  the  awards 
committee  of  ASJSA  arc  A.  A.  , 
Austin,  University  of  North  Da-  k 
kota,  and  A.  S.  Pride,  Lincoln  U.  { 

Dakota  Offers  Radio 

I 

A  new  composite  major  in  radio  I 
journalism  will  be  offered  jointly  | 
by  the  departments  of  journalism  , 
and  speech  at  the  University  of  , 
North  Dakota  next  fall.  j 

A  total  of  36  hours  will  be  r^  | 
quired  for  the  major,  18  in  jour-  ' 
nalism  and  18  in  speech.  Courses 
to  be  included  are  reporting,  edit-  > 
ing  and  cc^ywriting,  radio  news  ; 
writing,  law  of  the  press,  funda-  i 
mentals  of  speech,  ^ech  interpr^  ! 
tation,  elements  of  broadcasting, 
radio  announcing,  radio  script  | 
writing,  radio  program  planning.  | 

Students'  Project 

Ten  Boston  University  journal-  t 
ism  seniors  and  their  professor  t 
wrote,  edited  and  completely  made  , 
up  a  special  edition  of  the  weekly  • 
Thomaston  (Conn.)  Express  dur-  | 
ing  the  week  of  March  9-15. 

As  part  of  their  course,  under  i 
the  direction  of  Assistant  Profes-  j 
sor  of  journalism  Evan  Hill,  the  ; 
students  published  an  edition  on 
the  theme  “Industrial  Growth  in 
Thomaston  for  140  Years.” 

"  j 

Grove  Patterson  Sets  i 
School  Cornerstone 

Toledo,  Ohio  —  Declaring  him¬ 
self  “inexpressibly  grateful  for  to 
honor,”  Grove  Patterson,  editor-in- 
chief  of  the  Toledo  Blade,  last 
week  dedicated  the  cornerstone  of 
the  12-room  public  elementary 
school  which  will  bear  his  name. 

The  cornerstone  was  inscribed 
“Grove  Patterson  School,  1952." 
The  $583,000  school  will  accom¬ 
modate  six  grades  and  kindergar¬ 
ten  classes. 

A  copper  box  sealed  in  the  cor¬ 
nerstone  contained  photographs  of 
Mr.  and  Mrs.  Patterson  and  of  the 
ceremony;  copies  of  booklet  re¬ 
prints  of  Mr.  Patterson’s  column, 
“The  Way  of  the  World”;  the  final 
home  edition  of  that  day’s  Bla^, 
and  the  script  and  a  tape  recording 
of  the  “Ohio  Story”  radio  progr^ 
for  the  previous  evening  which 
was  devoted  to  Mr.  Patterson’s  ca¬ 
reer  and  the  naming  of  the  school 
for  him. 
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METRO 


Costs,  Wages 
On  Controllers' 

Spring  Program 

“Utilizing  the  Standard  Chart  of 
of  Accounts”  will  be  the  opening 
topic  for  discussion  at  the  Spring 
Conference  of  the  Institute  of  _ 
Newspaper  Controllers  &  Finance  Brothers 
Officers,  May  18-20  in  the  Hotel 
Dennis,  Atlantic  City.  Gordon  A. 

O’Brien,  controller  of  the  IVorce- 
ttr  (Mass.)  Telegram  and  Eve- 
ning  Gazette,  is  program  chair¬ 
man.  Additional  topics  to  be  cov¬ 
ered,  he  revealed,  include  news¬ 
paper  costs,  wage  and  salary  sta¬ 
bilization.  advertising  billing  prob 
lems  and  economic  trends. 

The  Chart  of  Accounts 
how  to  adopt  or  adapt  it  will  be 
covered  by  a  four-man  i 
headed  by  Richard  H.  Wills,  treas¬ 
urer  of  the  Roanoke  (Va.)  Times 
and  World-News,  who  is  second 
vicepresident  of  the  Institute, 
others  on  the  panel  will  include 
F.  T.  Hodgdon,  Jr.,  controller  of 
the  Cleveland  (Ohio)  Plain  Dealer 
and  News;  Ro^rt  P.  Hunter,  con¬ 
troller  of  the  Birmingham  (Ala.) 

News,  and  W.  E.  Jacoby,  assis¬ 
tant  secretary  of  the  Wall  Street 
Journal. 

G.  S.  Phillips,  controller  of  the  | 
Washington  (D.  C.)  Post,  and 
Roger  P.  Talmadge,  treasurer  of 
the  Boston  (Mass.)  Herald-Trav-\ 
eler,  will  follow  with  a  symposium  | 
on  “Evaluating  Newspaper  Costs.”  I 
Their  presentation  will  include  a 
summary  of  the  information  now 
being  gathered  by  the  Newspaper 
Cost  Study  Committee. 

Guest  speaker  at  the  luncheon 
session  will  be  Rolland  L.  Adams, 
president  and  publisher  of  the  At¬ 
lantic  City  Press  Union  and  Beth¬ 
lehem  (Pa.)  Globe-Times,  whose 
topic  will  be  “Top  Management’s 
Point  of  View.”  INCFO  Presi¬ 
dent  T.  F.  Mowle,  controller  of 
the  Wall  Street  Journal,  will  pre- 


H.  SproncP  of  Lybrand,  Ross  observations  on  “Newspaper  Eco-  eral  manager. 

- ;.-.i  &  Montgomery,  New  nomic  Trends,”  by  Jerome  H.  “The  results  have  been  star- 

York,  who  will  speak  on  “Cler-  Walker,  managing  editor  of  Edi-  tiing,”  says  Mr.  Shields.  “We 
ical  Costs.”  tor  &  Publisher.  have  been  amazed  at  what  consis- 

The  closing  address  of  the  day,  ,  tent  newspaper  advertising  can  do. 

Reducing  Insurance  Costs  —  ,  ^  We  now  do  approximately  75  per 

Through  Accident  Prevention.”  Sai©  GlOUp  cent  of  the  total  business  in  this 

will  be  presented  by  Robert  Clair,  Springfield,  Mass. — Operators  area.  We  are  completely  sold  on’ 
assistant  vicepresident.  Liberty  of  motor  vehicles  of  the  Spring-  the  power  of  newspaper  advertis- 
Mutual  Insurance  Company.  field  Newspapers  have  again  been  ing.” 

There  will  also  be  a  general  named  as  group  winners  of  the  Copy  for  the  semi-weekly  ads 

session  on  Tuesday  morning.  May  Hampden  County  (Mass.)  Acci-  was  prepared  by  the  newspapers’ 
and  -0.  at  which  R.  D.  McGee,  audi-  dent  Prevention  Council  contest,  ad  staff  and  stressed  to  general 
tor  of  the  Philadelphia  (Pa.)  Eve-  During  February,  a  total  of  112,-  themes:  First,  the  entire  range 
panel  ning  Bulletin,  will  preside.  Dan-  750  miles  were  recorded  on  96  of  the  company’s  products;  sec- 
iel  Lynch,  attorney,  will  discuss  vehicles  without  any  reportable  ond,  to  establish  the  firm  as  the 
“Newspaper  Problems  under  Wage  property  damage  or  personal  in-  top  driveway  construction  concera 
and  Salary  Stabilization.”  A  sec-  jury.  in  the  area. 

The!  •  —  I  —  — - - 


DRY  MAT  STORAGE  BOX  AND  HUMIDOR 


Holds  200  Mats 


Cast  Aluminum  Top  and  Base 


The  Stereotyper’s  Dry  Mat  Storage  Box  and  Humidor 
is  equipped  witli  two  moistening  Marinite  Blocks  on  either 
side  of  the  box.  Removing  these  Blocks  and  soaking  them 
in  water  for  four  or  five  minutes  and  replacing  them  in  the 
box  will  retain  moisture  for  a  long  time.  Marinite  Blocks 
can  be  easily  removed  and  soaked  in  water  at  any  time 
necessary.  The  top  of  the  box  is  gum  rubber  sealed  and 
the  springs  on  the  sides  of  the  cover  keep  the  box  tightly 
closed  at  all  times. 


Price  i.  o.  b.  Lynniield,  Mass. 


Another  o 
fomout  family  of 
od  mat  torvicot  including 

•  Metro  Newspaper  Service 

•  Fashion  Review  Service 

•  Metro  Jewelry  Service 

•  Greoter  Sales  Service 

•  Metro's  Super  Food  ^rvice 

•  Metro's  Home  Essentials' 

Fw  informotion  about  these  and 
•editionol  supplementary  services  write 


Shipping  Weight — 50  lbs. 

AMERICAN  PUBLISHERS  SUPPLY 


Lynnfield,  Mass. 
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RADIO  AND  TELEVISION 


TV  Pattern  Is  Fixed 
By  Assignment  Table 

By  Jerry  Walker 


The  Table  of  Assignments  an-  there  is  now  only  one  class  of  located  for  television  broadcast-  to  be  served,  and  the  rate  paid  b 

nounced  this  week  by  the  Federal  commercial  station — on  July  1,  ing.”  based  upon  the  number  of  peopk 

Communications  Commission  fixes  with  a  special  order  of  priority.  Dual  System  in  the  service  area  of  each  station, 

the  pattern  for  television’s  devel-  In  general,  applications  will  be  The  Assignment  Plan  for  UHF  Goldfield  v.  New  York 

opment  in  the  United  States.  So  processed  according  to  populations  channels  was  coordinated  with  and  vnrV 

if  you  think  you’re  interested  in  of  the  communities  involved,  with  made  complementary  to  the  VHF  ® 

establishing  a  TV  station,  Mr.  the  larger  communities  getting  assignment  plan.  Examination  of  Vvr 

Publisher,  get  yourself  a  copy  of  earlier  consideration.  the  Table,  the  majority  said,  makes 

the  TA  first  and  see  how  your  So  that  UHF  stations  can  get  clear  that  in  seeking  to  arrive  at  f for  T 

community  fits  into  the  plan  for  off  to  a  good  start  before  being  an  equitable  distribution  of  as-  V  ®  ° 

a  dual  system  of  VFP  and  UHF  subjected  to  VHF  wmpetition  in  signments  throughout  the  country,  county  line 

'  '  ^  the  Commission  has  given  con-  nic 

giving  A.^ priority  to  applicate,  side, alien  to  popnialion  as  one  ot  Class  A  hoid 

>.  simuitan-  the  most  important  criteria.  .v 

“-fish  bids  from  Ciiies  of  I.OOWO  and  over  eSt TSTe  LjeS 

.  .  .  .  get  from  six  to  10  channels  and  ° 

however,  that  a  channel  assigned  or  more  from  a  city  in  which  a  those  of  250,000-1,000,000  get  ‘  i.ouu. 

. . .  channels.  The  50,000^ 

250,000  group  are  assigned  two  to  a 

r  .  ,  1  .u  j  Class  A  hour  rate  would  come  to 

four  channels  and  the  under-  q_  *1,0.  -o.*..  . 

50,000  cities  get  one  or  two  chan-  otatinn  wnnlH  not  hr 

cities  having  nels,  chiefly  UHF.  Goldfield  stat  on  would  not  be 

..  .  .  A  r  .  1  figured  precisely  on  these  popula- 

One  of  the  more  controversial  k... 

cations  from  features  of  the  thaw  rule  is  the  .  ^  mnin’  n(>anti9tp  wmiM 

more  services,  rule  which  encourages  increase  in  .  .  pnonoVi  morp^to  pfianap  th« 

, .  _  1  .  u  •  u*  •  not  be  enough  more  to  change  the 

Id  Concept  power  and  antenna  heights  in  malerially. 

n’s  892-page  order  to  effect  higher  quality  ser-  ^Therefore,  it  seems  very  clear 

•  ir  .•  j  •  .  j  from  an  examination  of  the  larg- 

Maximum  effective  radiated  communities 

rT'  TinX  1,  1  "vHP  where  VHF  channels  are  assigned 

fixed  at  100  '‘■'owatts;  on  VHE  Commission’s  plan  that  the 

channels  T-l.J  at  316  kw;  and  on  ^  ^  financially  sound 

UHF  channels  14-83  at  1,000  kw.  j^^adcasting  station  at  maximuni 
‘Blue  Chip’  Business  powers  and  antenna  heights  can- 

In  a  caustic  dissent,  Commis-  not  be  based  upon  a  gross  income 

_ _  _  ^ _ _ _  .  _  .  sioner  Robert  F.  Jones  aceused  of  97c  an  hour  for  Class  A  ser- 

igns  70  UHF  channels  (be-  requires  our  continued  adherence  the  Commission  of  suffering  from  vice.  The  probability  that  any 
470-890  megacycles)  in  ad-  concept  of  a  fable  of  the  “paralysis  of  analysis”  and  such  station  would  ever  be  oper- 

to  the  12  VHF  channels  channel  assignments  as  the  most  charged  that  its  order  will  nurture  ated  at  maximum  power  is  very 

een  54-216  megacycles)  now  effective  method  for  assuring  a  fair  TV  monopolies  rather  than  foster  remote.  It  is  more  logical  and 

;e.  Channel  assignments  in  distribution  of  television  service  desired  competition.  Moreover,  he  consonant  with  practical  business 

communities  are  earmarked  throughout  the  country.”  asserted,  the  Commission’s  plan  facts  to  assume  that  if  the  Gold- 

non-commercial  educational  concept  of  a  dual  VHF-  “means  there  is  a  million  dollar  field  channel  is  ever  occupied  it 

Deducting  the  108  channels  CHF  system  ernerged  de.spite  the  entry  fee  for  every  broadcaster  to  will  be  operated  at  the  minimum 

ly  occupied  and  the  242  for  repeated  expression  of  the  former  guarantee  the  plan’s  efficiency.”  powers  and  antenna  heights.” 

ition,- there  are  1,703  left  for  chairman,  Wayne  Coy,  that  he  If  broadcasters  from  small  pji^l  Application 

someone  has  aptly  described  was  convinced  the  best  nationwide  towns  (where  UHF  is  the  order)  /pia  \  T/m« 

he  Gold  Rush.”  i^ystem  would  be  confined  to  the  are  to  contribute  to  efficiency,  wJs  he  S 

C  said  it  will  begin  process-  frequences.  Commissioner  Jones  advised  they  ameildid  W  application, 

ipplications  on  Form  301—  We  are  not  convinced,’  said  should  study  ptronomy  to  fig-  vice- 

Chairman  Paul  A.  Walker  and  ure  up  their  balance  sheets  and  1  u 

»  — -  three  colleagues — Hyde,  Webster  buy  lots  of  red  ink.”  president  of  WTSP,  who  also  ^ 

(jA  '  '  i  I  _  The  plan  for  maximum  power  “*} .  engineer, 


video.  many  instances,  the  Commission  is 

The  Commission  will  not  ac-  l  _  *  "  . 
cept  applications  for  stations  if  the  from  UHF-only  cities.  Simultan- 
channel  requested  is  not  specifical¬ 
ly  provided  for.  It  is  provided,  VHF-UHF  cities  located  40  miles 


to  any  community  listed  in  the  TV  station  is  now  operating, 
table  can  be  applied  for  by  any  After  these  will  come  applica- 
unlisted  community  within  a  dis-  tions  from  cities  receiving  one  TV 
tance  of  15  miles  of  the  listed  service  but  having  no  local  station, 
community.  applications  from 

1,703  Assignments  Open  only  one  service  from  its  local  TV 
This  is  it-after  nearly  five  years  applications  from 

of  a  “freeze”  on  the  old  VHF 

assignment  table  which  allotted  Adherence  to  Old  Concept 
400  channels  in  140  metropolitan  The  Commission’s  892-page 
areas.  As  you  know,  only  108  mimeographed  report  disposed  of 
stations  got  on  the  air  and  they  a  plan  for  television  growth  in 
have  been  giving  TV  service,  of  a  which  applicants  from  any  corn- 
sort,  to  about  half  of  the  nation’s  munity  would  be  permitted  to  seek 
population.  any  channels  provided  certain  gen- 

TA  makes  available  2,053  as-  ^ral  engineering  criteria  were  met. 
signments  of  frequencies  in  1,291  “Upon  careful  consideration,” 
communities  throughout  the  main-  FCC  majority,  “we  are 

land,  territories  and  possessions,  convinced  that  the  public  interest 


_..  _ I,  was  in  the  Capital 

within  24  hours  loaded  down  wWi 
maps,  aerial  photographs  and  hun¬ 
dreds  of  engineering  calculations. 
Neville  Miller,  station  attorney, 


RnDI0>-^TV 

PROeRHM 


able  to  pay.  since  UHF  trans¬ 
mitters  cost  more  to  construct  and 

operate.  .  ,  . 

(Some  of  the  manufacturers  in  a*  ‘he  work-day  was  begin- 

that  field  will  take  issue  with  this  f'^S- 

assertion).  Four  stations  are  allocated  to 

Commissioner  Frieda  B.  Hen-  the  St.  Petersburg-Tampa  area, 
nock  also  dissented,  but  she  cheer-  But  one  is  for  educational  pu^ 
ed  the  Commission’s  intention  of  poses  and  one  is  for  UHF,  which 
giving  the  UHF  applicants  an  means  that  heaviest  competitiOT 
earlier  start.  However  she  sees  will  be  for  the  two  other  channels, 
“serious  economic  problems”  fac-  Others  expected  to  file  for  the  t«« 
ing  the  development  of  UHF  ser-  channels  include  the  Tampa  Tri^ 
vice,  against  presently  existing  or  une’s  WFLA,  the  Tampa  Times 
future  VHF  service  under  the  new  WDAE,  the  City  of  St.  Pete^ 
limitations  on  power  and  antenna  burg’s  commercial  station  WSUN, 
height.  and  Paramount  Pictures. 
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ing  high  prestige  and  influence  ot  Tintair  products, 
the  local  newspaper  in  the  com-  Mr.  Kalech  revealed  that  the 
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on  some  3,000  panels  in  April,  tained  by  Hamm’s  in  a  long  list  operative  basis.”  lion,  we  are  releasing  a  schedule 

June  and  later.  Radio-TV  support  of  cities.  •  r-  ^  j  for  advertising  on  132  radio  sta- 

will  include  about  half  of  the  com-  e-  u  j-  Tintair  Enters  Canada  tions  and  38  TV  stations,”  Mr. 
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Red  Propagandists 


continued  from  page  38 


merely  said  “This  is  another  in 
the  series  of  photographs  made  by 
Frank  Noel  at  war  camps  at  Pyon- 
■dong  on  the  Korean  side  of  the 
Yalu  River. 

The  April  number  in  U.  S. 
■Camera  features  an  article  on 
Noel  and  his  picture  taking. 

For  those  who  have  an  alert  ear 
for  Communist  propaganda  tricks 
it  would  be  laboring  the  obvious  to 
comment  on  the  article  from  which 
the  following  is  taken: 


Of  all  the  scoops  and  beats_  re¬ 
corded  in  the  annals  of  joumaliM, 
the  one  scored  by  Frant  “Pappy 
Xoel  is  one  of  the  strangest  ever. 
Even  stranger  is  the  manner  m 
which  it  was  achieved. 


Undoubtedly,  the  pressure  brought 
by  the  Allied  peace  teani  for  inf<K- 
mation  about  prisoners-of-war  made 
the  Chinese  Reds  eager  to  cooper¬ 
ate.  .  . 

These  pictures  from  inside  a 
prisoner-of-war  camp  were  _  turned 
into  an  amazing  piece  of  journal¬ 
istic  history  by  team  effort. 
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as  always  at  your  service 


NEED  HELP? — we’ll  have  listings  of  per¬ 
sonnel  that  will  he  available  for  inter¬ 
views  in  New  York.  See  us  at  our  booth 
at  ANPA  Convention  Headquarters, 
won’t  you? 


NEED  EQUIPMENT?— simply  follow  the 
many  fine  buys  listed  in  the  CLASSI¬ 
FIED  COLUMNS  each  week. 


PUBLICATIONS  FOR  SALE  and  PROMO¬ 
TION  SERVICES  are  also  among  the  many 
fine  offers  in  our  Section. 


OR — just  stop  by  and  say  hello 


EVELYN  Z.  KOLOJAY 
Classified  Manager 
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eral  Hospital  for  POWs,  and  of  a  the  story  has  emanated  from  ftt, 
dcKtor  (with  nurse)  doctoring  an  other  side,  that  it  probably  hasi 
injured  G.I.  ^  The  G.l.  appears  to  predetermined  mission  —  to  inJii- 
be  in  bed  with  his  clothes  on,  but  ence  his  mind.  “Read  But  Bf. 
perhaps  that  is  the  way  they  do  it  ware.” 

in  Red  hospitals.  One  of  the  beacons  flashing  tt# 

The  Noel  AP  pictures  could  not  light  of  danger  is  a  scholar  by  thcl  T\ 
have  had  better  distribution  if  they  name  of  Joseph  Q.  Riznick  whoiil  jj 
had  been  handled  by  a  press  agent,  doing  a  research  project  or" 
They  had  “great”  play.  “Propaganda  and  Counter-Propa 

The  Associated  Press  house  or-  Riznik  was  forro^ 

co-ordinator  of  media  on  the  Fot 


The  U.  S.  Camera  story  was 
accompanied  by  pictures  (among 
others)  of  Noel  talking  to  a  doc¬ 
tor  (or  medical  attendant)  in 
front  of  the  Chinese  People’s  Gen- 


gan,  the  AP  World  for  Spring 
1952  in  a  featured  article  on 
Frank  Noel,  says  that  a  flood  of 
Associated  Press  pictures  from  be¬ 
hind  Korean  enemy  lines  spread 
over  recent  front  pages — that  the 
pictures  brought  relief  to  relatives 
and  friends  who  saw  them  in 
hometown  papers. 

Was  the  mission  accomplished? 
Whose  mission,  that  is! 

After  telling  of  the  “fantastic 
deal  with  the  enemy”  the  piece 
points  out  that  the  Associated 
Press  had  a  “beachhead”  near 
Korea’s  Yalu  river  border. 

Whose  beachhead? 

Did  their  wide-spread  use  in  the 
United  States  (and  undoubtedly  in 
other  allied  countries)  leave  any 
seeds  of  doubts  in  the  minds  of 
the  Red  enemies? 

“Are  the  Commies  as  bad  as 
they  say?  My  boy,  Joe,  certainly 
looks  good  in  that  picture.  Per¬ 
haps  he  is  better  off,  who  knows?” 

There  are,  of  course  changing 
themes  in  the  Communists’  propa¬ 
ganda  war  all  designed  to  disrupt, 
confuse,  sow  seeds  of  doubt.  It  is 
long-range.  Lenin  said  to  be  pa¬ 
tient. 

The  American  people,  by  and 
large,  believe  in  their  newspapers 
and  magazines  in  spite  of  what  is 
heard  from  some  quarters.  For 
the  Red  propagandist  the  Ameri¬ 
can  press  is  a  transfer  device.  That 
which  is  good  reflects  good  on 
that  which  it  disseminates. 

To  repeat,  there  is  no  intention 
of  accusing  anyone  of  purposely 
attempting  to  influence  the  people 
with  Communist  propaganda.  The 
case  may  be  overstated. 

The  examples  are  used  to  point 
up  a  danger. 

This  is  a  stop,  look  and  listen 
piece. 

Many  newspapers  no  doubt  have 
a  local  policy  and  many  more  are 
increasingly  aware  of  the  necessity 
of  having  one.  It  would  appear 
that  this  is  especially  true  with 
the  press  associations. 

For  example  an  AP  dispatch  out 
of  Washington,  March  3: 


eign  News  Bureau  of  the  Domeak 
Branch  of  the  Office  of  War  li 
formation.  A  former  newspape 
editor,  he  is  working  as  a  graduate 
student  in  the  Department  of  Jou: 
nalism  at  the  University  of  Ca!; 
fornia. 

Riznik  holds  that  you  can’t  “ut 
ring  a  bell,”  that  “we  face  not  a 
semantic  or  operational  or  tech 
nical  problem  but  a  policy  prob¬ 
lem. 

We  are  making  progress.  W( 
have  come  a  long  way. 

Editor  Erwin  Canham  of  tk 
Christian  Science  Monitor  ven 
aptly  states  in  Mr.  Riznik’s  recoi: 
progress  report  on  his  research: 

“One  phase  of  the  project  1  set 
very  dearly:  the  grave  technical 
flaw  by  which  the  American  pres- 
has  tended  in  the  past  to  accep; 
statements  as  ‘news’  without  print 
ing  at  the  same  time  the  relevai: 
counterfact.  This  practice  remafe 
a  problem,  but  I  believe  it  hi- 
been  immensely  diminished  in  the 
last  decade.  I  believe  we  hav* 
come  a  long  way  since  the  ’30' 
and  early  ’40’s  when  Hitler’s  anc 
Goebbels’  statements  were  ofta 


printed  cold  without  attached^  lool 


D 

youi 

gry 

awa 

bios 

befo 

Rigl 

II 

or 

Cha 

Ker 

and 

fort 

ex-1 

shid 

pho 

mai 

stud 

I 

stal 

It’s 

rigl 

whi 

pen 

he 

bus 

get! 


he 

mal 


counterfact.  1  hope  this  tendeoc; 
will  continue.  Surely  it  is  the  bee 
way  to  prevent  the  use  of  Amerijt 
can  press  machinery  by  foreigi 
governments  through  alleged  ‘ob¬ 


jectivity.’  I  believe  all  newspapoP 


techniciams  should  remind  them¬ 
selves  of  the  necessity  to  place  i 
statement  in  perspective  as  quickly 
as  possible.  I  believe  a  compar- 
son  of  dispatches  today  from  Mos¬ 
cow  with  those  from  Berlin  in  tht 
late  ’30’s  would  show  a  revealint 
contrast.” 


R  off 


It  was  stated  earlier  that  theE  I  o 
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‘‘Washington,  D.  C. — AP — The 
Soviet  Bloc  has  put  its  major 
propaganda  agents  to  work  spread¬ 
ing  over  the  world  a  charge  that 
the  United  States  has  start^  wag¬ 
ing  germ  warfare  in  Korea." 


American  press  is  in  the  front  li® 
of  defense.  That  is  true.  It  could 
be  true  also  that  our  press  is  tlK| 
last  line  of  defense. 

The  Reds  are  training  Commu¬ 
nist  propagandists.  This  is  con 
sidered  just  as  important  as  tht 
training  of  army  officers,  engineen. 
scientists,  and  technicians.  In  Rn> 
sia  alone  there  are,  according  M 
the  U.  S.  Army  6,000  spe^ 
propaganda  training  schools  wif 
a  continuing  enrollment  of  iS^i 
000  students. 

«  This  is  something  new  in  the 
history  of  the  world. 

We  n® 


^  .  It’s  a  serious  matter. 

The  Milwaukee  ^Journal  gives  faced  with  an  army  of  propagan^' 

command  of  the  Com- 


this  story  the  right  headline: 

RED  CHORUS  OF  PROPAGANDA 
PLAYS  GERM  WARFARE  THEME 


One  way  to  help  to  counteract 
the  propaganda  game  that  stems 
from  Moscow  is  to  flag  the  stories 
for  what  they  are.  Tell  the  reader 


munist  rulers  who  will  use  cveiy 
possible  chance  to  soak  the  Ameff 
can  mind  with  anything  that  w 
achieve  an  objective,  howeW 
small,  in  this  world-wide  bstw 
for  the  minds  of  men. 
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PHOTOGRAPHY 

Make  Your  Model  Feel 
Beautiful,  Important 

By  James  L.  Collings 


Do  YOU  have  trouble  with 
your  models?  Do  they  look  hun¬ 
gry  when  they  should  look  a  kiss 
away  from  a  romance?  Do  they 
blossom  brightly  or  droop  dully 
before  your  camera?  Right  clothes? 
Right  hair-do?  Right  make-up? 

If  the  answer  is  no  on  any  one 
or  all  of  these  things,  perhaps 
Charles  Kerlee  can  help.  Mr. 
Kerlee,  ex-University  of  California 
and  University  of  Southern  Cali¬ 
fornia  (technical  cinematography), 
ex-Hollywood  studios,  ex  his  own 
studio  there  (advertising-magazine 
photography)  and  ex-Navy  (com¬ 
mander),  the  other  day  opened  a 
studio  in  New  York  City. 

He  is  using  a  converted  private 
stable  for  advertising  photography. 
It’s  so  big  you  can  drive  a  car 
right  in  off  the  street  into  the 
white-tiled  room,  and  it’s  so  ex¬ 
pensive  to  operate,  he  said,  that 
he  has  to  bring  in  $2,000  worth  of 
business  a  week  before  he  starts 
getting  anything  out  of  it. 

The  Inner  Glow 

“When  you’re  handling  models,” 
he  said,  “the  first  thing  to  do  is  to 
make  the  girl  feel  she’s  the  best 
l<X)king  item  to  come  down  the 
pike.  It’s  just  as  important,  too,  to 
make  her  believe  she’s  the  most 
important  part  of  the  picture. 
Convince  her  she’s  the  most  ter¬ 
rific  girl  you’ve  ever  met.  That’ll 
bring  out  the  inner  glow.  It  pays 
off  97%. 

“Too  many  photographers — es¬ 
pecially  young,  inexperienced  ones 
—have  a  tendency  to  paw  over 
their  models  in  an  attempt  to  get 
the  correct  pose.”  He  reached  over 
and  readjusted  the  interviewer’s 
jaw  to  a  right  angle.  “Like  that, 
I  mean.  You  must  never  touch 
the  model  with  your  hands.  It 
makes  her  freeze.  The  idea  is  to 
sell  yourself  to  her,  to  have  her 
work  for  you. 

“If  I  were  working  in  a  small 
town  or  city  as  a  press  photogra¬ 
pher  who  was  trying  to  build  up 
a  little  side  business.  I’d  go  about 
It  this  way.  First  off,  I  would 
asMmble  a  good  model  file. 

“After  all,  the  thing  that  makes 
tM  picture  is  what  you  put  in  front 
of  the  camera.  So  I’d  have  cards 
printed  and  when  I  saw  a  pho- 
j^enic  gal  I’d  give  her  one  and, 
■I  possible,  take  a  few  test  shots 
ot  her.  You’ve  got  to  give  to  get. 
Give  her  a  few  prints  for  free  and 
youll  get  better  cooperation  from 
wr  when  you  need  it. 

The  ‘In’  Counts 

“Next,  I’d  line  up  the  best  hair- 
wesser  in  town.  The  girl,  by  the 
*'>y,  should  have  her  hair  washed 
night  before  posing.  And  the 


best  beauty  operator.  And  the 
smartest  clothes  shop.  All  these 
people  I  would  have  an  in  with. 
Give  them  free  prints,  too.  Then, 
when  you  have  a  problem,  they’ll 
help  you  solve  it.  You’ll  be  ahead 
of  your  competition.” 

Mr.  Kerlee,  who  has  about  $60,- 
000  in  equipment  around  the  new 
studio,  was  asked  what  the  mini¬ 
mum  needs  would  be  for  a  press 
photographer  setting  up  shop. 

“All  that’s  necessary,”  he  re¬ 
plied,  “are  the  usual  items:  a  4x5 
view  camera,  a  Speed  Graphic, 
one  750  spot,  two  inkies,  three  or 
four  tin  reflectors  for  the  photo¬ 
floods,  one  10-inch  lens  for  the 
view  camera  and  one  Omega  en¬ 
larger.  A  Rollei  would  be  help¬ 
ful,  too.  And,  of  course,  the  lenses 
on  the  Graphic  could  be  used  on 
the  view  camera. 

“Then  you  can  go  into  business. 
But  remember,  it  takes  10  good 
jobs  to  offset  one  bad  one.  This 
is  a  profession  you  just  can’t  af¬ 
ford  to  make  many  mistakes  in.  I 
would  also  advise  young  photogra¬ 
phers  to  remember  to  give  a  client 
a  little  better  than  what  he  wants 
a  little  sooner  than  he  wants  it. 

“That’s  the  ideal  state.  Unfor¬ 
tunately,  there  are  some  commer¬ 
cial  photographers  who  try  to  take 
the  kind  of  stuff  they  think  the 
client  should  have.  The  best  an¬ 
swer  to  that,  I  believe,  is  to  shoot 
a  job  the  way  you  want  it,  shoot 
it  the  way  the  client  has  suggested, 
then  let  the  client  choose  between 
the  two.” 

Off  the  mp 

The  Air  Force  this  week  asked 
news  cameramen  and  the  public 
not  to  make  pictures  of  its  two 
new  jet  bombers  during  their  test 
flights.  The  AF  said  official  pic¬ 
tures  will  be  taken  of  the  flights 
and  made  available  after  they  are 
security-processed.  Testing  time 
has  not  been  revealed. 

The  United  States  Brewers 
Foundation  announces  a  $1,025 
“Family  Life  Photo  Contest”  for 
press  photographers.  Idea  is  to 
submit  photos  of  the  “many  facets 
of  typical  life  ...  in  the  home  or 
out-of-doors  .  .  .  entire  family  or 
part  of  it,  especially  adults  ...  at 
work  or  play.”  First  prize  is  $500. 
Pix  must  have  been  taken  between 
Dec.  1,  1951,  and  Nov.  30,  1952. 

Paul  Smith  of  the  Toronto 
(Ont.)  Star  has  won  first  prize  of 
$300  awarded  by  the  Firemen’s 
Benevolent  Association  for  the 
best  picture  of  a  fire  in  Toronto  in 
1951. 

Barney  Cowherd  of  the  Louis¬ 
ville  (Ky.)  Courier-Journal  and 
Times,  is  teaching  a  course  in  cre¬ 
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ative  photography  at  the  Univer¬ 
sity  of  Louisville. 

Wally  Huntington  of  the  Spring- 
field  (Mass.)  Union  took  best-of- 
show  honors  in  the  recent  annual 
competition  of  the  Boston  Press 
Photographers  Association.  The 
shot  was  of  a  young  baseball  play¬ 
er  in  an  unorthodox  stance  at  the 
plate.  He  also  won  two  other 
firsts,  third  spot  and  an  honorable 
mention. 

■ 

Apartment  Owners 
Join  Beauty  Project 

Indianapolis — The  Indianapolis 
Star’s  Yard  Parks  program  to 
clean  up  and  beautify  the  city  re¬ 
ceived  a  big  boost  recently  when 
the  apartment  owners  joined  in  to 
make  the  campaign  a  four-pronged 
effort. 

Other  divisions  are  the  Back 
Yards  Beautification  Program,  the 
Yards  Beautiful  course  taught  in 
elementary  and  high  schools,  and 
the  Industrial  Yard  Parks  Division. 


MacNaughton  to  Get 
Social  Service  Medal 

The  first  newspaper  publisher  to 
be  awarded  the  William  Freeman 
Snow  medal  for  distinguished  serv¬ 
ice  to  humanity  will  be  Ernest 
Boyd  MacNaughton,  president  of 
the  Oregonian  Publishing  Com¬ 
pany  of  Portland. 

He  will  receive  the  award  April 
23  in  Los  Angeles  at  a  regional 
conference  in  observance  of  Na¬ 
tional  Social  Hygiene  Day,  spon¬ 
sored  annually  by  the  Ameri(:aa 
Social  Hygiene  Association,  which 
also  awards  the  Snow  medal  each 
year. 

Mr.  MacNaughton,  who  is  pres¬ 
ident  of  Reed  College,  is  also 
board  chairman  of  the  First  Na¬ 
tional  Bank  of  Portland,  moder¬ 
ator  of  the  American  Unitarian 
Association,  president  and  trustee 
of  the  Northwest  Hospital  Service 
(Blue  Cross)  and  a  vicepresidoot 
of  the  American  Social  Hygiene 
Association. 


Save  Newsprint  with 
Aiico  Evenray  Mat  Dryer 
To  Maintain  Quality  with 
High  Shrinkage  Mats 


More  than  100  leading  newspapers  use 
the  Evenray  with  success.  Here  are  a 
few: 


WASHINGTON  STAR 
MINNEAPOLIS  STAR  & 
TRIBUNE 

CHICAGO  DAILY  NEWS 
NEW  YORK  HERALD 
TRIBUNE 

ST.  LOUIS  POST  DISPATCH 
HARTFORD  COURANT 
MIAMI  HERALD 
CLEVELAND  PLAIN  DEALER 
HOUSTON  CHRONICLE 


The  Evenray  insures  absolute  uniform  drying  of  mats  by  the  use 
of  12  Infra-red  heating  lamps  mounted  in  specially  designed 
gold-plated  reflectors.  This  unique  construction  directs  heat  with 
equal  intensity  to  every  portion  of  both  sides  of  mat.  With 
Evenray  you'll  get  improved  reproduction,  sharper  type  and 
clearer  halftones — all  accomplished  in  less  time. 

ALICO,  INC.,  West  Springfield,  Mass. 
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Your  appreciative  readers 


Expert  coverage  of  science 


From  all  over  the  world 
(except  behind  that  cur¬ 
tain) 


!Sow!  Our  accurate,  infor¬ 
mative  copy  is  written  to 
meet  your  deadlines 


Because  men  and  women, 
boys  and  girls  are  so  science- 
wise  today.  They  want  to 
know  the  top  news  of  every 
science  that  affects  daily  liv¬ 
ing 


By  subscribing  to 


Science 

Service 

1719  N  STREET,  NORTHWEST 
WASHINGTON  6,  D.  C. 


TTS  Advantages  Told 
Inland  News  Editors 

By  George  A.  Brandenburg 

Evanston,  111 _ Advantages  of  leads  and  adds  into  one  publishi^ 

Teletypesetter  wire  news  circuits  story.  He  said  there  are  fewa 
were  explained  to  nearly  40  In-  leads,  slugs  and  messages  to  edi- 
land  Daily  Press  Association  man-  tors  under  the  TTS  system.  AP  s 
aging  and  news  editors  at  one  ses-  planning  to  set  up  an  auxiliaiy 
sion  of  a  two-day  clinic  held  here  teletype  circuit  for  inter-burcM 
under  joint  sponsorship  of  the  In-  messages,  he  added.  TTS  is  flet 
land  and  Medill  School  of  Journal-  ible  for  lx)th  body  type  and  agal^ 
ism.  Northwestern  University.  he  explained.  A  master  style  boo^ 
Representatives  of  the  three  ma-  following  in  general  that  of  tk 
jor  wire  services  told  how  their  New  York  Times,  is  being  used 
respective  organizations  were  per-  by  AP.  The  style  generally  fol- 


fecting  and  expanding  TTS  cir¬ 
cuits,  aimed  primarily  at  helping 
smaller  dailies  meet  their  produc- 


lows  the  “up  style”  rather  tha 
“down  style,”  he  stated. 

Some  newspapers  run  all  the 


tion  problems.  It  was  generally  TTS  tape  through  the  perforators 
agreed  the  changeover  from  tele-  and  edit  from  the  proofs,  said  Mi. 
type  printers  to  TTS  requires  a  full  Orton.  Some  work  from  the  moni- 
understanding  between  the  TTS  tor  copy  and  select  the  tape  to  bt 
news  desks  of  the  wire  services  and  set.  Many  run  the  tape  through 
the  newspapers’  telegraph  editors,  the  perforators  for  the  first 
Tells  U  P  System  three  to  five  hours  to  get  suffi- 

Charles  Adams,  United  Press,  page  copy  and  then 

told  how  the  U.P.  is  filing  TTS 


told  how  the  U.P.  is  filing  TTS 
out  of  Chicago  to  nine  Midwest 
states,  with  relay  sending  points 
at  Minneapolis  and  Omaha.  Chi- 


stones. 

Follow  Tape  Style 
“Where  TTS  wire  news  is  fur- 


cago  is  serving  papers  in  Illinois,  nished,”  said  Mr.  Orton,  “several 
Indiana,  Michigan  and  Iowa,  he  papers  are  now  having  their  local 
said,  with  Minneapolis  supplying  news  copy  written  in  short  lines, 
tape  for  papers  in  Minnesota,  Wis-  nof  justified,  to  help  linecasting 
consin  and  North  Dakota.  Omaha  machine  operators  to  get  smoother 
at  present  is  serving  papers  in  production.” 

Nebraska  and  South  Dakota,  he  Among  the  group  present,  nine 
stated.  are  using  TTS  wire  news  and  10 

Mr.  Adams  pointed  out  that  are  planning  to  adopt  that  method. 
TTS  wire  news  is  a  time  saver  to  The  Wooster  (O.)  Record  is  set- 
editors,  in  that  much  of  the  con-  ting  95%  of  all  its  new-,  copy  from 
densing  is  done  by  the  U.P.  be-  tape,  including  INS  wire  news, 
fore  the  news  is  transmitted  via  said  Herald  Murray.  Mr,  Murray 
tape.  Flow  of  copy  is  designed  edits  the  “visual”  or  monitor  copy 
to  meet  newspaper  deadlines  and  and  the  local  tape  operators  make 
leads  are  held  down  to  no  more  the  changes  or  cuts  on  tape  that 
than  three  and  usually  only  two.  is  spliced  into  the  original  tape 
Sports  storis  are  sent  first,  fol-  Robert  Manth,  Fort  Wayne 
lowed  by  inside  page  copy,  with  (Ind.)  Newspapers,  told  how  they 
three  or  four  top  stories  suitable  were  using  tape  from  all  three 
for  page  one.  wire  services,  employing  four  lo- 

Gene  Roguski,  International  cal  tape  operators,  with  the  result 
News  Service,  explained  that,  at  ‘^at  no  straight  matter  is  set  man- 
present,  INS  is  operating  its  TTS  “ally  linecasting  machine 

circuit  out  of  Columbus,  O.,  serv-  Printers  that  formerly  set  straight 
ing  20  papers  in  that  area.  By  the  matter  are  now  used  on  ad  ma- 
end  of  April,  he  said,  all  Ohio  chine  composition  or  on  the  floor, 
INS  clients  will  be  receiving  TTS  i'c  said. 

wire  news.  Local  News  Not  Slighted 

Orton  Tells  AP  Plan  Tom  Green.  Newcastle  (Ind.) 

Alvin  E.  Orton,  Associated  CowriVr  r/wes,  said  TTS  wire  n^ 
Press,  said  AP  is  operating  TTS  caused  that  paper  to  v- 

circuits  on  a  national  trunk  basis  vote  more  of  its  news  space  to  wire 
and  is  in  the  process  of  convert-  io  iocal  or  trade  area  news, 

ing  an  entire  state  circuit  at  a  i’®*  actually  increased  local 


atlVI  IS  ill  pivivvss  \fL  ~  -  ~  — 

ing  an  entire  state  circuit  at  a  actually  increased  local 

time  to  TTS,  furnishing  the  news  news  production,  he  declared, 
either  in  tape  or  in  monitor  copy  Herbert  Wilson,  Rock 
with  justified  lines.  He  pointed  out  (Bl.)  Argus,  concurred  with  M  • 
that  larger  papers  can  get  both  Green,  saying:  “Shortening 


vauiwi  III  icapw  iii  ^  i 

with  justified  lines.  He  pointed  out  (Bl.)  Argus,  concurred  with  M  •  I 
that  larger  papers  can  get  both  Green,  saying:  “Shortening 
the  national  trunk  line  circuit  tape  general  average  of  wire 
and  state  circuit,  thus  getting  all  circuits  makes 

the  type  they  can  use  for  wire  more  space  for  local  news.  . 
news.  Orton,  speaking  at  the  rn- 

AP  does  no  boldfacing,  inden-  day  luncheon  on  wire  service  plan* 
tions  or  sub-heads  in  its  TTS  copy,  ^or  covering  the  Republican 
he  added.  Time  is  saved,  said  Mr.  Democratic  national  convention 
Orton,  by  the  AP  consolidating  {Continued  on  page  106) 
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The  advertisement  shown 
here  is  appearing  currently  in 
Advertising  Agency. 

Reason  is  we  want  all  agency 
men  to  know  how  Service-Ads 
are  becoming  increasingly 
helpful  to  media  men. 

#  <:  # 

To  help  you  make  these 
Service-Ads  of  maximum 
usefulness  to  buyers  (and  so 
of  maximum  effectiveness), 
we  have  interviewed  scores  of 
media  people  and  advertising 
managers ...  to  find  out  how 
they  buy  newspaper  space, 
what  kind  of  information 
is  most  valuable  to  them. 

The  results  of  these  inter¬ 
views  will  soon  be  available  to 
newspaper  publishers  and 
their  representatives  in  the 
booklet,  “NEWSPAPER  SALES 
PROMOTION  HANDBOOK," 

(at  cost,  Sl.OO). 


WALTER  E.  BOTTHOF,  Publisher 


^ewspapa 

Sales 

Vnmct'm 

Handbook 


COMING  SOON 
ORDER  YOUR  COEY 


TTS  Advantages 
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July,  warned  that  both  meetings 
are  going  to  be  run  primarily  for 
the  convenience  of  television  audi¬ 
ences.  Such  a  schedule,  he  said, 
will  mean  that  afternoon  papers 
aren’t  going  to  be  too  happy  about 
it.  The  conventions  will  produce 
more  news  for  morning  papers, 
because  of  the  evening  telecasts  by 
the  major  networks,  said  Mr. 
Orton. 

TV  wilt  also  impose  an  added 
burden  on  the  news  services,  he 
said,  in  that  television  interviews 
with  party  leaders  between  and 
during  the  convention  sessions  will 
require  special  coverage  so  that 
newspapers  will  receive  all  the 
sidelights  as  well  as  the  “main 
event.” 

Discuss  Space  Problems 

Space  problems  that  have  come 
with  newsprint  limitations  and  ris¬ 
ing  costs,  resulting  in  tighter  pa¬ 
pers,  were  discussed  at  the  clinic. 
Robert  Greenway,  DeKalb  (Ill.) 
Chronicle,  said  that  local  news  has 
been  given  priority  and  that  wire 
service  copy  has  been  cut.  Gene 
Thome,  Waterloo  (la.)  Courier, 
said  wire  news  has  borne  the 
brunt  of  the  “tightness,”  with  the 
Courier  “bearing  down”  on  more 
sports  and  women’s  news.  Fif¬ 
teen  editors  reported  they  were 
condensing  or  eliminating  features 


including  comics,  to  solve  their 
tight  space  problems. 

Dean  Kenneth  E.  Olson  of  Me- 
dill  cited  the  space  allocation  per¬ 
centages  of  three  typical  papers. 
One  in  the  32,000  circulation 
bracket  divided  its  “news-feature- 
editorial”  hole  as  follows:  local, 
38%;  wire,  21%;  trade  area, 
21/2%;  syndicate  features,  19%; 
editorials  and  columns,  3.4%;  pic¬ 
tures,  14Vi%.  A  25,000  circula¬ 
tion  daily’s  allocations  were:  local, 
18%;  wire,  41%;  trade  area,  4%; 
syndicate  features,  19%;  editorial- 
columns,  2%;  pictures,  14%.  A 
12,000  daily  showed:  local,  43%; 
wire,  32%;  trade  area,  9%;  syndi¬ 
cate  features,  8%;  pictures,  5.8%. 

Mr.  Murray,  Wooster  Record, 
said  his  staff  emphasizes  local  news 
over  wire  copy,  but  he  added,  “I 
think  we  overwrite  local  news — 
we  are  too  loose  and  wordy.” 

Radio  Helps  Dailies 

Dale  Belles,  Gary  (Ind.)  Post- 
Tribune,  raised  the  question  as  to 
the  doubtful  value  of  printing  ra¬ 
dio  programs.  The  majority  pres¬ 
ent  favored  publishing  such  pro¬ 
grams  and  said  they  feel  that  radio 
newscasting  actually  builds  up 
local  news.  Mr.  Green,  Newcastle 
Courier  Times,  asserted;  “We 
think  a  story  on  radio  is  more 
widely  read  in  our  paper  than  an 
exclusive  with  us.”  Eleven  of  the 
papers  make  their  news  available 
to  their  own  radio  stations. 

Early  deadlines  were  blamed  by 
Emerson  Martin,  Elkhart  (Ind.) 
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Newspaper  Broker  •  Financial  Consultant 

Among  Transactions  Consummated 

1951  Manistique  (Mich.)  Newsprint  Mill 
$4,000,000 

1950  Portland  (Ore.)  Oregonian 

$53), 000 

1949  New  Orleans  (La.)  Item 

$2,000,000 
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Truth  for  lack  of  conciseness  ana 
good  writing  on  the  part  of  local 
reporters.  “We  have  to  hurry  so 
in  covering  and  writing  local  sto¬ 
ries  to  meet  these  earlier  dead¬ 
lines,”  he  said,  “that  is  the  reason 
our  writing  is  as  loose  as  it  is  and 
our  editing  poor.” 

It  was  agreed,  however,  that 
earlier  deadlines  do  result  in  get¬ 
ting  more  news  production  in  the 
afternoon  for  the  next  day’s  paper. 

Need  to  Get  ‘Tough’ 

Managing  and  city  editors  are 
not  “tough”  enough  in  getting  re¬ 
porters  to  dig  for  local  news  and 
rely  on  fewer  handouts,  declared 
Ford  Fuller,  Freeport  (111.)  Jour¬ 
nal  Standard.  He  told  how  “new 
blood”  was  injected  into  the  news 
staff,  which  was  required  to  get  out 
and  cover  all  local  civic  board 
meetings,  plus  plenty  of  back¬ 
grounding,  thereby  getting  away 
from  routine  coverage.  He  cited 
a  weekly  column  that  “needles” 
local  officials  holding  back  news, 
or  squelches  rumors. 

Milton  Stewart,  Monroe  (Mich.) 
News,  told  of  his  staff  building 
up  a  list  of  more  than  200  people 
who  were  considered  news  sources 
of  one  sort  or  other.  L.  H.  Fitz¬ 
patrick,  Madison  Wisconsin  State 
Journal,  said  his  staff  always  seeks 
a  “fresh  angle,”  even  when  stories 
are  provided  via  the  handout  route. 

Mr.  Martin,  Elkhart  Truth, 
said  “older  reporters  know  the 
knack  and  value  of  gossiping  with 
news  sources  to  dig  out  stories,  but 
younger  reporters  want  to  work  on 
fire  and  police  stories.” 

Covers  ‘Coffee  Club’ 

Dean  Gabbert,  Fairfield  (la.) 
Ledger,  assigns  a  reporter  to  the 
morning  “coffee  club”  where  local 
citizens  gather  for  coffee  and  gos¬ 
sip.  He  said  the  reporter  usually 
brinp  back  five  to  10  leads  on 
possible  stories.  The  Dixon  (HI.) 
Telegraph  keeps  a  local  story 
count  to  stimulate  staff  morale, 
said  Clifford  Coughlin.  J.  R. 
Miller,  Mattoon  (Ill.)  Journal  Ga¬ 
zette,  urged  editors  to  train  re¬ 
porters  to  ask  more  questions  and 
to  brief  their  reporters  before  go¬ 
ing  out  after  specific  stories. 

While  few  papers  have  any  spe¬ 
cific  bonus  plans  for  newsmen,  edi¬ 


tors  generally  agreed  that  bylines  ' 
serve  as  an  incentive. 

Forbes  Julian,  LaPorte  (Ind.) 
Herald  Argus,  told  how  that  paper 
had  “educated”  local  labor  unions 
that  the  Herald  Argus  is  not  “anti 
union”  by  presenting  a  fair  story 
whenever  a  labor  dispute  arises. 
The  Wisconsin  State  Journal  cul¬ 
tivates  labor  leaders  by  printing 
pictures  of  new  union  officers  when 
elected,  said  Mr.  Fitzpatrick. 

Open  Hospital  Channels 

Mr.  Thome,  Waterloo  Courier,  , 
told  how  the  county  medical  so¬ 
ciety  had  helped  get  local  hospi¬ 
tals  to  follow  a  minimum  code  in 
providing  necessary  information  on  I 
accident  cases.  Such  a  code,  he  I 
said,  requires  the  hospital  to  give  | 
the  paper  the  name  and  age  of  | 
the  patient  admitted,  nature  of  the  ' 
accident  (including  industrial  acci¬ 
dents),  condition  of  the  patient  > 
and  name  of  the  doctor. 

Mr.  Belles,  Gary  Post-Tribune,  I 
cited  a  series  of  four  articles  on 
“Your  Right  to  Know”  as  means  ■ 
of  breaking  down  barriers  to  free  ' 
information  at  the  local  level  | 
among  city  and  county  officials,  i 
Police  blotters  are  not  always  the 
entire  answer,  editors  admitted,  but 
none  reported  any  real  difficulty 
in  getting  police  news.  Few  re¬ 
ported  any  trouble  in  getting  access 
to  public  records.  One  editor  de¬ 
clared  that  getting  and  printing 
routine  traffic  violations,  including 
dmnken  driving,  is  “good  practice" 
in  keeping  cbatmels  of  information  . 
open  at  the  local  level  from  the  | 
standpoint  of  public  officials.  ! 

Elwin  Greening,  Michigan  City 
(Ind.)  News-Dispatch,  explained  [ 
how  he  copes  with  the  problem  of 
scrap-book  filling  clubs  whose 
meetings  formerly  “ate  up”  a  lot 
of  news  space.  TTie  paper  has  cut 
down  on  the  number  of  notices 
given  any  particular  club,  he  said. 
All  club  meetings  are  bulked  into 
one  story  each  week,  with  sub¬ 
heads.  Such  a  plan  gives  more 
room  for  features  and  news,  in¬ 
cluding  food  and  fashion  material 
for  all  women  readers,  he  said. 
The  Elkhart  Truth  also  runs  a  sim¬ 
ilar  column  on  Saturdays,  head^ 
“Next  Week’s  Events,”  which  in¬ 
cludes  all  types  of  club  and  groi9 
meetings,  as  well  as  society  events. 


Brokers  and  Financial  Consultants  to 
Radio  and  Television  Stations 

• 

Individual  Appraisal  of  Radio  and  Television 
Factors  in  your  Market 

• 

INQUIRIES  INVITED  FROM  PUBLISHERS 

HOWARD  E.  STARK 

50  E.  58th  Street  Phone 

New  York,  N.  Y.  ELdorado  5-0405 
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{Continued  from  page  12) 

Deatiir  (SI.)  Herald  ind  Review . F.  W,  Schsub . 

Edward  Lindsay . . 
R.  C.  Sehaub . 

i  Da  Moines  (la.)  Register  i  Tribune . Gardner  Cowles. . . 


Detroit  (Mkh.)  Free  Press 


Dotbin  (Ala.)  Eagle . . 

Dolnqn<  la.)  Telegraph  Herald 

Don  (N.  C.  Heeotd . 

Durkim  (N.  C.)  Herald  A  .Sun. . . 


Luther  L.  Hill . 

Arthur  T.  Gormley . . 
Kenneth  MacDonald 
Forrest  Seymour. ... 
Vincent  Staninger . . 
Charles  J.  Feldmann . 

Lou  Rkh . 

Bruce  Horton . 

Henry  P.  Martin. . . . 
Charles  Lounsbury. . 
.J.  H.  Ba 


.J.  H.  Barry . 

H.  C.  Weidler . 

E.  R.  Hatton . 

Lee  Hills . 

John  S.  Knight . 

..Horace  Hall . 

Mrs.  Horace  HaU . 

..F.  W.  Woodward . 

Mrs.  F.  W.  Woodward. 

.  .Hoover  Adams. . 

Millkent  S.  Adams. . . . 

.Carl  C.  Council . 

Mrs.  Carl  C.  Council. . 

Steed  Rollins . 

Mrs.  Steed  Rollins . . 


Eat  Liverpool  (0.)  Review 
Eaton  (Pa.)  Express . 


!  Eat  St  Louis  (HI.)  Journal . 

[  Elm  (H.)  Courier-News . 

ElnsbOh  (N.  J.)  Journal . 


E 

.  C.  Victor  Hughes. . . 
.J.  L.  Stackhouse. . . 

J.F.  Wohlers . 

Fred  Hamlen . 

Hugh  Wagnon . 

C.  H.  SchmeU . 

.P.H.  Wire . 

R.  D.  Wire . 

.C.  Raymond  Long. . 
.Robert  C.  Crane. . . 
Valentine  A.  Fallon. 


Harry  P.  Frank . 

Frederick  C.  Rebstock . . . 

Willa^  B.  Gross . 

Qiabeth  City  (N.  C.)  Advanoe . Fred  B.  Pendleton . 

Edwin  Moss  Williams _ 

Qhrood  City  (Pa.)  Ledger . W.  F.  Kegel . 

M.G.  Kegel . 

Elnia  (N.  Y.)  StarOasette . Frank  E.  Tripp . 

B IW  (Tex.)  Times . Dorranee  D.  Roderick.  Jr. 

Bins  (0.)  Chrooiele-Teiegram . Otto  SchoepRe . 

Russell  Stwey . 

Paul  Ochs . 

Uieott  (N.  Y.)  Bulletin . Eugene  J.  Brown . 

James  H.  Ottaway . 

Byron  E.  French . 

Merle  C.  Ostrom . 

Lorob  (Calif.  )Standard  and  Humbolt  Times..  .Don  O’Kane . 


.Vi  aldorf- Astoria 
.Walflorf- Astoria 
.Waldorf-Astoria 
.Cowles  Magaxine, 
Inc. 

488  Madison  Ave. 
..Ambassador 
.Barclay 
.Ambassador 
.Waldorf-Astoria 
.Waldorf-Astoria 
.Biltmore 
.Biltmore 
.488  Madison  Ave. 
.488  Madison  Ave. 
.488  Madison  Ave. 
.Waldorf-Astoria 
.Waldorf-Astoria 
.Biltmore 
.W’aldorf-Astoria 
.Waldorf-Astoria 
.Waldorf-Astoria 
.Waldorf-Astoria 
.Waldorf-Astoria 
.Waldorf-Astoria 
.Waldorf-Astoria 
.Waldorf-.Astoria 
.Barbason  Plaia 
.Barbason  Plasa 
.Barbason  Plasa 
.Barbason  Plasa 


.Gotham 

.Waldorf-.Astoria 

.Waldorf-.Astoria 

.Waldorf-.Astoria 


.Waldorf-Astoria 
.Waldorf-Astoria 
.Waldorf-.Astoria 
.  Waldorf-.Astona 
.Elisabeth  Daily 
Journal, 
Elisabeth.  N.  J. 


.Kenmore  Hall 
.River  Club 
Lexington 
.Lexington 
.Waldorf-Astoria 
.Waldorf-.Astoria 
.Waldorf-.Astoria 
.Waldorf-Astoria 
.Belmont-Plasa 
.Biltmore 
.Biltmore 
.Biltmore 
.Biltmore 
.Barclay 


III  Hirer  (Maas.)  Herald  News . C.  E.  Sevigny . 

E.  J.  Deluey . 

.  T.  A.  O’Donnrfl . 

rnio  (N.  D.)  Forum . Norman  D.  Black,  Jr _ 

H.  D.  Paulson . 

Wm.  C.  Lonts . 

Way  (0.)  Republicaii-Courier . R.  L.  Heminger . 

Jta(Mich.)  JournM . J.  A.  McDoi^d . 

nsddu  Ue  (Wis.)  Commonwealth  Reporter.. .L.  A.  Lange . 

.  _  R.  A.  Martin . 

'■t  Dodge  (la.)  Messenger  A  Chronicle . W.  8.  Merryman . 

rn  Worth  (Tex.)  Star-Telegram . Amoo  G.  Carter . 

Amon  G.  Carter  Jr». . . . 

Bert  N.  Hones . 

„  ,  J.  M.  North . 

rrsoiiigham  (Mass.)  News . Rob^  G.  MacPhomn. 

.  James  E.  MacPherson.. 

I  ^pnrt  (HI.)  Journal-Standard . Donald  L.  Breed . 


!  S**"**™?  (HI.)  Reoster-Mail . 

<!Msett  Newspapers.  Inc . 


City  (Kam.)  Telegram . 

(lad.)  Post-Tribune . 

<^«^(N.C.)Gasette . 

'^(N.  Y.)'nmes . 

(Calif.)  Newa-Prem . 

Mis  (N.  Y.)  Post-Star  A  Times. 

:  ®'»«i‘«r  (Mam.)  Times . 


.W.  C.  Pritchard . 

.Frank  E.  Gannett. ... 

Paul  MiUer . 

Don  U.  Bridge . 

Matthew  G.^livan.. 

Fred  A.  Glover . 

Cyril  Williams . 

H.  D.  Taylor . 

Joseph  T.  Adams . 

Frank  Tripp . 

H.  W.  Cruiekahsnk. . . 

Lynn  Bitner . 

Irvin  H.  Fitch . 

.Gervais  F.  Reed . 

Mrs.  Gervais  F.  Reed. 

.  J.  R.  Snyder . 

Jack  T.  Snyder . 

.Ben  E.  Atlons . 

Mrs.  Ben  E.  Atkina. . . 

.G.  B.  Williams . 

Mrs.  G.  B.  WilUams.. 

J.  F.  Bertram . 

.Carroll  W.  Pareher... 

.Arthur  P.  Irving . 

R.  A.  Newton . 

.Philip  8.  Weld . 

E.  E.  Hkken . 


Editor  &  pwblisher  for  April  i9.  1952 


.Baibison  Plasa 

Barbixon  Plasa 

.Barbison  Plasa 

.Waldorf-Astoria 

.Waldorf-Astoria 

.Waldorf-Astoria 

.New  Weston 

.Barclay 

.Chatham 

.Chatham 

.Waldorf-Astoria 

.Carlton  House 

.Waldorf-Astoria 

.Waldorf-Astoria 

.Waldorf-Astoria 

.Russell 

.Russell 

.Waldorf-.Astoria 


.Waldorf-.Astoria 

.Hasa 

.Waldorf-Astoria 

.Lexington 

.St.  Morits 

.Roosevelt 

.Lexington 

.Lexington 

.Lexington 

.  W  ald^- Astoria 

.  Waldorf-Astoria 

.Lexington 

.Barclay 

.Barclay 

.Waldorf-.Astoria 

.Barclay 

.Barclay 

.Barclay 

.WaMorf- Astoria 

.Waldorf-Astoria 

.Belmont-Plasa 

.Waldorf-Astoria 

.Waldorf-.Astona 

.Plymouth 


Gloversville  (N.  Y.)  Leader  Republican-Herald. .  F.  H.  Waltamath . Taft 

R.  J.  Arnold . TMt 

Mias.  Alice  Rogers . Biltmore 

Goldsboro  (N.  C.)  News-.Argus . Talbot  Patrick . Waldorf-.Astoria 

AUyn  8.  Brown . Belmont-Plasa 

Grand  Forks  (N.  D.)  Herald . M.  M.  Oppegard . Barclay 

K.  Warren  McClure . Barclay 

Grand  Haven  (Mich.)  Tribune . J.  W.  McCad . Belmont  Plasa 

Grand  Rapids  (Mich.)  Herald . Louis  A.  WeU,  Jr . Waldorf-.Astorm 

Grand  Rapids  (Mkh.)  Press . Earl  R.  Chapman . Waldorf-Astoria 

Great  Falls  (Mont.)  'Tribune-Li^er . Alexander  Warden . Waldorf-Astoria 

Greenfield  (Mam.)  Reeorder-Gasette . H.  Irving  Jenks . New  Weston 

Harold  E.  LeVanway . New  Weston 

H 

Hagerstown  (Md.)  Herald-Mail . William  Preston  Lane,  Jr . Barclay 

C.  Neill  B^lor . Barclay 

J.  Garvin  Hager . Barclay 

Joseph  M.  Harp . Barclay 

Rob^  A.  Lewis . Barclay 

A.  Jay  Schaff . Barclay 

Hamilton  (Ont.)  Spectator . 8t-  Clair  Balfour,  Jr . Chatham 

A.  G.  Muir . Waldorf-.Astoria 

David  Ker . Waldorf-.Astona 

Hammond  God.)  Times . James  8.  DaLaurier . Biltmore 

Evelyn  Schaefer . Barclay 

Hannibal  (Mo.)  Courier-Post . E.  L.  Sparks . Waldorf-Astoria 

Mrs.  E.  L.  Sparks . Waldorf-Astoria 

Hanover  (Pa.)  Sun . C.  Homer  Meredith . Belmont  Plasa 

Hugh  B.  Hostetter . Bebaont  Plasa 

Harrisburg  (Pa.)  Patriot  A  News . Edwin  F.  Russell . Carlyle 

Hartford  (Conn.)  Courant . John  R.  Reitemeyer . Waldorf-Astona 

John  Sudarsky . Park  Lane 

Jerome  H.  O'Callaghan . Barclay 

John  L.  Coughlin . Ambamador 

Hartford  (Coon.)  Times . Francis  8.  Murphy . Ambassador 

David  R.  Daniel . Ambassador 

Joseph  F.  Weyaod . Waldorf-Astoria 

Latham  B.  Howard . Belmont  Plasa 

Haverhill  (Mam.)  Gaxette . John  T.  Rum . Barclay 

William  H.  Heath . Barclay 

Hasleton(Pa.)  Plain  ‘Ipsnhr  Btandirt  8Bntniel.Frank  Walser . Waldorf-.Astoria 

Mrs.  John  R.  Derahuck . Waldorf-.Astona 

Hilo  Tribune  Herald . Joseph  R.  Farrington . Waldorf-Astoria 

Mrs.  Elisabeth  Farrington . Waldorf-Astoria 

Hollywood  (Calif.)  Citisen-News . HmlanG.  Mmer . Wellington 

Holyoke  (Maas.)  Transcript-Telegram . William  Dwight . Barclay 

Henry  M.  Healy . Biltmore 

Honolulu  Star-Bulletin . Joseph  R.  Farrington . Waldorf-Astoria 

Mrs.  Elisabeth  P.  Farrington. .  .Waldorf-Astoria 

Hornell  (N.  Y.)  Tribune . Louis  G.  Buisch . Waldorf-Astoria 

Houston  CTex.)  Chronicle . J.  H.  Butler . Biltmore 

Mrs.  J.  H.  Butler . Biltmore 

John  J.  Jones.  Jr . Mayfair  House 

Mrs.  John  J.  Jones,  Jr . Mayfair  House 

M.  J.  Butler . Biltmore 

R.  W.  McCarthy . Biltmore 

M.  J.  Gibbons . Biltmore 

Hudson  (N.  Y.)  Star . Emory  C.  Van  Loan . Belmont  Plasa 

Henry  M.  James . Belmont  Plasa 

Huntington  (W.  Va.)  Advertiser;  Herald-Dis- 

patch  A  Herald-.Advertiser . Col.  J.  H.  Long . Waldorf-Astoria 

Walker  Long . Waldorf-Astorm 

Mrs.  Walker  Long . Waldorf-Astoria 

William  D.  Birke . Waldorf-Astona 

Mrs.  William  D.  Birke . Waldorf-Astoria 

Huntsville  (Ala.)  Tunes . Jack  Lauhorne . Waldorf-Astona 

Hutchinson  (Kan.)  News-%ndd . John  P.  Harris . Savoy  Plasa 

Hyannis  (Mass.)  (jape  ()od  Standard-Times. . . .Dan  B.  Gaylord . Waldorf-Astona 

I 

. Eugene  C.  Pulliam . Waldorf-Astoria 

Wiflard  C.  Worcester . Waldorf-Astoria 

Hilton  U.  Brown . Waldorf-Astoria 

William  A.  Dyer,  Jr . Waldorf-Astoria 

Emil  C.  Woempoer . Waldorf-Astoria 

C.  Walter  McCarty . Waldorf-Astoria 

Cha^  B.  Lord . Waldorf-Astoria 

Paul  Grimm . Waldorf-Astona 

. Fred  M.  Pownall . Waldorf-Astoria 


Indianapolis  Gnd.)  Star  and  News. 


Iowa  City  Ga.)  Iowan . 


Jacksonville  (Fla.)  Tunea-Union . 

Jamaica  (N.  ¥.)  Long  Island  Prem. . . 

Jammtown  (N.  Y.)  Post-Journal . 

Jeannette  (Pa.)  News-Dispatch . 

Johnson  City  (Tenn.)  Press-Chronicle. 


Joliet  Gil.)  Herald-News 


Kane  (Pa.)  Republicao... . 
Kenosha  (Wis.)  News . 

Kingston  (N.  Y.)  Freeman . 

Kinston  (N.  C.)  Free  Prem. 


Knoxville  (Tenn.)  Journal . 

Knoxville  (Tenn.)  News-Sentinel .... 
Kokomo  (Ind.)  Tribune . 


La  Crosse  (Wis.)  Tribune . 

Lake  Chartm  (La.)  American  Pram... 


J 

. Robert  C.  Millar... 
.Theodore  Newhouse 

.J.  R.  Nelson . 

.  J.  Graff  Bomberger. 
Michael  F.  Hubis. . 

.Carl  A.  Jonm . 

Mrs.  Carl  A.  Jonm. 

T.  W.  Atkim . 

Mrs.  T.  W.  Atkins. 
.John  F.  Lux . 


K 

. .  .G.  Scott  Smith . 

...Ralph  S.  Kiusley.... 
Clarence  E.  Head. . . . 

...Louis  R.  Netter . 

Harry  D.  Frey . 

..  .H.  Galt  Braxton . 

Mrs.  H.  Galt  Braxton. 
Albert  M.  Stroud.... 
Mrs.  Albert  M.  Stroud 
...Chas.  H.  Smith,  Jr.... 

...M.  G.  Chambers . 

...R.H.  Blaeklidge . 

L 

...W.T.  Burgem . 

...T. B.  Shearman . 


W.  H.  Shearman. . 
{Continued  on  page  108) 


.Barely 

.Jamaica,  L.  I. 

.St.  Morits 

.Waldorf-Astoria 

.Waldorf-Astoria 

.Barclay 

.Barclay 

.Barclay 

.Barclay 

.Waldorf-Astoria 


. .  Waldorf-Astoria 
.Waldorf-Astoria 
.Waldorf-Astoria 
.Waldorf-Astoria 
.  Waldorf-Astoria 
.Lexington 
.Lexington 
.Lexington 
.Lexington 
.Waldorf- Astana 
.Waldorf-Astoria 
.Waldorf-Astoria 


.Waldorf-Astoria 
Inland  Newspaper 
Rep.  Inc. 

41  East  42nd  St. 
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(Continued  from  page  107) 

Lakeland  (Fla.)  Ledger . A.  W.  Snuth . 

Lancaster  (Pa.l  Intelligencer-Journal  A  Ne»'  Era.  J.  Hale  Steinman . 

I.  Z.  Buckwalter . 

John  H.  Carter . 

Earl  E.  Keyser . 

J.  Thomas  Barber . 

C.  L.  Fountain . 

H.  C.  Carpenter . 

Lawrence  ^Kan.)  Journal-World . Dolph  i^imons . 

Mrs.  Dolph  tiimons . 

Law  rence  (Maas.)  Eagle  Tribime . William  F  Lucey . 

J.ebanon  (Pa.)  News . Henry  L.  W^ilder . 

Joseph  Sansone . 

.\rbelyn  Wilder  Sansone. 

Jack  Schropp . 

.\dam  S.  Wilder . 

l^wiston  (Me.)  Sun  and  Journal . R.  H.  Costello . 

I.exington  (Ky.)  Herald-Leader . Fred  B.  Wachs . 

Ijneoln  (lU.)  Courier . .Mlyne  V.  Nugent . 

John  J.  Nugent . 

Lmcoln  (Neb.)  Journal . Joe  W\  Seacrest . 

Little  Rock  (.4rk.)  Arkansas  Democrat . K.  A.  Engel . 

Little  Rock  (Ark.)  .Arkansas  Gazette . J.  N.  Heiskell . 

Hugh  B.  Patterson,  Jr.. 

Ix)ck  Haven  (Pa.)  Express . Fraiik  D.  O’Reilly,  Jr.. , 

Mrs.  Sarah  OR.  Loria. . 

.  Egbert  D.  Corson . 

Peter  Corson . 

.W.  J.  Blackburn . 

.  Edwin  D.  DeWitt . 

Louis  H.  Farb . 

.Virgil  M.  Pinkley . 

.Norman  Chandler . 

Philip  Chandler . 

L.  D.  Hotchkiss . 

.  Mark  F.  Ethridge . 

Lisle  Baker,  Jr . 

.  Carter  Glass,  Jr . 

Mrs.  Carter  Glass,  Jr,. . 

Powell  Glass.  Jr . 

Mrs.  Powell  Glass,  Jr.. . 

Clyde  L.  White . 

Mrs.  Clyde  L.  White. . . 
Ernest  W.  Lawaon . 


.Talt 

.Taft 

.Waldorf-.Astom 
.Waldorf-.Astora 
.  St.  Regis 
.  St.  Regis 
.Lexington 
.  Waldorf- Astorii 
.Waidorf-.Astois 
.Barclay 
.  Barclay 
.Waldorf-.Astorii 
.Waldorf-.Astora 
.Waldorf-.Astora 
.45  West  45th  St 
.45  West  45th  St. 
.944  Filth  Are. 
.1040  Park  Are. 
.45  West  45th  St 
.45  West  45th  St 
.Barclay 
.45  West  45th  St 
.45  West  45th  St 
.45  West4SthSt 
.  J.  P.  McKnie;  t 
Son 

30  Rockefeller  PI 


NashifafN.  H.)  Telegraph.... 
Nashville  (Tenn.)  Tennessean 


.Albert  Spendlovo . 

Fred  H.  Dobens . 

.SUiiman  Evans,  Jr . 

Mrs.  Silliman  Evans.  Jr. . 

Coleman  A.  Harwell . 

Mrs.  Coleman  A.  Harwell 

James  H.  Armistead . 

. Rudolph  M.  Hennick  .  . 

Joseph  P.  Donahi  e . 

.Frank  W.  Spencer . 

John  D.  Spencer . 

.C.  A.  Eury . 

.  Robert  C.  Vance . 

H.  M.  Peterson . 

.Miss  Anne  Lester . 

Miss  M.  Perkins . 

Mrs.  Victor  Ridder . 

Mrs.  Edward  Martin . . . . 

Elmer  Boyd . 

Hugh  N.  Boyd . 

John  K.  ()uad . 

Harvey  .A.  Huff . 

Richanl  Kain . 

Richard  N.  Sheble . 

.  Harry  Cohen . 


Barclay 

.Waldorf-.Astoria 
Roosevelt 
.  Roosevelt 
.  Roosevelt 
.  Roosevelt 
.Taft 
..Astor 

.  W  aldorf-.Astoria 
.  W  aldorf-.Astoria 
.  Shelton 

.  Waldorf-.Astoria 
.  Waldorf-.Astoria 
.Waldorf-.Astoria 
.W’aldorf-.Astoria 
.  Waldorf-Astoria 
.Biltmore 

.The  Katz  Agency, 
488  Madison  Ave. 
.Weylin 
.  W’eylin 

.Waidorf-.Astoria 
.Waldorf-Astoria 
.  W’  aldorf- Astoria 
.W’aldorf-Astoria 
.  Biltmore 
.  Biltmore 
Plaza 
.Plaza 

.Ambassador 
.Long  Branch,  N.  J. 

.  Long  Branch,  N.  J. 

.Barclay 

.Pierre 

.Pierre 

.Pierre 

.Waldorf-.Astoria 
.  Waldorf-.Astoria 
.  Barclay 
.  Barclay 

.  .Waldorf-.Astoria 
.  Waldorf-Aetoria 
. .  Waldorf-.Astona 
,  .Waldorf-.Astoria 
.Waldorf-.Astoria 


Naugatuck  (Conn.)  News . 

Newark  (0.)  .Advocate  A  .American  Tribune 

New  Bern  (N.  C.)  Sun-Journal . 

New  Britain  (Conn.)  Herald . 

New  Brunswick  (N.  J.)  Home  News . 


Newburgh  (N.  Y.)  Beacon  News 


H.  V.  Norton . 

C.  A.  8.  Freeman . 

Ralph  B.  Flemming  . . 

Newburyport  (Mass.)  News . ^i^  8.  Weld . 

New  Castle  (Pa.)  News . Ricbaid  E.  ^ntz .... 

New  Haven  (Conn.)  Journal-Courier . Wm.  R.  Smith . 

M.  H.  Wren . 

A.  J.  Sloane . 

New  Haven  (Conn.)  Register . John  D.  Jackson . 

Richard  8.  Jackson . . . 

Walter  B.  Mills . 

Welcome  H.  CuUum  . 

George  Bazin . 

John  Hine . 

New  Kensington  (Pa.)  Dispatch . Wes  H.  Kreger . 

Dwight  King . 

New  London  (Conn.)  Day . Orvin  G.  .Andrews. . . . 

Barnard  L.  Colby _ 

New  Orleans  (Iji.)  Item . David  Stern . 

Newport  (R.  1.)  News . E.  .A.  Sherman,  Jr.  . . 

•  .A.  K.  Sherman . 

Newport  News  (Va.)  Press  and  Times-Herald ...  Raymond  B.  Bottom. 

Robert  B.  Smith . 

New  York  'N.  Y.)  Herald  Tribune . Wm.  E.  Robinson. ... 

Whitelaw  Reid . 

Warner  Moore . 

A.  V.  Miller . 

(Jeorge  (T'omish . 

Willett  Weeks . 

Harvey  Runner . 

Barney  Cameron .... 

James  Parton . 

Wm.  R.  Butler . 

John  D.  Theea . 

James  W.  Sykes . 

Joseph  Kasclow . 

George  Barthelme  . . 
Donidd  Rogers . 

New  York  (N.  Y.)  Journal  of  Commerce . Joseph  E.  Ridder.  . 

Bernard  J.  Ridder . . . 

Eric  Ridder . 

Erwin  A.  Single . 

New  York  (N.  Y.)  Mirror . W.  N.  Thomson . 

C.  B.  Mc()abe . 

Harry  Sloan . 

J.  F.  Cullen . 

Lawrence  Kennetly . 

New  York  (N.  Y.)  Morning  Telegraph . J.  Samuel  Perlman. . 

New  York  (N.  Y.)  News . ..F.  M.  Flynn . 

P.  B.  Stephens . 

George  E.  L'onnelly . 
R.W.  Clarke . 

R. E.  Neale . 

W’.  H.  James . 

Dr.  G.  L.  I.arorque . 
W.  A.  Carey . 

.  A.  H.  Savage . 

J.  Mortimer . 

S.  D.  Willey . 

8.  Varley . 

W.  J.  O’Brien . 

0.  Maguire . 

J.  L.  Minogue . 

J.  E.  Hazel . 

F.  N.  (.arnbert . 

L.R.  Walsh . 

.A.  Kimpp . 

J.  Durkin . 

R.  Nelson . 

C.  H.  Faille . 

B.  L.  Moyer . 

E.  E.  Flagler . 

8.  Davis . 

W’.  Bush . 

J.  Herrick . 

G.  Mulder . 

.New  York  (N.  Y.)  Post . Mrs.  Dorothy  Schiff 

Harry  Rosen . 

Richard  Manson. . . 

Marvin  Berger . 

.Arthur  W’eiss . 

James  Getleson _ 

I.eon  H.  Cook . 


,  Waidorf-.Astoria 
.  Belmont  Plaza 
.Belmont  Plaza 
.Empire 
.Yale  Club 

.  Roosevelt  < 

.  Lexington  | 

.  Roosevelt  I 

.  Roosevelt  i 

.Taft 

.Taft 

.Shelton 

.  Shelton 

.  880  Fifth  Avemie 
.Waldorf-.Astona 
.Waldorf-.Astoria 
.Waldorf-.Astoria 
.  Barclay 
.230  West  41st  St 
.230  West  4l8t  St 
.230Weat4l8tSt.  I 
.230  West  41st  St.  , 
.230  West  41st  St. 
.230  West  4Ist  St 
.230  West  41st  SI.  , 
.230  West  4l8t  St. 
.230  West  4l8t  St 
.230  West  4l8tSt 
.230West4l8t8t 
.230  West  4l8t  St 
.230  West  41st  St 
.230  West  41st  St. 
..230  West  41ttSt 
.  .63  Park  Row 
.  .63  Park  Row 
. .  63  Park  Row 
.  .ra  Park  Row 
.  .Waldorf-.Astoria 
.  .Waldorf-.Astoria 
..235  E.  45th St 
..235  E.  45th  St 
..235  E.  45th  St 
..525  West  52iidSt 

.  .220  Ea8t42iidSt 
.  .220Ea8t42iidSt 
.  .220  East  42iid  St 
.  .220  East  42iid  St 
..220  East  42nd St 
.  .220  East  42iid  St 
.  .220  East  42nd  St 
.  .220  East  42iid  St 
.  .220  East  42iid  St 
.  .220  East  42iid  St 
.  220  East  42iidSt. 
..220East42iidSt 
.  .220  East  42nd  St 
.  .220  East  42Dd  St 
.  .220  East  42nd  St 
.  .220  East  42nd  St 
.  .220  East  42nd  St 
..220  East  42nd  St 
..220  East  42nd ^ 
..220  East  42nd  St 
.  220  East  42nd  St 
.  .220  East  42nd  St 
.  .220  East  42nd  St 
.  .220  East  42nd  St 

..220  East  42nd St 
.  .220  East  42nd  St 
..220  East  42nd  St 
.  .220  East  42nd  St 

..75  West  St. 

.  .75  West  St. 

.75  West  St. 

.75  West  St. 

.75  West  St. 

.75  West  St. 

75  West  St. 
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IxMiisvilie  (Ky .)  Courier-Journal  A  Times . 
Lynchburg  (Va.)  News  A  Adi'ance . 


l.ynn  (Mass.)  Item 


McKeesport  (Pa.)  News . 

-Macon  (Ga.)  Telegraph  A  News . 

Mahanoy  City  (Pa.)  Record  .American 
Manchester  (Conn.)  Herald . 

Marion  (0.)  Star . 

Marlin  (Tex.)  Democrat . 

Marshall  (Mich.)  Chroaicie . 

Marshall  (Tex.)  News  Messenger . 

Maryville  (Tenn.)  Times . 

Mason  City  (la.)  Globe-Gazette . 

Mattoon  (III.)  JoumatGaaette . 


.  .Ambassador 
.  .Ambassador 
.The  Brannam  Co. 

230  Park  Ave. 

.  .Astor 

.  Belmont  Plaza 
.  Belmont  Plaza 
Gotham 
.  Commodore 
.  Belmont-Plaza 
.Beimont  Plaza 
.  Lexington 
.Waldorf-Astoria 
.New  Weston 
.New  Weston 
.New  Weston 
.Woodstock 
.  Royalton 


.W.  D.  Mansfield.  Jr . 

D.  M.  Farley . 

.  Peyton  .Anderson . 

T.  L.  Stevenson . 

Thomas  Ferguson . 

Leon  A.  Thorp . 

James  C.  Woods . 

.  Geo.  S.  Buehanan . 

.Mrs.  Frank  R.  Moses  , 

.Millard  Cope . 

.Clyde  B.  Emert . 

.  L«  P.  Loomis . 

.  W.  B.  Hamel . 

Mrs.  W.  B.  Hamel . 

..  ,  Miss  Susie  Hamel . 

Meadville  (Pa.)  Tribune . Robert  8.  Bates . 

Medford  (Mass.)  Mercury . David  Brickman . 

-M^phis  (Tenn.)  Commercial  .Appeal  A  Press 

Scimitar . Enoch  Brown . 

Edward  J.  Meeman . 

Meriden  (Conn.)  Record  and  Jo'unal . Wayne  C.  Smith . 

Blanche  Hixson  Smith . . 

Carter  H.  White . 

Edward  E.  Elsenheimer, 
,  Charles  G.  Iwanicki. . . 

Mexico  (Mo.)  Ledger . Robert  M.  White  II. . 

Miami  (Fla.)  Herald . John  8.  Knight . 

James  L.  Knight . 

J.  H.  Barry . . 

Lee  Hills . 

Lester  Barnhill . 

Michigan  City  (Ind.)  News  Dispatch . Robert  C.  Averitt . 

Joseph  H.  Nixon . 

-Middletown  (Conn.)  Press . Elmer  8.  Hubbell . 

Middletown  (N.  Y.)  Times  Herald . Charles  E.  Koons . 

Midland  (Mich.)  News . Philip  T.  Rich . 

Millvihe  (N.  J.)  Republican . Carl  H.  Johnson . 

Milwaukee  (Wis.)  Journal . J.  D.  Ferguson . 

Irwin  Maier . 

D.  B.  Abert . 

Robert  K.  Drew . 

Milwaukee  (Wis.)  Sentinel . Frank  L.  Taylor . 

Benn  Kay . 

Minoeapolia  (Minn.)  Star  and  Tribune . John  Cowles . 


.  .Ambassador 
Waldorf-.Astoria 
.  Barclay 
.  Barclay 
Belmont  Plaza 
.Belmont  Plaza 
.  Vanderbilt 
.Waldorf-.Astoria 
.W’aldorf-.Astoria 
.  Waldorf-.Astoria 
.Waldorf-Astoria 
.Waldorf-.Astoria 
.W’aldorf-.Astoria 
.Waldorf-.Astoria 
.Waldorf-.Astoria 
.  Lexington 
.Waldorf-Astoria 
.c/o  Scheerer  A  Co. 

441  Lexington  Av. 
.Waldorf-Astoria 
.  W’aldorf-Astoria 
.  .Ambassador 
.  .Ambassador 
.Waldorf-.Astoria 
.  W’aldorf-.Astoria 
.  Waldorf-.Astoria 
.Cowles  Magazine, 

Inc. 

488  Madison  Ave. 
.  Waldorf-.Astoria 
St.  Regis 
.  Ambassador 
St.  ^gis 
.435  East  52  St. 

.  Waldorf-.Astoria 
.  Roosevelt 
.  Roosevelt 
.  Waldorf-Astoria 
.Waldorf-.Astoria 
.Waldorf-.Astoria 
. .  W’aldorf-.Astoria 
.  W’aldorf-Astoria 
.Waldorf-.Astoria 


Joyce  A.  Swan . 

Gideon  D.  Seymour _ 

Wm.  Steven . 

John  W.  Moffett . 

,  Arthur  Ballantine . 

Mobile  (Ala.)  Press  Register . . R.  B.  Chandler . 

Moline  (RI.)  Dispatch . Harry  A.  Sward . 

■  Sirs,  ^rry  A.  Sward . 

Monroe  (Mich.)  News . JS.  Gray . 

Muncie  (Ind.)  Star  A  Press . Walter  A.  Letzlcr _ 

-Muscatine  (la.)  Journal . C.  Lloyd  Bunker . 

Mrs.  C.  I  loyd  Bunker 

Muskogee  (Okla.)  Times  Demorrat  A  Phoenix  Tams  Bixby,  Jr . 

Tams  Bixby,  III . 


istoni 

ilt«B 


istoiia 

Lstorii 


^staro 
Morii 
Mora 
SthSL 
5th  St. 
Ato. 

[  Ave. 
iSthSt 
iSthSL 


15th  St  : 
15th  St  ^ 
15th  a 
‘KiniKT  i  I 

Vefellfr  PI  | 


Moria 

Ptia 

Plua 


.Avenue 

Astora 

Astorit 

Astorii 

41ata 
4lBta 
4Ista 
4 1st  a 
t4Ma 
t4ista 
1 4ist  a 
t4iita 
t4iBta 
t4iBta 

1 41st  a 
t4ista 
t4iBta 
t4i8ta 

1 41st  a 

Row 

Row 

Row 

Row 

■Astorii 

-.Astoria 

5th  St. 

5th  St. 

5th  a 
t  52nd  a 
t42iida 
t  42nd  SL 
t 42nd  a 
1 42nd  a 
t  42nd  a 
t 42nd  a 

t42nda 

t  42nd  a 
t  42nd  a 

t42nda 

t  42nd  a 
t 42nd  a 
It  42nd  a 
t  42nd  a 
It  42nd  a 
It  42nd  a 
t  42nd  a 
It  42nd  a 
It  42nd  a 
1 42nd  a 
It  42nd  a 
It  42Dda 
It  42nd  a 
It  42nd  a 
It  42nd  a 
It  42nd  a 
It  42nd  a 
It  42nd  a 
tSt. 
tSt. 
ta. 
tSt. 
tst. 
tst. 
t  St 
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NEW  YORK  ADDRESSES  OF  CONVENTION  VISITORS 


New  York  (N.  Y.)  Times . .Arthur  Hajs  Sulibe^er  ^ .  _ . .  ^  IV 

Major  Gen.  Julius  Ochs  .\dler  229  Jert  43M  St. 

Thomas  Campion . ^  J  ^ 

Orvil  E.  Dr>^ . qV 

Max  F  jk  . 229  West  43rd  St. 

Andrew  Fisher  229  West  43rd  St. 

Nathan  W.  Goldstein  229  West  43rd  St. 

Monroe  Green . 229  West  43rf  St. 

Harold  Hall .  229  W  est  43rd  St 


ljuincy  (111.)  Herald-Whig . 

Quincy  (Mass.)  Patriot  Mger 


New  Y’ork  (N.  Y.)  World-Telegram  A  Sun. 


C.  C.  Lane .  229  West  43rd  St. 

Cortland  J.  Strang  ^  West  43rf  St. 

Ivan  Veit . ^  Ij- 

C.  M .  Carroll .  229  W  est  43rf  St. 

.  .N.  8.  Macneish . 125  Bare  ay  St. 

E.  T.  Burke  125  Bare  ay  St. 

E.  S.  Friendly  125  Bare  ay  .St. 

Hal  J.  Fletcher  . 125  Bare  ay  St. 

Vernon  Brooks . 125  Bare  ay  .St. 

R.  A.  Murray . 125  Bare  ay  St. 

.A.  D.  Wallace . 125  Bare  ay  .St. 

M  B.  Wood . 125  Barclay  St. 

Niles  (0.)  Times . , . . James  L-  Wwk  . S”'***? 

North  Attleborough  (Maas.)  Chronicle . George  W .  Kelley  .  Rpw^t 

North  Tonawanda  (N.  Y.)  Sews . Mrs.  Ruth  L.  Hewitt . i  t*'* 

Norwich  (Conn.)  Bulletin  A  Record . Harrison  C.  Noyes  W  aldon-.woria 

Clifford  C.  Oat  W  aldorf-.Astoria 


Ogdensburg  (N.  Y.)  Journal  A  .Advance-News. 
Oil  City  (Pa.)  Derrick  A  Blisxard . 


Oklahoma  City  (Okla.)  Times  A  Oklahoman 


Olein  (N.  Y.)  Times-Hcrald . 


Omaha  (Nebr.)  World-Herald 
Oneonta  (N.  Y.)  Star . 


Oihkooh  (Wis.)  Northwestern. 


Oowego  (N.  Y.)  Palladium-Times. 

Ottawa  (Kan.)  Herald . 

Ottawa  (Ont.)  Canada  Citisen _ 


Owoeeo  (Mich.)  .Argus-Press . 


Franklin  R.  Little .  . 

E.  P.  Boyle . 

T.  J.  Moran.  Jr . 

R.  W.  Rhoades . 

E.  K.  Gaylord . 

Edward  L.  Gaylord 

Robert  Spahn . 

.  E.  Boyd  Fitit*trick .  . 

Grey  Fitipatrick . 

.Ben  H.  Cowdery . 

Eugene  J.  Brown . 

James  H.  Ottaway. .  . 

Byron  E.  French . 

Merle  C.  Ostrom . 

Samuel  W.  Heaney 
A.  Thomas  Schwalm 
Edwin  M.  Waterbury 
Sidney  F.  Harris .... 

.  J.  P.  Kenney . 

R.  W.  Soiitham . 

J.  E.  Campbell . 


Biltmore 

W  aldorf-.Astoria 

Waldorf-.Astoria 

Waldorf-Astoria 

Waldorf-.Astoria 

Waldorf-.Astoria 

Waldorf-.Astoria 

Barclay 

Barclay 

Barclay 

Biltmore 

Biltmore 

Biltmore 

Biltmore 

Waldorf-.Astoria 

Waldorf-.Astoria 

Belmont-Plaaa 

.Amliassador 

Shelton 

Barclay 

Barclay 


..A.  0.  Lindsay . Waldorf-Astoria 

.G.  Prescott  Low . Roger-.«mith 

C.  M.  Sn^er . Roger-Smith 


Racine  (Wis.)  Jo.uml-Times  . Harry  R.  Le  Poidevin . Belmont  Plasa 

J.  D.  McMurray . Barclay 

Raleigh  (N.  C.)  Times . John  A.  Park . Royalton 

Mrs.  John  A.  Park . Royalton 

Rapid  City  (S.  D.)  Journal . Warren  E.  Morred . Waldorf-.Astoria 

Richmond  (Calif.)  Independent . Leo  E.  Owens .  . Rerre 

Warren  Brown.  Jr . Pierre 

Richmond  (Va.)  Times-Dispatch  A  News  Leader.  D.  Tennant  Bryan . St.  Regm 

John  Dana  Wise . St.  Regis 

Roanoke  (Va.)  Times  A  World-News . M.  W.  .Armistead.  Ill . Waldorf-.Astona 

Shields  Johnson . Waldorf-.Astoria 

Rochester  (N.  Y.)  Democrat  Chronicle  A  Times- 

Union . Frank  E.  Gannett  Pierre 

Paul  Miller . . Ambassador 

Frank  E.  Tripp . Waldorf-Astoria 

H.  W  .  Cruickshank . Waldorf-.Astoria 

Lynn  N.  Bitner . Waldorf-Astoria 

Cyril  Williams . Lexington 

Irving  H.  Fitch . Lexington 

M.  G.  Sullivan . Lexington 

H.  D.  Taylor . Shelton 

Rock  Hill  (S.  C.)  Herald . Talbot  Patrick . Waldorf-Astoria 

Mrs.  Pa’ila  M.  Patrick . Waldorf-.Astoria 

Rock  Springs  (Wyo.)  Rocket  A  Sunday  Miner  .D.  G.  Richardson . Waldorf-.Astoria 

Mrs.  D.  G.  Richardson . Waldorf-.Astona 

Rocky  .Mount  (N.  C.)  Telegram  .  Josh  L.  Horne . New  Weston 

A1  L.  Brandon . Astor 

Royal  Oak  (Mich.)  Tribune . .' . Lynn  8.  Miller . Waldorf-.Astoria 


St.  Johnsburg  (Vt.)  Caledonian-Record. 


.Gordon  Smith . Waldorf-.Astoria 

Mrs.  Gordon  Smith . Waldorf-.Astoria 

St.  Joseph  (Mo.)  Gasette  A  News-Press . Henry  D.  Bradley  . Waldorf- .^itoria 

.Arthur  V.  Biirrowes . Waldorf-Astoria 

David  R.  Bradley  . Waldorf-.Astoria 

St.  Louis  (Mo.)  Globe-Democrat  . C.  Arthur  W'eis . B^lay 

Edwin  H.  Evers  Waldorf-.Astoria 

Wi'son  Condict . Barclay 


St.  Louis  (Mo.)  Post-Dispatch . 


Pilm  Beach  (Fla.)  News .  John  H.  Perry,  Jr. . . . St.  Regis 

Panama  ('ity  (Fla.)  News^Herald . Mrs.  John  H.  Perry.  Jr . St.  Regis 

Paris  (Ill.)  Beacon-News .  E.  H.  Jenison . 

Paisons  (Kan.)  Sun . Clyde  M.  Reed . %  aldorf-.A.storia 

Paterson  (N.  J.)  News . Harry  B.  Haines . Paterson,  N.  J. 

Edward  B.  Haines . Paterson,  N.  J. 

Pecria  (Ill.)  Journal . Arnold  Burnett . Rasa 

Henry  P.  Slane . . . Plaaa 

Pennsylvania  Newspaper  Publishers'  .Association  Theodore  A.  Serrill . \A  aldorf-.^toria 

Mrs.  Theodore  A.  Serrill . W  aldorf-.Astoria 

Guy  Richard  Dew .  Chatham 

Pnsrton  A.  Wilson . Chatham 

Perth  Amboy  (N.  J.)  News  J.  W.  Barnhart . Union  Uagiie  Club 

I^ul  V.  Murphy . Waldorf-.Astoria 

J.  J.  McDonnell . 

E.  G.  Alexander . . . 

Petersburg  (Va.)  Progress-Index . George  H.  Lewis,  Jr . Barclay 

.Alex Hamilton, Jr...  .  Barclay 

Philadelphia  (Pa.)  Bulletin. . .  Richard  W.  Slocum .  Waldorf-.Astoria 

Harry  L.  Hawkins . Waldorf-.Astoria 

Howard  W.  Stodghill . Waldorf-.Astoria 

George  G.  Steele . Waldorf-.Astona 

George  T.  Eager . Waldorf-Astoria 

Philadelphia  (Pa.)  Inquirer  Walter  H.  .Annenberg  . Sherry-Netherland 

George  M.  Neil . Waldorf-.Astoria 

Stewart  Hooker . Waldorf-.Astoria 

Gordon  F.  Chelf . Waldorf-.Astoria 

E.  B.  Thompson .  Barclay 

.  Paul  H.  Burgdorf . Commodore 

Paul  McC.  Warner .  Gotham 

.A.  Henry  Tolley .  Shelton 

Phoenix  (.Aril.)  Republic  and  Gasette .  Sunon  Casady .  \A  aldorf-.^oria 

Charles  E.  Hoover .  Waldorf-.Astona 

Pittsburg  (Kan.)  Headlight  A  Sun . F.  W.  Brinkerhoff . W aldorf-.^toria 

.Mrs.  F.  W.  Brinkerhoff . Waldorf-.Astona 

Pittsburgh  (Pa.)  Post  Gasette . William  Block . 511  Fifth  Ave. 

James  F.  O’Connor . 511  Fifth  Ave. 

Herbert  G.  Wyman . . 511  Fifth  Ave. 

Pittsburgh  (Pa.)  Pittsburgh  Press .  Frank  S.  Morrison .  Waldorf-.Astoria 

Pittsburgh  (Pa.)  Sun-Telegraph . E.  D.  Becker . Warwick 

W.  J.  Poch . Warwick 

Stuart  List . Warwick 

Plainheld  (N.  J.)  Courier-News .  .A.  Wallace  Zimmerman . Plainfield,  N.  J. 

Harvey  L.  Benner . .  .Plainfield,  N.  J. 

Paul  E.  Smith . Plainfield.  N.  J. 

Chauncey  F.  Stout . Plainfield.  N.  J. 

Ponca  City  (Okla.)  News . - . Gareth  Muchmore  .._.... 

Pontiac  (Mich.)  Press . Harold  A.  Fitigerald .  W  aldorf-  Astoria 

Howard  H.  Fitigerald.  II.  ....Waldorf-.Astoria 

John  W.  Fitigerald . ....Waldorf-.Astoria 

Port  Huron  (Mich.)  Times  Herald . F.  Granger  Weil . Waldorf-.Astona 

Portland(Me.)Ress-Herald.Exprcss&Telegram  Guy  P.  Gannett .  _  . 

Roger  C.  Williams . Biltmore 

Laurence  H.  Stubbs . Biltmore 

Henry  A.  I.aughlin,  Jr .  Biltmore 

Portland  (Ore.)  Oregon  Journal .  P.  L.  Jackson  . Waldorf-.Astoria 

Wm.  W.  Knight .  Waldorf-.Astona 

Portland  (Ore.)  Oregonian . M.  J.  Frey . Waldorf-.Astona 

Poitetown  (Pa.)  Mercury .  W  illiam  M.  Hiester . Waldorf-.Astona 

Poughkeepsie  (N.  Y.)  New  Yorker  . . Edward  A.  Chappell  Taft 

Clifford  J.  Nuhn . Taft 

•Arthur  F.  Wollenhaupt . Taft 

Publishers’  Bureau  of  New  Jersey . IJavid  J.  W  inkwortb . W  aldorf-.Astoria 

Pueblo  (Colo.)  Star-Journal  A  Clueftain . Frank  S,  Hoag.  Jr . W  aldorf-.Astoria 

editor  &  PUBLISHER  for  April  19,  1952 


St.  Thomas  (Ont.)  Canada  Times-Journal . 
Sacramento  (Calif.)  Bee . 


.Stuart  M.  Chambers  . Waldorf-Astoria 

Raymond  L.  Crowley  . Lexington 

A1  D.  Offer . Lexington 

Munro  Roberts .  .  Barclay 

Fred  F.  Rowden . Barclay 

St.  Paul  (Minn.)  Dispatch  A  Pioneer  Press . Herman  H.  Ridder . St.  Morits 

Joseph  B.  Ridder  Ridder-Johns,  Inc., 

342  Madison  Ave. 

Daniel  H.  Ridder . 

Harold  Shugard . St.  Morits 

John  F.  Lewis . St.  Moriti 

G.  Peter  Bensiger . St.  Moriti 

Geo.  M.  Dingman  . Lincoln 

H.  P.  Walls . Waldorf-Astoria 

W.  P.  Jones . .  . Waldorf-.Astoria 

Saginaw  (Mich.)  News . Harold  T.  Slaght . Waldorf-_yt^ 

Salamanca  (N.  Y.)  RcpubHcan-Pre» . Latham  B.  Weber .  .  .c/o  Mr.W.  R.  CTarec 

Riverview  Road. 
Irvington>oii- 
Hiid^n 

Salem  (Maas.)  News . Myron  R.  Hutchinson  . Biltmore 

R^and  W.  Estey  .  Biltmore 

Salisbury  (Md.)  Times .  Edwin  F.  Hearne  Gotham 

Salisbury  (N.  C.)  Post . J.  F.  Hurley  . .  • 

San  Antonio  (Tex.)  Light . Col.  B.  J.  Horner . Wa  dorf-.^tona 

San  Bernardino  (Calif.)  Sun  A  Telegram .  James  A.  Guthrie . Waldorf-.Astoria 

San  Diego  (Calif.)  Union  A  Tribune . James  S.  Copley . Amliassador 

.  William  Shea .  Barclay 

I. ester  G.  Bradley  Waidorf-Astoria 

San  Francisco  (Calif.)  Chronicle . George  T.  Cameron  Shem-Netherland 

San  Jose  (Calif.)  Mercury-News . Elystus  L.  Hayes . Waloorf-.worm 

Kenneth  8.  ('onn  W  aidorf-Astoria 

Santa  Barbara  (Calif.)  News-Press . Thomas  M.  Storke .  Waldorf-.^oria 

Mrs.  Thomas  M.  Storke  . Waldorf-.Astoria 

Charles  A.  Storke . Park  I.ane 

Mrs.  Charles  A.  Storke  Park  I.ane 

.Santa  Maria  (Calif.  )Times . SUnley  H.  SUuffer . Waldorf-.Astoria 

Santa  Monica  (Calif.)  Outlook . J.  D.  Funk. . .  . . Waldorf-.Astoria 


Santa  Rosa  (Calif.)  Press  Democrat . . . 


.Saranac  Lake  (N.  Y.)  Adirondack  Enterprise. 
Saratoga  Springs  (N.  Y.)  Saratogian. . . 


.  Mrs.  Ernest  L.  Finley . Barclay 

Evert  b.  Person .  Barclay 

Mrs.  Evert  B.  Person  Barclay 

.  Dean  Carey .  10  Overlook  Terrace 

...  .Frank  T.  McCue. . .  I.exingttm 

Savannah  (Ga.)  News  A  Press. . . Boykin  Paschal . W^dorf-.Astoria 

Schenectady  (N.  Y.)  Gaictte . John  G.  Green . Biltmore 

John  E.  N.  Hume,  Jr . Waldorf-.Astona 

i)avid  C.  Hume . Waldorf-.Astoria 

John  W.  Eddy . . Roosevelt 

James  E.  Brown . St.  Morits 

Schenectady  (N.  Y.)  Union-.Star . Paul  L.  Gross . Pierre 

Mrs.  Paul  L.  Gross . Pierre 

A.  P.  Kellogg .  Engineers’ Chib 

.'u-ranton  (Pa.)  Times . E.  J.  Lynett . 

T.  L.  .Moran . Waldorf-.Astoria 

E.  J.  Gerrity .  Waldorf-.Astoria 

H.  E.  Bradley . Waldorf-.Astoria 

Scranton  (Pa.)  .Scrantonian-Tribune .  Rictiard  Little . 

Herman  S.  Goodman  .  Waldorf-.Astoria 

Herman  Bassoff . Waldorf-.Astoria 

A.  S.  Ginsburgh . Waldorf-.Astoria 

Edward  I.ees . .  Waldorf-.Astoria 

Rotiert  .Arthur .  Waldorf-.Astoria 

Seattle  (Wash.)  Times . H.  H.  Cahill . Waldorf-Astoria 

W.  K.  Blethen . .Amliassador 

Mrs.  W.  K.  Blethen . Ambassador 

Shamokin  (Pa.)  News-Disiiatch . Roliert  E.  .Malick . 'FnfA. 

Shelby  (N.  C.)  Star . Holt  McPherson . I.exington 

Lindsay  E.  Dail . I.exington 

l,ee  B.  Weathers . I.exington 

Mrs.  I.ee  B.  Weathers . I.exington 

(Coiitinufd  on  page  110) 
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Sbeoandcah  (Pa.)  Herald . . 
Shermao  (Tex.)  Democrat. 


Shreveport  (La.)  Times . 

Somerset  (Pa.)  .American . 

Southbridge  (Mass.)  Ne»a . 

Southeastern  Publishers’  Services.  1 


So.  St.  Paul  (Minn.)  Reporter _ 

Springfield  (Mo.)  News  Leader  &  ] 
Springfield  (0.)  News  and  Sun . 
Stamford  (Conn.)  Advocate ... 


Stroudsburg  (Pa.)  Record . 

Sumter  (S.  C.)  Item . 


.  James  F.  Haas . Lexington 

.  Ward  C.  Maybom .  Oiatham 

Mrs.  Ward  C.  Maybom. . Chatham 

.John  D.  Ewing . Waldorf- Astona 

Henry  Baker  Reiley .  Astor 

.  V.  V.  McNitt . 60  E.  42nd  St. 

.George  H.  Lewis . Barclay 

J.  F.  Scarborough . Barclay 

.Frank  Luhis . Weylin 

Mrs.  Frank  Luhrs . Weylin 

.  .T.  W.  Dux-all . Waldorf-Astoria 

Arch  A.  Watson . Waldorf-Astoria 

Edgar  Morris . .Ambassador 

Earl  C.  Merideth . Ambaa^or 

.  IGngsley  Gillespie . c/o  JuliusMathews 

Special  j^ency 
400  Madison  Ave. 

E.  W.  Davis .  .  “ 

E.  R.  McCullough .  “ 

James  H.  Wilson .  " 

.  .Eugene  J.  Brown . Biitmore 

James  H.  Ottaway . Biitmore 

Byron  E.  French . Biitmore 

Merle  C.  Ostrom . Biitmore 

H.  D.  Osteen .  Roosevelt 

■Mrs.  H.  D.  Osteen . . Roosevelt 


Uniontown  (Pa.)  Herald  and  Standard . 8.  W,  Calkins . 

Utica  (N.  y.)  Observer-Dispatch  A  Press . J.  David  Hogue . W  Morf-.«toria 

George  C.  Werti . Belmont-Plaia 


(C 

Adver 

UKbLan 

t0.B.Bau 


Vancouver  (B.  C.)  Canada  Sun . John  M.  lecky . 

Vineiand  (N.  J.)  'TimeaJournal . A.  M.  Bass . W  aldorf-.^toru 

Ben  Leuchter . W  aldorf- Astona 

Mrs.  C.  P.  B.  Leuchter . Waldorf-Astoria 


Cireul 

BobertP. 

Claw 


W 


Washington  (Pa.)  Observer  &  Reporter. . James  S.  Lyon . Waldorf-^ytoria 

Washington  (D.  C.)  Post . Philip  L.  Graham . W  aldorf-Astora 

John  W.  Sweeterman . Waldorf-.Astoria 

Donald  M.  Bernard . . 

Jack  B.  Sacks .  . 

Washington  (D.  C.)  Times-Herald . William  C.  Shelton . Pierre 

William  Baumrucker,  Jr . Barclay 


Waterloo  (la.)  Courier. 


Watertown  (N.  V.)  Times. 


Wausau  (Wise.)  Record-Herald . . 
W’aynesboro  (Pa.)  Record-Herald 


Westerly  (R.  I.)  Sun. 


Tacoma  (Wash.)  News  Tribune . 
Tamaqua  (Pa.)  Courier . 


Tarentum  (Pa.)  Valley  News. 


Taunton  (Maas.)  Gaiette. 
Temple  (Tex.)  Telegram. . 
Toledo  (0.)  Blade . 


Topeka  (Kaos.)  Captal-State  Journal . 


Torrington  (Coim.)  Register. 
Towanda  (Pa.)  Review . 


Trenton  (N.  J.)  Times  A  1  imes  Advertiser . 


Trenton  (N.  J.)  Trentonian . 

Troy  (N.  Y.)  Record  A  Times-Record. 


Tulsa  (Okla.)  Worid  A  Tribune . 


.  Frank  S.  Baker . Sherry-Netheriand 

Elbert  H.  Baker.  II . Waldorf-.Astoria 

George  F.  Russell . Waldorf-.Astoria 

,  David  L.  Miller . Astor 

Mrs.  Daxid  L.  Miller . Astor 

Miss  Ellen  Hegarty . .Astor 

.  Eugene  A.  Simon . Commodore 

Gewge  D.  Stuart . Commodore 

.  William  R.  Reed . 

.  Frank  W.  Maybom . Barclay 

.Grove  Paterson . W’aldorf-Astoria 

L.  F.  Newinyer . Waldorf-.Astoria 

Donald  A.  Wiley . Roosevelt 

.Amos  W.  Hamish . Roosevelt 

Henry  S.  Blake . Waldorf-Astoria 

L.  H.  Schenck . Commodore 

James  Rankin . Waldorf-Astoria 

Frank  X.  Gaughen . Biitmore 

Philip  Zach . 420  Lexington  Ave. 

Kenneth  H.  Constant . 420  Lexington  Ave. 

W.  L.  McKee . 420  Lexington  Ave. 

.W’aiter  G.  Gisselbrecht . Taft 

.  .Thomas  J.  Finn . Taft 

David  M.  Turner . Lincoln 

.  Thomas  L.  Keraey . Waldorf-Astoria 

James  Kemey,  Jr . Plasa 

JohnE.  Kemey . Plasa 

.  Edmund  Goodrich . Waldorf-Astoria 

Rose  M.  Goodrich . Waidorf- Astoria 

.  .Frank  L.  York . Waldorf-Astoria 

Chester  E.  Velie . Waldorf-Astoria 

J.  Arthur  Viger . Waldorf-Astoria 

.  R.  L.  Jones.  Jr . Waldorf-Astoria 

N.  G.  Henthome . Pierre 

L.  W.  McFeteridn . Plasa 

Mrs.  Howard  G.  Barnett . Barclay 


W.  Frank  Gatewood . Barclay 

W.  W.  Rodgers . Pierre 

Frank  C.  Waldrop . Waldorf-Astoria 

_ Robert  J.  McCoy . Roosevelt 

T.  E.  Stevens . . . Roosevelt 

_ John  B.  Johnm . Berkshire 

Louis  SailT.  Jr . Waldorf-.Astoria 

_ J.  C.  Sturtevant . Pierre 

. . .  .Fliqrd  Cbalfant . Waldorf-Astoria 

W.  H.  Shryock . Waldorf-Astoria 

_ George  B.  Utter . Biitmore 

Charles  W.  Utter . 

George  H.  Utter . . . 

Wichita  (Kan.)  Eagle . Mareellus  Murdock . Waldorf-Astoria 

Wilfc^Barre  (Pa.)  Record  &  Tlmes-Leader- 

News . Harrison  H.  Smith . Rits  Tower 

A.  DeWitt  Smith . Bwlay 

John  A.  Hourigan,  Jr . W[aldorf-Astorm 

Carolyn  G.  Hourigan . Waldorf-.Astoria 

Robert  W.  Johnson . Bamont  Plasa 

Joseph  T.  Murphy . Belmont  Plasa 

Hugh  Jones . Belmont  Pass 

John  J.  MeSweeney . Belmont  Pasa 

Williamsport  (Pa.)  G.-it . Ralph  R.  Cranmer . Beverly 

Gilbert  E.  Whiteley . Beverly 

J.  Robert  Lamade . Beverly 

Dietrick  Lamade.  II . W’aldorf- Astoria 

Howard  J.  Lamade,  Jr . Waldorf-Astoria 

Williamsport  (^.)  Sun4^sette . E.  M.  Can . Taft 

W  iUoughby  (0.)  NewsHerald . J .  B.  Robinson . . . . . . 

Wilmington  (Del.)  News-Joumal . Albert  L.  Ingram . Roosevelt 

Frederick  Waiter . Rooeevrft 

Harold  C.  Berg . Dixie 

Wilson  (N.  C.)  Times . Herbert  D.  Brauff . c/o  Howland  and 

Howland, 

Seventh  Ava 

Winsted  (Coim.)  Citisen . Theodore  Vaill . Commodore 

Winston-^em  (N.  C.)  Journal  A  Sentinel . W.  K.  Hoyt . Drake 


Woonsocket  (R.  I.)  Call . 


Worcester  (Mass.)  Telegram. 


.  Paul  L.  Smith . Barclay 

Buell  W.  Hudnn . Waldorf-Astoria 

.George  F.  Booth . Waldorf-.Astoria 

Howard  M.  Booth . Waldorf-.Astoria 

Richard  C.  Steele . Roonvelt 

John  C.  I^e . Roosevelt 

Frank  R.  twiss . Roosevelt 


York  (Pa.)  Dispatch. 


.  Philip  H.  Young . Roosevelt 

H.  Eianner  Chronister . Roosevelt 
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CONVENTION  LIST  OF  ALLIED  COMPANIES  AND  SERVICES 


ABITIBI  SALES  COMPANY,  LIMITED 
Waldorf-Astoria 

A.  P.  Jewett  J.  E.  Cottrells 

R.  S.  Fowler 


BINGHAM  BROS.  CO. 

W.  H.  Brittingham  L.  E.  Ackerman 

K.  E.  Butler  J.  Bonnell 

B.  E.  Gates 


CANADA  WIDE  FEATURE  SERVICE  LTD. 
Barclay 

Joffre  M.  Deehene 


Barclay 
A.  G.  Gilbert 


CONSOLIDATED  NEWS  FEATURES 
Waldorf-Astoria 


ACME  COLORPRINT  CO. 
Lexingtoo 

Capt.  Ray  Barnes 


BLACKBURN-HAMILTON  CO. 
Roonvelt 

J.  W.  Blackburn 


CERTIFIED  DRY  MAT  CORPORATION 
Frank  M.  Tighe  Harold  W.  Hamilton 

George  T.  Kempter  James  Rioca 

Paul  Runge 


John  N.  Wheeler 
Henry  M.  Snevily 
Jonidi  B.  Agnelli 
Louis  P.  Di  Palma 


Ernest  Cuneo 
John  F.  C.  Bryce 
Ray  Barnes 
Andre  F.  L'Eveque 


ADVERTISING  LINAGE  SERVICE 
Jonph  P.  Ciehetti  Jonph  Kaplan 


ALCO^RAVURE  DIVISION  OF  PUBUCA- 
TION  CORPORATION 
Waldorf-Astoria 

A.  H.  Sbnin  J.  B.  Fisher 

L.  EL  Schwab 


E.  W.  BLATCBFORD  COMPANY 
Waldorf-Astoria 

Millard  L.  Friday  Albert  J.  Monaco 
Bertram  R.  Lipe  Thomas  E.  De  Poy,  Jr. 
Werner  J.  Meier  William  J.  Welch 
EugeneD.  Jagareeki,  Jr.  Phil  W.  Ruppert 
William  T.  Horne  Millard  L.  Friday,  Jr. 


CHEMCO  PHOTOPRODUCTS  COMPANY, 
INC. 

C.  Harold  Larssm  Sam  B.  Anson,  Jr. 


COOSA  RIVER  NEWSPRINT  COMPANY 
Waldorf-Astoria 

R.  M.  Watt  S.  B.  Pinkerton 

W,  W.  Cron 


CHICAGO  SUN-TIMES  SYNDICATE 
Waldorf-Astoria 

J.  J.  Corcoran  Ed  A.  Fitsbugh 

E.  V.  Downey  Harry  B.  Baker 


AMERICAN  PRINTING  MACHINERY  CO. 
INC. 

Jerry  Mon,  Jr.  Jerry  Mon,  Br. 


BOURGES,  INC. 

Albert  R.  Bourgn  H.  Frank  Mayfield 
Jean  Bourges  Mayfidd  Tom  Barrett 


AMERICAN  SMELTING  A  REHNING  CO. 

FEDERATED  METALS  DIV. 
Waldorf-Astoria 

W.  H.  PoUock  E.  L.  Newhoun.  Ill 

C.  H.  Merbiti  J.  A.  Feairbeller 

J.  C.  Croft  S.  W.  Morden 

V.  J.  Ryan  E.  L.  Rimbault,  Jr. 


BOWATER  PAPER  CO..  INC.,  THE 
Waldorf-Astoria 

A.  B.  Meyer  J.  D.  Sullivan 

C.  T.  Hicks  G.  B.  Hutchings 

R.  E.  Watt 


CHICAGO  TRIBUNE-NEW 
SYNDICATE.  INC. 

Waldorf-Astoria 

Richard  W.  Clarke  James  A.  O'Connell,  Jr. 

MoUie  Slott  Robert  Rueger 

Ray  Mason  Joseidi  P.  Wynne 


CUTLER  HAMMER,  INC. 
Waldorf-Astoria 
A.  H.  Jamn  C.  M.  Hall 

YORK  NEWS  J.H.  Sauer  J.M.  Strong 


DE  BOTH  FEATURES 

Jenie  M.  DeBoth  J.  Frederic  Gibbs 

Helen  R.  Oisoia.  Walter  Barber 


ART  GRAVURE  CORPORATION 
Barclay 

Frederick  D.  Murphy  Martin  J.  Waters 
Philip  Barber  George  B.  Sweeney 


BUFFALO  COLORPRESS  INC. 
Waldorf-Astoria 

L.  E.  Herman 


BUREAU  OF  ADVERTISING.  ANPA 


CLINE  ELECTRIC  MANUFACTURING  CO. 
Wstdorf-Astoria 

Warren  P.  Scott  A.  J.  Cline 

H.  E.  Brundage  Neil  Burger 

G.  R.  IHyton  H.  J.  Mitchell 

A.  H.  Marston  Chas.  M.  Keeter 

W.  E.  Keightley  R.  H.  McLarn 


BELL  SYNDICATE,  INC. 

Waldorf- Astona 

John  N.  Wheeler  Ernest  Cuneo 

Henry  M.  Snevily  John  F.  C.  Bryce 
Joseph  B.  Agnelli  Ray  Barnn 

Louis  P.  Di  Palma  An^  F.  L'Eveque 


Waldorf-.\storia 
Harold  S.  Barnes 

C.  F.  Schlenker 
S.  J.  Ahmuty 

D.  P.  Agnew 

J.  D.  Raymond 

E.  D.  Russell 


William  A.  Greene 
F.  Kilcheski 
E.  A.  Sways 
B.  Robinson 
R.  Van  Slambrouck 
M.  J.  Gaiardi 


COLOR  PRODUCTION  SERVICE 
Robert  A.  Travis  Chas.  A.  Petty 


CONSOUDATED  BOOK  PUBUSHERS 
Waldorf-Astoria 

Leonard  S.  Davidow  Walter  C.  Dreyfus 


EDITOR  A  PUBLISHER 
Waldorf-Astoria,  Astor  Gallery 
James  Wright  Brown  Chartes  T.  Stuart 

Editorial  Department 
Roliert  U.  Brown  James  CoUings 

Jerome  H.  Walker  Ray  Erwin 

Roliert  McIntyre  J.  B.  Keeney 

Erwin  Knoll 


THE  CORKPAK  COMPANY.  INC. 
FredH.Paulmann.Sr.  FredH.Paulmann.Jr. 


THE  EASTERN  COLOR  PRINTING  CO. 
Waldorf-Astoria 

William  B.  Pape  Harold  A.  Moore 
James  H.  Darcey 

EASTERN  NEWSPAPER  SUPPLY.  INC. 
Edgar  A.  Mills,  Jr.  Irving  J.  Carter 
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(Continued  from  patfe  110) 
Advertising  Department 
Imeb  Ltney  Henry  Thiele 

0.  B.  Bsulenbeek  Harry  Mullinix 

B.  L.  Chapman 
Cireiilatioo  Department 
Bobvt  P.  Joy  John  Johnson 

Claaified  Denutment 

Evelyn  Kolojay 

i  FAIRCHILD  CAMERA  k  INSTRUMENT 
CORPOR-ATION 
ffildorf-Aatoria 

C.  A  Harrison  John  L.  Laffer^ 

Eirry  Ehis.  Jr.  Cornelius  O'Brien 

Ednrd  P.  Tracht  George  Arnold 

WiUioeC.  Douglass,  Jr.  James  F.  Callahan 
(Haadler  Abbott  Fred  Krummrich 

Gdlonl  D.  Hampebire  Harold  Yulke 
Jolin  Boyajean  Jidui  R.  Hancock 

HOWARD  FUNT  INK  COMPANY 
I  Wildorf-Astoria 

1  E  Hoirsrd  Flint  Alan  A.  McNab 

1  E^B.  Flint  Everett  L.  Mills 

Robert  H.  Flint 

GENERAL  FEATURES  CORPORATION 
Wiidorf-.Astoria 


8.  George  Little  Gordon  L.  Hall 

Bobert  L.  Morgan  Irwin  Breslauer 

Johnson  Peter  Woolley 

Bobert  D.  Sloaoe  John  Rouson 

WiB^  F.  Gleeson  Maureen  Wetch 

THE  GOSS  PRINTING  PRESS  COMPANY 
benagtoo  and  Waldorf-Astoria 
E  C.  Corlett  E.  J.  Yagow 

C. S.ReiUy  F.  A.  Kopp 

W.T.Goss  L.D.  Wright 

W.C.  Pratt  D.  B.  Baar 

W.  E.  Granger  R.  B.  Patch 

L  G.  Morrison  H.  E.  Henry 

F.  A.  White 

GRAFLEX,  INC. 

John  V.  Adams 

GREAT  NORTHERN  PAPER  COMPANY 
Birtlay 

A  E  Caspar  J.  E.  Basaett 

F.  W.  Mean  M.  A.  Meyers 

D.  L  IWnbull  C.  M .  Shme 

R  A  Haak  H.  Willeta 

J.  A.  Sayre 

GREAT  BUFFALO  PRESS,  INC. 

Wildorf-Astoria 

J.W.Koeasler  R.  P.  Lalor 

JOHN  GRIFFITHS  CO..  INC. 

Frederick  R.  Griffith  John  Griffith 

HAMPDEN  NOVELTY  M.ANUFACTURING 
CO.  INC. 

Wildorf-Astoria 

Lester  A.  Stone 

WM.  C.  HERRICK  INK  CO..  INC. 
Wildorf-.Astoria 

^  J.  Fields,  3rd  John  C.  Menke 

^  C.  Pintard  Lee  D.  Pollock 

0.  Roberts  Charles  T.  Schults 

TboBis  F.  Long  Warren  J.  Huso 

R  HOE  k  CO..  INC. 

Hildorf-Astoria 

ADreeiel  E.W.  Petty 

Murphy  G.  H. 

W.C.  Cooper  F.  Gebbaid 

W.  Dombrow  L.  Kohl 

O.LCrim  J.  Crowe 

A  A  Crain  G.  Anger 

O.  E.  Devyr 

J  M.  HUBER  CORPORATION 
UaagtoQ 

GD.  Adkins  E.  Schirmer 

»  S.Hsrt  L.  A.  Lara 

HUEBNER  L.ABORATORIES 
Uinn  League  Chib 

Wm.  P.  Huebner 
WreWAL  TYPE  METAL  CO. 

Jadorf-Astoria 

Wffiui  A.  Penney,  Jr.  Clarence  Seaman 
Otter  Robert  A.  Pennay 

1  if®'*  H.  Amitrano  Don  N.  Gurney 
'^P.Olton  Claude  Purkis 


A  R  Caspar 
F.  W.  Mean 
D.  L  Turnbull 

RAHaak 


John  C.  Menke 
Lee  D.  Pollock 
Charles  T.  Schults 
Warren  J.  Huso 


E.  W.  Petty 
G.  H.  Hig^ns 

F.  Gebbard 
L.Kohl 

J.  Crowe 

G.  Anger 


INTERNATIONAL  NEWS  PHOTaS 
Waldorf-Astoria 

Saul  Flaum 

INTERNATIONAL  NEWS  SERVICE 
Waldorf-Astoria 

Frank  J.  Nicht  Louis  Allwell 

Seymour  Berkson  Robert  H.  Reid 

INTERNATIONAL  PAPER  SALES  CO..  INC. 
Waldorf-.Astoria 


E.  L.  Crooker 
E.  R.  WheaUy 

I.  H.  Peck 

C.  C.  Carpenter 
R.  B.  Lewis 

J.  W.  Vermont 


Randolph  Nedy 
L.  C.  Barton 
T.  E.  Reilly 
L.  E.  Mans&eld 
L.  E.  Mansfield,  Jr. 
F.  S.  Myers 
W.  W.  Morrow 


INTERCHEMICAL  CORPOR.ATION- 
PRINTING  INK  DIVISION 
Waldorf-Astoria 

T.  A.  Ryan  Dale  Welsh 

Walter  Cassidy 

INTERTYPE  CORPORATION 
Neal  Dow  Becker  Ben  H.  Black 

A.  T.  Mann,  Jr.  M.  J.  Durand 

H.  H.  Moad  E.  H.  Hostetler 

T.  A.  MacElwee  R.  B.  Dai^ 

T.  Martin  H.  R.  Freund 

J.  W,  Schuh  F.  Foster 

THE  JA.MPOL  COMPANY.  INC. 
Waldorf-.Astoria 

Howard  M.  Jampol  Herbert  E.  Daniels 
Karl  J.  Heiminghausen  Fred  Casabona 

CH.ARLES  ENEU  JOHNSON  CO, 

Waldcrf- Astoria 

Lindsay  Herkness  Fred  A.  Travalena.  Jr. 

Henry  Hamilton  Elmer  Smith 

Fred  -A.  Travalena,  Sr. 

KINO  FEATURES  SYNDICATE  AND  CEN- 
TRAL  PRESS  ASSN. 

Waldorf-Astoria 


Frank  J.  Nicht  C.  R.  Richardson 

B.  F.  Behrman  Alfr^  H.  AloCsin 

I.  F.  Alofsin  George  Haslam 

Jack  R.  Homady  R.  H.  Brown 
Lloyd  D.  Hagan  J.  J.  Crowley 

R.  K.  Rogers  Florence  E.  McIntyre 

Clarence  E.  Rabinow  Fred  J.  Runde 

THE  KOHLER  SYSTEM  COMPANY 
Waldorf-.Astoria 

F.  W.  Kobler  John  B.  Kohler 

KUHNS.  YEWDALL  k  LAYMAN 
William  M.  Layman  Clifford  Yewdall 

LANSTON  MONOTYPE  MACHINE  CO. 
Waldorf-Astoria 

J.  P.  Quigley  Carl  C.  Sorensen 

H.  S.  Adams,  Jr.  Wm.  J.  Howe 

E.  J.  VaU 

NELSON  TRIMBLE  LEVING8 
New  York  City 

Comdr.  Nelson  T.  Levings 

UNOTYPE  PARTS  COMPANY.  INC. 

Emil  Bendow 

LUDLOW  TYPOGRAPH  COMPANY 
Waldorf-.Astoria 

Arthur  H.  Hedly  Robert  W.  BucUey 

Philip  P.  Merrill  James  A.  Westhaver 
John  0.  King  Charles  S.  Cleaves 

MC  CLURE  NEWSPAPER  SYNDICATE 
Waldorf-.Astoria 

James  L.  Lenahan  Charles  B.  Lenahan 

Margaret  F.  Lenahan  Betty  Lenahan 

William  J.  O'Connell  John  W.  Higgins 
Henry  0.  Nimis 

MC  NAUGHT  SYNDICATE.  INC. 

Charles  V.  McAdam  Charles  V.  McAdam,  Jr. 
V.  V.  McNitt  Frank  Jay  Markey 

Mildred  M.  Bellah  Peter  Bom 

Frank  J.  Murphy  Milford  Marcus 

DOLLIE  SULLIVAN  MAC  GREGOR 
Belmont  Plain 

DoUie  Sullivan  MacGregor 


VINCENT  J.  MANNO 

George  Romano  Howard  E.  Stark 

MATRIX  CONTRAST  CORPOR-ATION 
Waldorf-.Astoria 

Loo.  S.  Landers  Henry  Curlander 

Clifford  Yewdall  William  Neyloo 

Gerald  W.  Hunter  Willis  C.  H’lnter 

Jack  Paris  .Arthur  .McClary 

MEDIA  RECORDS.  INC. 

John  Halpin  Len  Collins 

MERSEY  PAPER  CO.MPANY,  LTD. 
Waldorf-.Astoria 

Capt.J.H.S.MacDonald  L.  H.  Shipman 

MINNESOTA  AND  ONTARIO  P.APER  CO. 
Waldorf-.Astoria 

C.  T.  McMurray  Robert  Faegre 

W.  J.  Hilvers 

GEO.  H.  MORRILL  CO..  DIVISION  OF 
SUN  CHEMICAL  CORPOR-ATION 
Ralph  C.  Persona  C.  A.  Brattstrom 

L.  R.  Shupe  Sid  Rochelle 


NEA  SERMCE,  INC. 
Waldorf-.Astoria 
Fred  S.  Ferguson 
Herbert  W.  Walker 
Meade  Monroe 
WUliam  H.  Borglund 
Boyd  Lewis 
E^  Anderson 
David  W.  Thompson 


Richard  W.  Johnson 
Ned  Mills 
Eli  Minton 
Sherman  Montrose 
Jack  Gamble 
Lmi  Royce 
Jean  Mooney 


Waldorf-.Aatoria 
John  N.  Wheeler 
Henry  M.  Snevily 
Joseih  B.  Agnelli 
Louis  P.  Di  Paima 


Ernest  Cuneo 
John  F.  C.  Bryce 
Ray  Barnes 
Andre  F.  L'Eveque 


PARADE  PUBLICA'nON.  INC. 
Waldorf-.Astoria 

Arthur  H.  Motley  Walter  I.  Tenney 

N.  Boyd  Brodhe^  James  W.  Brown,  Jr. 

POST-HALL  SYNDICATE.  INC. 

Robert  M.  HaU  Ken  HaU 

Glenn  Adcox  Helen  M.  Staunton 

Ira  Emerich  Joseph  D.  McGraw 

POWELL  RIVER  COMPANY.  LTD. 

Drake 

M.  J.  Foley 

POWELL  RIVER  SALES  CORP. 

Drake 

Anson  Brooks 

PRICE  BROTHERS  SALES  CORPORA-nON 
Waldorf-Astoria 

R.  H.  Price  E.  CoUister 

O.  E.  Brown  E.  D.  Powell 

C.  J.  Naylor 

RECORDAK  CORPORA-HON 
Frank  L.  Hilton,  Jr.  Ruasell  R.  Diehl 
Frank  N.  Gunderson  Grant  B.  Stetson 

REGISTER  AND  TRIBUNE  SYNDICATE 
Henry  P.  Martin  Charles  E.  Loumbucy 
Bruce  Horton 


SCIENCE  SERVICE 
Waldorf-Astoria 

Watson  Davis  Hallie  Jenkins 

WALTER  SCOTT  4  COMPANY.  LTD. 


Waldorf-.Astoria 
David  J.  Scott 
Walter  C.  Scott 
Carl  E.  Dranw 
Charles  B.  Officer 
Thomas  J.  Corbally 
Earl  E.  Britton 


NEWSPRINT  SERVICE  BUREAU 
Vernon  L.  Tipka 

NEW  YORK  HERALD  TRIBUNE  NEWS 
SERVICE 
Waldorf-.Astoria 

Willet  Weeks  Keith  Spalding 

NEW  YORK  HERALD  TRIBUNE  SYNDI¬ 
CATE 

Waldorf-Astoria 

Willet  Weeks.  Laura  Olson 

John  Dema  Robert  Conna'ighton 

Harold  Renneck  .Alfred  Gillespie 

NILES  4  NELSON.  INC. 

J.  H.  Clancy  E.  T.  NUes 

L.  C.  Doran  E.  F.  Smith 

W.  P.  Monahan 

NORTH  AMERICAN  NEWSPAPER  ALLI- 
ANCE 


Charles  L.  Wyman 
Pelham  C.  Wilmerding 
Donald  A.  Brown 
A.  Vincent  Weber 
August  W.  Stark 
Edward  Q..Ahearn 


BEN  SHULMAN  ASSOCIATES 
Ben  Shulman  Wesley  Dammes 

Jack  Shulman 

SOUTHERN  COLORPRINT  CORPORATION 
Waldorf-.Astoria 

Raymond  B.  Bottom 

STAR  NEWSPAPER  SERVICE 

Fred  P.  Hotson 

TAPE  PRODUCTION  CORP. 

Waldorf-Astoria 

Furman  0.  Ruff  Marvin  L.  Meroer 

Martin  Locker 

TELETYPESETTER  CORPORATION 
Waldorf-Astoria 

Daniel  F.  Smith 

TINGUE.  BROWN  4  CO. 

John  W.  Foster,  Sr.  Charles  K.  Kerr 

Robert  H.  Dunham  Howard  M.  Payne 

John  W.  Foster,  Jr.  G.  G.  Sanborn 

Harold  P.  Payne  Park  M.  Hancher 

Earle  E.  Carson 

UNITED  FE.ATUREISYNDICATE.  INa 
Waldorf-.Astoria 

Laurence  Rutman  Frank  B.  Knapp 

Harry  Gilburt  Phil  V.  Bessey 

James  Hennessy  Boyden  Underwood 

James  L.  Freeman  James  P.  Patton 

Albert  Moody 

UNITED  PRESS  A.S80CIATI0N8 


Waldorf-.Astoria 
Hugh  Baillie 
Jack  Bisco 
Earl  J.  Johnson 
Lerov  Keller 
Joseph  L.  Jones 
Carl  B.  Molander 
Harry  Ferguson 


Fred  A.  McCabe 
Ed  Steeves 
Stanley  Whitaker 
G.  Ron  Downing 
Bert  Mastersoo 
Harry  Flory 
P.  A.  Miner 
John  L.  Sehon 


UNITED  PRESS  NEWSPICTURES 


Waldorf-.Astoria 
Hugh  Baillie 
Jack  Bisco 
Earl  J.  Johnson 
A.  Mims  Thomason 
Frank  Tremaine 
Leroy  Kelier 


Harold  Blumenfeld 
J.  Robert  Ellis 
Robert  L.  Beard 
Carl  B.  Molander 
P.  A.  Miner 
John  L.  Sehon 


VULCAN  RUBBER  PRODUCTS.  INC. 

T.  H.  McConneU,  Jr.  G.  C.  Chalmers 
J.  R.  Cooper  |  E.  R.  Albert 

WOLF  AND  COMPANY 
Waldorf-Astoria  „  . 

Joseph  G.  Terry  Don  L.  Davis 

Oscar  V.  Wallin  George  D.  Wolf 

Murray  C.  Hothkin 

WOOD  FLONG  CORPORA'nON 
Waldorf-Astoria  .  .  „  . 

Thornton  Hall  Cliffard  J.  Earlsy 

William  M.  Clark.  Jr.  Chas.  A.  Puget 

WOOD  NEWSPAPER  MACHINERY  CORP. 
Waldorf-Astoria  ,  _  , 

John  J.  Shea  E.  A.  Rehm 

I.  Tornberg  George  Steele 

P.  L.  Tolliaon  B.  C.  Denning 

Erk  McFarlin  Charles  S.  Caffrey 

Wm.  W.  Kibn  C.  C.  Cox 

WORLD  COLOR  PRINTING  CO. 
Waldorf-Astoria 

R.  S.  Grable 
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'ffiata  (Ga.)  Journal-Constitution . 


.George  C.  Biggers . Waldorf-Astoria 

Jack  Tarver . Ambassador 

Geov  Merri  field,  Jr . Lexington 

Louis  Johnson . 


(Ph.)  Times . Alfred  G.  HiU . Waldorf-.Astoria 

John  W.  Graham . Taft 

Cbauncy  Eanes . Taft 

Ed  O'Connor . Taft 

Ray  Noden . Taft 

Nick  Fellman . Taft 

^Mrtioo  City  (Kan.)  Union . John  B.  Montgomery . .New  Weston 
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Cross  Promoted 

Neenah,  Wis.  —  WilUam  W. 
Cross,  who  has  been  newsprint 
sales  manager  of  the  Coosa  River 
Newsprint  Company  in  .Alabama 
since  January  1,  1949,  has  been 
named  assistant  general  sales  man¬ 
ager  of  Kimberly-Clark  Corpora¬ 
tion.  He  will  begin  his  new  as¬ 
signment  on  May  1. 


Acquires  Weekly 

Santa  Fe,  N.  M. — Stock  in  the 
Santa  Fe  News,  Inc.,  formerly 
owned  by  Mr.  and  Mrs.  Charles 
A.  Comfort,  has  been  purchased 
by  E.  E.  Fogelson  of  Dallas,  Tex., 
according  to  Fletcher  A.  Catron, 
attorney  for  the  weekly  newspaper. 
Mr.  Fogelson  is  the  husband  of 
screen  star  Greer  Garson. 


Ill 


Cartoonists  Came  First — 
So  Manning's  Mural  Soys 


The  first  newspapermen  were 
cartoonists,  period. 

Some  members  of  the  craft 
might  be  inclined  to  argue  the 
truth  of  that  flat  statement  by 
Reg  Manning.  McNaught  Syndi¬ 
cate  editorial  cartoonist  whose 
work  is  distributed  to  more  than 
125  newspapers,  but  he’s  willing 
to  take  on  all  comers  to  convince 
the  doubting  Thomases. 

In  a  monumental  mural  now 
adorning  the  walls  of  the  Phoenix 
Press  Club,  the  Pulitzer  prize  win¬ 
ner  for  cartooning  in  1951  has 
documented  his  pet  theory  that 
prehistoric  man  carved  news  pic¬ 
tures  on  rocks  long  before  he 
learned  to  write  squibs  for  the 
Paleolithic  Pioneer  Press.  There¬ 
fore,  reasons  Mr.  Manning,  the 
first  newspaperman  was  not  a 
writer  but  a  cartoonist. 

To  date  only  club  members  and 
a  few  visiting  firemen,  such  as  the 
aviation  and  travel  writers  who 
flocked  to  Phoenix  early  this  year 
for  “quickie  vacations”  as  guests 
of  the  local  chamber  of  com¬ 
merce,  have  seen  Mr.  Manning’s 
masterpiece  of  newspaper  humor 
depicting  the  first  news  stories  of 
mankind  tapped  out  on  stone. 

All  visitors  to  the  press  club 
in  the  Hotel  Westward  Ho  have 
been  wowed  by  the  mural.  Be¬ 
cause  it  has  a  potentially  wide 
appeal  to  all  newspapermen  who 
might  be  curious  to  know  how 
their  profession  started  thousands 
of  years  ago.  Editor  &  Publisher 
has  obtained  permission  to  repro¬ 
duce  one  section  of  the  mural  and 
the  key  to  the  primitive  petro- 
glyphs  portraying  the  first  news 
stories  of  the  stone  age — and  how 
they  were  covered  by  the  first 
cartoonists. 

All  told,  81  news  stories  and 
newspaper  situations  are  depicted. 
Four  months  were  required  to 
complete  the  mural  at  Mr.  Man¬ 
ning’s  home,  in  between  his  week¬ 


ly  stint  of  six  cartoons  for  the 
McNaught  list  and  a  local  one 
for  the  Arizona  Repuhlic.  Reg 
dreamed  up  all  the  situations  and 
gags  in  the  mural  and  its  key. 

Originally  nine  feet  long,  as  ex¬ 
ecuted  in  tempera,  the  mural  was 
enlarged  and  reproduced  in  exact 
color  and  detail  on  three  walls  of 
the  club  dining  room  by  Art  Mc- 
Fair,  a  Phoenix  artist.  It  was 
completed  a  year  ago. 

Mr.  Manning,  whose  cartoons 
have  appeared  in  the  Republic  for 
a  quarter  of  a  century,  evolved 
his  theory  about  the  origin  of  the 
newspaper  business  while  roaming 
about  Arizona’s  canyons,  study¬ 
ing  cavemen’s  pictures  he  found 
carved  on  the  walls.  He  sums  up 
his  theory  this  way; 

Arizona’s  first  news  reporters 
were  cartoonists,  whose  first  edi¬ 
tions,  tapped  out  on  stone,  may  be 
seen  in  the  files  of  a  thousand 
canyon  walls.  Depicted  at  the  left 
of  the  mural  (see  cut)  is  one  of 
the  first  newsmen. 

“Arizona’s  original  broadcaster 
who  came  ages  before  the  micro¬ 
phone  is  portrayed  at  the  right 
extremity  of  the  mural  (not  re¬ 
produced  here).  He  is  the  Town 
Crier  of  the  Pueblos.  In  the  Hopi 
villages  of  northern  Arizona,  town 
criers  still  announce  news  daily, 
as  they  have  for  centuries  past. 

“T  h  e  primitive  petroglyphs 
shown  present  paleolithic  picturi- 
zation  of  peoples  and  plights,  phil¬ 
osophy  and  phrases,  peculiar  to 
press  and  radio,  as  our  prehistoric 
predecessor  might  have  pictured 
them.” 

Thus  does  Mr.  Manning,  with  a 
thousand  canyons  to  back  up  his 
theory,  stand  pat  on  his  statement 
that  the  first  newspapermen  were 
cartoonists,  as  shown  in  his  mural. 
Other  sections  not  reproduced  here 
depict  the  original  comic  strip,  the 
first  “love  nest”  story,  members 
of  the  world’s  first  press  club 


SVJJUOLilSM  in  one  section  of  Phoenix  Fres.^  CTiih  mural:  1.  .Mun  bite 
(lot;.  2.  The  only  two  kinds  of  birds  you  meet  in  this  business:  (A)  The  bid 
who  wants  to  get  his  name  in  the  paper;  (B)  The  bird  who  wants  to  keep  it 
out.  3.  Which  came  first,  (A)  the  thunderchicken,  or  (B)  the  eptf!  4.  li¬ 
very  first  news  story — Weather;  (a)  litthtnini;,  (b)  clouds,  (c)  rain.  5.  i 
usually  reliable  source — the  horse’s  mouth.  6.  The  stone  axe — a  weapon  k 
horrible  it  was  itoint;  to  end  war.  7.  Tlie  Oriptinal  Bie  Story.  8.  A  reporttr 
and  his  by-line.  9.  Cut  line.  10.  Off  the  record.  11.  Filler.  12.  “Don't 
•luote  me.  but...’’  13.  X  murks  the  spot.  14.  Eternal  triangle  story.  15. 

Headline,  with  three  sub-heads.  16.  Increase  in  circulation.  17.  Handout 
18.  Scoop.  19.  The  M.E..  who  elsel  20.  Newshawk.  ’This  symbolism  is  reill; 
deep  stuff  .  .  .  note  the  nose  for  news,  looking  at  both  sides  of  the  questioi 
.  .  .  note  the  target — he  frequently  is  .  .  .  note  equipment  for  leg  work  .  . 
note  also  he  hasn’t  sprouted  wings.  21.  The  spear — a  weapon  so  horrible  it 
was  going  to  end  war.  2S.  “Here  I  am  on  my  first  real  assignment.  Imiitin* 
ME,  a  rough,  tough,  glamorous  reporter.’’  23.  “Why  wasn’t  my  story  inti* 
Iiaper!”  24.  Evolution  of  punctuation;  The  Question  Mark.  (A)  Woman  ki> 
always  been  a  puzzle  to  man,  so  she  was  first  depicted  in  the  center  of  i 
maze,  with  man,  below,  amazed.  (B)  Later  and  lazier  artisans  simplified  tit 
picture.  (C)  In  this  form  the  mark  is  used  today.  2.5.  Evolution  of  punctsi- 


tion:  The  Exclamation  Point.  26.  Follow  up.  27.  Exclusive.  28.  The  bow  '• 
arrow — a  weapon  so  horrible  it  was  going  to  end  war.  29.  Dotted  line  isdi 
■ates  where  the  body  fell,  or  was  pushed 
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4  Newsmen  Are  On 
Tour  of  Middle  East 

Four  newsmen  are  members  of 
a  group  of  17  Americans  nowon 


gathered  around  the  bar  and  “the 
first  political  *  column  (grapevine 
and  a  little  bull).”  His  favorite 
of  favorites  among  the  cave  char¬ 
acters  he  created  is  “proofreader 
catching  arrers.”  It  shows  the 
first  proofreader  on  earth  catch-  a  study  tour  of  the  Middle  East 
ing  arrows  flying  in  his  direction,  under  sponsorship  of  the  American 
If  any  newsmen  are  unconvinced  Christian  Palestine  Committee, 
about  Reg’s  theory,  let  them  come  They  are  Clifford  E.  Carpentei. 
to  Phoenix  to  see  his  pictorial  assistant  managing  editor  and  edi 
evidence  of  the  world’s  first  scoops  torial  writer  for  the  Rocheae 
achieved  by  the  primitive  cartoon-  (N-  Y.)  Democrat  and  Chronick 
ists.  If  they’re  still  unconvinced,  C.  A.  (Pete)  McKnight,  editor  of 
then  Reg’s  ready  to  eat  the  biggest  the  Charlotte  (N.  C.)  News;  Don 
cactus  Arizona  can  produce. 


Lhow 

®boys 


aid  Shoemaker,  editor  of  the  Ashe 
ville  (N.  C.)  Citizen,  and  Prof 
Robert  E.  G.  Harris  of  the  Insti 
tute  of  Journalism  of  the  Univer 
sity  of  California  at  Los  Angeles 
and  editorial  writer  for  the  Im 
^  -  ..  f  Angeles  Times  and  contributor  to 

p-,  fames  Flying,  editor  of  Sunday  edition  of  the  Ne* 


Fleming  Returns 
To  Negro  Weekly 


York  Herald  Tribune. 


Guild  Signs  Contract 
On  Seafarers'  Paper 


The  first  written  agreement  ever 
concluded  between  the  Newspaper 


lYlw’s  Who  in  Colored  America, 
has  assumed  the  position  of  execu¬ 
tive  editor  of  the  New  York  Am¬ 
sterdam  News,  upon  appointment 
by  Dr.  C.  B.  Powell,  president, 

Powell-Savory  Corporation,  pub¬ 
lishers. 

With  the  appointment,  Mr. 

Fleming  returned  to  a  paper  of  Guild  of  New  York  (CIO)  and> 
which  he  was  city  editor  and  act-  New  York  labor  publication 
ing  managing  editor  in  1936-37.  been  signed  with  the  Seafarer 
He  is  a  graduate  of  the  school  of  Log,  official  organ  of  the  Seafarers 
journalism  of  the  University  of  Union.  The  agreement  calls  for 
Wisconsin,  where  he  was  elected  to  the  prevailing  top  minimum 
Phi  Beta  Kappa.  He  holds  M.A.  of  $120  in  effect  on  New  Yoii 
degree  in  economics  and  the  Ph.D.  dailies,  and  includes  features  ^ 
in  political  science  from  the  Uni-  the  Guild’s  standard  agreements » 
versity  of  Pennsylvania.  New  York. 

EDITOR  &  PUBLISHER  for  April  19,  19^ 
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continued  from  page  20 
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Los  Angeles  —  Frank  Mo- 
hales,  12,  Herald  and  Express 
carrier,  showed  "amazing  pres¬ 
ence  of  mind,  bravery  and  good 
judgment  when  he  restrained, 
put  out  the  flames,  summoned 
an  ambulance,  and  notified  the 
parents  of  a  fellow  newspaper- 
boy  whose  clothing  was  ablaze,” 
commented  the  president  of  the 
State  Chamber  of  Commerce  in 
judging  nominations  for  hero 
awards. 

*  *  * 

Sometimes  you  get  a  collection 
of  Junior  newspapers  and  you  get 
to  thinking  about  the  Little  Mer¬ 
chant  as  a  journalist  first  class. 
They  put  out  some  real  newspa¬ 
pers  for  themselves,  with  only  a 
little  help  from  adult  supervisors. 
They  make  it  part  of  their  fun 
and  preparation  for  a  career.  How 
often  you’ve  seen,  in  the  columns 
of  your  own  paper,  where  some 
big-name  publisher  (who  used  to 
be  a  newspaperboy  once  himself) 
has  subbed  for  his  son  in  deliver¬ 
ing  a  route?  Governors,  too. 
and  Congressmen — Representative 
Norblad  (R-Ore.),  for  instance, 
who  had  his  picture  in  the  paper 
because  he  got  up  at  5  a.m.  to  see 
that  customers  of  the  Alexandria 
(Va.)  Gazette  got  their  paper  at 
breakfast  time  while  his  son,  Al- 
bin,  12,  was  indisposed  with  the 
flu. 

Our  boys  can  laugh  at  them¬ 
selves;  they  have  a  good  sense  of 
humor,  so  helpful  in  business  to¬ 
day.  They  get  a  “kick”  out  of 
“Izzy  Punk."  the  only  comic  strip 
for  and  about  newspaperboys.  It's 
the  work  of  George  L.  Wilson  and 
it’s  running  now  in  dozens  of 
jiL’pwards  of  500  each  year  would  carrier-edited  papers.  The  under¬ 
lie  a  rough  guess  from  a  quick  ly'^S  courtesy  (a  tipped  hat  often 
look  at  E&P  files.  How  many  boys  dime);  promptness 

80  on  their  own.  with  savings  (nobody  likes  hot  news  and  cold 
from  route  work,  is  anybody’s  es-  coffee), 
timate.  Probably  you  did  it  *  ♦  ♦ 


_38  customers  each — for  the 
Oakland  Tribune.  Jeffrey  rides 
Easter  Boy  and  Brian  is  up  on 
Candee,  with  the  papers  in  sad¬ 
dlebags. 

But,  gosh,  having  a  pony  all 
lour  own  is  one  of  the  incentives 
that  make  a  newspaperboy  faith¬ 
ful  and  punctual  in  his  deliveries. 
Why  it  even  encourages  him  to 
pend  time  practicing  on  the  range 
so  he  becomes  proficient  in  hit¬ 
ting  the  bullseye  on  the  front 
porch,  upstairs  or  down.  In  some 
towns  the  circulation  managers 
sponsor  paper-tossing  rodeos  just 
so  the  boys  get  extra  rewards — 
over  and  above  tips  from  satisfied 
customers. 

*  ♦  * 

Laurence  Harbor,  N.  J. — 
A  newspaperboy’ s  startled  curi¬ 
osity  averted  a  possibly  serious 
railroad  wreck  at  5:30  p.m. 
here.  The  lad  heard  a  “funny 
noise"  as  a  train  crossed  an 
overpass.  His  curiosity  turrted 
into  alarm  when  a  chunk  of 
metal  whizzed  past  him  as  he 
watched  the  train,  loaded  with 
commuters.  He  ran  to  a  house 
nearby  and  called  police.  .  .  . 
A  flare  halted  the  next  train 
until  repairmen  could  replace  a 
track  plate  and  realign  some 
ties. 

4  4  * 

There’s  no  telling,  off-hand, 
how  many  newspaper  carrier 
hoys  are  attending  college  on 
scholarships  given  by  their  papers. 


yourself. 

Thrifty?  You  bet  they  are.  And 
^art,  too.  Ask  the  Memphis 
(Tenn.)  Press-Scimitar  to  let  you 
read  the  essay  on  thrift  that  won 
>  prize  for  Jerry  Lee  Hassell,  14. 
of  Trenton.  Tenn.  He’s  worked 
at  odd  jobs,  .selling  popcorn,  de- 
ivering  milk  and  distributing 
^rculars  since  he  was  nine.  At  1 1 
ht  got  a  Press-Scimitar  route  — 
after  school  —  then  took  on  a 
Commercial  Appeal  route,  start- 
jog  out  at  4:45  a.m.  To  date  he 
has  more  than  $2,000  in  the  bank 
V*  ^ollcge  education. 

You’ve  read  many  times  of  the 
Mmposite  report  cards  that  rate 
garner  boys  with  “A"  scholarship 
^d  generally  above  the  marks  of 
^ys  who  don’t  have  routes  be- 
we  or  after  school.  But  here’s 
a  personalized  example:  Harry 
P  topulos,  17-year-old  son  of  a 
oreek  steel  mill  worker,  whose 
average  for  six  subjects  in  high 
school  is  94.6  per  cent.  He  car- 
^  the  Canton  (Ohio)  Reposi- 


San  Francisco  —  Some  win¬ 
ners  of  the  Medal  for  Heroism 
given  by  the  California  News¬ 
paperboy  Foundation  have  in¬ 
cluded: 

Kenneth  Hall,  San  Francisco 
Chronicle,  who  alerted  city  de¬ 
partments  and  roused  residents 
in  the  area  to  the  danger  of 
a  broken  water  main  which  was 
causing  a  street  intersection  to 
sink  and  gas  mains  to  break. 

Bob  Johnson,  Long  Beach 
Press-Telegram,  who  plunged 
into  the  ocean  fully  clothed  to 
rescue  a  woman  who  had  fallen 
from  a  pier. 

David  Cameron,  l.os  Angeles 
Examiner,  who  awakened  ten¬ 
ants  of  a  burning  apartment 
house  and  rescued  a  woman 
overcome  by  smoke. 

4  *  * 

Industrious  chaps  they  are,  but 
it’s  difficult  to  put  all  that  on  a 
postage  stamp  and  still  have  room 
for  “U.  S.  Postage”  and  “3  Cents.” 
On  second  thought,  it  would  be 

5c 


and  in  a  recent  citywide  more  appropriate  to  have 
^1^1  test  he  showed  up  as  the  stamp,  wouldn’t  it  now? 

"cst  informed  boy” — 96  was  his  For  the  designer,  there  might 
"’^ck.  b,.  something  more  appealing  in 
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depicting  the  boy  as  the  Little 
Employer.  He  could,  too.  for 
such  as  the  one  from  the  Pasco 
(Wash.)  Columbia  Basin  News 
containing  a  page  one  banner: 
“Lucky  News  Distributors  Are  San 
Francisco  Bound.”  And  you  cer¬ 
tainly  have  to  take  your  hat  off  to 
the  Columbus,  Ohio,  boys  who 
live  up  to  the  famous  name 
when  they  fly  to  Africa  or  ’round 
the  world.  Can’t  you  just  pic¬ 
ture  some  of  your  boys  with 
wings? 

*  *  * 

Utica.  N.  Y.  —  In  less  than 
two  years.  Valor  Award  cer¬ 
tificates  have  been  given  to  10 
newspaperboys  by  the  New 
York  State  Circulation  Mana¬ 
gers  Association.  The  list: 

Clifford  J.  Smith.  Buffalo 
Evening  News  —  credited  with 
saving  the  life  of  an  elderly 
woman  who  had  become  dis¬ 
abled  in  her  house  as  a  result 
of  a  fall. 

James  Barton,  Jr.,  Rochester 
Democrat  and  Chronicle — dis¬ 
co  v  e  r  e  d  an  elderly  woman 
unconscious  in  her  heatless 
home. 

Leland  Brumer,  Amsterdam 
Evening  Recorder  —  found  an 
>k0-year-old  woman  uncon.scious 
in  a  living  room  chair,  over¬ 
come  by  coal  gas. 

Billy  Woodward,  Syracuse 
Herald  Journal — saved  an  11- 
year-old  boy  from  drowning. 

James  M.  Weeks,  Utica  Ob¬ 
server  -  Dispatch  —  discovered 
smoke  coming  from  a  house  and 
turned  in  an  alarm. 

Jimmy  Moore,  Binghamton 
Sun — went  twice  to  the  rescue 
of  an  aged  woman  when  she  fell 
during  a  windstorm. 

Joseph  Parent,  Utica  O-D — 
applied  first  aid  to  a  woman 
who  had  .suffered  a  severe  cut 
in  a  fall  in  the  yard  of  her 
home. 

Craig  Buck,  Olean  Times 
Herald — saved  a  four-year-old 
boy  from  drowning  in  a  brook. 

Alfred  Wheeler,  Buffalo  Cou¬ 
rier  Express — snatched  a  seven- 
year-old  girl  from  the  path  of 
an  approaching  car. 

David  Shuler,  Dunkirk  Ob¬ 
server — rescued  I  'i-year-old  girl 
from  drowning  in  Lake  Erie. 

WWW 

Say,  just  a  minute,  Mr.  De¬ 
signer.  We  beein  to  sense  a  pat¬ 
tern  running  through  these  news 
bulletins.  Let’s  go  back  .  .  . 
through  Little  Explorer,  Little 
Scholar,  Little  Banker,  Little  Mer¬ 
chant.  Sure,  the  Newspaperboy  is 
everyone  of  those  and  more. 
Little  Hero?  That’s  it  .  .  .  but 
we  like  the  idea  of  Little  Johnny- 
on-thf.-Spot  better. 

■ 

1,303,050  Names 

Cincinnati  —  Last  year  the 
daily  and  Sunday  Enquirer  pub¬ 
lished  1,303,050  names,  including 
869,795  Greater  Cincinnatians. 
Among  these  were  some  15,000 
birthdays  in  Mirror  of  the  City 
and  Mildred  Miller’s  column. 


Officied  Admits 
'Mistake'  in 
Barring  Press 

Greensboro,  N.  C. — A  com¬ 
missioner  who  ousted  two  report¬ 
ers  from  a  special  tax  hearing  has 
assured  the  newspapers  it  was  a 
“mistake”  and  would  not  happen 
again. 

He  also  said  court  officials  would 
turn  over  a  transcript  of  the  testi¬ 
mony  taken  at  the  hearing  as  soon 
as  it  was  available.  The  hearing 
was  for  the  purpose  of  determining 
ownership  of  some  property  in  a 
tax  case. 

When  Reporters  Robert  H . 
Fowler  of  the  Greensboro  Daily 
News  and  Mrs.  Jo  Spivey  of  The 
Greensboro  Record  showed  up  for 
the  hearing,  attorneys  protested 
their  presence. 

Thereupon.  Commissioner  James 
B.  Wolfe,  a  young  attorney  ap¬ 
pointed  by  the  court,  asked  the 
reporters  to  leave  in  the  interest 
of  “expediency.” 

The  two  reporters  protested  they 
had  a  legal  right  to  be  present, 
but  after  Mr.  Wolfe  persisted  in 
his  request,  they  left. 

The  story  that  the  two  reporters 
were  ousted  from  the  hearing  was 
given  prominence  in  all  state  news¬ 
papers. 

Judge  Hoyle  Sink  of  the  Superior 
Court  commented:  “In  my  opinion, 
without  consulting  the  authorities, 
every  hearing  at  the  instance  of 
any  court  must  be  public  except 
those  specifically  provided  for  by 
statute.” 

The  next  day,  attorneys  repre¬ 
senting  the  state  criticized  the  de¬ 
fense  attroneys  for  their  action  in 
asking  that  the  press  be  excluded, 
and  for  putting  presure  on  the 
commissioner. 

In  a  statement  issued  later,  Mr. 
Wolfe  said  his  powers  as  a  com¬ 
missioner  were  limited  and  that  if 
he  had  not  acceded  to  the  request 
of  the  defense  attorneys  they  and 
their  clients  could  have  walked 
out  of  the  hearing. 

He  said  he  asked  the  press  to 
leave  only  for  the  matter  of  “ex¬ 
pediency  and  to  get  a  hearing, 
postponed  once  already,  finally 
heard.”  He  said  he  was  a  firm 
believer  in  the  rights  of  freedom 
of  the  press. 


Green  Takes  fob 
With  U.  S.  in  Japan 

Clinton  H.  Green,  for  many 
years  a  foreign  correspondent  of 
the  New  York  Times,  has  been 
named  chief  information  officer 
for  the  State  Department’s  United 
States  Information  Service  in 
Japan. 

Mr.  Green,  a  war  correspondent 
for  the  Times  in  the  Pacific  and 
later  head  of  its  business  opera¬ 
tions  in  London  for  four  years, 
previously  was  a  war  correspond¬ 
ent  for  International  News  Service 
in  North  Africa  and  the  Pacific. 
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Press,  Radio  Win 
Fire  Safety  Awards 


ASNE  Secretariat 

continued  from  page  1 1 


The  press  and  radio  were  hon-  use  of  question-and-answer  fea- 
ored  for  their  public  service  in  in-  tures.  The  Memphis  Commercial 
creasing  fire  safety  by  the  National  Appeal  w'as  praised  for  its  “wide 
Board  of  Fire  Underwriters,  which  coverage  of  fire  prevention  and  fire 
announced  the  winners  of  its  an-  protection  activities  in  the  com- 
nual  Gold  Medal  Awards  April  15.  munity,”  the  Staten  Island  Ad- 
The  Honolulu  (Hawaii)  Star-  vance  for  the  “wide  scope  of  its 
Bulletin  won  the  top  award  for  campaign  for  fire  safety,”  and  the 
dailies,  and  the  Elkland  (Pa.)  Tuscaloosa  News  for  its  continu- 
Journal  received  the  medal  for  ing  campaign  for  fire  safety  educa- 
weeklies.  Radio  Stations  WOWO  tion. 
of  Fort  Wayne.  Ind.,  and  WSJS  Weeklies  Praised 

of  Winston-Salem,  N.  C.,  tied  for  in  similar  vein,  Mr.  Vincent 
first  place  among  radio  stations  praised  the  weeklies.  The  Elkland 
and  each  was  given  a  medal.  Journal,  he  said,  had  awakened 
Honorable  Mention  the  conununity  to  the  need  for 


Survey  Shows 
TV  Has  Litfle 
Effect  on  Daily 


Television  has  little  effect  o  j 
newspaper  readership,  acconi:  ^ 
to  results  of  a  survey  released  i 


per  cent  of  federal  government  is 
not  in  Washington,  but  right  out 
in  their  hometowns  where  they 
can  look  it  over  from  their  door¬ 
steps.” 

Mr.  Ramspeck  said  “the  mental  .  a 

stereotype  of  ‘lazy  government  week  by  J.  P.  McKinney  &  Sol 
employes’  has  no  more  validity  Ward-Grifnm  Co.,  joint 

than  such  other  stereotypes  as  ^ors  of  the  study. 

‘crooked  politicians,’  shyster  law-  .  Facts  were  obtained  by  anal 
yers,’  ‘bloated  capitalists,’  or,  if  ing  1,208  intemews  secured  m  a 
you  please,  ‘the  kept  press.’  All  ^^st  four  of  the  readership  stu»li!i 
these  are  caricatures,  the  result  of  regularly  condoled  on  behalf 
unthinking  or  malicious  general-  Hartford  (Conn.)  Times  id 

ization.”  Providence  (R.  I.)  Bulletin\ 

Government  at  Local  Level  Daniel  Starch  and  staff. 

He  criticized  “blind  stabs”  at  Page  observation  by  women  ; 
cutting  the  government  budget  by  eraged  almost  seven  per  cent  hi? , 
10  or  20  percent  and  recommend-  cr  in  TV  homes  than  in  non-T> 
ed  that  it  be  cut  “by  deciding  homes  for  three  of  the  four  scpq 


% 

D 
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The  following  were  named  for  tnore  farm  ponds,  a  revitalized 

honorable  mentL  citations:  Are  company,  an  efficient  alarm  ^Thicrare  \hrgovernm7nt  rrl“c«  raTe'hsii;;  of  the  nev^spapcrs  S 

Dailies:  Ellensburg  (Wash.)  that  must  be  mlintained  and  which  «ed,  and  only  three  per  cent  lo^ij 

Daily  Record,  Eugene  {Ore.)  Reg-  equipment  are  the  services  that  can  be  elimi-  in  one.  The  same  general  c(®j 

ister  Guard,  Memphis  (Tenn.)  in  addition  to  reporting  fire  in  the  interests  of  economv  ”  parative  equality  of  observation  (1 

Commercial  Appeal,  Staten  Island  prevention  activities  and  stimulat-  citine  the  number  of  federal  advertisements  was  found  ex«fj 
Y  and  Tuscaloosa  employes  in  various  cities  around  that  observation  of  retail  ads  ^ 

(Ala.)  News.  ters  m  editorials,  Mr.  Vincent  de-  .  country  Mr  Ramsneck  said  about  10  per  cent  higher  aitm 

Weeklies:  Franklin  (N.  H.)  glared.  ‘the  editor  personally  gjQ-  women  with  TV  than  among  tho^ 

Journal  Transcript.  helped  in  the  campaign  for  fire 

Community  (Iowa)  Press,  West  prevention  and  was  elected  secre-  ^  j  jQg^ted  here  in  Washing- 

JeffersonJN.  C.)  Skyland  Post  ‘,1“=  community’s  fire  de-  S 

and  Williams  County  Farmers  P  ^  newspaper’s 

activities,  its  almost  continuous 
emphasis  on  fire  hazards,  residents 
were  aroused  to- act  on  the  news¬ 
paper’s  suggestions,  Mr.  Vincent 
said. 


Press,  Williston,  N.  D 

Radio  Stations:  W'HO,  Des 
Moines,  Iowa;  WEOA,  Evansville, 
Ind.,  and  KANS,  Wichita,  Kan. 

Lewis  A.  Vincent,  general  man¬ 
ager  of  the  National  Board,  ex¬ 
plained  that  the  Honolulu  Star- 


without. 

Ad  Readers 

As  an  indication  of  the  relativ 
time  spent  with  those  newspape:', 
there  is  a  really  big,  untapped  the  “Read  Most”  figure  was  a\r 

story  in  the  growth  of  federal  gov-  aged  on  all  ads  studied.  Resu!: 

emment  right  in  your  own  home-  indicated  not  only  those  who  oil 

town.  ...  I  believe  if  you  really  served  the  page,  actually  saw  tli<| 

lifted  the  spread  and  looked  under  ad,  and  identified  the  product  bt 

,  ,  ,,  ^  the  bed,  you  might  find  that  the  actually  “read  most”  of  the  ad. 

--  -  -  ^  praise  of  the  weeklies  which  federal  government  is  the  biggest  Among  women,  the  sunt;. 

Bulletin  had  conducted  a  “con-  received  award  citatioi^s,  Mr.  Vin-  single  employer  in  your  commun-  found  these  averages  ran  as  fiH 

Unuing  campaign”  for  fire  safety  Franklin  Jour-  jty.”  lows:  ’  Readership  of  general  an: 

in  schools,  hospitals  and  other  nal-Transcript  campaigned  to  re-  Analyzing  the  number  of  gov-  national  ads  averaged  approximate 

public  buildings.  He  emphasized  ‘^^c®  hres  in  that  community  de-  emment  employes  he  said  that  in  ly  tfjg  same  in  TV  and  non-T\ 

in  particular  a  series  of  fire  pre-  farmhouses  which  con-  the  jg  months  since  Korea  there  homes.  In  three  of  the  four  stuii| 

vention  and  fire  safety  articles  Guinea  “built-in”  fire  hazards;  how  had  been  a  decrease  of  12,000  em-  jgs  figures  were  slighly  higher  4 

written  by  James  B.  Boney,  a  Maquoketa  Community  Press  ployes  in  non-defense  agencies.  jv  homes  and  in  one  study  sliib- 
member  of  the  newspaper’s  staff,  assisted  the  local  fire  department’s  ■  jy 

“These  articles,  in  the  opinion  Aiding  Electorate  Among  men,  the  comparisot 

of  the  board  of  judges,  have  made  skyland  ^Pos°  cam^ed'^freoiem  *i^d^  Pawtucket,  R.  I.— As 'an  aid  was  2  per  cent  higheMn  TV  tto 
fire  prevention  and  fire  safety  a  forials  on  fire  safetv  in  to  the  electorate,  the  Pawtucket  «n  non-TV  homes.  On  retad 

major  issue  in  the  public  life  of  I  ^  n  r  e  v  ?n  t  ?o  n  Times  on  April  11  printed  35  one-  vertising  this  read  most  figr 

the  Territory,”  said  Mr.  Vincent.  prevention  campaign,  -  „ 
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Mr.  Vincent  said  the  series  of  Counfy '^FamerY’^S  renderTd  Phies  of  the’  candidates  for  idne  among  women  with 
nr,  niiKii/-  '.-ouniy  Farmers  rress  renaerea  _ .  . _ _ ,  „i.„  amnns  non-TV  owners: 


column  cuts,  plus  brief  biogra-  was  almost  10  per  cent  hM 


TV  thd 


articles,  focused  chiefly  on  public 
buildings,  had  a  salutary  effect  on 


fire  safety  habUs  orchiz^nrgen- 


A^ouniy  Farmers  rress  renaerea  __jhions  on  the  charter  commis-  among  non-TV  owners;  but  amowl 
outstanding  community  service  by  xjoiic  men.  it  was  about  one-half  of  oi 


erally. 

“The  outstanding  fire  safety 
campaign  conducted  by  the  Hono 


prevention. 

Boards  of  Judges 
Judges  of  the  dailies  were  Herb- 


sion  to  be  elected  in  Central  Falls 
on  May  8. 


'ABC  of  Finance' 


men,  it  was  about  one-half  of  or] 
per  cent  lower, 

The  tests  were  purposely  mai 
of  heavy  Thursday  newspapeR 
the  largest  daily  issues  of  th 
week,  and  were  made  during  tt''| 
month  of  February  when  tek 
vision  programs  are  at  their  be< 
and  when  there  is  no  extra  stimu 


lulu  Star-Bulletin  played  a  substan-  ert  Kamm,  assistant  city  editor  of  Told  for  Women 
tial  part  in  the  reduction  of  fire  the  New  York  World-Telegram  Chicago— The  Chicago  Herald- 

loss  totals  in  Honolulu,”  he  de-  and  Sun;  John  Bott,  assistant  city  American  began  a  new  daily  se- 

clared.  editor  of  the  New  York  Post,  and  “ABC  of  Finance  for 

Mr.  Vincent  then  commented  on  Edward  Royal,  account  executive  Women  ”  on  its  financial  page  this  holiday  shopping 

the  work  of  the  dailies  named  to  of  the  Home  Fire  Prevention  Cam-  The  series  takes  into  ac-  ■ 

revive  honor  award  ^tations.  He  pai^  of  the  Advertising  Council,  ^^at  many  women  are  share-  ODmion  Polls  Criticized 

said  the  Ellensburg  Daily  Record  The  weeklies  were  judged  by  holders  and  others  are  interested  ^  TT- 

was  selected  by  the  judges  because  George  H.  Bechtel,  editor  of  Pub-  jjj  (hg  stock  market.  New  Bedford,  Mass.— ii* 

of  its  emphasis  on  “year-’round  fire  Ushers’  Auxiliary;  Don  Robinson,  Conceived  by  Hal  Thompson,  At^t^tican  public  opinion  poll 

prevention  activities.”  The  news-  editor  of  the  American  Press,  and  jj.a  financial  editor  and  written  '*P  critical  scrutiny  in^ 

paper,  he  reported,  coojxerated  Nancy  Mahood,  editor  of  the  Na-  hy  Helga  Dahl  woman  writer  who  s®”**  f*''"®®  articles  Pt®P^ 

with  the  International  Association  tional  Publisher.  formerly  headed  the  paper’s  In-  ^®  ■Sw"  ® 

of  Fire  Chiefs,  whose  safety  pro-  The  Gold  Medal  Awards  are  vester  Service  Department,  the  Times.  Examining  the  record  » 
^am  was  promoted  by  the  pub-  not  a  contest  but  public  recogni-  jjjjjjy  column  will  attempt  to  sup-  Pollsters  in  past  jwlitical 
Usher,  J.  Clifford  Kaynor,  through  tion  for  outstanding  community  pjy  answers  to  questions  concern-  Paigns,  the  finding  is  that 
the  National  Editorial  Association,  service.  In  lieu  of  a  medal,  each  j„g  (j^g  stock  market  and  endeavor  *1*®  Political  field  are 
of  which  he  was  president  in  1951.  recipient  may  elect  to  receive  $500  to  sweep  aside  some  of  the  “mys-  I’®  unreliable,  confusing,  mislew' 
The  Eugene  Register  Guard  was  in  cash.  Those  taking  the  cash  tery”  that  surrounds  the  world  of  '"8  1°  those  who  act  upon  theut  • 
honored  for  its  “original  approach”  receive  a  replica  of  the  original  finance.  disservice  to  voters  and  a  hand) 

to  fire  prevention  in  the  effective  gold  medal.  ’  tool  for  propagandists." 
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Daily’s  Restaurant 
Fills  Public  Demand 

By  Ray  Erwin 


A  NFWSPAPER,  b  y  providing 
good  food  at  reasonable  prices  to 
its  employes,  has  been  forced 
against  its  wishes 
b  y  popular  d  e  - 
mand  to  cater  to 
the  general  public 
and  engage  in  the 
restaurant  busi¬ 
ness  as  an  un¬ 
usual  journalistic 
sideline. 

The  New  York 
Times  enjoys  the 
distinction  of 
having  that 
unique  experi¬ 
ence.  These  simple  statistics  dem¬ 
onstrate  conclusively  that  the 
Times  Restaurant  is  a  big  business 
by  itself: 

2,800  meals  served  each  day. 

64  employes. 

$400,000  annual  Income. 

$150,000  invested  in  stainless 
steel  kitchen-pantry  equipment 

This  business  has  developed  and 
expanded  into  its  present  propor¬ 
tions  in  spite  of  the  efforts  of  the 
newspaper  management  to  keep 
out  of  the  restaurant  business. 

How  It  Began 

It  all  began  away  back  in  1904, 
when  the  late  Adolph  S.  Ochs, 
then  publisher  of  the  Times,  estab¬ 
lished  a  small  and  modest  dining 
room  for  the  newspaper’s  employes 
on  the  fifth  floor,  an  institution 
in  which  he  took  keen  personal 
interest. 

In  1936,  John  D.  Blitz,  a  cheery 
Virginian  with  gray  hair  and  small 
mustache  and  with  merry  eyes 
twinkling  behind  gold-rimmed 
glasses,  was  brought  in  as  manager. 
He  knew  the  business,  having  been 
with  the  Child’s  restaurants  for 
24  years. 

Advertisers  often  were  guests  of 
the  advertising  department,  and 
they  came  back  on  their  own. 

Arthur  Hays  Sulzberger,  pub¬ 
lisher,  and  Maj.  Gen.  Julius  Ochs 
Adler,  vicepresident  and  general 
manager,  decided  that  outsiders 
would  have  to  be  excluded  as  the 
dining  facilities  were  provided  only 
for  the  convenience  of  employes. 

“When  I  tried  to  explain  to  out¬ 
siders — most  of  them  advertisers — 
that  we  could  not  take  them,  they 
mquired.  ‘Would  you  rather  feed 
*8  or  have  us  take  our  ads  out  of 
“>e  paper?”  ruefully  remarked  Mr. 
Blitz. 

“I  told  Mr.  Sulzberger  that  it 
impossible  to  keep  these  peo¬ 
ple  out  because  they  insisted  there 
^  no  comparable  restaurant  in 
neighborhood  with  our  prices 
*®d  atmosphere.” 

In  1948,  the  restaurants  were 
’’’oved  to  very  large  quarters  on 


the  11th  floor  (express  elevator 
service  is  provided  to  that  floor 
exclusively)  and  a  service  charge 
of  10  cents  was  added  for  out¬ 
siders  using  the  cafeteria  and  a 
IS -cent  service  charge  went  into 
effect  in  the  service  dining  room 
vv4iere  a  no-tipping  rule  obtains. 
The  charges  did  not  cut  down  the 
number  of  outside  customers. 

The  spacious  cafeteria,  122  by 
58  feet,  seats  390  and  the  service 
dining  room,  95  by  26  feet,  seats 
212.  The  latter  room  is  window- 
surrounded,  has  yellow-green  walls 
and  paintings  of  Canadian  woods, 
from  which  the  Times  newsprint 
comes.  Mr.  Sulzberger,  whose 
hobby  is  oil  painting,  directed  the 
room’s  decoration.  Both  rooms  are 
entered  through  large  lounges. 

5  Private  Rooms 

In  addition,  there  are  five  private 
dining  rooms.  Three  are  used  by 
the  advertising  and  promotion  de¬ 
partments  for  the  entertainment 
of  guests.  Two  private  dining 
rooms  are  for  the  publisher  and 
his  guests.  Mrs.  Sulzberger  has  a 
small  private  dining  room  with 
round  dining  table,  chairs  uphol¬ 
stered  in  striped  silk,  with  prints 
of  hunting  and  sports  scenes  on 
the  walls. 

Mr.  Blitz  calls  the  handsome 
Publisher’s  Dining  Rooms  the 
“holy  of  holies.”  The  two  rooms, 
panelled  and  furnished  in  Califor¬ 
nia  teakwood,  seat  45  persons 
when  thrown  together.  Many 
world-famous  persons,  including 
Winston  Churchill.  Lord  Halifax, 
Anthony  Eden  and  Molotov  have 
been  guests  in  these  rooms.  Great 
mirrors  top  teakwood  consoles  and 
mulberry  and  tan  drapes  are  at 
the  windows. 

A  private,  teakwood -lined  foyer 
admits  to  these  two  dining  rooms. 
The  silver  service  is  sterling  and 
the  china  is  decorated  with  a  thick 
24-karat  gold  border.  A  private 
pantry  provides  service  for  these 
rooms. 

The  Finley  Grace 

On  a  wall  hangs  a  gold-encrust¬ 
ed,  handsomely  illuminated  copy  of 
“The  New  York  Times  Grace  Be¬ 
fore  Meat,”  written  by  the  late 
John  H.  Finley,  for  many  years 
editor  of  the  newspaper.  Copies 
of  the  grace,  printed  in  small 
folders,  are  given  guests  of  Mr. 
Sulzberger.  The  grace  reads; 

O  Lord,  the  Giver  of  All  Good, 

In  Whose  just  Hands  are  all  our 

Times, 

We  thank  Thee  for  our  daily  Food 
Gathered  (as  Nes^s)  from  many 

Climes. 

Bless  All  of  Us  around  this  Board 
And  All  beneath  this  ample  Roof; 
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“Rumors!  Rumors!  Soon  somebody’s  going  to  claim  he  can  make  news¬ 
print  out  of  blackstrap  molasses  and  yogurt!” 


What  we  find  fit  to  print,  O  Lord, 
Is,  after  all,  the  Pudding’s  Proof. 
May  Those  we  welcome  come 
again 

And  Those  who  stay  be  glad. 
Amen. 

Sulzberger  Demonstrates 
Mr.  Sulzberger  likes  to  demon¬ 
strate  kitchen  gadgets  when  he 
takes  visitors  through  the  plant, 
Mr.  Blitz  said.  The  publisher 
always  turns  on  the  hamburger 
machine,  an  intricate  Rube  Gold¬ 
berg-like  invention  that  is  capable 
of  turning  out  2,400  hamburgers 
an  hour,  all  of  exactly  the  same 
size  and  weight. 

There  are  dozens  of  these  me¬ 
chanical  marvels,  including  a  “me¬ 
chanical  cow,”  a  stainless-steel 
cooler  that  fills  glasses  from  a  can 
without  the  milk  being  touched  by 
hand.  There  are  thermotainers, 
electrically-heated  drawers,  for 
keeping  rolls  hot.  Dole  plates  to 
keep  food  cold,  salad  refrigerators 
opening  from  each  side,  so  the 
s^ads  can  be  inserted  from  the 
kitchen  and  removed  on  the  other 
side  to  serve  the  90-foot  cafeteria 
counter. 

There  are  “lowerators,”  to  serve 
up  heated  dishes  on  springs,  a 
motor-powered  bean  sheer,  electric- 
eye  doors,  a  huge  store  room  for 
case  goods,  meat  box.  dairy  box, 
fish  box  (ice  used  here,  as  it  is 
felt  ice  is  better  than  dry  refriger¬ 
ation  for  fish)  and  a  baker’s  box 
in  the  bake  room,  which  contained 
two  birthday  cakes  for  Times  em¬ 
ployes  when  we  saw  it.  The  deep 
freeze  box,  for  ice  cream  storage, 
is  kept  at  10  degrees  below  zero. 

Martin  Larsen,  who  was  with 
Childs  for  nine  years,  is  head  chef 
in  charge  of  the  great  central 
kitchen,  which  serves  seven  dining 
areas.  Joseph  Perry,  for  15  years 
with  Childs,  and  for  13  years  with 
the  Times,  is  the  chief  baker. 

Forrest  W.  Gray,  assistant  man¬ 
ager  and  buyer,  goes  down  into 
the  city  markets  four  times  a  week 
to  buy  perishables. 


There  are  no  shelves  to  accumu¬ 
late  dust  under  counters— only 
racks  on  wheels.  Tops  of  cabinets 
are  slanted  for  the  same  purpose. 

Much  of  the  stainless-steel 
equipment  was  custom-designed  to 
meet  Mr.  Blitz’s  specifications  and 
some  of  it  represents  an  innovation 
in  the  business.  When  the  Korean 
war  broke,  Mr.  Blitz  immediately 
bought  a  five-year  supply  of  china, 
now  very  hard  to  obtain.  He  re¬ 
duced  his  dish  breakage  with  43 
dish,  glass  and  tray  dispensers. 

Upstairs  Sardi’s 

Because  players  in  nearby 
Broadway  shows  often  dine  in  the 
cafeteria  between  their  two  shows 
on  matinee  days,  the  Times  Cafe¬ 
teria  sometimes  is  called  the  “Sard! 
Annex”  or  “Upstairs  Sardi’s.” 
Showfolks  have  taken  to  eating  in 
a  newspaper  plant  like  they  do  to 
footlights. 

“There’s  nothing  big  about  the 
restaurant  business — it’s  just  a  mess 
of  small  details,”  said  Mr.  Blitz. 
“I'm  the  only  employe  who  is  not 
busy.  *  A  busy  crew  and  an  idle 
manager  is  better  than  a  busy  man¬ 
ager  and  an  idle  crew.  Our  people 
have  to  be  artists  to  appeal  to 
three  of  the  five  senses — sight, 
taste  and  smell.  What  we  strive 
for  is  food  in  the  icebox  in  the 
morning  and  money  in  the  till  at 
night.” 

In  the  outer  office  of  Mr.  Blitz 
hangs  a  framed  maxim  emblazon¬ 
ing  in  block  white  letters  on  black 
background:  “Excuses  Are  Useless 
— Results  Count.” 

And  in  the  entrance  to  the  cafe¬ 
teria  hangs  a  silver  plaque  (the 
Pulitzer  Prize,  so  to  speak,  of  the 
cafe  industry)  awarded  to  the 
Times  Restaurants  and  Mr.  Blitz 
in  national  competition  by  the 
Institutions  Magazine  at  the  Na¬ 
tional  Restaurant  Association  con¬ 
vention  in  1949  “for  high  stan¬ 
dards  of  sanitation  and  for 
superlative  achievement  in  storing, 
handling,  preparing  and  serving 
food.” 
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Alta  Maloney 
Wins  Boston 
Writing  Award 

Boston — Alta  Maloney,  Boston 
T  r  av  e  I  e  r  reporter  and  feature 
writer,  last  week  won  the  Amasa 
Howe  Award  given  annually  by 
the  Boston  Press  Club  for  the  best 
news  story  of  public  significance 
appearing  in  the  Boston  papers. 

Elmer  Davis,  radio  commenta¬ 
tor,  gave  Miss  Maloney  a  bronze 
plaque  and  a  $500  defense  bond. 

Miss  Maloney  has  been  a  mem¬ 
ber  of  the  Traveler  news  .staff 
since  1945  after  spending  four 
years  in  the  Herald  Society  de¬ 
partment.  She  is  the  daughter  of 
the  late  Vincent  P.  Maloney,  for¬ 
mer  advertising  manager  of  the 
Globe.  Her  mother,  the  former 
Alta  Brooks,  headed,  at  one  time, 
the  circulation  promotion  depart¬ 
ment  of  the  Kansas  City  Bulletin, 
and  her  brother,  the  late  Russell 
Maloney,  was  an  author  and  play¬ 
wright. 

The  award  was  presented  to  Miss 
Maloney  on  the  basis  of  a  news 
feature  last  September  when  she 
wrote  a  penetrating  analysis  of  the 
Mt.  Hope  Finishing  Company 
strike  and  its  effects  on  a  one- 
industry  town. 

Mr.  Davis,  during  his  address, 
charged  that  the  American  press 
and  radio  give  only  superficial 
treatment  to  many  events  affect¬ 
ing  national  and  world  situations. 

The  former  head  of  the  Office 
of  War  Information  pointed  out 
that  much  of  the  news  is  presented 
to  the  public  as  one-dimensional 
when  it  is,  actually,  three-dimen¬ 
sional  or  more. 

“The  American  News  Business 
is  at  least  as  good  as  any  in  the 
world”,  he  declared,  “but  it  ought 
to  be  better  ...  To  the  extent  that 
we  fall  short  of  providing  the  news 
fully  and  accurately,  we  are  not 
living  up  to  what  the  nation  has 
a  right  to  expect  of  us”. 

Guests  at  the  head  table  during 
the  dinner  were  Gordon  Sanders, 
of  the  Boston  Traveler  and  chair¬ 
man  of  the  dinner  committee;  Har¬ 
old  Wheeler,  managing  editor  of 
the  Traveler;  John  Harriman  of 
the  Globe,  last  year's  winner  of 
the  Howe  award;  Eugene  Mori- 
arty,  city  editor  of  the  Traveler, 
and  George  Akerson,  assistant  to 
the  publisher  of  the  Herald.  Elliot 
Norton  presided. 

■ 

Award  Recipient 
Dies  the  Next  Day 

Des  Moines — ^Three  men  were 
named  by  the  Iowa  Press  Associa¬ 
tion  April  1 1  to  receive  the  award 
as  “Master  Editor-Publisher.” 

They  were;  G.  E.  Whitehead, 
publisher  of  the  Perry  Daily  Chief; 
Brainard  H.  Shearer,  editor  and 
publisher  of  the  Columbus  Ga¬ 
zette,  and  W.  F.  Lindsey,  publisher 
of  the  Leon  Journal-Reporter. 

Mr.  Lindsey,  77,  died  April  12 
after  a  heart  attack. 


Howes  Campbell 

Campbell  Made 
Executive  CE 
In  Detroit  Shift 

D  E  T  R  o  1  T — Announcement  of 
promotions  and  shifts  of  top  per¬ 
sonnel  was  made  this  week  by 
Lee  Hills,  executive  editor  of  the 
Detroit  Free  Press. 

Brewster  P.  Campbell,  city  edi¬ 
tor  for  10  years,  was  promoted  to 
the  newly  created  position  of  ex¬ 
ecutive  city  editor.  He  will  direct 
the  Free  Press  newsroom  policy 
and  will  supervise  special  news 
projects. 

Succeeding  as  city  editor  will 
be  Royce  Howes,  formerly  an  edi¬ 
torial  writer  and  assistant  to  Mal¬ 
colm  W.  Bingay,  who  directs  the 
editorial  page.  A  longtime  mem¬ 
ber  of  the  Free  Press  staff,  Mr. 
Howes  is  returning  to  a  position 
he  held  before  going  into  war 
service.  During  the  war  he  was 
the  editor  of  the  far-reaching 
Army  News  Service,  which 
supplied  news  of  the  fighting  on 
all  fronts.  He  is  a  reserve  colonel. 

Frank  B.  Woodford,  editorial 
writer,  was  named  assistant  to  Mr. 
Bingay.  Fred  Tew,  of  the  repor- 
torial  staff,  was  moved  up  to  the 
editorial  writers  staff. 

Charles  Haun,  former  night  city 
editor,  has  been  named  picture 
editor. 

The  duties  of  Frank  Angelo, 
feature  editor,  have  been  expand¬ 
ed. 

Fred  Olmstead  has  been  pro¬ 
moted  from  the  rewrite  desk  to 
take  over  the  night  editor’s  post. 
James  Eathorne  has  been  appoint¬ 
ed  assistant  sports  editor. 

■ 

Printed  New  Testament 
In  1881  Sunday  Paper 

Chicago — The  Chicago  Tribune 
recalled  this  week  that  on  Sunday, 
May  22,  1881,  it  published  the 
entire  revised  version  of  the  New 
Testament,  which  took  16  of  the 
Tribune’s  20  pages  that  issue,  ail 
handset.  The  printing  job,  at  the 
time,  was  credited  to  the  late 
Thomas  E.  Sullivan,  then  Tribune 
composing  room  foreman. 

Tribune  editors  recalled  its 
“1881  scoop”  in  noting  that  the 
Akron  (O.)  Beacon- Journal  has 
started  a  10-year  project  of  print¬ 
ing  the  Bible  in  full — each  day’s 
installment  running  from  six  to  12 
or  more  verses,  beginning  with  the 
New  Te.stament.  (E&P,  April  12. 
p.  24). 


New  American 
Weekly  Rolling 
In  Coast  Plant 

San  Francisco- — Despite  prob¬ 
lems  imposed  by  establishing  a  new 
plant  and  setting  up  presses.  Coast 
production  deadlines  of  the  roto¬ 
gravure  edition  of  the  American 
iVeekly  have  been  met. 

Presses  here  were  running  full 
speed  in  the  task  of  producing 
the  nearly  2,000,000  copies  of  the 
edition  which  appears  May  11. 
These  are  for  the  Los  Angeles 
Examiner,  San  Francisco  Exami¬ 
ner,  Seattle  Post-Intelligencer,  and 
Portland  Oregonian. 

Tough  Problem 

Difficulties  of  meeting  the  pro¬ 
duction  schedule  set  up  by  the 
Hearst  organization  with  Cuneo 
Press.  Inc.,  were  the  toughest  here 
on  the  Coast.  The  problem  was 
to  provide  adequate  housing  to  in¬ 
stall  presses  and  to  produce  in 
time  for  the  mid-May  national 
start  of  the  magazine. 

“But  this  is  a  big  organization, 
and  when  we  get  going,  we  go,” 
said  Milo  Preston,  Coast  manager 
of  Pacific  Neo  Gravure  Co.,  a  Cu¬ 
neo  subsidiary.  “This  operation 
now  is  like  Chicago  and  New 
York — continuous  production.” 

“Just  look  at  the  ads  and  note 
the  difference,”  suggested  Mr. 
Preston,  as  he  proferred  the  old 
and  new  American  Weekly  for  a 
study  in  contrasts. 

■ 

Chicago  Typos  O.K. 

$6  Weekly  Raise 

Chicago — Members  of  Chicago 
Typographical  Union  have  voted 
here  to  accept  a  $6-a-week  raise 
as  part  of  a  new  two-year  contract 
approved  by  the  local  union.  The 
vote  was  420  to  196. 

The  new  contract,  which  had 
been  approved  by  the  Executive 
Council  of  International  Typo¬ 
graphical  Union,  contained  the 
'  provision  that  Chicago  newspaper 
publishers  had  no  intention  of  us¬ 
ing  Teletvpesetter  tape  produced 
outside  their  own  plants.  The 
question  of  tape  furnished  by  press 
t  associations  can  be  opened  for  ne¬ 
gotiation  at  the  same  time  the 
contract  may  be  reopened  for  wage 
discussions,  Jan.  15,  1953.  The 
'  contract  runs  to  Jan.  15,  1954. 

■  Under  the  new  scale,  Chicago 
'  newspaper  printers  will  receive 

-  $106  for  a  36'^-hour  work -week 
*  on  the  day  shift.  Printers  on  the 
‘  second  shift  would  get  $111.50 
‘  for  36'/i  hours  and  the  same  on 
'  the  third  shift  for  30  hours. 

■ 

;  Art  Director  Dies 

5  Pittsburgh — Earl  E.  McClure, 

-  63,  art  director  of  the  Pittsburgh 
5  Post-Gazette  for  24  years,  died 
1  April  9  of  a  heart  attack.  Mr. 
:  McClure  worked  on  the  Cleve- 
,  land  (Ohio)  Plain  Dealer  prior  to 

World  War  1. 


10  copies  ot  the  %  i 

pears  May  It.  Elkhart  Tlllth 

■ancisco  Exami-  Jg  Takeil  Ovei 
ntelUgencer,  and 

By  Jack  Dille 

roblem  * 

leeting  the  pro-  John  F.  (Jack)  Dille,  Jr.,  vict-  i 

set  up  by  the  President  and  general  manager  of 
3n  with  Cuneo  National  Newspaper  Syndicate, 
he  toughest  here  Chicago,  has  acquired  an  interest 
le  problem  was  Truth  Publishing  Co.,  Inc.. 

;e  housing  to  in-  which  owns  and  operates  the  Elk¬ 
in  nrrxtiirp  in  Iturt  (Ind.)  Truth  and  Radio  Sta- 
d-May  national  ‘ion  WTRC,  Elkhart. 

2jne.  Mr.  Dille,  now  in  the  East  for 

3ig  organization.  ASNE  convention  in  Washing¬ 
going.  we  go.’’  ‘o"  ANPA  meeting  in 

,  Coast  manager  New  York,  said  he  will  become 
avure  Co.  a  Cu-  vicepresident,  editor  and  general 
“This  operation  oianager  of  the  Elkhart  enterprix  | 
icago  and  New  June  1. 

production.”  continue  as  vicepresi- 

he  ads  and  note  National,  commuting  fre- 

suggested  Mr.  fluently  to  Chicago  to  remain  ac- 
roferred  the  old  *'''®  syndicate.  ,  .  I 

m  Weekly  for  a  Tom  H.  Keene  editor  of  the 
Truth  since  1918  and  general! 
manager  since  1922,  will  continue , 
as  president  until  Jan.  1,  when  he 
POS  O.K.  will  retire  at  his  own  request  to  , 
Rnicp  ’  an  advisory  capacity.  Mr.  Keene  ^ 
is  a  former  president  of  the  Inland 
bers  of  Chicago  Daily  Press  AsscKiation  and  the 
lion  have  voted  Hoosier  State  Press  Association. 

$6-a-week  raise  Mr.  Dille,  whoso  syndicate  wort 
two-year  contract  has  given  him  long  experience  in 
ocal  union.  The  feature  writing,  editorial  policift 
96.  and  in  editing  copy  as  well  as  in 

ract,  which  had  business  management,  is  returning 
y  the  Executive  to  the  native  state  of  his  grand- 
rnational  Typo-  parents  in  going  to  Indiana  to  live. 

contained  the  He  said  he  contemplates  no  staff  j 
licago  newspaper  changes  in  Elkhart. 

I  intention  of  us-  Robert  C.  Cooper,  sales  man- 
r  tape  produced  ager  of  the  National  Newspaper 
n  plants.  The  Syndicate,  will  assume  additional 
urnished  by  press  duties  in  the  Chicago  headquarters, 
le  opened  for  ne-  Robert  C.  Dille  recently  joined 
same  time  the  jhe  organization  as  promotion 
eopened  for  wage  manager,  after  seven  years  in  the 
15,  1953.  The  advertising  and  sales  promotion 
Ian.  15,  1954.  field. 

V  scale,  Chicago  John  F.  Dille,  founder  and  pres- 
;rs  will  receive  jjent  of  the  syndicate,  will  con- 
-hour  work-week  tinue  as  its  chief  executive. 
Printers  on  the  ■ 

“nH  thP*  JmJ'nn  Maiquette  Award 

ind  the  same  on  •  .  ^  ..  ii-:. 

.r  30  hours.  Milwaukee -  Marque  te  Un 

,  versity  college  of  journalism  w>n 

make  its  1952  By-line  Award 
Digs  April  20  to  Robert  LaBlonde,  Ne» 

lari  E.  McClure,  York,  public  relations  executive 
of  the  Pittsburgh  of  Foote,  Cone  and  Belding  and 
24  years,  died  former  State  Department  consul- 
:art  attack.  Mr.  tant.  The  award  is  made  annually 
1  on  the  Cleve-  to  a  Marquette  journalism  alum- 
n  Dealer  prior  to  nus  who  has  distinguished  himseh 
in  his  field. 
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Three  Accused 
In  $780,000 
Newsprint  Deal 

Three  men  were  held  in  $25,000 
bail  each  this  week  in  what  New 
York  County  District  Attorney 
Frank  S.  Hogan’s  office  called  an 
international  newsprint  swindle 
that  may  have  cost  Japanese  pub¬ 
lishers  $3,000,000.  The  case,  set 
for  hearing  April  17  in  Felony 
Court,  was  adjourned  to  May  8 
pending  arrival  of  papers  from 
Japan. 

Two  of  the  suspects  are  exec- 
i  utives  of  Trans-America  Industries, 
t  Inc.,  515  Madison  Ave.,  New  York. 

!  They  are  Salvatore  Cafiero,  vice- 
president,  41,  of  72  Alpine  Place, 
Arlington,  N.  J.,  and  Maxwell 
Meyers,  president,  42, .  of  2166 
Bronk  Park  East,  Bronx,  N.  Y. 

The  third  man  is  Fred  F. 
Frisch.  27,  of  86-75  Midland  Park¬ 
way.  Jamaica  Estates,  Queens,  who 
described  himself  as  a  part-time 
employe  for  the  North  Woods 
Paper  Co.,  477  Congress  Street, 
Portland,  Ore. 

Although  Harold  O.  N.  Frankel, 
attorney  at  39  Broadway,  New 
York,  who  represented  the  three 
defendants,  argued  that  Mr.  Frisch 
was  only  a  clerk  and  had  been  a 
temporary  employe.  Magistrate 
Eugent  R.  Canudo  set  his  bail  the 
h  same  as  for  Meyers  and  Cafiero. 

I  Complaint  from  Tokyo 

I  Both  Mr.  Meyers  and  Mr.  Ca¬ 
fiero  were  arrested  April  14  after 
a  complaint  had  been  made  to 
Mr.  Hogan's  office  on  behalf  of 
Toho  Bussan  IKaisha,  a  Tokyo 
concern,  which  charged  it  had 
been  bilked  of  $780,000.  The 
funds  had  been  deposited  with  the 
Irving  Trust  Company,  1  Wall 
Street,  to  obtain  newsprint  for 
Japanese  publishers  (E&P,  March 
15,  page  62). 

On  April  15,  Mr.  Frisch  sur¬ 
rendered  at  Mr.  Hogan’s  office  a 
short  time  after  the  others  ap¬ 
peared  in  court. 

The  charges  were  termed  absurd 
and  Mr.  Frankel  said  “this  is  pure¬ 
ly  a  civil  matter.”  He  said  a  civil 
case  is  now  pending  in  Supreme 
Court,  with  the  Japanese  firm, 
Kaisha,  Ltd.,  contending  the  news- 
t  print  received  from  the  Americans 
was  inferior. 

Several  aides  on  the  staff  of 
District  Attorney  Hogan  spent  the 
week  studying  financial  records  of 
Trans-American  Industries  to  de¬ 
termine  the  magnitude  of  the  com¬ 
pany’s  operations. 

Operations  Described 

According  to  Mr.  Hogan,  Cafiero 
returned  last  Summer  to  Japan, 
where  he  had  been  stationed  in 
naval  intelligence  during  the  war, 
and  met  and  married  a  Japanese 
Pri.  Through  her,  he  met  several 
Japanese  newspaper  publishers  in 
need  of  newsprint  and  told  them 
I  he  could  supply  it. 

He  returned  to  this  country,  the 
DA’s  office  said,  with  an  order  for 


FOR  SERVICE  to  the  community, 
Harry  G.  Stoddard  (left),  presi¬ 
dent  of  the  Worcester  (Mass.) 
Telegram  Publishing  Co.,  receives 
the  Isaiah  Thomas  Award  from 
F.  J.  Underwood,  president  of  the 
Advertising  Club  of  Worcester. 


5,500  tons  of  paper  and  letters  ot 
credit  to  the  Irving  Trust  Co.  for 
$780,000  to  be  drawn  against  as 
the  paper  was  shipped. 

The  first  shipment  brought  a 
complaint  from  the  consignee,  the 
export-import  firm  of  Kaisha,  Ltd., 
that  the  newsprint  was  of  varying 
widths,  of  inferior  quality  and 
worth  about  one-third  the  standard 
size  and  quality  promised  under 
the  contract. 

Cafiero  and  Meyers  nevertheless 
continued  to  ship  the  inferior  pa¬ 
per,  according  to  the  District  At¬ 
torney’s  office,  and  presented 
forged  mill  receipts  at  the  bank 
until  they  had  drawn  the  last  of 
the  $780,0(X). 

The  Tokyo  concern  then  sent  a 
pulp  and  paper  expert,  Yasnhiro 
Ishii.  to  New  York  City,  and  he 
filed  a  complaint  with  the  District 
Attorney.  Assistant  District  At¬ 
torney  Douglas  Null  said  that  five 
other  Japanese  firms  said  they  were 
involved  in  the  deal  and  laid  out 
money  for  newsprint  that  brought 
the  total  to  “a  little  less  than  $3,- 
000,000.” 

Several  weeks  ago  Reliance 
Commercial  Enterprises.  Inc., 
which  maintains  an  office  at  74 
Trinity  Place,  New  York,  and 
whose  headquarters  are  in  Manila, 
the  Philippines,  filed  suit  in  Su¬ 
preme  Court,  Manhattan,  for 
$159,468  damages  against  Trans 
America  Industries  for  alleged 
breach  of  warranty  in  the  sale  of 
Kraft  newsprint  paper.  (E&P, 
March  22.  page  10). 

This  week.  Editor  &  Publisher 
learned  that  Breed,  Abbott  &  Mor¬ 
gan,  counsel  for  The  Manila  Times 
Publishing  Co.  and  Reliance  Com¬ 
mercial  Enterprises,  had  secured 
a  writ  of  trusteeship  in  behalf  of 
Reliance  against  Trans-America 
and  North  Woods  Paper  Ltd., 
Portland,  Me.,  to  tie  up  that  op¬ 
eration’s  bank  account. 

A  checkup  in  Portland  disclosed 
that  North  Woods  Paper  Ltd.,  had 
rented  a  small  office  and  the  only 
person  there  was  a  secretary. 

Kunstler  &  Kunstler,  511  Fifth 
Avenue,  New  York,  are  attorneys 
for  Trans-America  Industries. 


Editor  Levels 
Some  Criticism 
At  the  Courts 

Louisville,  Ky. — T  wo  t  o p- 
ranking  judges,  as  well  as  a  group 
of  Ohio  Valley  lawyers,  were 
given  an  editor’s-eye  view  of  the 
courts  during  a  regional  confer¬ 
ence  of  the  American  Bar  Asso¬ 
ciation  here. 

James  S.  Pope,  executive  editor 
of  the  Courier  Journal  and  the 
Louisville  Times,  told  them  the 
courts  should  be  “better  housed, 
better  dressed,  and  better  fed  with 
material  for  juries.” 

The  public’s  opinion  of  courts, 
he  said,  usually  is  formed  from 
judicial  proceedings  in  the  lower 
courts.  And  all  too  often,  he  said, 
the  impression  is  drawn  from  “a 
hubbub  more  congenial  to  a  cock¬ 
tail  party”  than  to  a  court  of  law. 

Mr.  Pope  said  that  many  Amer¬ 
icans  are  ignorant  of  their  court 
system.  This  may  be  traced,  he 
said,  to  public  apathy,  distortion 
of  court  proceedings  by  the  press, 
and  a  tendency  on  the  part  of 
lawyers  and  judges  to  “withdraw 
themselves  ^hind  a  legalistic 
screen." 

Presiding  over  the  forum  at 
which  Mr.  Pope  spoke  were  Boli- 
tha  G.  Laws,  chief  judge  of  United 
States  District  Court.  Washington, 
and  Federal  Judge  Harold  R. 
Medina,  New  York. 

They  approved  the  editor’s  sug¬ 
gestions  and  said  more  opinions 
from  laymen  were  needed  to  im¬ 
prove  court  conditions. 

■ 

Bariord  Made  GM 
Oi  Thomson  Paper 

Vancouver,  B.  C.  —  Ralph  A. 
(Ray)  Barford,  52,  of  Toronto  has 
been  elected  president  and  general 
manager  of  the  News-Herald,  Van¬ 
couver’s  morning  newspaper. 

Mr.  Barford,  onetime  staff  pho¬ 
tographer  with  the  old  Toronto 
World,  formerly  was  publisher  of 
the  Sarnia  (Ont.)  Observer,  and 
general  manager  of  the  Thomson 
Dailies.  Thomson  Co.,  Ltd.,  re¬ 
cently  bought  the  News  -  Herald 
from  the  Vancouver  Sun. 

C.  B.  Delbridge  will  continue  as 
publisher  and  vicepresident  of  the 
News-Herald. 

Mr.  Barford  was  vicepresident 
of  James  Lovick  and  Co.,  Ltd.,  ad¬ 
vertising  agency,  when  elected  to 
the  News-Herald  post  last  week. 

■ 

Enquirer  Group 
Seeks  Outside  Help 

Cincinnati  —  Employes  of  the 
Enquirer,  after  having  pledged 
nearly  $1,000,000  toward  their 
purchase  of  that  newspaper,  are 
now  launching  a  drive  to  obtain 
additional  sums  from  outside 
sources. 

James  H.  Ratliff,  Jr.,  chairman 
of  the  employes  committee,  said 
he  believed  that  $300,0(X)  to  $500,- 
000  will  be  forthcoming. 


PreWi  President  W.  J.  .McCam- 
bridge,  at  left,  is  greeted  by  a 
London  Bobby  outside  the  AP 
office. 

Europe  Found 
Lax  in  Press 
Telegraph  Plans 

William  J.  McCambridge,  presi¬ 
dent  of  Press  Wireless,  Inc.  has 
just  returned  from  an  extensive 
trip  to  Europe  where  he  studied 
press  communications. 

He  discussed  with  officials  of 
the  governments  in  seven  coun¬ 
tries  various  improvements  that 
could  be  made  in  the  transmission 
of  press  traffic  and  possible  means 
of  repeater  operations  to  circum¬ 
vent  atmospheric  interference. 

Mr.  McCambridge  stated  that  in 
no  instance  is  there  the  conscien¬ 
tious  effort  to  expedite  press  traffic 
that  exists  in  this  country. 

“If  the  foreign  communication 
operators  had  the  competitive 
angles  that  abound  in  the  United 
States,  press  transmissions  would 
be  greatly  improved,”  he  said. 
“There  is  a  need  to  demonstrate 
to  the  various  governments  which 
control  and  operate  exclusively  the 
communication  systems  emanating 
from  their  countries  that  an  eco¬ 
nomic  efficient  press  communica¬ 
tion  service  would  bring  its  re¬ 
ward  in  good  will  throughout  the 
world.” 


Easter  Parade 
In  HOP  Color 

Chicago — In  order  to  beat  the 
Weather  Man  the  Chicago  Tri¬ 
bune  devised  a  new  type  of  color 
coverage  of  the  local  Easter  Pa¬ 
rade.  Don  Maxwell,  managing 
editor,  and  A.  M.  Kennedy,  Sun¬ 
day  editor,  arranged  for  Margot, 
Tribune  fashion  artist,  to  sketch 
fashionable  Chicagoans  in  advance 
of  Easter  Sunday. 

Bad  weather  often  makes  color 
photography  a  drab  affair.  Tri¬ 
bune  editors  pointed  out.  To  get 
the  predominant  color  note,  the 
Tribune  arranged  for  chic  Chi¬ 
cago  ladies  to  don  their  Easter 
finery  in  advance,  posing  for  the 
Tribune  artist.  As  a  result,  the 
Tribune  had  a  full-page  of  ROP 
color  sketches  of  Chicagoans  in 
their  Easter  clothes  appearing  in 
the  Monday  morning  editions. 
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_  .  The  customary  Tuesday  confer-  luncheon  on  Tuesday.  The  spot- 

Convention  Week  ences  for  executives  from  two  /\P  Js  iCLpinQ  sors  of  this  gala  event,  in  its  17tt 

Cnntinuptl  frnm  naoe  Q  gfoups — circulations  Under  10,000  t5„  i_  ti  o  year,  are  King  Features  Syndicatt 

_ /rom  page  9  circulations  between  10-50,000  BaSeball  RoUtine  Ld  International  News  Servict 

— will  concern  themselves  largely  Wire  service  delivery  of  base-  They  anticipate  an  audience  oi 

A  year  ago,  newsprint  supply  production  expenses.  In  the  ball  routine  by  Teletypesetter  cir-  close  to  2,000  for  the  entertan- 

was  uppermost  m  the  thoughts  of  latter  part  of  the  afternoon  they  cuit  was  started  by  the  Associated  ment  that  will  feature  Broadwai 

t  onvening  publishers.  Pres^tly,  merge  for  a  joint  discussion  Press  with  the  opening  of  the  Ma-  and  television  stars, 

their  chief  worry  is  the  possibility  of  Teletypesetters,  covering  both  jor  League  season  this  week.  Arthur  “Bugs”  Baer  again  wil 

of  an  advance  in  price  above  the  individual  plant  installations  and  The  AP  opened  a  special  wire  perform  as  master  of  ceremonies, 


CAUFI 
J.  A. 


U  S  dollV^^^^  ^  tonumoerot  essential  employes,  journal;  and  J.  Hale  Steinman,  The 

President  P.  M.  Fox  of  St.  Law-  IectileThafrmIS™dudS  fques-  j  Intelligencer-  union 

rence  reported  profits  on  newsprint  tL  as  to  where  additional  sources  ^Itll  un^er  the  IJnitec 

were  materially  reduced  as  a  re-  of  revenue  micht  be  found  u  •  ^  under  50,000,  the  Unitec 

suit  of  increased  costs.  McCahill  PrSides  be  between  per  h( 

The  freight  rate  hike  could  mean  wti  i..  ft,.,  t  ^  a-  Redwood  Baker, 

an  additional  cost  of  $1.80  a  ton  ‘bese  Tuesday  di^ussions  City  (Calif.)  Tribune,  incumbent,  Tribur 

for  some  mills.  and  A.  L.  Alford.  Lewiston  Mr. 

World  in  Balance  manager  (Idaho)  Tribune.  other 

Auu  u  tu  T  .  .•  1  follow  recent  custom  and  Several  membership  applications  naner 

Although  the  International  brief  the  press  after  adjournment  of  newspapers  will  be  acted  upon,  m^at 

Materials  Conference  saw  a  vir-  as  to  the  highlights.  Only  the  it  is  not  certain,  AP  spokesmen  pressn 
tual  balance  in  worldwide  supply  Wednesday  sessions  of  ANPA  are  said,  that  any  action  on  radio-TV  nVws- 
and  demand,  and  thereby  waived  open  to  the  press.  Charles  F.  Me-  membership  will  be  taken  at  this  tracts 
any  emergency  allocations  for  Cahill,  Cleveland  (Ohio)  News,  meeting.  ,niom 

over^as  publishers,  there  was  who  was  elected  president  last  Many  Social  Events  The 

nothing  in  the  latest  ANPA  statis-  year  will  nreside  -r  j  u  •  n  •  r-,  ■  • 

tics  to  indicate  a  slump  in  demand  Past  PreSdent  Edwin  S  Friend- 

for  newsnrint  bv  U  S  newsoaoers  1  \7  v  1  u/  ij  ^  New  York  State,  bar  restrictions  publis 

tor  newsprint  oy  u.  a.  newspapers.  |y  York  World-Telegram  and  will  curtail  some  of  the  social  ac-  Presse 

In  both  February  and  March,  Sun  is  chairman  of  the  Bureau  of 
newsoaoers  have  consumed  more  tivities.  United  Features  Syndi-  Baker, 

newspapers  nave  consumea  more  Advertising  dinner  committee,  ^ate  cancelled  its  receniion  because  manai 
newsprint  than  they  did  in  the  Reservations  for  this  vear’s  event  /lanceiied  its  reception  because  manaj 
same  months  last  vear  The  total  .u  •  j-  .  years  eveni,  ^f  jbe  prohibition  rule.  For  the  culatK 

same  montns  l^t  year,  me  total  the  30th,  indicate  a  usual  sell-out  „ost  nart  however  the  social  cal-  The 

newspaper  usage  in  three  months  attendance  ^  ‘”5 

of  1952  is  1,093,203  tons,  which  The  Sdy  formal  business  set  for  more  elaborate  this  regula 

is  16.696  tons  more  than  in  the  the  AP  memberT  on  S  S'/*??)  ''''''  ^  ""  ted: 

first  quarter  of  1951.  The  factor  reading  of  reports  from  President  Most  -  sou cht  -  after  tickets  of  endins 

counting  most  in  the  balance  Robert  McLean  Philadelohia  sougnt  utter  tickets,  ot  enainf 

picture  is  the  increase  in  produc-  (Pa.)  Evening  Bulletin,  and  from  'be  Banshees  age  of 

tion.  North  American  mills  are  General  Manager  Frank  J.  Starzel, 

73,451  tons  ahead  of  their  record  and  the  election  of  six  directors. 

1951  output  at  this  point.  Under  the  by-laws  revised  in 

Mr.  Ambridge  and  others  have  1942,  barring  more  than  three  con- 
reported  a^  demand^^continuing  at  secutive  three-year  terms,  four 

a  “very  high  level.”  veteran  board  members  must  be 

Thus,  production  cost  gets  pri-  replaced.  Those  retiring  are:  J.  R. 
mary  attention  in  the  ANPA  pro-  Knowland,  Oakland  (Calif.)  Trib- 
gram  with  a  spotlight  focused  on  une,  a  director  since  1924;  Paul 
the  rapidly  expanding  use  of  tape-  Bellamy,  Cleveland  Plain  Dealer; 
composition^  methods.  Coupled  Arthur  Hays  Sulzberger,  New 
with  this  is  the  general  trend  York  Times,  and  James  E.  Chap- 
toward  cost-saving  in  the  me-  pgU^  Birmingham  (Ala.)  News. 
chanical  departments,  aided  by  the  Five  directors  are  to  be  chosen 
ANPA’s  own  research  program  from  this  list  of  nominees:  Ben- 
now  in  its  fourth  full  year.  jamin  M.  McKelway,  Washington 

Movie  on  Research  (£)_  g.)  Evening  Star,  incumbent; 

A  promised  highlight  of  the  Harold  A.  Fitzgerald,  Pontiac 
Wednesday  morning  session  is  a  (Mich.)  Daily  Press,  who  is  first 
colored  motion  picture  report  on  vicepresident;  W.  H.  Cowles,  Spo- 
the  work  at  the  ANPA  Labora-  kane  (Wash.)  Spokesman-Review, 
tories  at  Easton,  Pa.,  with  narra-  second  vicepresident;  Nathaniel  R. 
tion  by  C.  M.  Flint,  director  of  Howard,  Cleveland  News;  Carl  P. 
research.  Slane,  Peoria  (Ill.)  Star. 
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ADVERTISING  AGENCIES  Charged  at  otir  National  Classified  rate 
less  commission.  (Inquire  for  rates.) 
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Welcome  Publishers! 

If  you  have  need  of  quali¬ 
fied  personnel — many  of  our 
boxholders  In  current  issues 
have  given  permission  to  dis¬ 
close  their  identities  .  .  . 

See  me  at  our  booth  at 
convention  Headquarters 
E.  Kolojay. 
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Newgpapcr  Brokers 

DAILIES  OR  WEEKLIES 

Ray  £.  Mohler  k  Associates 

Boston  BI^.  Denver,  Oolo. 

[-ioR  better  newspaper  properties, 
hfiood  selection  dailiee,  weeklies. 

C  ODETT  k  ODETT,  Broker* 
pf.  0.  Box  527,  San  Fernando,  Oalif. 

fcAUFORNIA  DAILIES,  WEEKLIES 
-'  J.  A.  'Snyder,  3570  Frances  Avenue 
[  Venice,  California. 

■44  LET  ME  help  you  find  a  sound 
-icpcrlv  in  the  west.  .Arthur  W. 
etrpes.  625  Market  St.,  San  Francisco 

5  fslifornia. 

POR  8i  YBARS — We  have  dealt  in 
jaothinf  but  newspapers.  Nation  wide. 

service  to  both  buyer  and 

fuller.  _ _ 

LEN  FEIGHNER  AGENCY 

Box  142  Mt.  Pleasant,  Michigan 

1  OWN  A  NEWSPAPER 

j  OX  Paedfle  Coast  where  bnsiness  and 
climate  are  goodi 

J.  R.  GABBERT 

1  M7  Orange,  Riverside,  Calif. 

MID  WEST  NEWSPAPERS 
Herman  H.  Koeh 

’  1(10  Nebraska  St.  Sioux  City,  Iowa 

'  HAT  BROTHERS,  Binghamton,  N.  Y. 

‘  btsbliihed  1914.  Newspapers  bought 
ud  told  without  publicity. 

Newspaper  Appraisers 

Psblithing  and  Printing  Plants 
STANDARD  APPRAISAL  OO. 

6  Church  Street 

New  York,  N.  Y. 

NEWSPAPER  VALUATIONS 

Tax  and  all  other  purposes. 

1  A.  S.  VAN  BENTHUYSBN 
‘  US  Ocesn  Avenue,  Brooklyn.  N.  Y. 

Appraisers — Liqnidatora 
PRINTCKAFT  REPRHlSENTATrVES 
Broadway,  New  York  7,  N.  Y. 

NEW.SPAPER  APPRAISALS 

MAY  BROTHERS 
Binghamton,  New  York 

Newspaper  Coansclors 

flXANCING,  consolidations,  sales,  ap- 
prsiitli,  studies,  nublie  relations,  in- 
'Mtigstions.  P.  ’T.  Hines,  Publishers 
Service,  Box  3132,  Greensboro,  N.  0. 

Publications  for  Sale 

be  at  Roosevelt  Hotel,  N.  T. 
^pril  2ijt  to  24th,  inclnsive.  Will 
•ecept  appointments  there. 

dailies  in  Million  Dollar  class, 
ezclnsive  and  unopposed.  You 
wonld  inveetigate  these  properties. 

H.  Glover,  Ventura,  Calif. 


YORK  STATE  county  seat  ABC 
|T**'^**hly  Democratic  tabloid,  con- 
wtsnt  prize  winner,  completely 
pupped  baok-ehop;  7-room  home; 

camp;  f»5,000  with  915,000 
I.  bank  reference  when  writ- 

to  Bo*  1434.  Editor  A  Publisher. 


ANNOUNCEMENTS 
Publications  for  Sale 


COUNTY  SEAT  DAILY 
and  WEEKLY 

In  Illinois  Kor  <Sale 

BUYER  can  get  both  papers,  consoli¬ 
date  and  have  entire  Held  to  himself. 

GROWING  farm  trade  and  industrial 
community  in  4,000-5,000  class. 

REQUIRES  $1.5,000  down  payment. 

LARRY  TOWE  AGENCY 

1807  S.  Shore  Holland,  Mich. 

WASHUnTiToIT :~idenr  weekly G^od 
shop.  Grossing  $40,000.  No  competi¬ 
tion.  $20,000  down  handles.  Jack  L. 
Stoll  Se  Associates,  4958  Melrose  Ave., 
Lios  Angeles  29,  California. 

WESTERN  PBNNSYL,V.V.Nr.n\^BK- 
LY — excinsive  field,  published  in  mod¬ 
ern  plant.  Gross  $75,000,  net  $15,000. 
Equipment  includes  2  linos.  Duplex 
press,  other  necessary  equipment. 
Priced  below  gross.  $15,000  cash  re- 
quired.  Box  1504,  Editor  &  Publisher. 
NEW  YORK — The  hi-weekly  you’ve 
dreamed  about  located  in  a  progreaaiva 
wealthy  Wostcheater  County  (H.  Y.) 
community.  Oircnlation  4,500;  103 

regular  advertisers;  open  rate  $2  per 
inch.  Terrific  reader  acceptance.  Rea¬ 
son  for  selling:  moving  south  for 
health.  Inquire  Mrs.  Bennett,  25 
Meadow  Ave.,  Bronxville,  New  York. 
Phone  BronxriUe  2-4348. 


Publkatious  Wanted 


OUR  BUYER  HAS  $200,000  to  pay 
down  on  large  midwest  daily.  Bailey- 
Krehbiel  Newspaper  Service,  Bo*  396, 
Salina,  Kansas. 

S.MAli,  D.ilLY  OR'WEEKbY — ^With 
shop  and  radio  affiliate — Prefer  North¬ 
ern  Ohio— or  central  states.  Box  1506, 
Editor  &  Pnblisher. 


Busineaa  Opportunities 

PARTNERSHIP  wanted  with  printer. 
Replies  confidential.  D.  Ornsteen, 

1609  8.  Adams.  Peoria.  Illinois. _ 

SMALL  DAILY  Publisher  who  want! 
to  keep  minority  interest  and  salary 
yet  virtually  retire  will  be  interested 
in  sale  to  suceesefnl  pablisher,  45, 
who  will  preserve  traditions  yet  bring 
new  energy  to  business.  Available  for 
disenstion  during  ANPA.  Box  1301, 
Editor  A  Publisher. 


Books — Literature 


ATTENTION  LADIES.  America  needs 
a  “Woman  Vice-President”.  Send 
for  booklet.  2.5<-  postpaid.  “A  Plenti¬ 
ful  Harvest”  and  learn  the  reason. 
Clarence  Jenior.  G.  P.  O.  Bo*  301. 
New  York,  \.  T. 


Business  Notices 


THE  EAST  SIDE  ECHO 

14  K.  2'3rd  Street.  Yorlc 

OR»*ffon  4*H208 
SiihHcription  rate  1  year  $2. 

Kor  Wtterment  of  <*oinmunity  life. 


PromotkMi  Services 


HOW  TO  INCREASE  YOUR 
CLASSIFIED  PROFIT 

Classified  advertising  can  become 
YOUR  paper’s  most  profitable  linage. 
To  speed  it  along  the  up-grade,  pro¬ 
vide  your  Want  Ad  department  with 
Tested  Want  Ad  Selling  plans,  tbs 
Howard  Parish  Service. 

Each  month’s  release  brings  yon  a 
wealth  of  timely  ideas,  ready-to-sell 
campaigns,  promotion  aids  and  other 
linage -a  timnlatora. 

Don’t  needlessly  lose  another  day’a 
extra  Classified  linage  and  revenue. 
Write  for  quotation  and  sample  istne 
of  TTie  Want  Ad  Service  that  Makes 
Yon  More  Money  NOW. 

Tested  Want  Ad  Selling  Plans 
Box  126,  NW.  Branch,  Miami  47,  Fla. 


ANNOUNCEMENTS 
_ Promotion  Services _ 

TELEVISICN  AND  RADIC 
CCLUMN 

A  Circulation  Builder  I  Reviews  and 
Previews  in  weekly  series.  Station 
and  Network  contacts  on  aU  the  big 
shows.  3  years  television  writi^  ex¬ 
perience.  Samples.  Box  1422,  Editor 
A  Publisher. 


ARE  YOU  GETTING  YOL  K  SH.ARE 
OP  FREE  PUBLICITY  !  The  1952 
Edition  of  the  Publicity  Directory  is 
Ready!  Lists  over  2,000  Consumer,  ' 
Farm  and  Business-Trade  Publications  I 
with  FREE  Editorial  Policies.  Increase  I 
your  circulation  with  FREE  Publicity. 
FREE  5-DAY  EXAMINATION! 

Publicity  Advertising.  1501KA  Trails 
End,  Kalamazoo,  Michigan. 


W—ted  to  Buy 


Cash  For  Due  Bills 

Hotels,  RR,  AirliuM,  Ships,  ate. 
G.  Firestone,  1440  Broadway,  N.  T.  0 


Prew  Engfaiccra 


NATIONAL  PRINTING  EQUIPMENT 
Oo.,  Printing  Machinery,  Dismantled 
— moved — erected.  Ridgewood,  New 
Jereoy.  RI  6-4252. _ 

E.  P.  WALLMAN  A  OO. 
Machinists,  Movers,  Erectors,  Repairs, 
Maintenance,  Erections,  all  types  of 
presses.  Coast  to  Coast. 

Tel.  8-4>104,  975  N.  Chnreh  Street 
Rockford, _ Illinoia 


CENTRE-AMMON  CO.,  Inc.; 

(Div.  of  Centre  Tracking  Oo.,  Inc.)  j 
Machinists  —  Riggers  —  Hauling  ' 
For  the  Allied  Printing  Trades.  | 

Dismantling  -  Moving  •  Erecting 
Single  Machines  or  Entire  Plants. 
LOCAL  AND  LONG  DISTANCE 

576  Waohington  St.,  N.  Y.  14.  N.  Y  i 
PHONE  WATKINS  4^010 


LOYAL  S.  DIXON  CO.  i 

NEWSPAPER  PRESS  ERECTORS  ' 
Dismantling — 'Moving — Erecting 
Newspaper  Conveyor  Installationa 
Service  Nationwide 

11164  Satieoy  St.,  ^n  Valley,  Calif 
_ SUnset  1-4575 _  , 

MACHINISTS  —  Dismantling,  moving,  I 
assembling,  entire  newspaper  plants. 
Repairs,  maintenance,  service  nation  ' 
wide.  I 

LORENZ  PRINTING  | 
MACHINE  CO.,  INC.  ; 

3626 — 31  St.,  Long  Island  City  1,  N.Y 
_ STillwell  6-0098-0099  I 


Maintenance,  Service,  Repairs,  Erection  i 
SAM  8.  PUNTOLILAO 
311  Lincoln  Ave..  Lyndhnrst,  N.  J  i 
SPECIAUZINO  in  Duplex  and 
_  Goss  Flat-Bed  Webs 

MAS9N-MOORE-TRACY,'’in^ 
Printing  Press  Engineers 
Machinists  and  Movers  , 
Web,  Offset,  Flat  Bed  Experts ! 

We  will  move,  erect  or  repair  presses  , 
ANYWHERE  | 

28  East  4th  St..  New  York  3.  N.  Y  | 
Phone  spring  7-1740  i 


“PRESS  DIS.MANTLING  AND 
ERECTING” 

Factory  Trained  Erectors 
Travel  .Inywhere  A.  Kolbe 

2814  Short  St.,  Chicago  8,  Illinois 


MACHINERY  and  SUPPLIES 
Binders — Files 


O.  J.  FORMAN  OO. 
NEWSFILE  Binders  —  Monmonth,  III.  | 
CUSTOM  BUILT  —  GUARANTEED  I 


ROUTE  BOOK  COVERS 
NEWSPAPER  FILES 
Fit  any  sise  newspaper. 
Mannfaetnred  by 

HAARVIG  LOOSE  LEAF  DEVTOBS 
1822  N.  Kedvale  Ave.  Chicago  89.  IH.  ' 


1952 


editor  <5,  PUBLISHER  for  April  19.  1952 
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MACHINERY  and  SUPPLIES 
Newsprint 


We  Have 

Large  Tonnage 

of 

.  STANDARD  CANADIAN 
AND  AMERICAN 

NEWSPRINT 
in'  any  size  rolls. 

Available 

for 

immediate  Shipment, 
and  fur 

eontinuous  Deliveries 
■luring  1952,  directly 
from  mills. 

AT 

NEW  LOW  PRICES! 

Our  prices  have  no 
i-iiiti|H-titiun  cnnsiilering  uniformity  and 
ilep.-ndability  of  deliveries. 

Please  phone: 

ORegon  9-3870 
MR.  ALFRED  HORN 


Canadian  Newsprint 
Supply  Co. 

18  E.  41  St..  New  York.  Y. 


NEWSPRINT  WAHTED 
.ROLLS,  Sheets.  Any  Sise.  AU  tyM 
Print  Papers.  ALgonqnin  4-8729.  N.Y. 
ONE  of  N.  Y.’s  largest  convertera 
offers  neweprint.  S.  B.  Behrens  $  Oo., 
116  Onderdonk  Ave.,  Brooklyn.  Phone 
Evergreen  6-0505. 


NEWSPRINT  FOR  SAUB 

DE-INKED  newsprint  of  improved 
quality  in  rolla  of  any  sise  available 
in  carload  lots.  Samples  on  request. 

GARY  PAPER  MILLS,  INC. 
'Third  and  Hendricks  Street 
Gary,  Indiana 


newsprint  paper  in  eheets  and 
rolls.  Very  fast  delivery  at  lowest 
prices.  Box  1417.  Editor  A  Publisher. 

FOR  LOW  PRICE 

AND  finest  quality  new.sprint.  Call 
East  We.st  Trading  Corporation.  79 
Wall  Street,  New  York  5,  New  York. 
H.Anover  2-0165. _ 

AMERICAN  STANDARD 
WHITE  NEWSPRINT 

-Available  in  any  size 
ROLLS  OR  SHEETS 
Ilomestie  or  Export 

Regular  soun-e  of  supply.  Prompt  ship¬ 
ment.  Si>ot  or  long  term  tonnage  avail¬ 
able.  Box  1536,  Editor  Sc  Publisher. 

NEWSPRINT,  Dissolving  Pulp, 
Bleached  and  Unbleached  Sulphite, 
Wastepaper  available,  also  mill  con¬ 
tract  supply.  UNIVERSAL  PAPER 
CO..  147  W.  42nd  St.,  N.  Y.,  N.  Y. 
Phone  BR  9-0380— Cable  ‘‘iinilcompy” 

STANDARD  NEWSPRINT.  Rolls  — 
sheets.  All  sises.  AU  types  printing 
papers.  Have  35*.  52  54*.  70*.  80* 
diameter.  Box  158,  Editor  k  Pnblisher. 


CLASSIFIED  SECTION 

See  preceding  page 
for  schednle  of  rates,  policies,  etc. 
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MACHINFRY  and  SUPPLIES 


Newsprint 


JEFFERSON  BAY  CORP 

60  East  42ncl  Street 
Murray  Hill  2-6757 
NEWSPRINT  AVAILABLE 


at 


LOWEST  CURRENT  PRICES 


Composing  Room 


BEHER  BUYS  THAN 
EVER  BEFORE! 


MACHINERY  and  SUPPLIES 


Composing  Room 


LIXOTTPES  and  Intertn>M,  ModeU 
S,  8,  14,  28.  IntertTpei  B — O— 08M. 
thoroughly  robuilt,  also  many  good 
used  maehinM  arailable  attractirely 
priced.  Eight  page  Goss  Comet.  North 
em  Machine  Works,  823  North  Fonrtb 
St.,  Philadelphia  0,  Pennsylrania. 


GET  OFF  THE  SPOT 


TELETYPE -equipped  Hi-Speed  Inter- 
type.  Brand  new — still  in  crate.  Also 
multiface  perforator.  Immediate  de¬ 
livery.  Box  1323,  Editor  &  Publisher. 


MACHINERY  and  SUPPLIES 


Press  Room 


NO 


BEN  SHULMAN  ASSOCIATES 


does  not  have  a  suite 
at  the  Waldorf  this  year, 


BUT. 


BUY  from  G.  S.  LORING 
NOW  AND  SAVE! 


2.50 


4.00 


75.00 


150.00 


60.00 


20.00 


2.80 


1  Elrod  gas  monomelt  Kebuilt 

&  Rednished  $250.00 

20  DC  220  volt  resistance  coils 

F  3084  eaeli 

21  Magnet  switch  coils  F  2273 

DC  each 

2  Emerson  motors  AC  550  volt 

'3  phase  each 

1  42-em  gas  Linotype  pot  with 
governor 

5  30-em  gas  Intertype  pots 

each 

1  Electric  Tork  time  switch, 
motor  driven 

3  W'ood  full  font  matrix  trays. 

New  each 

6  Drawer  steel  matrix  sorts 
storage  cabinets,  New  each 

8  Drawer  steel  matrix  sorts 
storage  cabinets.  New  each 
1  Mold  cooling  air  blower  110 
volt  AO.  New 
Operators  chairs,  adjustable 
New  each 

Used  Linotype  regular  mold 
liners  each 

Used  Intertype  regular  mold 
liners  each 

Used  Linotype  recessed 
mold  liners  each 

Used  Linotype  Head  Letter 
mold  liners  each 

1  Reed  magazine  rack 


7  FONTS  teletypesetter  unit  mats, 
font  No.  2268.  8  pt.  Regal  No.  2  with 
bold  face,  128  unit  count.  Good  shape, 
full  fonts. 

QUANTITY  of  new  sorts  for  above 
fonts,  available  in  (Approximately 
2,000)  practically  all  channels,  18c 
each.  Box  1339,  Editor  &  Publisher. 


TWO  15  DRAWER  flat  top  Lndlow 
cabinets  with  19  cases.  Also  nine  fonts 
of  Ludlow  mats  in  excellent  condi¬ 
tion:  18,  24  p^t.  Caslon  Bold;  30,  36, 
48  pt.  Chelt  Bold  condensed;  18,  24, 
30  pt.  Ohelt  Light;  48  pt.  Chelt  Bold 
Italic.  Priced  at  about  one  half  new 
cost.  Write  for  specimen  sheet  and 
low  prices.  Midland  Daily  News,  Mid¬ 
land,  Michigan. 


Photo-Engraving  Equipment 


24.00 


30.00 


90.00 


COMPLETE 

PHOTO  ENGRAVING 
DEPARTMENT 


we  do 

invite  you  to  visit  our  offices  at  5th 
Ave.  and  42nd  St.  to  discuss  your 
press  and  equipment  problems. 


Some  of  the  presses  NOW  available: 


6  Unit  Hoe  —  21154" 

4  Unit  Scott  —  2i2%* 

3  Unit  Hoe  —  22 
40  Pg.  Hoe  Simplex 
2  Unit  Hoe  or  Scott 
24  Pg.  Hoe  Single-width — 23-9/16" 
24  Pg.  tab.  Rotogravure — 2154" 

16  Pg.  Duplex  Tubular 
8  Pg.  Duplex  Flatbed,  AB 


BEN  SHULMAN  ASSOCIATES 


500  Fifth  Ave.,  New  York  18,  N.  Y. 
Phone:  BRyant  9-1132 


OP  THE  Former  SOUTHWEST 
CITIZEN 

In  Lake  Charles,  Louisiana 


ALL  Chemeo  —  254  year  old  equip¬ 
ment  with  the  exception  of  the  camera 
which  was  on  lease. 


26.50 


BEN  SHULMAN  ASSOCIATES 

500  5th  Ave.,  N.  Y.  Ph.  BR  9-1132 


FOR  'SALE:  24-Page  Hoe  Web  Press, 
2  plates  wide,  23-9/16"  sheet  cut, 
suitable  for  straight  newapaper  or  tab¬ 
loid  work,  with  %  pg.  folder,  complete 
Stereo,  equipment  and  A.O.  Motors. 
Available  now.  (Can  also  be  offered  as 
a  16^age  pressL  Box  1130,  Editor  A 
Publisher. 


1.25 


1.25 


2.00 


3.50 

75.00 


EVERY  PIECE  OF  EQUIPMENT 
IS  A  FIRST  CLASS  BUY! 


WRITE  hXlR  OUR  LATEST 
INVENTORY  LIST 


G.  S.  LORING  CO. 

575  Atlantic  Ave.  Boston,  Mass. 
Liberty  2-0876 


Press  Room 


DUPLEX 
5  UNIT  PRESS 


HOE 

5  UNIT  PRESS 


LENGTH  cut-off  23-9/16" 

5—16  PAGE  Balcony  type  units 
Rubber  Rollers,  Ink  Pampa 
Substructure  with  Roll  Stands 
2— C-H-Oonveyors,  1  double  Polder 
2 — AC  Motor  Drives  Full  Automatic 


STEP  UP  PRODUCTION!  Replace 
blurred  keyboard  letters  with  Mc¬ 
Kinley’s  Acetate  Letters.  Complete 
Set.  including  foreign  accents.  189 
characters.  $3.00  complete.  H.  S.  Mc¬ 
Kinley,  P.  O.  Box  325.  Anderson, 
Indiana. 


For  further  information  write 

JOHN  GRIFFITHS  CO.,  Inc. 

11  West  42nd  St.,  New  York  36,  N.  Y 


Plus  Color  Cylinder 


LENGTH  cut-off  22  51".  Double  folder, 
rubber  rollers.  125  H.P.  and  60  H.P. 
driving  motors,  control  panels,  spare 
armatures,  extra  gears,  etc.  Pres.s  in 
excellent  operating  condition ;  being 
used  daily  in  our  plant.  Available  in  3 
months. 


Lancaster  Newspapers,  Inc. 


4  GOSS  UNITS 


PAPER  rolls  on  each  end,  folder  in 
center,  23  9/16’  cut-off.  AC  drive. 


GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho 


MODEL  8  LINOTYPE,  late  style,  im¬ 
proved  with  3  McNamara  magazine 
frames,  gas  monomelt  and  pot.  or  elec¬ 
tric  pot;  used  daily. 

GANER  LINOTYPE  CRAFTSMEN 
305  E.  4.5th  St..  New  York  17,  N.  Y. 


HOE  32  PAGE  ROTARY  PRESS 
COLOR  deck,  reversible  cylinders, 
double  newspaper  folder,  54  psge  mail 
folder,  length  cut-off  2i2)4".  7/16" 
plates,  metal  furnace,  easting  box,  and 
plate  finisher. 

JOHN  GRIFFITHS  00.,  INO. 

II  West  42nd  St.,  New  York  36,  N.  Y. 


Telephone  5251 


Lancaster,  Pa. 


•Mr.  Detwiler 


MACHINERY  and  SUPPLIES 


Press  Kuum 


USED 

GOSS-DUPLEX 

PRESSES 


Excellent  Selection 
Semi-cylindrical 
Tubular,  Flat  Bed  Presses 


THE  GOSS 
PRINTING  PRESS  CO. 


Ii535  S.  Paulina  Street 
Chicago  8,  Illinois 


Stereotype 


MAC 


eCOJ 

eMli 

sHA 

sPAJ 


Off! 


71  Beel 


WANT 
balsr  F 
motor  i 
cyps  sq 
IIP,  E( 
WANTI 
folder  f 


GOOD  VALUES  — GOOD  SAVINSS 


154  TO  7-Ton  Hoe  Metal  Pot. 

SCOTT  Heavy  Duty  Dry  Mat  Roller. 

CLAYBOURN  full  page  Flat  Shster 

No.  23  V’ANDERCtXlK  Power  Proof 
Press. 

MODEL  325-G  VAjNDERCOOK.  il 
most  new. 

WBSEL  heavy  duty  electric  gsllej 
proof  press. 

HOE  flat  and  curved  plate  routen. 

CURVED  Shavers  and  Castiiq 
Boxes. 

HOE  double  matrix  drying  table 

24  AND  48  PG.  HOE  Newspiper 
Presses. 

NEW  HALL  page  form  tables — slit 
6  and  8  ft.  steel  Make-up  Tablet 

••DURAL"  Light  Weight  Steree 
Chases. 

(Ask  for  current  bulletin) 


THOMAS  W.  HALL  CO..  INC. 
120  W.  42nd  St.,  New  York  18,  N.  I. 
(Plant  at  Stamford,  Conn.) 


WOOD  Double  Junior  Autoplates  tad 
Wood  Autoshaver  for  22%  inch  Piste, 
with  8-Ton  AC  Electric  Furnace. 


WOOD  Double  Automatic  .\utoplste 
and  two  Wood  Autoshavers  for  23-9/H 
inch  plates,  with  10-Ton  AC  Elettrit 
Metal  PXimace. 


WOOD  Single  Automatic  Autoplste  ssd 
Wood  Autoshaver  for  23-9/16  iieb 
plates,  with  8-Ton  Gas  Metal  Fiimsce. 


WOOD  Color  Plate  Pre-Register  Ms- 
rhine  for  23-'9/16  inch  plates.  Ne» 
Condition. 


2  C.  H.  conveyors.  Pony  autoplate, 
8.700  lb.  Goss  metal  furnace,  9  G.  E. 
immersion  units,  attached  roll  re- 
winder. 


LATHE — Model  A  Serial  No.  644-R.  9' 
Smith  Bend  Precision  Bench  Lathe, 
12-8peed  drive,  quick  change  gesr, 
belt  drive  to  spindle.  Practically  new, 
all  aecessories  included,  except  bench. 
Only  $500.  Box  1840,  Editor  ft  Pub 
lisher. 


NINETY  PER  CENT  of  North  Carolina 
daily  newspapers  are  using  L.  ft  B. 
Heavy  Duty  Newspaper  Turtles.  They 
are  sold  all  over  the  United  States. 
TTie  price  $68.50  to  $79.50.  The  qual¬ 
ity — none  better  on  the  market.  Write  1 
for  circular  giving  complete  informa-  ! 
tion.  L.  &  B.  Sales  (Company,  Box 
560,  Elkin,  North  Carolina. 


16  PAGE  HOE  seml-cylindrieal  press 
with  melting  pot,  casting  box,  plate 
shaver,  and  tail  entter.  Jnst  the  equip¬ 
ment  for  the  publisher  who  has  out¬ 
grown  a  flat  bed.  The  Eureka  News- 
I  papers,  Inc.,  Eureka,  Calif.  During 
ANPA  Convention  contact  Don 
O' Kane,  publisher,  at  Hotel  Barclay. 


VANDEROOOK  full  page  proof  press, 
model  25,  excellent  condition.  Box 
1357,  Editor  ft  Pablisher. 


HOE  48  PAGE  press  with  color  cylin¬ 
der,  22)4"  cut-off,  can  be  used  as  32 
page,  casting  equipment,  AO  drive. 
$7,500  cash.  Box  1448,  Editor  ft 
Publisher. 


FOR  SALE — Miller  major  aimpltlx 
press  No.  83;  completely  automatic: 
sheet  size  12  by  15  to  27  by  40: 
speed  range  2,000  to  3,600;  5  H.P. 
Variable  speed  motor;  Pump  154  H.P 
ennstant  speed  motor.  Used  very  little 
Must  move  in  60  days. 

THE  JEFFERSONIAN 
Towson  4,  Maryland 


BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave.,  New  York  18,  N.  T 


FOR  SALE:  Hammond  1  B  Mat  Roll 
er,  24x14.  with  scorcher,  mat  box,  pul' 
blanket.  $100.  Spirit  Publishing  Cob 
pany,  Punxsutawney,  Pennsylvsnit, 


DIRE  CTO  MAT 
vacuum  casting  box,  5  col. 
HAMMOND  Ea.syKaater 
800-lb.  gas  furnace  with 
electric  controla 
ERNE.ST  PAYNE  OORPOR.\TION' 
82  Beckman  St.  New  York  38,  N. 


8-COLUMN  Hammond  Easyksstef. 
manual  flat  caster,  complete  with  sMu 
sticks.  Practically  new.  Perfect  eonji- 
tion.  $600.  Everett  Daily  HsrsW. 
Everett,  Washington. 


CASTING  BOX.  254  ton  metsi  pot 
pump,  oil  burner,  thermostatic  control. 
Box  1338,  Editor  ft  Publisher. 


FORM-O-SOORCH  Model  S.  serial 
452,  Rotary  Scorcher  for  tnbuW 
plates.  220  volts.  Box  1337,  Editor 
Publisher. 


FOR  iSALE — Duplex  Standard  Tubular 
Plate  Press — 2-1  model — originally  24 
pages  but  four  units  have  been  re¬ 
moved  leaving  two  units  in  long  frame 
with  folder.  Will  sell  as  eight  page 
press  or  units  and  folder  separately. 
Box  1509,  Editor  &  Publisher. 


FOR  SALE:  8-Page  Duplex  Flat-bed; 
only  three  years  old,  being  replaced  by 
Rotary.  Box  1.527.  Editor  &  Publisher. 


COMPLETE  SET  stereotype  msekls 
ery  suitable  for  tubalar  plats  prr* 
Priced  for  quick  removal.  Box  10o4 
Editor  ft  Publisher. 


Wanted  to  Buy 


NEWSPAPEIR  PRESSBiS 
LINOTYPES  —  INTERTYPE8 
OOMPOSINO  ROOM  EQUIPMENT 
PLANT  APPRAISALS  _ 

BEN  SHULMAN  ASSOCIATB 

500  Fifth  Avenue,  New  York  18.  N 


EDITOR  &  PUBLISHER  for  April  19,  1952 
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machinery  and  SUPPLIES 


WANTED 

•COMPLETE  PLANTS 

•  MIEHLE  CYLINDER  PRESSES 

•  HARRIS  OEPSET  PRESSES 
•PAPER  CUTTERS 


Offset  &  Letterpress  Corp. 


71  Beekman  St.,  New  York  38,  N.  Y-. 
KEekman  3-7586 


WANT  IS  UK  34  PAGE  Duplex  Tu- 
boltr  Pro*!,  Went  food  prats  with  AC 
Bowr  equipmeat  and  eomplet*  sterao- 
ijft  (quipmeiit.  Will  intpeet.  Box  Bo, 

no.  Editor  A  PublUher, _ 

WANTED  —  31 H  cut-off  newspaper 
folder  for  Gosa  rotary,  John  H.  Perry, 
jr.  Post  Times,  West  Palm  Beach, 
Florida. 


Wanted  a  O  unit  press  with  two  Sett 
doubi*  folders,  AO  drive.  Box  1118, 
Enter  &  Publisher. 


HELP  WANTED 
Administrative 


DREAM  OPPORTUNITY 
FOR  A  TOP  DRAWER 
YOUNG  BUSINESS  MANAGER 


EXPANDING  newspaper  of  400  em¬ 
ployes  in  one  of  the  most  attractive, 
liTible  cities  in  South,  hat  openinc 
for  experienced  younr  business  man¬ 
lier  able  to  handle  costs,  bndgets  and 
other  business  responsibllitiot. 


THE  opportunity  is  worthy  of  the 
belt.  Applicant  must  have  good  train- 
iit  sad  educational  background — must 
put  a  most  rigid  character  and  integ¬ 
rity  Krutiny  because  of  the  large  re- 
iponiibilities  he  will  handle. 


Box  1346,  Editor  &  Publisher 


OPPORTUNITY  KNOCKS 


HELP  WANTED 


CIrculatHm 


CIRCULATION  MANAGER — Experi¬ 
enced  and  aggressive,  must  be  able  to 
organize  little  merchant  plan  on  new 
puhlication.  The  man  for  this  position 
must  be  capable  to  promote  and  or¬ 
ganize  from  ground  up.  Challenging 
opportunity  for  dependable  man.  State 
experience,  references  in  first  letter. 

Write  Publisher.  Daily  News  Digest, 
Box  1320,  Huntington.  West  Virginia. 


HELP  WANTED 


_  Display  Adveitisiiic 


A 1)  V  ERTI S I  -NG  M  A  N  AG  E  R — Weekly 
seeks  one-man  department.  Excellent 
o|iportunity  for  man  who  can  7>roduce. 
Must  be  hard  worker,  real  salesman. 
Contract  offered  with  ha.se  salary  plus 
commissions  and  regular  salary  in¬ 
creases.  Write  Frank  Adler.  Editor, 
Sali.s'bury  Advertiser.  Salisbury.  Md. 


IHiplav  Advertkiac 


ADVERTISING  MANAGER  Small  New  | 
England  daily.  College  town.  Trade 
center  large  area.  A  chance  to  grow 
with  a  new,  efficient  enterprise  in  one 
of  the  most  attractive  areas  of  the 
U.S.A.  Apply  Box  1314,  Editor  k  Pub¬ 
lisher. 


W.YNTED:  Experienced  .Vdvertising 
Man  for  third  spot.  Nine  thousand  cir¬ 
culation.  Must  be  able  to  make  good 
layouts  for  all  type  accounts.  Perma¬ 
nent  to  capable  man.  Opportunity  for 
advancement.  F’urnisheil  and  unfur¬ 
nished  apartments  uvuilahle — reason¬ 
able  rent.  Few  houses.  Write  experi¬ 
ence.  age,  fajiiily,  salary  expected. 
Florence  Morning  News,  Florence, 
South  Carolina. 


OPPORTUNITY  for  ambitious  ad 
salesman  with  50  year  old,  suburban 
daily.  Must  be  experienced  to  service 
accounts  and  promote  new  business. 
Pleasant  residential  community,  friend¬ 
ly  staff.  News-Hersid,  Willoughby, 
Ohio. 


W.X.N'TED  TWO  live  wire  advertising 
salesmen.  .Must  be  able  to  make  good 
lay-outs  and  write  effective  copy — car 
essential.  Permanent  position  for  the 
right  men.  Address  ini|uiries  stating 
age.  experience  and  references  to — Leo 
.1.  Malone.  Local  Advertising  Manager. 
Wichita  Beacon,  Wichita,  Kansas. 


WANTED:  Display  Advertising  Sales¬ 
man  with  a  minimum  of  three  years 
of  experience  handling  ail  classifica¬ 
tions.  Position  is  permanent  for  per¬ 
sonable,  capable  producer.  Write  or 
wire, 

E.  A.  Schafer, 

Advertising  Director 
Meridian  (Mississippi)  Star 


DISPLAY  SALESMAN  experienced  in 
layouts,  selling,  servicing  retail  ac¬ 
counts.  Eighty-seven  year  old  progres¬ 
sive  daily  in  growing  competitive  com¬ 
munity.  First  opening  in  five  years, 
straight  salary,  vacation,  etc.  State 
experience,  age,  salary  expected.  Give 
two  references  first  letter.  Jno.  Q. 
Lambert,  Natches  Democrat,  Natebes, 
Mississippi. _ 


A  COMPETENT  NEWSPAPERMAN 
who  knows  abont  farming,  likes  farm 
people  and  can  apecisliie  in  writing  and 
editing  a  newspaper  farm  department  baa 
an  excellent  position  awaiting  him  with 
a  live-wire  midwestern  daily.  Fins  ofi- 
portunity,  salary  and  working  condi¬ 
tions  for  the  right  man,  who  can  tackle 
the  challenge  of  building  op  a  farm  de¬ 
partment.  Write  Box  1306,  care  of 
Editor  k  Publisher  giving  fail  details  of 
training,  experience  and  background. 
Require  personal  interview. _ 


BEOAUSE  of  age  brackets  of  other 
krj  members  of  staff,  applicant  shonld 
b«  35  or  less.  Publisher  is  partial  to 
men  who  have  had  training  on  smaller 
mi  middle  sited  newspapers  instead 
<f  exclusive  metropolitan  experience. 


EXPERIENCED  display  salesman  for 
progressive  15.000  A.B.C.  Idaho  daily. 
Opportunity  for  energetic,  reliable 
young  man.  State  age,  experience,  ref¬ 
erences,  and  salary  expected.  Adver¬ 
tising  Manager,  The  Post-Register, 
Idaho  Falls,  Idaho. 


PLEASE  give  all  details  on  bsek- 
inmnd.  Your  application  will  be  kept 
ii  itrietpst  confidence  until  yon  give 
pees  light  to  start  cheeking  yonr 
references. 


STRONG  MID^VEST  evening  and 
Sunday,  30,000  circnlation,  can  use 
experienced  man.  good  layout  and 
copy  essential.  The  man  we  are  look¬ 
ing  for  is  either  the  ad  manager  of  a 
smaller  paper,  or  a  man  on  his  way 
up  who  needs  familiarity  with  s  first- 
class  operation  in  the  middle  bracket 
before  moving  into  big  time.  Write 
fully  including  salary  requirements. 
Box  1451,  Editor  k  Publisher. 


WANTEID — experienced  man  or  Jonr- 
nalism  gradnate  to  take  over  state 
editorship  of  progressiva  midwestern 
afternoon  daily.  Position  entails  su¬ 
pervision  of  kS  correspondents,  copy 

?esding,  head  writing,  origination  of 
eature  stories  and  development  of 
correspondent  service.  Excellent  op¬ 
portunity,  working  conditions  and 
salary.  Write  Box  1307,  care  of  Editor 
k  Piibiiaher,  giving  fnll  details  of 
qualifications.  Personal  interview  es¬ 
sential. 


WANTED — Editor  for  weekly  news¬ 
paper  in  good  city,  achools,  chnrches, 
etc.  Also  must  be  able  to  handle  ad¬ 
vertising  part  time.  Write  Marion 
County  Democrat.  Salem.  Illinois. 


BEGINNER  REPORTER 
JOURNALISM  school  desirable.  East¬ 
ern  daily.  Box  1455,  Editor  k  Pub¬ 
lisher. 


FOR  a  man  in  hix  thirties  who  pos 
t'liM  an  engaging  personality,  a  good 
riucation,  a  fair  amount  of  business 
idministration  experience,  preferably, 
mt  not  necessarily,  in  advertising  or 
(irculstion.  Must  be  able  to  express 
kimielf  well  orally  and  in  writing.  One 
vbo  can  be  a  star  player  and  still  tin- 
demand  the  value  of  teamwork.  One 
viliing  to  start  near  $10,000  and  dem- 
mitrate  that  he  is  worth  more.  There 
>•  s  real  future  with  a  well  known 
irisnization  for  the  man  who  can 
tulify.  Teil  us  your  story.  Box  1.528. 
Witor  *  Publisher. 


ASSISTANT  ADVERTISING  MANA¬ 
GER.  Must  be  promotion  minded  and 
thoroughly  experienced  in  all  phases  of 
advertising.  Good  proposition  for  ap¬ 
plicant  that  qualifies.  Must  be  able  to 
furnish  the  best  of  references.  Write 
Marion  H.  Seaton,  publisher.  Daily 
News  Digest,  Box  1128,  Monroe, 
Louisians. 


Classified  Advertising _ 

^ASSIFIED  ADVERTISING  MAN¬ 
AGER  with  linage  building  talent, 
■tie  or  female.  Must  be  young,  en- 
tmiastic  with  desire  to  advance.  Ssl- 
•fj  open.  Write  M.  D.  Glover,  The 
liter  Lake.  Kslispell.  Montana. _ 


OPPORTUNITY 


for  young  single  draft-exempt  man 
•0*  working  on  street  in  classified 
•ept.  of  a  large  newspaper  to  become 
‘••iitsnt  to  classified  manager.  With 
U'^^ertsl  ambitions.  Midwest  city 
”  25,000 — circulation  17.000.  Selling 
administrative  ability.  Tell  ns 


WANTED  by  Sonthem  Newspaper; 
Advertising  Salesman  experienced  in 
handling  promotions.  State  salary  ex¬ 
pected,  and  give  three  references.  Box 
1464.  Editor  k  Publisher. 
ADVF.RTISING  MANAGER— Must  be 
A-1  in  layout,  ropy,  and  developing 
retail  accounts,  lioth  large  and  small. 
The  man  we  seek  must  he  eoojierative 
and  take  full  responsibility  of  this  de¬ 
partment  on  new  publieatiiin.  State 
exiierience.  referenees  and  salary  ex- 
peeted  in  first  letter. 

Write  Publisher.  Daily  News  Digi-st, 
Box  1620.  Huntington.  West  Virginia. 
HKUAUSK  OF  retirement,  there  will 
be  opening  soon  on  retail  dis)>lay  staff 
of  Miehigan  daily  35,00(1  to  50.000  i-ir- 
eiilatinn.  We  seek  ex|ierieneed  man 
under  3.5  who  is  eooperative.  steady 
and  lias  real  sales  aliility.  Work  in- 
eliides  servieing  established  aeeounts. 
writing  eoiiy,  making  layouts,  selling 
new  aeeoiints.  Starting  salary  com¬ 
mensurate  with  qiialitirations.  Ojipor- 
tiinity  for  advaneement.  .5  day  week, 
jiaid  vaeations  anil  other  employee 
benefits.  Write  in  full,  to  Box  1.534. 
Editor  &  Publisher. 


CORRESPONDENT 


TO  H.VXDLK  editorial  corre¬ 
spondence  with  some  research 
on  a  wide  variety  of  current 
topics. 


G-0()I>  Ojiportunity  for  eolleffe 
trained  woman  24'10  with 
editorial  or  promotion  back- 
eround.  New  York  C'ity  of¬ 
fices.  Salary  open  depending 
upon  experience.  Write  Hox 
Kditor  and  Publisher. 


HELP  WANTED _ _ 


Editorial  _ 


MANAGING  EDlTOR-;-Aggressive,  ex¬ 
perienced  managing  editor  to  take  full 
charge  and  organize  department  on 
new  daily  publication.  Send  complete 
resume,  referenees,  experience  in  first 
letter.  Write  Publisher.  Daily  News 
Digest,  P.  O.  Box  1620,  Huntington, 

West  Virginia. _ _ 

OPENING  ^Sla’y  5  for  news  editor: 
good  opportunity  for  young  man  on 
way  up;  night  side.  Write  managing 
editor.  The  News-Leader,  <Staunton.  Va. 
POLICE  REPORTER  and  Assistant  on 
Wire  Desk.  10,000  circulation  after¬ 
noon  daily  in  progressive  town.  Young 
staff,  good  working  conditions.  Salary 
depending  upon  experience.  If  interest¬ 
ed  send  full  details  to  Box  1529,  Edi¬ 
tor  i-  Publisher. _  _ 

W.ANTED— d’lipy  reader  for  large  mid¬ 
west  metropolitan  morning  n  e  w  s- 
paper.  Will  pay  over  $125.00  for  the 
right,  top,  experienced  man.  Send  full 
details,  references.  Box  1520,  Editor 
&  Publisher.  _ 


HAVE  OPENING  for  young  reporter 
and/or  desk  man.  Prefer  applicant  re¬ 
siding  in  Texas,  Oklahoma  or  Louisi¬ 
ans.  Write  Box  1444,  Editor  k  Pub¬ 
lisher. 


-'-■•‘liiioirauve  auiiiiy.  xcii  us 

*Wttt  yourself  completely  and  salary 
“  ‘Urt.  Box  1410,  Editor  &  Pub 


AND  BONUS  for  second  adver- 
tisinsr  man  in  daily  of  3.100  circula¬ 
tion.  Jim  Green.  Tnde]iendent.  Gallup. 
New  Mexico. 


editor  &  PUBLISHER  lor  April  19,  19.52 


REPORTER  for  city  hall,  court  house. 
Write  experience,  references,  salary 
desired,  availability.  Tribune,  Peru. 
Indiana.  _ 


iSPORTS  reporter-editor  in  midwest 
state.  City  of  25,000  in  area  many 
high  schools  and  college*.  Send  in¬ 
formation  concerning  age,  education 
and  experienee  and  salary  requirement. 
Box  1550,  Editor  &  Publisher. 


Photogniphera 


WANTED  —  Photographer  with  Fair- 
child  experience.  Fumieh  refereneee. 
Trihnne  Herald.  Casper.  Wyoming. _ 


WASHINGTON  DAILY  has  position 
for  younic  nian  with  year**  experience 
in  new'B  photography.  Write  full  de¬ 
tails,  Personnel  Manager,  Washington 
Post,  1515  L  Street  NW,  Washington. 
D.  C. 


PHOTOGRAPHERS — majeasine.  Picto¬ 
rial  material  sought  by  international 
agency  for  feature  and  magaiine 
stories.  Royalty  basis.  W'rite  Box  1-5*30, 
Editor  &  Publisher. 


FromoHon — Public  RgltHona 


CIRCULATION  promotion  man  expe¬ 
rienced  in  newspaper  home  delivery 
to  represent  a  national  newspaper  eir- 
cniation  promotion  firm.  Traveling  re¬ 
quired.  Good  salary  and  opportunity 
for  advancement.  Permanent  poaitlon. 
Include  full  details  and  references  In 
first  letter.  Box  1408,  Editor  k  Pub¬ 
lisher.  _ 


YOUNG  OFFICE  A.SSISTANT.  N.  Y. 
Publicity  Firm.  Use  Dictaphone.  $55. 
Box  1515.  Editor  &  Publisher. 


ASSISTANT  EDITOR,  aggreesive  and 
experienced,  excellent  opportunity  for 
advancement  for  person  that  ran  qual¬ 
ify.  Write  Marion  H.  Seaton,  publisher. 
Daily  News  Digest,  Box  1128,  Monroe, 
Lnnisiana. 


SALESMAN 


to  sell 

Goodyear  Newspaper  Suppliee 
Rollers  —  blankets  —  cutting  rubbers 


Middle  Weet  Territory 


J,  Thomas  McHugh  Co. 

31  East  Georgia  Street 
Indianapolis  4.  Indiana 


500  Fifth  Avenue 
New  York  86.  N.  Y. 


DBSKMAN  REPORTER,  prim.srily  for  I 
eity  editor  duties.  7.000  p.iii.  daily,  ! 
desert  agricultural  cmnniiinily.  Must 
he  ex|>erien<-ed.  fast  on  heads,  rewrite 
I  and  makeup.  Write  fully.  .Folin  Valleau. 
i  Managing  Editor.  Post-Press.  El  Cen 
1  tro,  California. 


SALESMEN — to  sell  comic  strip  fea- 
tnret  at  yonr  convenience.  For  details. 
Box  1230,  Editor  A  PnblUher. 


ADVERTISING  SOLICITOR  for 
ehurrh  pages.  Commission  from  $100 
*0  $500  weekly.  Intemstlonal  Rell- 
rinua  News  Service,  1111  Elizabeth 
Street.  Pasadena  6.  California. 


M.\X AGING  EDITOR  wanted,  daily  in 
East  Texas  town  15-25.000  population. 
Prefer  man  under  2.5  who  recognizes 
importance  local  pictures,  features. 
Paper  has  darkrouiii.  Fairehild.  Tele¬ 
typesetter.  Replies  confidential.  Box 
1543.  Editor  &  I'liblisher. 


Mechaniral 


ROTARY  PRESSMAN  - STEREOTYP 
FR  to  irperate  Oost  16-page  Straight 
line.  Must  he  first  man.  Non-union. 
40'honr  week.  $2.20  seale.  Excellent 
working  conditions  In  Northwest  daily 
shop.  Box  1423,  Editor  k  Publisher. 


\ 


i 


9, 


I?l 
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HELP  WANTED 
Mechanical 


COMPOSING  ROOM  WORKING 
FOREMAN  and  anperintendent.  Mnit 
have  record  subatantiatinc  abilit7  to 
direct  aoch  activitiea.  Needa  educa¬ 
tional  and  mechanical  backponnd  to 
develop  into  future  executive  poaition 
Mnat  be  honest  and  aiwaya  deal  fairly 
with  employees,  at  the  same  time  ar¬ 
ranging  duties  of  each  to  beat  produc¬ 
tive  program.  Modem  equipment  in¬ 
cluding  teletypesetters  on  linecasting 
machines.  Address  Box  1447,  Editor 
&  Publisher,  stating  when  available 
and  giving  references  to  be  held  in 
strictest  confidence. 

IXTKRTVPE  MAOHrXI.ST-OPERAT- 
OB  for  news,  job  and  advertising. 
Write  PRESS.  Southampton,  L.  I., 
New  York,  stating  experience,  salary, 
etc.  No  beginners,  steady  position. 

Various  Departments _ 

IF  YOU  would  like  a  newspaper  job 
on  a  daily  published  in  a  mid-west 
or  Rocky  Mountain  state  in  circula¬ 
tion,  editorial,  advertising  or  mechani¬ 
cal  departments,  why  not  send  a 
resume  of  yonr  training,  education  and 
other  qualifications  to  the  Inland 
Daily  Press  Association,  7  South 
Dearborn  St.,  Chicago  3,  Illinois. 


_ INSTRUCTION _ 

Linotype — Printing _ 

MIDLAND  LINOTYPE  SCHOOL. 
Charles  City,  Iow*a.  Handicap,  Civilian, 
Veteran  courses.  Free  Placement. 


SITUATIONS  WANTED 
_ Administrative 


EDITORIAL  EXECUTIVE 
AVAILABLE  for  interview  at  ANPA 
convention.  Box  1219,  Editor  h  Pub- 
lisher,  or  call  Union  4-2176. _ 


AHENTION  PUBLISHERS! 

I’M  SEHIKING  A  TOUGH  JOBl 
CAN  you  or  one  of  your  key  men  nse  . 
a  troubleshooter!  Can  run  whole  pa-  \ 
per  or  relieve  busy  executive  of  de-  | 
tails.  Fine  record  cutting  costs,  labor  i 
relations,  building  revenue.  University 
graduate.  Journalism  and  business  ad¬ 
ministration  plus  20  years  chain  and 
other  newspaper  operations.  Consid¬ 
ered  expert  on  mechanical  departments 
and  labor  relations.  Available  soon. 
In  New  York  for  interview.  Box  1463, 
Editor  &  Publisher. 

GE.NERAL  MANAGER=^Top  flight  ex- 
ecutive.  Prefer  large  Paper  or  Chain. 
Cost  reduction  expert.  Available  inter¬ 
view  ANPA  Convention.  Box  1547, 
Editor  &  Publisher,  or  phone  MUrray 
Hill  2-01^5.  (New  York ) 

MATURE  M.\N  under  50  with  edito¬ 
rial  background  will-  be  gl.sd  to  discuss 
administrative  position.  Replies  confl- 
dential.  Box  1539.  Editor  &  Publisher. 


MIDWESTERN  BUSINESS  MANAG¬ 
ER,  33,  available  if  possibility  for  part 
ownership  in  future.  Outstanding 
background.  Complete  details  were  in 
-■Vpril  5,  Editor  &  Publisher,  under 
“.Administrative.”  (Box  1366)  Will 
le  in  New  York  for  .4XP.A;  desire 
preliminary  interview  there.  Box  1366,  ! 
Editor  &  Publisher.  ! 


SEASONED  EXECUTIVE 
AVAILABLE 

25  YE.IRS  metropolitan  experience — 
age  45.  Trained  under  prominent  top 
level  men.  Intimate  knowledge  policy, 
production,  newsprint,  budgets,  cost 
control, _  color,  typography,  makeup, 
purchasing,  promotion,  personnel,  etc. 
Seek  permanent  responsibility  with 
congenial  management.  Can  invest 
moderately.  Location-middle  Atlantic 
sfates.  A-1  references.  Box  1542,  Edi- 

tor  &  Publisher. _ 

SUCCESSFUL  PUBLISHER 
RE.ADY  to  graduate  to  Irager  paper  as 
assistant  to  publisher.  M.B.A.  Harvard 
Business  School.  2  years  business  exe¬ 
cutive,  4  years  weekly  _  publishing. 
Editorial  award  winner.  Knows  news, 
expert  cost  analyst,  doubled  circulation 
in  two  years,  (jwns  own  paper.  Mar¬ 
ried.  Veteran.  32.  $5200  minimum. 
Available  for  New  York  City  interview 
April  24  or  25.  Box  1549,  Editor  & 
Publisher. 


SITUATIONS  WANTED 
AdmfaiiitnrtiTe 


ABLE  EDITOR-EXECUTIVE 

UN  USUAL  experience,  flawless  record 
in  small-daily  field,  seeks  connection, 
preferably  leading  to  eventual  pur¬ 
chase.  Available  for  conferences  during 
.VNPA  week.  Box  1517.  Editor  i-  Pub¬ 
lisher. 


PUBLISHER  BUSINESS  MANAGER. 
Top  U.S.  and  European  experience. 
Economical  operator.  Prestige  and 
profit  builder  with  all-department 
know-how,  including  mechanical.  At¬ 
tending  ANPA  Convention.  Box  1551, 
Editor  &  Publisher. 


Artists — Cartoonists 


EDITORIAL  CARTOONIST 
HIGHLY  original  and  creative.  Lead¬ 
ing  U.S.  metropolitan  newspaper  staff 
man.  Work  reprinted  nationally.  18 
years'  experience.  Personal  interview 
welcomed.  Box  1439,  Editor  &  Pub¬ 
lisher. 


CirculatioD 


This  note  is  addressed  to: 
NEWSPAPER  MANAGEMENT 

IF  a  change  is  contemplated  now 
or  during  the  year  1952,  please 
give  consideration  to  this,  my  ap¬ 
plication  for  the  position  of: 

CIRCULATION  MANAGER 

NOW  employed  by  a  large  newspa¬ 
per,  performing  a  very  successful 
and  satisfactory  job.  Fully  qualified, 
competent.  Can  meet  your  require¬ 
ments  in  any  situation. 

SATISFACTION  ASSURED 

I  WILL  provide  you  15  of  the  best 
Circulation  years  (in  volume  and 
revenue)  that  your  newspaper  could 
expect.  Upon  my  retirement  at  age 
55-60  you  will  have  a  versatile, 
aggressive  circulation  force  capable 
of  continuing  a  successful  operation. 

REASON  FOR  RELOCATION 

MY  interest  is  permanence,  securi¬ 
ty,  appreciation  for  a  job  well  done. 
Interview  at  your  convenience — 
Eastern  U.S.  24  hours*  notice,  else¬ 
where  48  hours.  Available  30  days. 
Must  be  confidential.  Box  1400, 
Editor  &  Publisher. 


I’M  NOT  LOOKING  for  SBXJURITT 
but  the  OPPORTUNITY  to  be  circula¬ 
tion  manager  on  a  newspaper  in  a 
competitive  field.  13  years’  experience 
in  competitive  areas  in  all  phases  of 
circulation;  district  manager,  city  cir¬ 
culation  manager,  country  circulation 
manager,  circulation  promotion  man¬ 
ager,  assistant  circulation  manager 
and  circulation  manager.  32  years  old 
and  married.  Well  versed  in  A.B.C. 
and  little  merchant  plan.  Can  give 
references  of  respected  newspaper 
men.  Am  employed  and  would  want  to 
give  present  employer  at  least  30  days 
notice.  Box  1308.  Editor  &  Publisher. 
CIRCULATION  MANAGER  now  em¬ 
ployed  as  Business  manager  would  like 
to  return  to  the  circulation  field.  25 
years’  experience,  all  phases.  Age  46, 
prefer  West,  Midwest  or  Southwest. 
Available  30  days.  Write  Box  1432, 
Editor  &  Publisher. 

•VT  LIBERTY — Circulation  Man,  10 
years’  experience.  Wants  relocate  Ari¬ 
zona.  West  Texas.  California,  Florida, 
Oklahoma.  Full  details  experience,  rea¬ 
son  relocation  to  interested  parties. 
Box  1505.  Editor  &  Publisher. 

MR.  PUBLISHER — 

Why  Take  Chances? 
THOROUGHLY  experienced  circula¬ 
tion  manager.  A  builder  of  revenue  and 
circulation.  25  years’  experience  small 
and  large  newspapers.  Box  1511,  Edi¬ 
tor  &  Publisher. 


SITUATIONS  WANTED  | 

Circulation  j 

AGGRESSIVE  Circulation  Manager . 
now  employed  by  large  daily  desires  | 
change.  Can  organize  a  live-wire  pro-  | 
ducing  department.  Exceptional  Little 
Merchant  Plan  record.  Knows  ABC, 
Mail,  Newsstands  and  Promotion  thor¬ 
oughly.  Good  personnel  man.  25  years’ 
(of  know-how)  experience  on  only 
two  papers.  Age  45.  Family  man. 
Best  references.  Can  interview  ANPA 
Convention.  Box  1458,  Editor  &  Pub¬ 
lisher. 


_ Clanlficd  Advertising _ 

CLASSIFIED  MANAGER.  Thoroughly 
experienced  in  all  phases  of  Classified 
Advertising.  Linage  record  as  follows: 
Gained  750,000  lines  in  1946;  In¬ 
creased  over  competitor  1,164,000 
lines  in  1947;  Increase  of  700,000 
lines  in  1948;  Over  400,000  lines  in¬ 
crease  in  1949.  At  present  100%  in¬ 
crease.  Available  at  once.  Best  of 
references.  Box  1334,  Editor  fb  Pub¬ 
lisher^ _ 

CLASSIFIED  MANAGER  seeks  com- 
petitive  field.  'Thorough  knowledge  all  | 
phases  dailies.  Steady  ad  count  linage 
increase  record.  Can  interview  at 
ANPA.  Box  1425,  Editor  t  Publisher. 
CLASSIFIED  MANAGER  now  em¬ 
ployed  but  looking  for  a  larger  paper 
in  100,000  class  or  more.  Aggressive 
producer.  Metropolitan  experience. 
Age  33.  Box  1468,  Editor  &  Publisher.  , 


_ Display  Advertising 

DISPLAY  SALESMAN  and/or  Classi-  | 
fled  Manager.  15  years’  experience;  i 
age  40;  married;  capable;  $80-$00. 
Box  1459,  Editor  &  Publisher. 

I  SEASONED  ADVERTISING  MAH,  10 
I  years’  experience,  college  education, 
well  versed  in  national  and  local  ac¬ 
counts,  two  years  as  assistant  adver¬ 
tising  manager  on  daily  of  12,000  cir¬ 
culation.  Well  acquainted  in  reporting 
field,  also  sports  editor  and  public 
I  relations  work.  State  minimum  salary 
I  in  first  letter.  Howard  T.  Kosbau,  17 
North  High.  Waukon,  Iowa. _ i 


ADVERTISING  PROMOTION  MAN¬ 
AGER  or  assistant;  diversified  expe¬ 
rience  building  linage,  classifications, 
presentations,  research,  copy,  layout, 
direct  mail.  Productive  ideas,  admin¬ 
istration,  campaign  planning.  Re¬ 
sourceful.  Dependable.  Available  inter¬ 
view  ANPA.  Box  1454,  Editor  &  Pub- 

I  lislier. _ 

I  .ADVERTISING  MANAGER,  age  34, 

I  MOW  heading  4  man  department  on 
i  9.000  circulation  daily,  desires  simi- 
:  lar  position  with  future  in  larger  field. 
13  years’  experience.  Alert,  aggressive, 
a  good  leader.  Expert  layout  and  copy 
man.  Know  retail  merchandising  from 
A  to  Z.  Ability  to  organize  and  direct 
sound  promotions.  In  present  position 
6  years,  have  shown  150%  increase 
1  in  linage.  Thorough  knowledge  all 
'  newspaper  departments.  Background 
:  will  withstand  stri-ct  investigation. 
Have  good  reason  for  change.  Salary 
around  $8,500.  Can  come  for  personal 
interview.  All  replies  answered  prompt¬ 
ly.  Box  1516.  Editor  A  Publisher. 
EXPERT  ADVERTISING”  M7\ir”BBA 
&  MBA  degrees.  27  years  old.  5  years’ 
experience  secondary  medium-sized 
dailies.  Knowledge  copy  and  layout. 
Promotional-minded.  Aggressive.  Seeks 
position  as  Display  Advertising  Man- 
I  ager  on  promotional  or  competitive 
j  daily.  New  York  City  resident.  Will  rc- 
I  locate  for  “right”  offer.  Box  1502, 
Editor  &  Publisher. 


Editorial 


I  REPORTER.  ReloMte,  small  daily, 

I  weekly.  Half  year  Gotham’s  second 
■  daily  construction  industry  news  serv- 
!  iee---Clty  ball  beat.  Single,  28,  J-grad, 
vet.  Box  1118,  Editor  k  Publisher. 
AVAILABLE  July  28;  versatile 
writer-reporter,  25,  BS  in  Journalism. 
Draft-exempt  veteran.  Some  free-lance 
and  small  daily  experience.  Box  1238, 
Editor  k  Publisher. _ 


CAPABLE  YOUNG  MAN  with  agri¬ 
cultural  background,  now  a  trade 
journal  editor,  seeks  editorial  position. 
Prefer  Obicago  area  but  will  go  any¬ 
where.  Box  1205,  Editor  A  Publisher. 


SITUATIONS  WANTED 
Editorial _ 


ANPA  INTERVIEW 
DESIRED 


EDITOR,  with  long  experience  4 
helping  put  out  one  of  nation’s  U) 
papers,  invites  inquiry  from  viiitii; 
publisher.  Used  to  top  standards,  fu- 
decisions,  responsibility,  heavy  copj 
flow,  tight  spare,  personality  problesi 
from  above  and  below.  Have  dirsetsi 
staff  in  competitive  coverage.  With  on 
paper  14  years.  Have  handled  dtj 
desk  (7  years),  cable  and  telegrspk 
Fast,  clear  writer.  Early  Midwt* 
small  city  experience.  Reassuring  n! 
erences.  In  early  408,  prime  heslU. 
veteran,  honor  Columbia  graduate.  Boi 
1521,  Editor  &  Publisher. 


YOUNG  VETERAN,  86,  wants  ipon 
editorahip  or  top  writing  job  k 
South.  20  years’  experience  large  lii- 
lie*.  Now  employed  on  leading  ps|« 
in  city  of  200,000.  Widely  acqn^W 
all  over  South.  Box  1100,  Editor  t 
Publisher. 


(XIPYREADER,  draft-exempt,  biii 
worker,  adaptable.  Top  referenta 
Thoroughly  experienced.  Will  go  uy 
where  in  East.  Box  1238,  Editor  t 
Publisher. 


DRAFT- EXEMPT  editor,  24,  with  IX 
years’  experience  wishes  to  move  wnt 
from  present  Pennsylvania  loestiN 
where  editing  two  weeklies.  ExceUw 
background  in  newspaper  field  Indii- 
ing  daily,  wire  service  and  weekl;, 
both  general  and  sports.  Midwest  « 
far  west  desired.  $76  to  start.  Bo 
1207,  Editor  *  Publisher. 


ENTERPRISING  reporter,  3  ytvil 
all-around  experience  on  20,000  Dsili 
in  East.  College  grad,  27.  Box  IlUt 
EMitor  A  Publisher. 


AMBITIOUS  SPORTS  EDITOR  Now 
Assistant  seeks  permanent  post  h 
college  or  organised  baseball  towa  if 
to  50,000  population.  Prefer  Midvtit 
In  Early  30’s,  married,  10  years’  a- 
perience  all  editorial  capacities.  WoiU 
consider  college  sports  publicity.  Bo 
1359,  Editor  A  Publisher. 


AUSTRIAN  NATIONAL,  first  pspoit 
seven  years  political  reporter  Cestnl 
Europe  for  U.S.  wire  agency  ViosM 
University  journalism,  OSS  employw 
during  war,  seeks  position  with  pn- 
gressive  daily  or  magazine  anywhin 
Box  115,  Woodbury  ’^rrW  “lit _ 

EDITORIAL  OPPORTUNITY  on  Nevi 
aper.  Magazine,  News  service  soofB 
y  alert  eager  J-Grad  with  some  Ni» 
York  daily  experience.  Married,  fsBi- 
ly.  Will  relocate.  Can  inteview  ANPl 
Box  1215,  BMitor  A  Publisher. 

FORMER  OITY,  Local  reporter  btti 
from  year  in  Korea  as  Marine  corr*- 
spondent,  seeks  spot  after  April  ID- 
Sports,  radio,  wire,  feature,  esmert 
experience.  26.  family.  Can  interview 
ANPA.  Box  1343,  Editor  A  Pnblizher 

FORMER  DAILY  and  weekly  P«^ 
Usher,  bored  with  greener  fields,  teeu 
connection  with  progressive  weekly  W 
small  daily  in  Southwest.  Arizons  ])>*• 
ferred.  Can  handle  all  phases,  inelor 
ing  editorial,  advertising,  prodne^ 
job  printing.  Editorial  work  preferrew- 
Write  full  details  to  Box  1321,  Editor 
A  Publisher. 


JOURNALISM  GRAD,  BA,  August  ’« 
Successful  wholesale  grocery  sslesfflss 
at  $70  week,  still  seeking 
nity  to  break  into  journalism  noW- 
Some  experience  two  Navy  camp  P*’ 
pers.  Draft-proof  vet,  single,  26,  t** 
relocate.  Willing  and  eager  at  sbos' 
$45  week.  Available  now.  Can  inWr 
view  ANPA.  Box  1335,  Editor  i 
Publisher. _ _ _ 

MIDWEST  sports  Job  wanted  by 
lege  editorial  graduate,  22.  drsft-w 
empt.  Some  weekly  and  daily  expoP' 
ence  plus  excellent  sports  backgrooss- 
Box  1312,  Editor  A  Publisher. 


EDITOR  &  PUBLISHER  for  April  19.  1952 


roui 

engsg 
lie  I 
Know 
world 
reads 
inter 
IMl, 


HR. 

Ex 

sews 

with 

porti 

edito 

St  $ 

empl 

ss  I 

Bsek 

itics, 

DSk( 

lithe 

WH 

Mini 

isfei 

ersn 


BAN 

dsn 

ploy 

tion. 

Avsi 

perl 


repo 

Will 

Edit 


AV 

Du 

WB 

enci 

ity. 

till 

psp 

EX 

typ 

tee 

loci 

oth 

eon 

YO 

net 

lel 

pti 

in 

El 

we 

wi 

de 


W 

W 


R 

M 

Ji 

w 

11 

R 

r 

ei 

R 


0 

li 


A 

y 

li 

f 


t 


1 

I 

1 


L 


122 


SITUATIONS  WANTED 


roURTH  ESTATERS — N«t«1  Tet,  2«, 
eBC*|ed,  MA  in  OoTernment  and  Pub¬ 
lic  ReUtioni  ernTei  to  join  700! 
Knowledge  of  sports,  polities,  and 
world  affairs  plus  abilit7  to  wrrite 
readable  oopj.  Can  relocate.  Awailable 
Interriew  ANPA  eonwention.  Box 
1J41,  Editor  A  Publisher.  _ 


HR.  PDBLISHER: 

Experienced,  xonng  (31).  career 
newsman  seeks  challenging  position 
with  cirlc-minded  newspaper.  Real  op¬ 
portunity  wanted,  now  or  later,  as  city 
editor  or  assistant  to  managing  editor 
St  |125  weekly  starting  salary.  Row 
employed  on  metropolitan  newspaper 
u  by-lined  writer  and  columnist. 
Background:  All  beats,  city  desk,  pol¬ 
itics,  state  desk,  sports,  photography, 
makeup.  Box  1302,  ^itor  A  Pub¬ 
lisher; _ 

WEEKLY  EDITOR  desires  sports  spot 
Hinnesota,  far  western  Wisconsin.  Top 
references,  Jonrnaliam  gradnste.  Yet- 
ersn.  Box  1225,  Editor  A  Pnbllsher. 

BAM  INTO  A  BLIND  ALLEY  with  no 
^snce  for  adwancement.  Present  em¬ 
ployer  will  gire  highest  recommenda¬ 
tion.  Want  to  relocate  in  the  East. 
Arsilsble  in  two  weeks’  notice.  Ex¬ 
perienced  sports  editor,  photographer, 
reporter.  College  grad.  Draft  proof. 
Will  consider  everything.  Box  1344, 
Editor  A  Publisher.  _ 


AVAILABLE  FOR  INTERVIEW 
During  ANPA  CONVENTION 

WHEN  you  can  also  check  top  refer¬ 
ences  telling  you  my  experience,  abil¬ 
ity,  character  qualhSes  me  for  man¬ 
aging,  city  or  news  editorship  your 
paper  in  small  or  medium-sised  city. 

EXCELLENT  training  in  make-up, 
typography,  art  layouts;  thorough, 
sccurste  editing.  Strong  on  local  news, 
local  features  and  know-how  to  direct 
others.  Take  over  news  department 
completely  if  desired. 

YOUNG  in  drive,  ambition,  creative- 
seas — mature  in  judgment.  Cost-con- 
icions,  civic-minded,  family  man  pre¬ 
pared  to  invest  future — and  money — 
in  suitable  community. 

EMPLOYED  but  available  after  two 
weeks.  Suggest  ANPA  interview  or 
vill  come  see  yon  after  exchange  of 
details.  Box  1430,  Editor  A  Publisher. 


NEED  TOP  MAN  IN 
WASHINGTON? 

WRITER  -  EDITOR,  37.  LIBERAL  | 
WASHLNGTON  PUBLICATION.  Ideal 
man  for  paper,  magasine,  group  seek¬ 
ing  serious  spot,  analytical  coverage 
or  editorial  manager  in  D.  C.  Hard 
worker.  Broad  experience.  Likes  peo¬ 
ple.  Heavy  reader.  College.  Family. 
1175.  Box  1326,  Editor  A  Publisher. 

REPORTER,  31,  2)4  years  dailies. 
M-S.,  Columbia  Journalism.  Available 
June.  Married  veteran.  Travel  any¬ 
where.  Can  Interview  ANPA.  Box 
13i9,  Editor  A  Publisher. _ 

reporter — 33,  seeks  job  on  pro¬ 
gressive  P.M.  in  pleasant,  prosperous 
oity.  9  years  on  small,  large  dailies.  | 
Rounded  experience  inclndes  political  | 
column.  Journalism  graduate.  Speed  : 
Graphic.  Car.  Family.  Now  employed  ' 
on  A.M.  Box  1322,  Editor  A  I^b-  ' 
usher.  , 

aggressive  reporter.  seven 

years’  experience.  Southwestern  dai¬ 
lies.  Beat  news  and  features— digs 
for  news.  Veteran,  33,  family.  Want 
advancement  and  security.  Best  refer¬ 
ences.  Now  employed.  Box  1413,  Edi- 
for  A  Publisher, 

ASSOCIATE  EDITOR 
‘7,  presently  handling  copy  and  lay¬ 
out  for  top  grade  trade  magasine. 
uackgronnd:  four  years  of  newspaper, 
insgszine  work.  BA  degree.  Box  1460, 
Editor  A  Pnblisher. 


SITUATIONS  WANTED 


Editorial 


CAREER  NEWSMAN,  Mlsionrl  grad¬ 
uate,  now  working  top  wire  service, 
aeeks  reporter’!  job  on  lively  daily. 
26,  single,  veteran,  flnent  Spanish. 
Location,  salary,  secondary  to  chal¬ 
lenging  spot.  Excellent  references. 
Write  Box  1414,  Editor  A  Publisher. 
EXPERIENCED  WIRE,  CITY  Editor, 
32,  ready  to  take  next  step  np  at 
managing  editor  or  wonid  consider 
either  wire  or  city  job  with  chance  to 
advance.  Box  1411,  Editor  A  Pnb- 
lisher. _ 

FLORIDIAN,  27,  M.A.  degree,  6 
years’  experience.  iSeeks  ad  copy, 
public  relations  job  in  or  near  Florida. 
Write  Box  1407,  Editor  A  Pnblisher. 

MAGAZINE  EDITOR-WRITER,  now 
on  external  house  organ,  wishes  to 
relocate.  Experienced.  Bright,  clear 
writer;  can  do  both  straight  news  and 
articles.  Box  1441,  Editor  A  Pnb- 
lisher. _ _ _ 

PRIZE-WINNING  NEWSMAN,  several 
years’  experience  books-mnalc  and 
editorial  page  in  addition  to  broad 
general  background  New  England, 
N.  Y.  C.  and  the  Sonth,  would  wel¬ 
come  some  challenging  assignment 
wherever  a  apark  ping  is  needed,  per¬ 
haps  as  a  publisher’s  or  ME’a  sssist- 
snt.  Box  1416,  Editor  A  Publisher. 

REPORTER  with  one  year’s  experi¬ 
ence  on  Southern  daily  desires  job 
with  good  future.  Faat,  accurate  copy; 
good  feature  writer.  Excellent  refer¬ 
ences;  will  write  nil  if  Interested. 
College  grad.  Minimnm  salary,  $60 
per  week.  Have  1951  model  car,  will¬ 
ing  to  travel  anywhere.  Veteran.  25, 
single,  draft-exempt.  Box  14i.3>l,  Editor 
&  Publisher. _ 

TO  WESTERN  PUBLISHERS: 

DESK  man  with  solid  background 
wants  position  with  future  on  moder- 
ate-sised  daily.  Not  afraid  of  work; 
29;  married;  nine  years’  experience. 
Box  1449,  Editor  A  Pnblisher. 

WRITING  IS  MT  BUSINESS  I 
5V4  AWARD-winning  years  on  small 
city  daily.  Now  want  reporter-rewrite 
job  where  ability  counts.  $4,500  np. 
Box  1427,  Editor  A  Pnblisher. _ 

25-TEAR-OLD  VETERAN  about  to  be 
discharged  presently  combat  corre¬ 
spondent  in  Korea.  Experience  in¬ 
cludes  18  months  daily  news  and  fea¬ 
ture  reporting.  Writes,  reads  copy; 
familiar  with  tabloid  make-np,  photo 
editing,  caption  writing.  Desires  daily 
reporting  but  suited  for  house  organ 
or  magazine  work.  No  location  prefer¬ 
ence.  Disadvantages:  Not  college  grad¬ 
uate,  not  photographer,  do  not  drive. 
Advantages:  No  military  commit- 

i  ments,  ambitions,  industrious,  top 
speller,  grammarian.  Available  in  May. 
Box  1421,  Editor  A  Publisher. 

CAPABLE.  EXPERIENCED  NEWS¬ 
MAN  seeking  spot  with  advancement 
opportunities.  Can  handle  wire,  sports, 
desk  or  general  news.  Also  some  photo 
experience.  Write  Richard  H.  Tucker. 
505  West  6th,  North  Platte,  Nebraska, 
or  phone  53. _ 

ADVERTISING  COPYWRITER,  high¬ 
ly  recommended  ability  and  character, 
asks  cub  reporting  job  anywhere.  East 
preferred.  Details  on  request.  Young 
woiniin:  ran  interview  .\XP.4.  Box 
I  1513.  Editor  A  Publisher. 

BA  GBAT).  Vet.  Ex)>erieneed  desk. 
'  sports,  college  publicity.  Box  1.54.5. 
,  Editor  A  Publisher. _ 

CHALLENGING  OPPOR'TUNITY  de¬ 
sired  in  creative  or  administrative 
areas  of  editorial  or  advertising  fields. 
.Single.  26.  B.A.  English.  Television 
Production  training.  Army  PRO.  2 
years  daily  and  news  service  experi¬ 
ence.  television  reviewer  theatrical 
weekly.  knowledge  music  through 
idtono  record  sales  exncricnce.  Cun 
interview  ANPA.  Box  1524.  Editor  A 
Publisher. 

OOPYRBADER,  Reporter,  4  years  dai¬ 
lies.  Degree,  draft-proof  vet.  32.  Must 
be  opportunity.  Available  now.  Go  any¬ 
where.  Box  1532,  Editor  A  Publisher. 


SITUATIONS  WANTED 


Editorial 


DRAFT -FREE,  experienced  reporter; 
single,  travel,  knows  features,  edito¬ 
rials.  Box  1544,  Editor  A  Publisher. 

EDITOR,  29,  in  city  of  lUO.UUO  must 
change.  Kxptwienced  in  all  phasea  of 
editorial  work.  Top  references.  Needs 
$110  weekly.  Box  1508,  Editor  A  Pub¬ 
lisher. 

ENGLL.SH  JOURNALISM  GRAD,  22, 
aeeks  reporting  job.  Publicity  work 
since  college.  Can  interview  ANPA. 
Box  1503,  Editor  A  Publisher. _ 

EXil’ERlENCED  REPORTER  CAM¬ 
ERAMAN.  Fairchild  operator,  avail¬ 
able  two  weeks’  notice.  A-1  references. 
Chicago  and  small  town  experience. 
Age  50.  single,  sober,  reliable.  $65.00 
week.  Write:  PAL  General  llelivery, 
Coldwater,  Ohio. 

FEATURE,  PUBLICITY  WRITER^ 
THREE  years’  experience;  vet.,  28, 
Columbia  grad.  Box  1512,  Editor  A 
Publisher. 

JOURN’ALlS.M  GRADUATE,  M.  8. 
Columbia,  Veteran,  single,  ‘26,  seeks 
lK>ginning  reporter  job  on  Eastern 
Daily.  Can  interview  ANPA.  Available 
June.  Box  1522,  Editor  A  Publisher. 
LOUSY  WITH  TALENT.  AvTiTyoung 
red  head,  fumale,  with  know-how  seeks 
I  stimulating  writing  job  assisting  live- 
I  wire  editor  in  metropolitan  ares.  Now 
with  leading  trade  publisher.  Box 
1537,  Editor  A  Publisher. _ 

MIDWESTERNER  presently  with  pub¬ 
lishing  house  seeks  all-around  job  with 
.Muall  progressive  daily.  Veteran,  29, 
journalism  graduate.  Box  1535,  Editor 
A  Publisher. 

NEWlS  EDITOR  on  sleepy  weekly 
wants  challenging  spot  on  Eastern 
Daily.  Handle  editing,  layout,  camera 
27,  vet,  single,  college  grad.  Box  1526. 

:  F>litor  A  Publisher,  or  phone  ORegon 
]  5-0956  (N.  Y.) _  _ 

NEW  YORK  CITY  newsman  and  mag¬ 
azine  editor  desires  to  relocate  outside 
state.  39 ;  family ;  home ;  car.  Artist 
wife.  Box  1541,  Editor  A  Publisher. 

NOT  DISGRUNTLED  but  no  chance 
to  advance  here.  Capable  Sports  Edi¬ 
tor  or  Staffer.  7  years  top  40,000 
morning-evening  daily.  Not  just  sports 
bug,  like  profession.  Go  anywlicre. 

'  V'eteran,  28,  BS  degree.  Box  I53;t, 
Editor  A  Publisher. _ 

REPORTER-EDITOR,  28,  Wants  News 
Desk  or  beat.  Rocky  Mountains  or 
Northwest.  Six  years  news  experience, 
have  Camera,  car.  Married,  3  children, 
veteran.  Box  1501,  Editor  A  Publisher. 

REPORTER  experienced  on  city  beat 
and  features.  Presently  employed  and 
looking  for  a  ste]>  upward.  Draft- 
exempt,  will  go  anywhere.  Box  1548, 
Editor  A  Publisher. _ 

REPORTER/WRITER 
B.  A.  Intemutiunal  Affairs.  Draft- 
exempt,  diversified  experience,  includ¬ 
ing  free-lance,  versatile  writer  U.N. 
and  I’oreign  News.  Past  five  years 
U.N.  correspondent  servicing  U.S.  and 
overseas  dailies.  Desires  change  pro¬ 
gressive  daily,  magazine  or  news  serv¬ 
ice  anywhere  U.S.  Can  interview  dur- 
,  ing  ANPA.  Box  1546,  Editor  A  Pub- 

I  lislier. _ 

j  SYNDIC.ATED  FEATURES 

!  SIX  years  newswriting,  editing,  for 
I  daily,  radio.  Want  job  stressing  fea- 
i  tures,  ideas.  Box  1500,  Editor  A  Pub- 
I  Usher. 

WRITER-EIIITOR  desires  responsible, 
paying  job.  Experienced  foreign  corre¬ 
spondent,  wire  service  bureau  man¬ 
ager,  editor-manager  small  newspaper. 
Box  1531,  Editor  A  Publisher. 


SITUATIONS  WANTED 


Editorial  _ 


REPORTER:  Journalism  grad.  1  year 
in  weekly  field.  Daily  o.k.,  vet.,  mar¬ 
ried,  car.  Must  locate  on  Connecticut. 
References.  Write  H.  P.  Bassford.  57 
Wheeler  St.,  Watertown,  Connecticut. 

Photographers 

PHOTOGRAPHER  aeeks  opportunity 
with  progressive  daily.  Own  camera, 
strobe,  operate  Fairchild  Engraver 
and  write.  Handle  any  aasignment- 
Box  1426,  Editor  A  Pablliher. 

I  PHOTOGRAPHER  wants  permanent 
i  berth  on  daily  or  photo  syndicate, 
j  Twelve  years’  experience.  News, 
I  sports,  features.  Have  ear,  equipment. 
I  Will  go  anywhere  in  UjS.  Married, 
i  draft-exempt.  Box  1440,  Editor  A 
j  Publisher. _ 

;  PHOTO  EDITOR  desires  work  in 
:  .Southwest  or  Midwest.  Experienced 
j  photographer-writer,  four  years  on 
present  job,  young,  married,  journal- 
'  i.sin  graduate.  Box  1525,  Editor  A 
Publisher. _ 

PROMISING  Photographer- technician- 
writer  desires  post  where  talent  and 
reliability  count.  Veteran.  Box  1507, 
Editor  A  Publisher. 

Promotion — Public  RelatioDS 


WORKING  PROMOTION  M.i^AGEK 
Experience  embraces  Advertising,  Edi¬ 
torial,  Circulation  and  Public  Events. 
Create  copy  and  art  with  equal  facili¬ 
ty.  Excellent  employe  relationa.  Now 
with  large  metropolitan  daily.  Box 
1480,  Editor  A  Publisher. 

WOMAN  Thoroughly  ex^rienced  all 
fields  of  publicity,  public  relations; 
wide  contacts  in  many  fields  in  United 
States.  Free  to  Travel.  Box  1510,  Edi¬ 
tor  A  Publisher.  _ 

EXPERIENCED  Newspaper  man  wants 
position  with  large,  manufacturer.  Re¬ 
plies  confidential.  Box  1540,  Editor  A 
Publisher. _ 

PUBLIC  RELATIONS,  promotion, 
news,  industrial,  political  writer.  Vet¬ 
eran,  34.  Seeks  opportunity.  Box  1518, 
Editor  A  Publisher. 

_ Syndicates _ 

.MAN  EXPERIENCED  all  phases  syn¬ 
dicate  operation  will  consider  change. 
Replies  eonfidential.  Box  1538,  Editor 
A  Publisher. 


Mechanical 


PRODUCTION  MANAGER 
OR 

MECHANICAL  SUPERINTENBENT 

NOW  employed  on  metropolitan  daily 
(200,000  circnlation)  available  for  in¬ 
terview  at  my  expense  or  during 
ANPA  convention  in  Now  York.  Ex¬ 
perienced  in  ail  mechanirsi  operatloni, 
coat  records  and  controls.  Will  con¬ 
sider  position  as  Assistant  to  Business 
or  General  Manager  in  charge  of  pro¬ 
duction  and  labor.  High  calibre  refer- 


Box  7711,  Editor  A  Publisher 


WORKING  NEWSMAN,  competent 
:  desk,  features,  street,  editorials,  make- 
j  up;  45,  sober;  metropolitan,  small 
I  town  experience:  salary  open,  south- 
;  west  preferred.  Box  1523,  Editor  A 
I  Publisher. _ 

!  FARM  AND  FEATURE  WRI’TER; 
I  six  years  experience  metropolitan  daily 
:  and  magazine.  Married,  ear.  Box  1.5.52. 
i  Editor  A  Publisher. 


COMPOSING  ROOM 
I  SUPERINTENDENT  OR 

'  PRODUCTION  MANAGER 

!  ONE  with  extensive  newspaper  know- 
!  how  for  top  production  in  all  depart- 
,  ments.  Up  through  mail-room,  press- 
i  room,  advertising,  service,  stereotype 
I  departments  and  25  years  in  eompos- 
,  ing  room.  Proven  record.  Excellent 
I  with  personnel.  Would  consider  assist- 
i  ant  to  top  executive.  Best  of  refer- 
;  enees.  Available  for  interview.  Box 
I  1415.  Editor  A  Publisher. 

COMBINATION  Press-Stereo  foreman 
with  many  years’  experience  on  tubu¬ 
lar  equipment  seeks  change.  Best  ref¬ 
erences,  married.  Box  1519,  Editor  A 
Publisher. 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 


“Although  our  efforts  along  this 
line  are  small  when  measured 
against  the  nation  as  a  whole  the 
results  we  have  obtained  are  en¬ 
couraging,”  writes  Don  A.  Good- 
all,  public  relations  director  for 
We  had  a  column  March  22  3.  Some  newspaper  classified  the  Yakima  papers, 

about  the  importance  and  necessity  managers  are  going  to  help  the  That  the  people  are  conscious 

of  getting  out  the  vote  in  the  next  show.  The  Northern  California  of  their  shortcomings  in  their  vot- 
election,  of  making  people  exercise  Classified  Advertising  Association  ing  records  for  past  years  is  re- 
their  right  to  vote  and  their  duty  voted  to  support  the  California  vealed  in  an  outpouring  of  votes  in 
to  do  so.  Real  Estate  Association’s  get-out-  the  five  Presidential  primaries  held 

It  seems  that  a  lot  of  people  and  the-vote  drive,  which  is  presum-  up  to  this  week, 

organizations  are  as  concerned  ably  tied  in  with  the  Heritage  All  the  people  need  is  a  “talk- 

with  this  problem  as  we  are  and  Foundation  effort.  (E&P,  March  ing  to,”  a  nudge,  a  sales  talk  to 
they  are  planning  to  do  something  29,  page  56.)  get  them  to  register  and  vote, 

about  it.  The  various  campaigns  Perhaps  other  classified  groups  In  the  Illinois  primary  100,000 
all  put  together  should  wield  a  will  do  the  same.  more  people  voted  than  did  four 

powerful  impact.  We  hope  it  stirs  And  how  about  members  of  years  ago. 

enough  of  the  American  people —  ICMA,  NNPA  and  ASNE  indi-  In  Nebraska  40,000  more  came 

those  who  have  been  sleeping  on  vidually  and  collectively?  out  to  vote  than  did  in  1948  for 

their  rights — so  that  we  have  better  4.  The  Dartnell  Personnel  Ad-  the  primary, 
than  a  miserable  50%  showing  at  ministration  Service,  Chicago,  re-  New  Hampshire  came  close  to 
the  polls  come  November.  leased  a  study  a  month  ago  review-  doubling  its  vote  of  1948. 

There  is  one  more  potentially  ing  the  policies  of  55  companies  Minnesota  had  no  preferential 
powerful  group  —  the  newspaper  on  election  activities.  “Is  employe  primary  four  years  ago  and  yet 
carrierboys  —  that  should  be  en-  voting  a  management  responsi-  107,000  persons  turned  out  this 
listed  in  this  drive.  They  can  sell  bility?”  the  report  asks.  “There  is  year. 

War  Bonds  and  Defense  Bonds  by  a  question,  of  course,  as  to  whether  In  Wisconsin  770,000  votes  were 
the  millions.  With  the  right  ap-  or  not  it  is  the  duty,  the  right,  or  recorded  in  the  GOP  primary  com- 
proach  and  proper  material  they  job  of  any  company  to  try  to  get  pared  to  162,000  four  years  ago. 
can  also  sell  their  customers  on  its  employes  to  take  advantage  of  In  the  Democratic  primary  241,000 
the  importance  of  voting.  More  their  right  to  vote.  Most  com-  voted  compared  to  30,000. 
of  that  later,  panies  believe  it  is.  A  very  few  Newspaper  carrierboys  are  pret- 

>•<  *  *  companies  don’t  think  so.  Some  ty  good  salesmen.  Loaded  with 

Here  is  what’s  been  happen-  believe  that  such  activities  the  proper  sales  materials  they 

ing:  would  be  against  the  law.  could  add  their  persuasiveness  to 

1.  The  Boy  Scouts  of  America  “There  is  no  law  which  prevents  the  Boy  Scouts  and  other  organ- 
in  cooperation  with  Freedoms  any  company  from  encouraging  its  izations.  But,  more  important. 
Foundation  are  now  in  the  process  employes  to  register  and  vote,  ihey  will  be  on  the  spot  at  the 
of  placing  1,000,000  “Register  and  This  effort  should,  of  course,  be  right  time.  They  can  visit  their 
Vote”  posters  throughout  the  coun-  on  a  nonpartisan  basis.  Any  Amer-  customers  the  day  or  the  week  of 
try.  They  are  also  asking  trans-  ican  knows  that  how  a  person  registration  and  voting-— they  can 
portation  advertising  agencies  to  votes  is  his  own  private  and  per-  provide  that  last  “point-of-sale’ 
put  up  cards  in  buses,  trolley  cars  sonal  affair.  That’s  why  we  have  contact. 

and  commuter  trains.  Just  prior  to  the  secret  ballot.  Any  campaign  Ihe  effort  can  be  sustained, 

election  day  the  Scouts  will  hang  to  get  employes  to  exercise  their  ihere^  is  no  reason  why  our  last 
30,000,000  Liberty  Bell  cut-outs  franchise  should  be  clearly  non-  showing  of  50%  of  eligible  voters 


E&P  CALENDAR 

April  20-21  -—  Advertising 
Managers  Association  of  Wis¬ 
consin  Daily  Newspapen, 
Spring  meeting.  Hotel  &hroe- 
der.  Milwaukee. 

April  20-22 — Ohio  Circula¬ 
tion  Managers’  Assn.,  Spring 
meeting.  Hotel  Lancaster,  Lan¬ 
caster,  Ohio. 

April  21 — Associated  Press, 
annual  meeting,  Waldorf-As¬ 
toria  Hotel,  New  York  City. 

April  22-24  —  American 
Newspaper  Publishers  Assn, 
annual  convention,  Waldorf- 
Astoria,  New  York. 

April  23-26 — H  e  a  d  I  i  n  e  r 
Week,  Lincoln  University 
School  of  Journalism,  Jefferson 
City,  Mo, 

April  24-26— Greater  Week¬ 
lies  Associates,  Inc.,  fifth  an¬ 
nual  Spring  conference.  Hotel 
Statler.  New  York. 

April  24-26 — North  Dakota 
Press  Association,  annual  con¬ 
vention,  Wllliston,  N.  Dak. 

April  25 — Southeast  Missouri 
Press  Assn.,  annual  meeting, 
Sikeston,  Mo. 

April  26-28  —  International 
Federation  of  Free  Journalists, 
first  Congress,  Berlin,  Ger. 

April  27-May  1— California 
Press  Association,  annual 
Spring  outing,  Ahwahnee  Ho¬ 
tel,  Yosemite  Valley,  Calif. 

April  28-30  —  New  York 
State  Circulation  Managers  As¬ 
sociation,  Spring  convention, 
Sheraton  Hotel,  Rochester. 

April  30-May  2 — .\ssociation 
of  Canadian  Advertisers,  an¬ 
nual  meeting,  Toronto,  Canada. 


Exiles'  Story 

on  the  front  doorknobs  of  as  partisan  and  should  be  so  under-  increased  to  75%  or  rlfiiopp'^'staffers  from  La 

many  homes  in  America.  The  stood  by  the  employes.”  higher.  Let  s  get  everyone  m  the  „  -  3uenos  Aires  recount 

message  will  read:  “Vote  as  you  Then  the  report  analyzes  what  act.  “persecution  and  intimidation- 

mink— think  as  you  vote,  Tuesday,  these  55  companies  have  done  to  under  the  Peron  regime  has  been 

November  4.  Today’s  youth  counts  get-out-the-vote.  It  adds  more  niamonds  in  Anril  published  in  Mexico  City.  It  is  in 

on  you — use  your  freedom  to  grist  to  the  mill.  It  should  be  help-  ”  qn-mUh  and  is  titled  “In  Defense 

ful  to  executives  of  other  com-  Glendale,  Calif. — ^Three  mem-  ibertv  ”  An  English-language 
That’s  about  2,950,000  Scouts  panies  who  feel  the  urge  to  help  of  Glendale  News-Press  will  -ij  u  issued  in  New  York 

and  leaders  who  will  participate,  do  something  about  our  chronic  receive  25-year  diamonds  for  their  month. 

How  about  adding  a  few  hundred  inattention  to  voting  in  this  coun-  service  pins  this  month.  They  are 
thousand  more  boys  to  the  cam-  try.  Ruby  Gates,  secretary  to  Carroll 

paign — carrierboys?  ♦  ♦  *  W.  Parcher,  editor  and  publisher; 

2.  The  American  Heritage  Foun-  Some  success  can  already  be  Buhrle,  circulation  mana-  Cincinnati  The  three  dai) 

dation  in  cooperation  with  the  Ad-  measured  in  this  campaign  indicat-  ger;  and  S.  D.  Parker  of  compos-  papers  here  have  increased  general 

vertising  Council,  Inc.,  also  has  ing  what  can  be  done  between  now  '•’g  room.  advertising  rates  three  cents  a  me 

launched  a  nationwide  non-partisan  and  November. 

“Register 


Ad  Rates  Raised 


and  Vote”  campaign.  On  the  individual  newspaper 
(E&P,  April  12,  page  24.)  Some  front,  at  least  one  has  increased 
200  national  organizations  working  registration  in  the  city  by  giving 
through  local  chapters  will  co-  front-page  display  to  the  story, 
operate;  material  for  all  communi-  The  Yakima  (Wash.)  Daily  Re¬ 
cation  media  is  being  prepared  public  on  April  1  front-paged  a 
(that’s  where  newspaper  action  feature  quoting  the  city  clerk  and 
comes — and,  also,  how  about  those  outlining  registration  rules.  Twen- 
carrierboys?);  a  series  of  awards  ty-four  hours  later  40  persons  had 
will  be  given  to  the  communities  appeared  at  the  city  hall  to  reg- 
and  associations  doing  the  best  job  ister.  The  second  day  following 
in  supporting  the  drive.  19  more  had  signed  up.  Three 

The  Boy  Scouts  is  one  of  26  came  in  on  the  third  day.  Sixty¬ 
sponsoring  organizations  cooperat-  two  new  registrants  in  72  hours, 
ing  in  this  drive.  Others  include  To  keep  the  movement  going, 
Kiwanis,  Rotary,  veterans’  groups.  Managing  Editor  Bob  H.  Hansen 
chambers  of  commerce,  NRDGA,  carried  a  front-page  picture  show- 
theater  owners,  hotel  associations,  ing  a  city  clerk’s  office  staff  mem- 
ctc.  her  holding  a  sign  “Have  You 

It’s  a  bang-up  effort.  Registered?” 


A  DIFFERENT  KIND  OF  MOTION  PICTURE 
DEDICATED  TO  AMERICAN  JOURNALISM 


SAMUEL  FULLER 

Productions 


RELEASED  THROUGH  UNITED  ARTISTS 
8741  SUNSET  BLVD.  HOLLYWOOD  46.  CALIF. 


124 


EDITOR  S  PUBLISHER  for  April  19, 


TO  THE  PUBLISHER 
WHO  IS  MODERNIZING 
MAKING  ADDITIONS, 
OR  LAYING  OUT 
A  NEW  PLANT. . . 


COUNT  NEW  LINOTYPES  IN  YOUR  PLANS! 

I'or  new  Linutype,<  will  i^ave  you  money  all  these  ways: 

A  move  or  aihlltion  usually  means  an  expansion.  Anil 
witli  new  Linotypes,  you  ean  often  increase  your  capac¬ 
ity  with  fewer  machines. 

Fewer  machines  require  less  space  with  the  same 
pruiluetion.  leaving  room  for  a  machinist’s  section  anil 
space  for  future  expansion. 

It  costs  a  considerable  amount  of  money  to  disasseni- 
hlc.  pack,  reassemhle  and  adjust  old  machines.  And 
wlicii  you*re  all  through,  you  still  have . . .  old  machines. 
New  machines  ean  he  eri*eted  in  your  new  plant,  to 


vour  layout.  Money  that  would  otlierwise  lie  spent  on 
movin''  idd  machines  can  hi'  applied  to  the  purchase 
of  your  new  Linotypes. 

By  huyin;:  new  machines  at  this  time,  you  do  your 
finuncin^  only  once,  for  huildiii':,  jiresscs,  machines, 
avoiding  the  need  for  raising  more  funds  later. 

These  savings  will  help  reduce  the  cost  of  your  new 
Linotypes.  And  the  end  result  will  he  {ireater  produc¬ 
tion  at  lower  cost!  Your  Linotype  Production  En<:ineer 
can  ^ive  you  real  help  with  your  expansion  plans. 
Merp'iithaler  Linotype  (atiiipaiiy.  Brooklyn  5.  N.  Y. 
In  Canada.  Canadian  Linotype.  Limited. Toronto. 


LINOTYPE 


^  Leadership  Through  Research 


S^t  In  membrrt  of  the  Linotype  Bodoni 
and  Gothic  Famille$ 


The  famous  recipe  section  published 
semi-annually  by  The  Fort  Worth 
Press  has  grown  to  be  the  most  popular  fea¬ 
ture  published  in  The  Fort  Worth  Market. 
This  greater  readership  means  greater  food 
sales  for  you!  Plan  now  to  sell  yom*  prod¬ 
uct  in  the  Fall  Food  Festival  recipe  section. 
Remember  the  date — October  21! 


In  the  meantime,  build  up  your  sales 
through  r.o.p.  advertising  in  Fort  Worth’s 
No.  1  food  medium.* 

*M(*dia  Rec!)rds 


ADVANCE  MAILINGS— Entire  Retail 
Trade  Territory  ( 15  counties). 

TIE-INS — Incentive  given  solicitors. 
POINT  OF  SALE— A  selected  list. 


PUBLICITY — Weekly  Food  Features. 

SURVEYS- Consumers  Studies  and 
Distribution  Surveys. 

PRODUCT  TESTING— In  varioas  In¬ 


come  Groups  and  Markets. 

BROKER  AND  JOBBER  CONTACTS- 

In  the  Entire  Field. 


GEORGE  GOURMET’S  FORMULA  FOI 

to 


Make  your  plans  Now  to  be  in  the 
FALL  FOOD  FESTIVAL  SECTION  ^ 
Tuesday,  October  2151 


SCRIPPS - HOWARD  NEWSPAPERS 


NEW  YORK .  Worfd-Te/egrom  A  TheSun 

CLEVELAND . Pnss 

PITTSBURGH  .  Prest 

SAN  FRANCISCO . Newt 

INDIANAPOLIS . Timet 


COLUMBUS . Citiien 

CINCINNATI . Poll 

KENTUCKY . Post 

Covinglon  edition,  Cincinnati  Pott 
KNOXVILLE . Newi-Senlim' 


General  Advertiilng  Department.  230  Park  Avenue,  New  York  City 


DENVER . Rocicr  M  n.  Newt 

BIRMINGHAM  ....  Poit-Herotd 

MEMPHIS . PrettScimitar 

MEMPHIS.  .  .  .Commercial  Appeal 
WASHINGTON . Newt 


EVANSVILLE . Prett 

HOUSTON . Pr-tt 

FORT  WORTH . Prni 

ALBUOUEROUE . Tribt.'-e 

EL  PASO . Herald  Pad 


Chlcage  Sen  Frencitce  Oetrelt  Oncinneti  Philadelphia  Dollae 


